






























































Why not get the most you can 
out of these Selling Helps 


Were pose arom ah 
WEBSTER'S 
Mow Improved 
NONTACK 





TO HELP CUSTOMERS know, want and buy Webster’s Carbon FOR YOUR OWN PROMOTION CAMPAIGN, we'll supply 

Papers and Ribbons — hard-selling ads like these appear you with folders, mailers, blotters, catalogs and a newspaper 

regularly in national, secretarial and purchasing publications. mat service. They all help you tie in locally with Webster’s 
national campaign. 


TI KOPY 





FOR YOUR WINDOWS, use these eye-catching displays that FOR SALES HELP, see your Webster’s Sales Representative. 


help you tell prospective customers that you sell the famous His experience will help you crack the “tough ones”. He 
Webster Line. They fit perfectly into any window dressing knows stationers’ problems ... knows how to meet them. 
scheme. 


There’s no charge for any of these sales helps. Just write... 


F.S. WEBSTER CO. 


13 Amherst Street, Cambridge 42, Massachusetts 














{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 





Office Appliances 


(To the Whrld's Principal Market Places) 


Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 








Published on the first of every month by The Office Appliance 
Co., 600 West Jackson Boulevard, Chicago 6, Illinois. Cable 
address: Applico, Chicago. Telephone: DEArborn 3206. 


ESTABLISHED 1904: Succeeding and embodying American 
Stationer, New York, established 1873, the original trade 
journal serving the stationery field; Typewriter Trade 
Journal & Office Systems, New York, 1904; The Office, Frank- 
linville, N. Y., 1904; The Office Appliance Journal, Chicago, 
1905; Business Equipment Journal, Chicago, 1908; Office Out- 
fitter, Chicago, 1908; the original National Stationer, New 
York, 1909. 


John A. Gilbert, President; Charles H. Everly, Director; George C. Wheeler, 
Vice-President; Herbert he Sime, Vice-President; C. F. Malatesta, Secretary 
and Treasurer. 

Evan Johnson, Contributing ay John A. Gilbert, Business Manager; 
Walter S. Lennartson, Editor; O. R. Saree, Assistant Editor; C. O. 
Schlaver, Assistant Editor ; Herbert L. Sime, estern Advertising Depart- 
ment; Benjamin Cc. Wallsten, Copy Department Manager; John H. Rear- 
don, Circulation Manager. 

EASTERN OFFICE 
L. Gallup, Assistant Eastern Manager; 


G. C. Wheeler, Eastern Manager; J. 
New York 17. Phone AS 4-8319 


Room 1023, 100 E. 42nd St., 


Vol 85 — Sune, 1947 — No. 
Seidl 








“Office Appliances” Surveys Atlanta......... ’ 13 
Saving Money on Advertising.........................- 16 
One Cleaning at Shop Eliminates Two Inspections 

EE aiken a ae 
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to Obtain Merchandise ......................... .. 24 
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Southern California Stationers Opens a New Building, 
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Altmann Completes 35 Years with Underwood... 112 
Ames Supply Opens Los Angeles Branch...... 120 
New Company is Purchaser of Plimptons...... 136 
Shelton’s Completes Store Remodeling....... : 143 
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{SUBSCRIPTION RATES 
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possessions and Mexico—one 
year, $2.00; two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; tw6é years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, post 
office or express money or- 
ders, or in American postage 
stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 

{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 


{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
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upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible, 
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(COPYRIGHT. Contents 
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Company. 
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These advertisements present the products of the 
for honest differences of opini 
They do, however, 


customers 


A 

Acco Products, Inc 208 
Ace Fastener Corp. 77 
Acme Visible Records, Inc. 119 
Adirondack Chair Co. 224 
Advanco Prod. Div. Adv. S. B. 91 
Aigner, G. J., Co... 189 
All-Steel Equipment, Inc. 67 
Allen & Co. 224 
Allen, R. C., Business 

Machines, Inc. 111 
Allied Carb. & Rib. Mfg. 

Corp. . 134 
Alma Desk Co. 174 
Amer. Dictating Mach. Co. 211 
Amer. Hair & Felt Co. 129 
Amer. Map Company 228 
Ames Supply Company 237 
Anderson-Hickey Co., Inc. 169 
Arrow Fastener Co. 240 


Art Metal Construction Co. 59 
Art Steel Sales Corp. 78, 79 
Autmtc. Pencil Sharpener Co...240 
B 
B-T Company ae | 
Bainbridge, Kimpton & Haupt, 


Inc. 153 
Bankers Box Company 138 
Barkley, C. L., & Co. 182 
Bassick Company, The ...189 
Bickett, L. M., Co.. 214 
Bison Distributing Co. 245 
Bonnar-Vawter, Inc. ..243 
Bright Chair Co. ..236 
Browne-Morse Co. 151 
Brush-Punnett Co. 236 


Buckeye Ribbon & Carbon Co...220 
Burroughs Adding Machine 


Co. 145 
Bushman-Moore, Inc . 120 
Business Machine Products, 

Inc. 177 

Cc 

C-Thru Ruler Co. 173 
Calculator Equip. Corp. 211 
Cardinal Sales, Inc. 169 
Cardinell Corporation 224 
Carpenter Paper Co. 184 
Cel-U-Dex Corp. 245 
Central Can Co., Ine. 136 
Clarin Mfg. Company 215 
Clarotype Co., The 212 
Codo Mfg. Corp. 208 
Cole Steel Equipment 

6 We eRe 113, 14, 15, 16 
Collier-Keyworth Co. 118 
Columbia Ribbon & Carbon 

Mfg. Co. 55 
Columbia Steel Equipment Co...109 
Compco Corporation 147 
Consolidated Loose Leaf, Inc.....235 
Consolidated Stamp Mfg. Co....110 
Consolidated Wire Prod. Co.....203 
Continental Ink Co. 234 
Cook, The H. C., Co. 229 
Copy Right Mfg. Corp. 243 
Corona Typewriter 19 
Corry-Jamestown Mfg. Corp....103 
Cotterman, I. D. 232 
Cramer Posture Chair Co. 221 

D , 
D. & G. Mfg. Company 100, 101 
D. & R. Mfg. Company 242 
Darnell Corp., Ltd. 126 
Dayton Stencil Works 235 
Dennison Mfg. Company..... 181 
Dependable Mfg. Co. 216 


Dixie Chrome Products £9 


Domore Chair Co. 179 
Downey, C. L., & Co. 228 
E 
Eaton Paper Corp. 229 
Elbe File & Binder Co., Inc. 226 
Eureka Specialty Prtg. Co 233 
F 
Faber, A. W., Inc. 105 
Fairchild Aerial Surveys 231 
Farber, Louis H. 104 


mm. th 


leading 
Iichore } ele 
lisners LOuUSLY 


the ” 


1¢é pu 
Ones 


¢ SET es 171 


manufacturers in each division of the industry. Because of the ground 

cannot undertake to guarantee transactions between advertisers and 
resolving any disagreements which result from relations established 
through the journal. 


Feldco Loose Leaf Corp. 159 
Fisher Mfg. Co., Inc 143 
Force, Wm. A., Company 223 
Fox, George E., & Co. 226, 227 
Fritz-Cross Co., The 230 
Fulton Specialty Co 216 
G 
General Fireproofing Co. 87 
Gibson, C. R., & Co. 244 
Glaro Machine Products Co. 161 
Globe-Wernicke Co., The 98, 99 
Graff, George B., Co. 219 
Graphic Duplicator Co. 230 
Gray-Mills Corporation 227 
Gregory Fount-O-Ink Co. 185 
Guide System & Supply Co. 195 
Gunlocke, W. H., Chair Co. 73 
H 
Hall-Welter Co. 241 
Hamilton-King Company 148 
Hanson Scale Company 220 
Harding, Milo, Company 210 
Harriman-Welts, Inc. 228 
Harter Corp. 141 
Hedges Mfg. Co. 218 
Heyer Corp., The 247 
High Point Bending and 
Chair Co. 125 
Hunt, C. Howard, Pen Co. 208 
Hunting-Roberts Co. 230 
Hush-A-Phone Corp. 235 
Hyman, L. & Sons 223 
IJ 
Ideal School Supply Co. 215 
Imperial Desk Co. 171 
Imperial Leather Furniture 
Co. . . 239 
Imperial Methods Co. 131 
Indiana Cash Drawer Co. 132 
Indiana Desk Co. 152 
Ink Specialties Co., Inc. 220 
Int’] Business Machines Corp...175 
Int’] Office Appliances, Inc. 224 
Invincible Metal Furniture Co...167 
Jasper Chair Co. 196 
Jasper Desk Co., The 130 
Jasper Office Furniture Co. 135 
Justifier Sales Co. 190 
K L 
Karl Mfg. Co. 227 
Keystone Steel Equip. Co 233 
Koh-I-Noor Pencil Co. 215 
Kol Sales Div. 239 
Krueger Metal Products 226 


Lawson, F. H., Company 204 
Leopold Company 163 
Levi, Lewis R. 161 
Lightning Adding Mach. Co.....212 
Little, A. P., Inc. 144 
Lombard Industries 213 
M 
Majestic Stationery Co. 149, 50 
Manhattan Office Equip. Co. 216 


Manifold Supplies Co. 47 


Markilo Co. ....... ..234 
Markwell Mfg. Co. 222 
Marr Duplicator Co., Inc. 117 
Martens Type Cleaner Co. 235 
Maso Steel Products 232 
Master-Craft Corp., Div. S-W..133 
Mayfair Company 5 ahi a 
Meier, Joshua, Co. oaeee 
Meilicke Systems, Inc. 234 
Meilink Steel Safe Co. 170 
Melind, Louis Co. 164 
Metal Office Furniture Co. 123 
Meyer & Wenthe, Inc. 231 
Michigan Desk Co. 146 
Midwest Naturlite Co. 219 
MiLo Leather Chair Co., Inc.....202 
Mittag & Volger, Inc. . 2 
Modern Desk Pad Mfg. Co....... 232 
Monroe Cale. Machine Co........... 137 
Mosler Safe Co., The 187 
Murphy-Miller, Inc. 160 
Myrtle Desk Co. 142 
N 
National Blank Book Co. 234 
National Brief Case Mfg. Co...23-¢ 
National Business Show Co. 183 
National Desk Co., Inc. 194 
National Engraving Co. 232 
National Furniture Mfg. Co.....188 
Nat’l. Passbook & Supply Co...235 
Nat’l Vulcanized Fibre Co. 233 
Nemes, S.. 200 


New England Paper Punch Co. 93 


New Indiana Chair Co. 193 

Norta Distributing Co. 245 

Northern States Envelope Co...166 

Nu-Craft Products Co. ..--199 
Oo 

Ohio Distributing Co. 226 

Old Town Rib. & Carb. 

Co. ; 83, 127 
Oxford Filing Supply Co.... 176 
P Q 
Pacific Carb. & Rib. Mfg. Co...191 
Packwood, G. H., Mfg. Co. 108 




















pares advertising 


|THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
copy, - furnishes list of 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. S. A. lines, and in many 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers, 


In the execution 


desirable 
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Panef Mfg. Company Li SOS 
Parker Steel Products, Inc.........225 
Peerless-Imperial Co., Inc......... 69 


Peerless Steel Equipment Co.....2 


Pemberton, L. N., Prtg. Co.....233 
Pengad Mfg. Company 234 
Perfect Rubber Seat Cushion 

ae tats 186 
Phillips Process Co., Inc. ...219 
Precision Staple Corp. 235 
Pronto File Corp.. ‘ 192 
Quality Park Envelope Co. 88 

R 

Red Feather Products, Ltd.......232 
Regal Typewriter Co. most hae 
Remington Rand Inc. sescalb hs O 
Riteform Chair Co., Inc. 128 
Rite-Line Sales Co., Inc... 225 
Rite-Rite Mfg. Co................... 232 
Rivet-O Mfg. Co..... ; oe 198 


Roberts Number. Mach. Co.......212 
Roberts, Weldon, Rubber Co.....238 





Rockwell-Barnes Co........... 140 
Ross-Gould Co. 234 
Royal Metal Mfg. Co......... 246 
Royal Typewriter Co......... sees 


s 
Safeguard Corp... 
Sainberg & Co., Ine........... 
Schollhorn, William, Co 





Seng Company, The.................-.... 154 
Sengbusch Self-Cl. Inkstd. Co...244 
Service Products Div................... 219 
Shaw-Walker Co......... A 
Sheaffer, W. A., Pen Co....... 64, 65 
Sheboygan Chair Co.... 168 
Sheppard, C. E., Co... 112 


Sikes Co., Inc., The 63 


Sinclair & Valentine... 225 
Smead Mfg. Co.......... 75, 76 
Smith, Larry, Industries 227 


Smith, L. C., & Corona Tws... 49 
Speed-Key Corp. 235 
Speed-O-Print Corp. 121 
Speed Products Co., Inc. ety | 


Spencer Rubber Products Co.....223 
Staedtler, J. S., Inc. 178 
Staunch Sales Co. 235 
Stewart, R. A., & Co.......205, 238 
Storms, H. M., Co. : 242 
Sturgis Posture Chair Co. 71 


Superior Marking Equip. Co.....238 


Swan Pencil Co. 237 
= 
Technygraph Co., The 211 
Tiffany Stand Co. 206 
Toledo Guild Products, Inc. 228 
U 
Underwood Corp. Back Cove1 
U. S. Savings Bonds 207 
U. S. Typewriter Ribbon Mfg. 
Co. 245 
Vv 
Vail Mfg. Co. 201 
Van Dyke Industries 217 
Victor Safe & Equipment Co...180 
WwW Y Z 


Wabash Filing Supplies, Inc.....1 


Wansco Paper Products Co. 225 
Warshaw Mfg. Co. 220 
Waterman, L. E., Co. &5 
Weber Office Specialty Co. 209 
Webster, F. S., Co. 2 
Welch, W. W., Co. 156 
Wells Office Furniture Co...106, 107 
Welsh Mfg. Company 165 
Western Mfg. Co. 215 
Western Wholesale Stationers..231 
Wheeldex Mfg. Co. 162 
Wick & Rouillot 216 
Wilson Jones Co. 57 
Wolber Dupl. & Supply Co. 172 
Woodstock Typewriter Co. 124 
Write, Inc....... 122 
Yawman & Erbe Mfg. Co. 95 








For the benefit of the subscribers the lines advertised are here classified. 


Accounting Systems Equipment 
Eureka Specialty Prtg. Co...... 233 
Pemberton L, N., Prtg. Co 233 

Adding Machine Parts 
Ames Supply Company me hyi 

wer Machines 
Allen, R. C., Business Machines, 

BO. “aries iy 
Burroughs Adding Machine Co 145 
Monroe Cale. Machine Co 137 
Remington Rand Inc 61, 81 
Smith, L. C., & Corona Tws.. 49 


Back Cover 
Rebuilt & Used 


Underwood Corp... 
Adding Machines, 


Calculator Equip. Corp. eb 
Adhesives (See Inks, Adhesives, etc.) 
Air Circulators & Conditioners 

Welch, W. W. Company a00e 56 
Albums 

Modern Desk Pad Mfg. (Co.........232 
Arch & Clipboard Files 

Globe-Wernicke Co., The 98, 99 

Pengad Mfg. Company 234 

Rockwell-Barnes Co. 140 

Service Products Div 219 

Shaw-Walker Co wel SS 

Yawman and Erbe Mfg. Co ive OS 
Ash Trays & Stands 

Wells Office Furniture Co.....106, 107 
Bank Supplies 

Downey, C. L., & Co 228 

Gibson, C. R., & Co 244 

Nat'l Passbook & Supply Co.........235 
Bankers Note Cases 

Art Steel Sales Corp. 78, 79 

yeneral Fireproofing Co a ae 

Globe-Wernicke Co., The 98, 99 

Victor Safe & Equipment Co. 180 
Billing Machines 

Remington Rand, Inc 61, 81 


Underwood Corp. Back Cover 
Binders, Catalog & Periodical 
Acco Products, Inc 
Master-Craft Corp 
National Blank 
Sheppard, C,. E 


Sook Co. 
Co 


bom nD 
bo 6000 


Binders, Permanent Storage 
Bankers Box Company wil 
Master-Craft Corp........ a | 
Sheppard, C. E., Co...... . 1 
Wilson Jones 


Blackboards 
Service Products 


Blank Books 
Eureka Specialty Prtg. 
National Blank Book 23 
Rockwell-Barnes Co. ae Gas 
Wilson Jones Co....... ae Oe 


Blotters 
Wrenn Paper Company. 


Blueprint & Plan File Cabinets 
All-Steel Equipment, 
Anderson-Hickey Co 
Art Metal Construction 
Art Steel Sales Corp.. 
Browne-Morse Co : 51 
Cardinal Sales, Inc. 
Cole Steel Equipment 

Co. 118, 14, 15 
Columbia Steel Equipment Co....... 
Corry-Jamestown Mfg. Corp.......... 
General Fireproofing Co............. 87 


3 

33 
12 
57 


Co. 


Div 





Co 59 


Globe-Wernicke Co., The...... 98, 99 
Invincible Metal Furn. Co 167 
Peerless Steel ~~uneamal Co. 241 
Pronto File Corp. nO? 
Shaw-Walker Co. 155 
Yawman and Erbe Mfg. Co., 95 
Bond Boxes (See Cash Boxes) 
Bookcases 
All-Steel Equipment, Inc. - 67 
Art Metal Construction Co. nitions ae 
Browne-Morse Co. . , 151 
Corry-Jamestown Mfg. Corp. 103 
General Fireproofing Co..... we 
Globe-Wernicke Co., The............98, 99 
Michigan Desk Co CS? «| 
Nemes, S eae nae 200 
Peerless Steel Equipment Co....... 241 
Shaw-Walker , ; 155 
Wabash Filing Supplies, Inc. 157 
Yawman and Erbe Mfg. Co 95 
Bookends 
Bushman-Moore, Inc. 120 
gag Machines 
Int’l, Business Machines Corp.....175 
Underwood Corp 3ack Cover 
Box Letter Files 
Art Steel Sales Corp 78, 79 
Cole Steel Equipment 
Co. . 118, 14, 15, 1¢ 
Globe-Wernicke Co., The 98, 99 
Hedges Mfg. Co. = soe 218 
Rockwell-Barnes Co 140 


Brief & Zipper Cases 


Elbe File & Binder Co., Ince.......226 
Master-Craft Corp. — " 13% 
National Brief Case Mfg. Co 234 
Business Forms 

Bonnar-Vawter, Inc. 243 
Gibson, C. R., & Co. 244 














obligation. 

Calculating Devices Shaw-Walker Co 155 
Lightning Adding Machine Co.........212 Sikes Co., Inc 63 
Meilicke Systems, Inc .234 Wells Office Furniture Co Loe 07 
Victor Safe & Equipment Co 180 

F Chairs, Tablet Arm 

Calculating Machines Jasper Chair Co 196 

i. ~~ % Business Machines, , New Indiana Chair Co 193 
ne ON bt 

Burroughs Adding Machine Co. 145 Checks, Bank, Payroll, ete 

Monroe Calculating Mach. Co. 137 Gibson, C. R., & Co 244 

S t Y a aa 9 

cme, 1, 6. & Came Tee: . Checks, Stamped Metal 

Calculating Machines, Used Dayton Stencil Works 235 
Calculator Equip. Corr 211 Meyer & Wenthe, Inc 231 

Calendar Pads & Stands x Caer. © Sens 941 
Fox, George E., & Co 226, 227 Safeguard Corp 232 

Carbon Papers (See Ribbons and Clipboards (See Arch & Clip»oard 
Carbons) Files) 

Card Index Boxes & Trays Coin Bags, Trays & Wrappers = 
All-Steel Equipment, Ine 67 Art Steel Sales Corp. 78, 79 
Art Metal Construction Co 59 Downey, C. L., & Co 228 
Art Steel Sales Corp 78, 79 Copyholders 
Cole Steel Equipment Ny ea’ we Acco Products, Inc 208 
Columbia Steel Ex uipment Co. 2 109 a ae Se a 
Corry Jamestown Mfe Corp ss 103 Copy-Right Mfg. Corp 243 
Scehee Tamte Tes, ipimnmenmnaen 1 Hall-Welter Co. . 241 
General i ensentanar) Cn — Intl. Office Appliances, In« 224 
Globe-Wernicke Co. The $3. 99 Rite-Line Sales Co., In 225 
Guide System & Suppiy Go 195 Wells Office Furniture Co 106, 107 
Hedges Mfg. Corp 218 Costumers 
Imperial Methods Co aera Globe-Wernicke Co., The 98, 99 
Invincible Metal Furniture Co.......167 Levi, Lewis R 161 
Majestic Stationery Co 149, 150 Peerless Steel Equipment Co 241 
Metal Office Furn. Co................... ..123 Shaw-Walker Co 155 
Peerless Steel Equipment Co.. 241 
Pronto File Corp 192 Cushions & Pads, Chair 
Rockwell-Barnes Co. ...............+ 140 Globe-Wernicke Co., The 98, 99 
Shaw-Walker Co ad 155 Perfect Rubber Seat Cushion Co...186 
Wells Office Furniture Co .106, 107 
Yawman and Erbe Mfg. Co... 95 Cuspidors 

Lawson, F. H., Co 204 

Card Index Files, Revolving 

Wheeldex Mfg. Co 162 Dating Stamps 
Consolidated Stamp Mfg. Co 110 

Cash Boxes Force, Wm. A., Co 223 
Art Steel Sales Corp 78, 79 Fulton Specialty Co 216 
Central Can Co 136 Melind, Leuis Co. 164 
Cole Steel Equipment Co Meyer & Wenthe, Inc 231 

113, 14, 15, 16 Rivet-O Mfg. Co 198 
General Fireproofing Co ne 87 Stewart, R. A., & Co 205, 238 
Globe-Wernicke Co., The 98, 99 Superior Marking Equipment Co...238 
Western Wholesale Stationers........ 231 
Desk Bumpers 

Cash Registers Fox, George E., & Co 226, 227 
Burroughs Adding Mach. Co........ 145 Melind, Louis Co 164 

Cash Tills Desk Lamps 
Indiana Cash Drawer Co .--132 Bainbridge, Kimpton & Haupt, : 

Inc. on , 158 

Casters, Caster Bearings, Slides Levi, Lewis R 161 
Zassick Co., The boson Se Majestic Stationery Co 149, 150 
Darnell Corp., Ltd 126 Mayfair Co 223 

Midwest Naturlite Co 219 
i (Se ™ve Van Dyke Industries 217 

“ae oo ee Wells Office Furniture Co 106, 107 

Chair trons Desk Pads & Tops 
Bassick Co The 139 Aigner, G. y a 
Collier-Keyworth Co 118 ox, George E 
Seng Company, The 154 Modern Desk Pad “® “Mite 

Sainberg & Co Inc 3 
; Sengbush Self Cl. Inkstd. Co 244 

SS ee Ge om Sheaffer, W. A., Pen Co 64; 65 
Service Prox ts Div 215 
ervice Produc I 19 Desk Pen & Ink Sets a 

; : Gregory Fount-O-Ink Co 85 

ee Co 9 Hamilton-King Company . 148 
Clarin Mfg. Co ® Sengbusch Self-Cl. Inkstd. Co 244 
Farber, Louis H 104 > 
Krueger Metal Products....................226 Desk Side Files f 
Manhattan Office Equip. Co. 216 Cole Steel Equipment Co a 
Roya Metal Mfg. Co 246 . 1] 3 
— Hes ' Farber, Louis H 104 

Chairs, Office 
Bright Chair Co ..236 Desk Trays . 

Cramer Posture Chair Co A 221 Art Metal Construction Co 58 
D. & G. Mfg. Co 100, 101 Art Steel Sales Corp 78, 79 
Dependable Mfg. Co 216 Bushman-Moore, Inc 120 
Dixie Chrome Products a9 Corry-Jamestown Mfg. Corp 103 
Domore Chair Co 179 Fox, George E., & Co 226, 227 
Fritz-Cross Co., The 230 General Fireproofing Co 87 
General Fireproofing Co. . 87 Globe-Wernicke Co., The 98, 99 
Gunlocke, W. H., Chair Co............. 73 Hedges Mfg. Company 218 
Harter Corp d 141 Imperial Methods Co 131 
High Point Bending & Chair Co...125 Majestic Stationery Co 149, 150 
Jasper Chair Co hee Maso Steel Products 232 
Kol Sales Div 239 Nu-Craft Products Co 199 
Lombard Industries 213 Peerless Steel Equipment Co 241 
Metal Office Furn. Co 123 Sainberg & Co., Inc 231 
Michigan Desk Co 146 Sengbusch Self-Cl. Inkstd. Co 244 
MiLo Leather Chair Co., Ine 202 Service Products Diy 219 
Murphy-Miller, Inc 160 Shaw-Walker Co 155 
New Indiana Chair Co 193 Wells Office Furniture Co 106, 107 
Riteform Chair Co 128 Yawman and Erbe Mfg. Co 95 
Shaw-Walker Co 155 
Sheboygan Chair Co 168 Desk Work Distributors 
Sikes Co., Inc., The 63 Advaneo Products Div 91 
Sturgis Posture Chair Co. 71 Art Steel Sales Corp 78, 79 
Wells Office Furniture Co 106, 107 Fox, George E., & Co 226, 227 
Globe-Wernicke Co The 98, 99 

Chairs, Posture Victor Safe & Equipment Co 180 
Bright Chair Co 23 Wilson Jones Co 57 
Cramer Posture Chair Co 221 
Domore Chair Co 179 Desks 
Fritz-Cross Co., The 230 Alma Desk Co 174 
General Fireproofing Co Art Metal Construction Co 59 
Gunlocke, W. H., Chair Co 73 Browne-Morse Co 154 
Harter Corp 41 Corry-Jamestown Mfg. Corp 103 
High Point Bending & Chair Co...125 Farber, Louis H 104 
Jasper Chair Co. 96 General Fireproofing Co 87 
Metal Office Furniture Co 123 Globe-Wernicke (« 98, 99 
Michigan Desk Co Imperial Desk Co 171 
New Indiana Chair Co Indiana Desk Co 152 
Royal Metal Mfg. C Invincible Metal Furn. Cc 167 


OFFICE APPLIANCES, June, 1947 





Many of the requirements of the modern business office 
are represented. Should subscribers be interested im any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 


Jasper Desk Co 
Jasper Office Furniture Co.. 
Leopold Company 








Metal Office Furniture Co 
Michigan Desk Co 
Myrtle Desk Co 
National Desk Co. 
Nemes, 8. ....... —— 
Peerless Steel Equipment Co. 241 
Royal Metal Mfg. Co. iota 
Bhrere- Waltet CB ivccieccsinctenpscccerinned 155 
Victor Safe & Equipment Co.........180 
Wells Office Furniture Co 106, 107 
Yawman and Erbe Mfg. Co............. 95 
Diaries (See Memo Books) 
Dictating Machines, Used 
Amer. Dictating Machine Co..........211 
Drafting Instruments & Coutanet 
C-Thru Ruler Co. . 173 
Cardinell Corp. 224 
Duplicating Machines & Supplies 
Ames Supply Co. ‘ 7 
Bainbridge, Kimpton & Haupt, 
Inc. san 153 
Columbia Ribbon & Carbon Mfg. . 
‘o. . = —_ i aie 
D. & R. Mfg. Company 242 
Harding, Milo Company 210 
Heyer Corp., 247 
Ink Specialties Co., Inc 152 
Manifold Supplies Co. 47 
Marr Duplicator Co., Ine. 117 
Mittag & Volger, Ine............... 53 
Old Town Ribbon & Carbon Co. 
a mi 127 
Packwood, G. H., — Co... 10% 
Pengad Mfg. Co. 234 
Red Feather Products, ‘Lid... 232 
Sinclair & Valentine 225 
Smith, L. C., & Corona Tws......... 49 
Speed-O-Print Corp 21 





Technygraph Co., 


Victor Safe & Equipment Co. 180 

Wolber Dupl. & Supply Co. 172 
Engraving, Social 

National Engraving Co. 232 


Envelopes 
Globe-Wernicke Co., The 
Northern States Envelope Co 
Quality Park Envelope Co. 
Smead Mfg. Co. 
Wilson Jones Co.... 





Envelopes, 
Aigner, 
Cel-U-Dex 
Markilo Co 
Meier, Joshua 


oe 
ing 

Cc orp. 

Co. 


Erasers, Rubber 
Ames Supply Co.. 
Faber, A. W., Ine. 
Koh-I-Noor Pencil Co. 
Melind, Louis Co. ab a? 
Roberts, Weldon Rubber Co. 





Eyelets and ew Fasteners 
Rivet-O Mfg. C 


File Boxes, Fibre 
Bankers Box Co. 
Barkley, C. L., & Co. 


Globe-Wernicke Co., The 
Guide System & Supply Co..... 
Oxford Filing Supply Co 
Pronto File Corp... 





File Boxes, Metal 
Advanco Products Div........ 
Art Metal Construction Co. 
Art Steel Sales Corp 
Cole Steel Equipment Co. 






113, 
Corry- Jamestown “Mfg. Corp. 
Globe-Wernicke Co., The 


Keystone Steel Equipment Co... 
Peerless Steel Equipment Co... 
Pronto File Corp... : 
Rockwell- Barnes 
Shaw-Walker Co. 
Victor Safe & Equipment Co.. 


Co 


Filing Cabinet Content Supports 


Weber Office Specialty Co. 209 
Filing Cabinets Insulated 

Meilink Steel Safe Co. cater 

Shaw-Walker Co. wl 55 

Victor Safe & Equipment Co.......... 180 


Filing Cabinets Metal 
Advanco Products Div.. 





All-Steel Equipment, Inc. 
Art Metal Construction Co............... 59 
Art Steel Sales Corp. 48, 79 
Cole Steel Equipment Co. 

113, 14, Boe, 16 
Columbia Steel Equipment Co.........10 


Corry-Jamestown Mfg. Corp. 
General Fireproofing Co. 
Globe-Wernicke Co., The 
Invincible Metal Furn. 
Keystone Steel Equipment Co. 
Metal Office Furniture Co 
Parker Steel Products, Ine. 
Peerless Steel Equipment Co.. 
Remington Rand Ine.. ; 
Shaw-Walker Co. 
Victor Safe & Equipment Co... 
Western Mfg. C - 
Yawman and Erbe Mfg. Co..... 
(Continued on page 6) 
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(Continued from page 5) Mail Distributors —p. _— an.. ls st pean Ce. vm 155 

Filing Cabinets Wood Advanco Products Div . 91 ain of a, os —— Se —. 2. ss... 8 
Browne-Morse Co. weer | Globe-Wernicke Co., The 98, 99 Underwood Corp , Back Cover 
Yawman and Erbe Mfg. Co ” 95 Victor Safe & Equipment Co 180 Sane ©. 6. Co... 9 Store Fixtures & Equipment 

Fates Gatennt Map Tacks Write, Inc. ... mae All-Steel Equipment, Ine................. 67 

en } } 0 219 : 
Farber, Louis H 104 Graft, George B., ; Rubber Bands Strong Boxes, Fire Protected 
Maps, Globes, etc. Faber, A. W.. Inc 105 Bison Distributing Co.... a 

Filing Supplies Acme Visible Records, Inc 119 aiian iets’ Oo 164 Herring-Hall-Marvin Safe Co. 207 

Acco Products, Inc. 208 American Map Company : 228 Spe . egg : Meilink Steel Safe 170 
> . pencer Rubber Products Co...........223 

Advanco Products Div. ee 91 Matched Office Suites Victor Safe & Equipment Co.......180 

Aigner, G. J., Co 189 Art Metal Construction Co.............. 59 Rubber Stamps Western Whol. Stationers..................231 

Ant Metal C onst rection Co = General Fireproofing Co..............-.. 87 Meyer & Wenthe, Inc * *“" Tables 

arkley, we 0. 2 -W ie ‘o The g i Co. 205, 8 

Browne-Morse Co 151 ety ly ‘ Th SS Stewart, R. A., & Art Metal Centcantion Co. 

Corry-Jamestown Mfg. Corp. 103 Royal Metal Mfc. Co................. 246 Rubber Type Browne-Morse Co 

Farber, Louis H. 104 Shaw-Walker Co 155 Force, Wm. A., Co ..223 Corry-Jamestown Mfg. Corp.. 

Globe-Wernicke Co., The 98, 99 “ een, pom Fulton Spec. Co. nccene Globe-Wernicke Co., The. 

Guide System & Supply Co 195 Memorandum Books Melind, Louis, Co. ne Manhattan Office Equipment Co.....216 

Imperial Methods Co 13 Master-Craft Corp 133 Stewart, R. A. & Co 205, 238 Maso Steel Products................- .232 

Metal Office Furniture Co 123 National Blank Book ( 234 Superior Marking Equip. Co...........238 Peerless Steel Equipment Co. 241 

Northern States Envelope Co 166 Rockwell-Barnes Co 140 Shaw-Walker Co. 1 

Oxford Filing Supply Co 176 Wilson Jones Co 57 Rulers, Transparent a Victor Safe & Equipment Co........ 

Pronto File Corp. 192 oy -” Bavien C-Thru Ruler Co 173 Wells Office Furniture Co.........106, Tor 

Quality Park Envelope Co 8x omera um Doviess P Safes, Office 

Kockwell-Barnes Co 140 _—— a _ Art Metal Construction Co 59 «Tablets & Pads 

we Of. 155 Mending Tape Brush-Punnett Co wiser ——-, &, S _ 

Smead Mfg. Co 75, 76 de : Mfg Xo 7 , . MG 7 

Victor Safe & Equipment Co 180 orchor Mfg Co 230 Globe-Wernicke Cor The 8a, 89 ly | * Sone M nine Bean 45 

bp re ee, Inc aT ~~ - ‘ é Cheeks. Tek Invincible Metal Furn. Co 3 167 Int'l es. Mache tare.. ees 175 

arsnhaw : Kk 0 22 eta a es, ecks, okens } § s . ° a 

Yawman and Erbe Mfg. Co 95 Dayton Sreneil Works ee 3 —— aaa _ Co. Remington Rand D6 <cacka og BE 

Finger Pads Meyer & Wenthe, Inc nienieeneee Remington Rand Inc. Tags 
Melinc i oe 6 Shaw-Walker Co. 55 Dennison Mfg. Co..............-- eee | | 
Melind, Louis Co 164 Moisteners Vie Saf ~—o = 
Speed Products Co., Inc 97 Rivet-O Mfg. Co eS lector Safe & Equipment Co... ad Telephone Accessories 

Folders (See Filing Supplies) Sengbusch Self-Cl. Inkstd. Co.......241 Sand Urns Hush-A-Phone Corp.  ..........-.:0--0:.-+ 235 

icciakin Bene Numbering Machines — o..- a vais as Victor Safe & Equipment Co.........180 
Sheaffer, W. A., Pen Co 64, 65 Force, Wm. A., Co 223 Baa ne Telephone Stands 
Waterman. L. E.. Co 5 Roberts Numbering Machine Co. 212 Scrap Books Art Metal Construction Co... .. 59 
Welsh Mfg. Co 165 Stewart, R. A., & Co 2 238 Consolidated Loose Leaf, Inc.......... 235 General Fireproofing Co... sdeniit 87 

Superior Marking Equipment co 238 Globe-Wernicke Co., The 98, 99 Peerless Steel Equipment Co...........241 

Gummed Cloth Rings ‘ = Wilson Jones Co....... ” 87 Shaw-Walker Co. 155 
Dennison Mfg. Co. ..-.--181 Office Partitions & Railings “ie = Yawman and Erbe “Mfz. ee 
Graff, George B., Co 219 Globe-Wernicke Co., The 98, 99 Seals, Gummed a sesneecee 
Warshaw Mfg. Co. 220 Office Printing Outfits Eureka Spec. Printing Co...............233 Thumb Tacks 19 

Gummed Tape & Sealing Machines Fulton Specialty Co anne Secretary Desks Graff, Geo. B., Co.............. 2 
Dennison Mfg. Co 181 Pads, Figuring Wabash Filing Supplies, Inc. me Ticket Holders 189 

National Blank Book Co. 234 Aigner, G. J., Co.... i 

Index Card Signals =a Rockwell-Barnes Co 140 Shelving 
Cel-U-Dex Corp . 245 Wilson Jones Co 57 All-Steel Equipment, Inc................. 67 Time Clocks & Recorders 
aw EE a39 Art Metal Construction Co... 59 Int’l. Bus. Machs. Corp.................175 
sraff, George » Co 219 Paper rowne- Morse 0. : Rel aie 5 
Victor Safe & Equip. Co 180 ra, Paper Corp 229 Corry-Jamestown Mfg. Corp............. tes Trimming Boards 

Rockwell-Barnes Co 140 General Fireproofing Co................... 87 Ideal School Supply Co........... 215 

Index Tabs Wansco Paper Products C 995, Globe-Wernicke Co., Tt 98, 9¢ 
Aigner, G. J., Co 189 GRAD LAPSE STOCUS LO = Shaw-Walker Co. “i om Type, Typewriter 
aes Cc ane & Co a Paper Clamps e % facoad Ames Supply Co... t ‘ oe .237 
el-U-Dex Corp 245 Acco Products ( 208 hows, 

Globe-Wernicke Co., The 98, 99 penal :, Sharpe ner Co 240 . eg Be Co 183 Typewriter Cleaning Material 

Guide System & Supply Co 195 Cook, The H. C., Co : 229 ee - Ames Supply Co......... . 

Markilo Co 234 Graff, George B., Co., Inc..........219 Slide Rules Bainbridge, Kimpton & Haupt. 

Master-Craft Corp. 133 aor (Howard ‘Pen Co we C-Thru Rul ¢ = Cardimell COrp. .....-...-----esereeseeee 

Melind, Louis Co 164 Vail Mfg. Co "501 uler Co.. 173 Clarotype Co., The............ 

Shaw-Walker Co 155 : rn Harriman Welts, Inc... 

Sheppard, C. E., Co 112 Paper Clips Smoking ae, ,Oties Martens Type Cleaner Co. 

Speed Products Co., Inc 97 Vail Mfg. Co 201 Eg Sec 161 Mittag & Volger, Ince..................... ~ 58 

Victor Safe & Equipment Co. 180 Smith, Garry, eaaaivias ay Norta Distributing Co. . 245 
Paper Fastening Machines Wells Office Furniture Co.....106, 107 a ‘5 i ne 

inks, Adhesives, ete. Ace Fastener Corp Pia i | . 198 
Dennison Mfg. Co 181 Arrow Fastener Co 240 Spindle Files Wobster,. F.. Bip CPi. nninrciccersene 
Harriman-Welts, Inc 228 Autmtec. Pencil Sharpener Co 240 Bushman-Moore, Inc 120 
Melind, Louis Co 164 Markwell Mfg. Co. ..222 : aie Bg Typewriter Cushion Bases & Knobs 
Waterman, L. E., Co 85 Speed Products Co., Inc 97 Stamp Pads American Hair & Felt Co...... 12 

Victor Safe & Equip. Co 180 Fulton Spec. Co. 216 Business Mach. Products, Inc.........177 

Inkstands < . Melind, Louis, C wee Peerless-Imperial Co., Inc. . 69 
Sengbusch Self-Cl. Inkstd. Co 244 Paper Fastening Stickers ™ Meyer & Wenthe oo Rais 134 Wick & Rouillot.......... ; 216 

bite Feldco Loose Leaf Corp. Phillips Process Co “959 Typewriter Cushion Keys 
Dennison Mfg. Co 181 Parcel Post & Postal Scales Rivet-O 7s Co. 198 Ames Supply Co............. 2287 
Eureka Specialty Prtg. Co 233 B-T Company -o-.-..234 Stewart, R. & Co 205, 238 Peerless- Imperial Co., a 
Imperial Methods Co 131 Hanson Scale Co. 220 Superior Marking Equip. Co 238 Speed Key Corp... ‘ 235 
Oxford Filing Supply Co. ......176 . : 
Warshaw Mfg. Co 220 Paste (See Inks, Adhesives, etc.) Stands for Office Machines Sones: SNES Co.., magnate 

Ames §S 7 

Ladders, Library, Store & Vault Pencil Sharpeners rey atecl Bales Garp <n SS Machines — 
Cotterman, I. D 232 omg Pencil Sharpener Co.........240 Farber, Louis H ‘ E 104 at 2 ee 

unt, C. Howard Pen Co 208 General Fireproofing © Qn Typewriter Fastening Devices 

Leads for Mechanical Pencils : promag LO 87 7 
Faber. A. W.. In 105 Pencils, Mechanical gage ° vis ~~ 1Al Business Mach. Products, Inc...........177 
Rite-Rite Mfg. Co 232 Rite-Rite Mfg. Co 232 > 7 ao vole riter Margin Liners 
Sheaffer, W. A., Pen Co 64, 65 Sheaffer, W. A.. Pen Co 64, 65 — oes sel ae -+--239 by ae mf San Co... ee. 190 
Waterman, L. E., Co . 85 Waterman, L. E., Co 85 rad teel Products. Co. a i aT 

Leather Goods Pencils, Wood Cased Lead Tiffany Stand Co 206 by omy He ae > ie soi <cnctiagoaee 
National Brief Case Mfg. Co 234 Faber, A. W., Inc 105 Toledo Guild Products, Ine.............228 

Koh-I-Noor Pencil Co 915 Wells Office Furniture Co.........106, 107 Typewriter Tables 

Leather Upholstered Furniture Staedtler, J. S., Inc 178 (See Stands for Office Machines) 
Bright Chair Co 236 Swan Pencil Co 237 Staple Extractors 
D. & G. Mfg. Company 100, 101 Ace Fastener Corp 17 Typewriters, Mfrs. of 
Gunlocke, W. H. Chair Co. 73 Pens, Steel Arrow Fastener Co oe "940 Int'l. Bus. Machs. Corp............-....175 
Imperial Leather Furniture Co 239 Hunt, C. Howard Pen Co 208 Schollhorn, Wm., Co "158 Remington Rand Ince.......... at, 81 
Jasper cheie Co. 196 Sengbusch Self-Cl. Inkstd. Co 244 : as j bia Royal Tw. Co. bee. 4 
filo Leather Chair Co 202 ‘ Z . Smith, L. C. é ‘Corona 7 eee 
National Furniture Mfg. Co. iss Photocopying Equipment . 7 a 77 Underwood Corp.......... onal Corer 
New Indiana Chair Co. 193 Fairchild Aerial Surveys 231 Consolidated Wire Prod. Go. 903 Woodstock Tw. Co..... 124 

See Desk Tr: Pins & Pin Containers arkwell Mfg. Co ES 

Letter Trays (See Desk Trays) Vail Mfg. Co 201 Precision Staple Save Ses Tygeurites Rebuilt & Used gs 

Library Equipment i - &. 201 : 

All-Steel Equipment, Inc .. 67 aa oy pa - 237 Stati Visible Systems Equipment 9 
Art Metal Construction Co 59 ° Ps nick SrOnery . Acme Visible Records, Inc.............11f 
Art Steel Sales Corp 78. 79 Presentation Covers National Engraving Co 232 Aigner, G. J., Co... : 9 
Browne-Morse Co 151 Barkley, C. L., & Co 182 Art Metal Construction Co... 
Cardinal Sales, Inc 169 Stenographers’ Notebooks Globe-Wernicke Co., The 
Corry-Jamestown Mfg. Corp. 103 Price & Sign Markers National Blank Book Co. ....234 Master-Craft Corp. .. 
Globe-Wernicke Co., The Eureka Spec. Printing Co 233 Rockwell-Barnes Co ...140 National Blank Book Co. 
Invincible Metal Furniture Co Fulton Spec. Co 216 Remington Rand Inc.. 
Keystone Steel Equip. Co Melind, Louis, Co 164 Stools Ross-Gould Co. ......... 
Parker Steel Products, Ine. Stewart, R. A., & Co 205, 238 Dependable Mfg. Co 216 Shaw-Walker Co. 
Shaw-Walker Co 55 Superior Marking Equip. Co 238 Harter Corp. eet Sheppard, C. E., Co. 
Yawman and Erbe Mfg. Co 95 isediies : wie Bate & Eauipment 

oe : ong Storage & Transfer Cases — cones 

Loose Leaf Binder Bars a. Se. - The = eS All-Steel Equipment, Inc. 6 Yawman and Erbe Mfg. Co 
Staunch Sales Co 235 Rrettosiol Blank Book Co 9034 Art Metal Construction Co wee 59 Waste Baskets 

New England Paper Punch Co 93 Art Steel Sales Corp.. -78, 79 Art Steel Sales Corp...... 

Loose Leaf Books & Systems Wilson Jones Co. BT Bankers Box Co...... 188 Bainbridge, Kimpton & Haupt. 153 
Bonnar-Vawter, Inc 243 Bo SO “ee 182 Cole Steel Equipment Co....... 109 
Elbe-File & Binder Co., Inc 226 Ribbons & Carbons Browne-Morse Co, ; me i Corry-Jamestown ~~ Corp.. i 
Feldco Loose Leaf Corp 159 Allen & Co. 224 Cole Steel Equipment Co Fox, Geo. E. & Co...... a 
Master-Craft Corp 133 Allied Car. & Rib. Mfg. Corp 134 sereteennenne 118, 14, 15, 16 General hE . Co. 

National Blank Book Co 234 Ames Supply Co 237 Columbia Steel Equipment Co.........109 Globe-Wernicke Co., The 

Sheppard, C. E., Co 112 Buckeye Rib. & Carb. Co 220 Corry-Jamestown Mfg. Corp 103 Hunting-Roberts Co. 

Wilson Jones Co 57 Codo Mfg. Corp 208 General Fireproofing Co........... 87 Lawson, F. °0. 
Columbia Rib. & Carb. Mfg. Co. 55 Globe-Wernicke Co., The .-..98, 99 National Vulcanized Fibre Co. 

Loose Leaf Sheet Covers, Celluloid Little, A. P., Inc 144 juide System & Supply Co.............195 Ohio Distributing Co. 

Aigner, G. J., Co 189 Manifold Supplies Co 47 Imperial Methods Co 131 Shaw-Walker Co. 

Cel-U-Dex Corp 245 Mittag & Volger, Inc 53 Invincible Metal Furniture Co......167 Wells Office Furniture Co. 

Markilo Co 234 Old Town Rib. & Carb. Co 83, 127 Metal Office Furniture Co. ce 

Meier, Joshua Co 197 Pacific Carb. & Rib. Mfg. Co 191 Oxford Filing Supply Co. 176 Wholesale Stationery 
Peerless-Imperial Co., Inc 69 Parker Steel Products, Inc.. 00825 Bainbridge, Kimpton & tesmts 

Lubrieators, Office Lock Pengad Mfg. Co 234 Peerless Steel Equipment Co.........241 Inc. ; 153 
Panef Mfg. Co Phillips Process Co., Inc 219 Pronto File Corp .--.192 Capen ‘Paper Co. at rs 
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WAN AND TOR SAL , 


The rate for classified advertisements is ten cents a word, minimum charge $2.00. . 


SITUATIONS WANTED 


EXECUTIVES AVAILABLE 





SALESMAN WITH FOUR YEARS EXPERIENCE in commercial stationery, 
ten years in another line, desires to travel for office equipment or supply 
manufacturer in eastern territory. Well acquainted with dealers in area 
from Maryland to upstate New York. Principal trade experience has been 
in filing supplies but is capable of handling any product sold to office 
supply dealers for resale. Top references. Address F-96, care Office 
Appliances, Chicago 6. 





SALESMAN NOW IN DIFFERENT LINE of business would like to join 
the sales staff of some manufacturer of office equipment or supply 
Preference is for New England, the scene of most of his business activity 
Convincing references. Prefers to give all attention to one major line 
or will consider two or three on commission. Can accept new territory 
on short notice. Address F-97, care Office Appliances, Chicago 6. 








SALESMAN WANTED 





MR. SALESMAN: Interested in selling an item that brings repeat orders? 
Our patented BUCK-L-BINDER for storing loose-leaf records, once 
adopted, becomes part of the user’s filing system, insuring repeat busi- 
ness. Exclusive territory allotted to desirable representatives. Write: 
The Reb-Wal Hunt Co., Box 208, Royal Oak, Michigan. 


SALES EXECUTIVE, 19 YEARS experience, is ready to return to indus- 
try after brief absence in other fields. Has served as branch, district, and 
sales manager. Available for home or branch office operation. Experience 
divided between two outstanding office appliance manufacturers. Well 
informed on both dealer and direct operation. Sales training, advertising 
and sales promotion, relation of expense to sales. Has consistent record 
of operating at profit. Industry leaders for references, Willing to consider 
any opening which offers op portunity for development as worth is demon- 
strated. Address F-98, care Office Appliances, Chicago 6. 








EXECUTIVES WANTED 





WANTED: DEPARTMENT MANAGER of commercial and social station- 
ery department with ability to supervise sales people, display, merchan- 
dise, checking stock and buying. Good position, age desired is 27-35 but 
will consider other ages. Located in Ohio city 15,000 population. Address 
T-250, care Office Appliances, Chicago 6. 





Young, aggressive office equipment firm, in town of 110,000 located in the 
Southwest NEEDS a top-notch sales manager. Will consider selling best 
share of business to the right man. Address T-251, care Office Appliances, 
Chicago 6. 





OFFICE APPLIANCES MANUFACTURER of 30 years standing has good 
territories open for men who can put forth some real effort every day 
in the week. They must have a clean character and fair education as well 
as a good personality and common sense. Our proposition offers a life 
position with immediate big earnings and we do not want job hunters. 
Addresss application with details as to age and experience to T-243, care 
Office Appliances, Chicago 6. 





WANTED FACTORY REPRESENTATIVE by nationally known midwestern 
manufacturer of office equipment and supplies. Excellent opportunity. 
Must have experience selling dealers; be able to conduct sales meetings; 
evaluate markets; open up new dealerships. The position is full time 
and permanent. Give complete background and details of experience. 
Middiewest territory open. All letters shall be kept confidential. Write 
T-244, care Office Appliances, Chicago 6. 


DISTRICT SALES MANAGER to open branch offices in midwest states, 
engaging, training and directing salesmen. Must have a thorough knowl- 
edge of carbon paper, inked ribbons and duplicating machine materials. 
Applicants should give age and experience in first letter to T-252, care 
Office Appliances, Chicago 6. 





WANTED: Manager for Office Furniture Business 
EXPERIENCED SALES MANAGER to head up office furniture and equip- 
ment division of leading Chicago company. Manage and train specialty 
salesmen in office layouts and sale of wood and steel equipment, also 
business systems and devices. Age preferred 35 to 45. Practical sales 
experience desired. Good salary and bonus plan. Company offers all 
employee modern benefits. Complete references and information required. 
Correspondence confidential. Our salesmen know about this opening. 
Address T-253, care Office Appliances, Chicago 6. 





WANTED. Manufacturer whose products are acknowledged TOPS in its 
field, now changing from orthodox distributorship plan to national sales 
organization, wants men who are TOPS. If you are contented with your 
present income or have pegged yourself in any income bracket, we have 
wasted your time with this ad. Our products are nationally advertised 
and are allied to office, hotel and restaurant equipment and appliances. 
Your inquiries are invited. Prompt answers assured. Reply T-245, care 
Office Appliances, Chicago 6. 





MANUFACTURERS REPRESENTATIVES WANTED: We have several 
key territories now open throughout United States—old line manufacturers 
of high quality and distinctive line Office, Hotel and Institutional furni- 
ture. Now accepting applications for protected territories. We pay on 
commission basis tenth each month—furnish photographs—all necessary 
sales data—Only men with selling background in this business who can 
produce will be considered—In your reply state age, furnish references, 
items you are now selling. Box 2462, Hickory, N. C 





SALESMAN. You may be selling carbons and ribbons or similar items 
direct to users and wish to augment your sales with another fast selling 
line of supplies which are quickly consumed insuring repeat business—a 
well established manufacturer of nationally accepted products offers a 
liberal commission arrangement to desirable representatives looking for 
a profitable side line. Furnish full particulars, present connections, terri- 
tory covered, together with business references in first letter. T-246, care 
Office Appliances, Chicago 6. 





OUTSIDE SALESMAN WANTED by leading commercial stationer in New 
Mexico to sell full line of office supplies, steel equipment, typewriters and 
duplicators. Salary and liberal mileage allowance for use of car. Excel- 
lent opportunity for person properly qualified. State experience and 
references. Address T-241, care Office Appliances, Chicago 6. 





SALESMAN WANTED: Experienced men with knowledge of furniture to 
sell fully upholstered plastic covered executive and waiting room furni 
ture to office supply houses. Liberal commissions. For full information, 
reveal present lines carried. Crown Chair & Lounge Co., Inc., Statesville, 
N. C. 





ONE OF THE WORLD’S OLDEST and best known calculating machines, 
manufactured in Sweden, is being imported to this country. Salesmen of 
office equipment, who sell directly to offices, will find it an interesting 
and profitable side line. Write Room 802, 210 Fifth Avenue, New York 
i, HN. ¥. 





EXCEPTIONAL OPPORTUNITY PERMANENT CONNECTION for steady 
dependable salesmen of carbon papers, ribbons, duplicating supplies, ete. 
Openings now available in Indiana, Kentucky, Illinois, Michigan. Salary, 
commission and expenses paid. Write in confidence stating age, past and 
present connections, etc. International Carbon & Ribbon Co., Inc., Logan, 
Ohio. 
MANUFACTURER’S REPRESENTATIVE needs competent associate for 
Middle West, preferably acquainted with stationery, department and gift 
stores, altho’ not essential. Wide diversification offers liberal earnings. 
Write complete details. Confidential. Address T-247, care Office Appli- 
ances, Chicago 6. 








LARGE WEST-COAST OFFICE EQUIPMENT dealer offers excellent per 
manent position, high income, opportunity to invest to experienced carbon 
and ribbon, cash register, office machines, safes, or office furniture sales 
man with managerial ability. Write T-248, care Office Appliances, Chi 
cago 6. 


MECHANICS AND REPAIRMEN WANTED 


IMMEDIATE OPENING for experienced mechanic. Must have ability to 
take complete charge of service department in best territory in Colorado. 
Prefer man trained on Remington Rand equipment. Must have car and 
be willing to work hard for good earnings. State qualifications etc., 
Bachman Office Equipment Co., Greeley, Colo. 


BOOKKEEPING MACHINE SERVICE MAN: Must be experienced on 
Burroughs Bookkeeping Machines and Moon Hopkins. Permanent position, 
good pay. All applications strictly confidential. Write T-254, care Office 
Appliances, Chicago 6. 


WANT COMBINATION MECHANIC on typewriters, adding machines, 
with sales ability—permanent job, old establishment, healthful climate, 
sunshine every day. Prefer married man, must be steady. El Paso Type- 
writer Co., 40644 E. San Antonio, El] Paso, Texas. 


WANTED—EXPERIENCED ROYAL SERVICE MAN with good reference 
for Service and Sales with Royal and Victor Dealer, Permanent, good 
Salary and working conditions. Byrd Typewriter & Supply Co., 516 W. 
Copper Ave., Albuquerque, N. 

EXPERIENCED TYPEWRITER MECHANIC WANTED—AIll makes. Steady 
sition for steady man. Will assist in obtaining living quarters. Address 
T-255, care Office Appliances, Chicago 6. 

TYPEWRITER MECHANIC, Experienced on all makes. Take charge of 
established shop in eastern city. Permanent job. Good pay. Replies 
confidential. Address T-256, care Office Appliances, Chicago 6. 


EXPERIENCED TYPEWRITER and machine mechanic, good pay. Mac- 
Taggart-Hoffman Company, Port Huron, Michigan. 





























WANTED BURROUGHS MECHANIC: Top salary. Dorrell-Markel Com- 
pany, 93 South 11th St., Minneapolis, Minn. 








REPRESENTATIVES AVAILABLE 


ESTABLISHED, HIGHLY RATED organization with 20 years successful 
selling experience to the trade in New York and adjoining area, seeks 
connection with OFFICE FURNITURE MANUFACTURER, WOOD or 
STEEL. Box F-99, care Office Appliances, 100 East 42nd Street, New 
York 17, N. Y 


EXPERIENCED SALES REPRESENTATIVE contacting commercial sta- 
tioners in Iowa, Nebraska, Kansas and Missouri, desires to add a line 
applicable to this field not competitive with office furniture. Inquiries 
invited F-100, care Office Appliances, Chicago 6. 











MANUFACTURERS AGENT COVERING Eastern Pennsylvania, Baltimore, 
Washington, D. C. and Richmond contacts with stationery trade past 
eighteen years seeking additional short line. Box F-101, care Office Ap- 
pliances, 100 East 42nd Street, New York 17, N. Y. 





EXPERIENCED Sales Representative calling on office equipment dealers 
in Michigan, Indiana, Illinois and Wisconsin, wishes to add another line 
applicable to this field—one that is not competitive with office furniture. 
Box F-102, care Office Appliances, Chicago 6. 





DISTRIBUTOR WANTS EXCLUSIVE LINES for Northern California and 
islands. A-1 references. Wm. Lamberton, 54 Belden St., San Francisco 4, 
Calif. 





EXPORT REPRESENTATIVES AVAILABLE 





WELL ESTABLISHED MANUFACTURER of stationery specialties whose 
products have world-wide acceptance has opening for salesman preferably 
between ages of 25 and 30. Some knowledge of stationery field desirable 
but not necessarily essential. Give complete information as to business 
experience, also references. Address T-249, care Office Appliances, Chi- 
cago 6. 
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EXPORT TO SWEDEN. Desire representations for specialized office 
equipment of merit, particularly new ideas and developments. Repre- 
sentative located Stockholm. Write Room 802, 210 Fifth Ave., New York 
10, N. Y 





WANTS AND FOR SALE, Continued page 8 
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WANTS AND FOR SALE, Continued from page 7 








REPRESENTATIVES AVAILABLE ABROAD 


MANUFACTURERS AND SOLE EXPORTERS—Well established Importer 
requires exclusive distributorship. General stationery lines, office equip- 
ment and electrical appliances. A-1 references. Howah & Company, Ltd., 
Post Office Box 707, Hongkong. 











REPRESENTATIVES WANTED 





manufacturers’ 
gift and stationery 


representatives 


WE HAVE OPENINGS for 
stores, to 


with connections in departments 


experienced 
stores, 





earry a fast growing line of steel desk accessories. Please state present 
lines carried and territory covered. Liberal commissions. All replies 
confidential. Address T-257, care Office Appliances, Chicago 6. 

SALES REPRESENTATIVE, young, energetic, intelligent, car needed, 
full time, sell repeat office supplies to retail dealers out of town. Future 
with firm established 28 years. Draw against commission. Please state 
full background. Box T-258, care Office Appliances, 100 East 42nd St., 


New York 17. 





carbon 


ONE OF AMERICA’S LEADING MANUFACTURERS of fine 

papers and inked ribbons has some territory open for manufacturers 
representative calling upon whelesale dealer business. Write stating 
age, experience, lines now selling, territory covered. Excellent profit 


opportunity. Confidential. Address T-259, care Office Appliances, Chi- 


cago 6. 





NATIONALLY KNOWN MANUFACTURER of popular office device seeks 
experienced salesmen in a number of territories to sell direct to users. 
Generous commissions, full or part time. T-242, care Office Appliances, 
Chicago 6. 





New exclusive arti- 
$10.00, $12.50 and 
Ideal L. T. Co., 


MANUFACTURERS REPRESENTATIVES WANTED: 
cle for unlimited, untouched market. Retailing for 
$18.50. Stock item for stationers and equipment dealers. 
425 N. Clark St., Chicago 10. 


ADDING MACHINE PARTS, TYPE, ETC. 


LARGE STOCKS of new and used Adding and Calculating Machine Parts 
available. Quotations furnished on specific parts upon request. A. 
Dehn, Jr., Calif. 





1643 101st Ave., Oakland, 








ADDING MACHINE PARTS FOR EXPORT 


BURROUGHS ADDING AND BOOKKEEPING MACHINE 
ported. Foreign inquiries invited. Dearborn Equipment Co., 
Dearborn St., Chicago 5. 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT 


ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding and Calculating 
Machines, Comptometers, Electromatic Typewriters, and fanfold machines, 
bought and sold. Chicago Office Appliances Co., 1930 West 21st St., 
Chicago 8. 

BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Acceunting 
Machines, and everything in the office machinery line. State model, serial 
number and we will quote highest cash prices. International Office Ap- 
pliances, Inc., 326 Broadway, New York 7, N. Y. 


ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
and Monroe Calculators, Typewriters and all office machines bought and 
sold. Teeter-Warsh Co., 849 N. 3d St., Milwaukee 3, Wis. 


ELLIOTT-FISHER machines, 
office equipment, bought and sold. 
Water St., Milwaukee 2, Wis. 


BURROUGHS, MOON HOPKINS, Elliott-Fisher 
Comptometers, all makes calculators bought and _ sold. 
93 S. 11th, Minneapolis, Minn. 


BURROUGHS, MOON HOPKINS Billing and 
Comptometers, Calculators, etc. Bought and Sold. 
Company, 605 So. Dearborn, Chicago 5, Ill 
BURROUGHS PRODUCTS our specialty, 
calculators, bookkeepers, billers, comptometers. A. 
Harrison, Chicago 5, Illinois. 





PARTS ex- 
605 8. 




















adding machines—all 


calculating machines, ! 
906-908 N. 


W. J. Crowley Company, 





Bookkeeping Machines, 
Dorrell-Markel, 





Bookkeeping Machines, 
Dearborn Equipment 





get our higher cash prices for 
L. Steen, 60 West 








RETAIL BUSINESS FOR SALE 


TYPEWRITER AND OFFICE EQUIPMENT BUSINESS in capital city of 
over 100,000 few doors from new office building nearly completed. South- 
ern state and one of fastest growing cities. Large stock of used and 
rebuilt machines. Over 100 rentals now out. Have franchise on nationally 
known machine. Must sell and willing to sacrifice. Present inventory 
approximately $12,000. Address T-230, care Office Appliances, Chicago 6. 








WHOLESALE AND RETAIL Typewriter store and rebuild- 
ing business. Established here for 9 years. The only first class store 
of its kind on the main street down town. First class equipment. Good 
business and lots more to be had if a live wire gets this place. Want 
to retire after 40 years. Price $5500.00 cash. Write for full particulars. 


FOR SALE 





Bright's Typewriter Exchange, 604 So. Brand Blvd., Glendale 4, Calif. 
FOR SALE: STATIONERY FIRM, established 40 years in major West 
Coast city. Annual volume $100,000. Lasts year’s profit $18,000. Owns 


modern retail store and 
inventory. Price $55,000. 
Chicago 6 


its own printing plant and rubber stamp shop, 
three outside salesmen. No dead wood in 
Owner retiring. Box T-235, care Office Appliances, 





FOR SALE OFFICE FURNITURE Store, better grade; mostly new stock, 
some used; 10 years same spot; large store and basement; very desirable 
location in the heart of New York City. Owner engaged in manufac- 





turing. Box T-234, care Office Appliances, 100 East 42nd St., New York 
17, Y 

FOR SALE—Profitable Office Equipment and Supply business in scenic 
Colorado. Best franchises, large, prosperous territory. Exceptional profits 


to man experienced in business equipment and systems. $30,000. Write 


T-231, care Office Appliances, Chicago 6. 





FOR SALE—WELL STOCKED Office Supply store, with or without Office 
machine department in Midwest city of 200,000. Excellent location, rea- 
sonable rent, long lease. Address T-240, care Office Appliances, Chicago 6. 





FOR SALE: OFFICE SUPPLY BUSINESS in good Ohio industrial area. 
New and fast growing. Selling for inventory cost only. Address Box 
T-233, care Office Appliances, Chicago 6. 


FOR SALE WELL STOCKED Office Supply Store, with or without office 
machine department in midwest city of 200,000. Excellent location, rea- 
sonable rent, long lease. Address T-232, care Office Appliances, Chicago 6. 








established 1908; commercial, 
owner retiring. Box T-239, care 


BUSINESS FOR SALE, 
excellent location; 


STATIONERY 
wholesale and retail, 


We buy, sell, repair, 


BURROUGHS, MOON HOPKINS, ELLIOTT-FISHER. 
Bookkeeping 


rebuild. Comprehensive service for dealers. Adding and 
Machine Service Co., 1307 Grand, Kansas City 6, Missouri. 
WANTED TO BUY: Elliott-Fisher bookkeeping and billing 
machines. Must be over 190,000 serial number. Accounting Machine 
Service Co., 605 W. Washington St., Chicago 6. 


BURROUGHS SPECIALISTS. 





Late model 





Also buy, sell and rebuild all types office 





machines. Comprehensive dealer service. Nelson Adding Machine Service, 
587 S. Dearborn, Chicago 5, Illinois. 

Comptometers FOR SALE. Model J's ten and twelve columns, high 
serials, prices right. Also Burroughs electric calculators. Adding Machine 


Ohio. 


hand or electric, rough, 
American 


Sales & Service Co., 1100 Prospect Ave., Cleveland, 


QUANTITY of Monroe and Marchant Calculators, 
complete. Inquiries solicited on all types of other machines. 
Business Machines, 135 Grand St., New York 13, N. 


DICTAPHONES—EDIPHONES—Foremost specialists in 
and purchasing of dictating equipment. Write for catalog. 
Dictating Machine Co., 235 Fifth Ave., New York 3, N. Y. 
DICTAPHONES, EDIPHONES—for 20 years, headquarters for machines, 
supplies, Supertone cylinders, wholesale. Chicago Dictating Machine Co., 
28 South Wells St., Chicago 6. 

WANTED—TYPEWRITERS, Adding Machines, calculators, 
or jobbers. Typewriter Parts Company, 407 East Travis St., San 
5, Texas. 

ADDING MACHINES AND CALCULATORS wanted. Also, machines that 
can be used for repair parts. Ford Adding Machine Service, 132 Nassau 
St., New York 7, N. Y. 


WANTED TO BUY Used 
Need not be stripped. L. 








rebuilding, sales 
American 








from dealers 
Antonio 








Frames in good condition. 


B addressograph 
Pittsburgh 12, Pa. 


A. Devin, 3333 Fleming Ave., 











WANTED TO BUY Surplus equipment of all types. Ready buyer. 
Columbia Trading Corp., 7 Waverly Place, New York 3, N. Y 

WANTED—CASH REGISTERS, also fire damaged Registers for parts. 
All Office Machines bought. Cash Register Sales Co., Minneapolis, Minn. 
WANTED TO BUY—Sundstrand bookkeeping machines, Models A, C, 
and D, and 8142P. Give complete model number, serial, size carriage 


and whether front feed or back feed. International Office Appliances Inc., 


328 Broadway, New York City 


WANTED—All makes calculating and 
model, serial number and adding capacity. 
Inc., 328 Broadway, New York City. 





adding machines. State make, 
International Office Appliances 





Office Appliances, 100 E. 42nd St., New York 17. 
BUSINESS FOR SALE—retail luggage, leather goods and fine gifts. 
Business 101 years old. Present owners in same locality 40 years. III 


health compels sale. Address T-236, care Office Appliances, Chicago 6. 





FOR SALE Office Machines and stationery store in the Ozarks near uni- 
versity. Lots of rentals. Priced to sell quick at $4500. Address T-237, 
care Office Applinaces, Chicago 6. 





supply business 
Office Ap- 


profitable and well established office 
half of Wisconsin. Address T-238, care 


FOR SALE: A good, 
located in northern 
pliances, Chicago 6. 








FACTORY WANTED 





equipped complete for production of carbon 
All replies treated with con- 
Appliances, Chicago 6. 


WANT TO BUY FACTORY 
paper, inked ribbons and kindred products. 
fidence. Send full details T-260, care Office 








FOUNTAIN PEN REPAIRING 
MAKES FOUNTAIN PENS, 





Desk Pens, Pencils, 
time now averages 8 to 21 days, and 
“CONKLIN,” SWAN, WATERMAN, 
MOORE, etc., but can repair 
Mail all 
WELTY 
1904), 


WELTY’S REPAIR ALL 
etc. Repaired at standard prices 
improving. We especialy feature 
WAHL, PARKER, WELTY, SHEAFFER, 
all other makes. We feature Gold Pen Points and Repairing. 
makes to ONE place for better service. ASK ABOUT NEW 
PENS, $1.50 to $10.00 LIST. Welty Pen and Repair Co., (Est. 
38 So. State St., Chicago ‘ 
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systems, attractively 
moderately 
Office 


GUARANTEED REBUILTS, KARDEX, other visible 
refinished, thoroughly rebuilt for years of additional service, 
priced. Used equipment also bought and exchanged. Universal 
Equipment Co., 7-9 Waverly Place, New York 3, N. Y 


KARDEX, ACME, all makes used visible filing equipment. Thousands of 
reconditioned cabinets, panels, books, always on hand. Special service 
and prices to dealers for purchase or sale. Get our quotations. Chas S. 
Nathan, Inc., 548 Broadway, New York 12, N. Y. 


ACME (Insite) 8x5—14- and 23-drawer units; also 6x4 and 5x3 size. 
Quantity of McCasky Production Panels. Commercial Card System Co., 
135 Grand St., New York 138, N. Y 


KARDEX, ACME, POSTINDEX, etc. visible filing equipment of all types 
bought and sold. We specialize in this field and offer full cooperation 
to dealers. Commercial Card System, 135 Grand St., New York 18, N. Y. 


WANTED 


INTERNATIONAL Visible Factograph Cabinets, 
size, complete with card holders. We are also interested 
International card holders in any quantity. Advise what you 
available. E. H. Heineman, Box 552, St. Louis 1, Mo. 


VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in 
rebuilt Kardex, Acme and International Visible Factograph cabinets, as 
well as other makes. Write and tell us what Visible Equipment you need 
or have for sale. Special prices to dealers. E. H. Heineman, 4 North 
Eighth St., St. Louis 1, Mo. 




















in 6- and 12-drawer 8x5 
in extra &” 
have 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for 25 cents each in cash, postoffice 

money orders or certified check. Stamps and 

personal checks not accepted. Copies of design 
patents are ten cents each. 





2,419,610. Perspective rafting Device. Adrian 
Waldorf, Washington, D. C. Application June 28, 
1944, Serial No. 542,591 Granted April 29, 1947 
under the act of March 3, 1883, as amended April 
30, 1928; 370 O. G. 757 

2,419,721. Bookholder. Ernest Kopp, Brooklyn, 
N. Y. Application December 29, 1944, Serial No 
570,275. Granted April 29, 1947 

2,419,725. Perspective Drawing Instrument. Gordon 
M. Nosser, Highland, Calif. Application September 
20, 1945, Serial No. 617,494. Granted April 29, 1947 

2,419,737. Stenographic Typewriting Machine. How 
ard B. Smith, Washington, D. C. Application July 20, 
1944, Serial No. 545,750. Granted April 29, 1947 

2,419,746. Eraser. Rosario Veria, Los Angeles, 
Calif. Application April 17, 1944, Serial No. 531,459 
Granted April 29, 1947. 

2 752. Beam Compass. Gottfried F. Zumbuhbl, 
San Francisco, Calif. Application July 31, 1944, Serial 
No. 547,460. Granted April 29, 1947. 

2,419,760. (Not illustrated) Operation Control Means 
for Calculating Machines. Edwin F. Britten, Jr., 
Short Hills, N. J assignor to Monroe Calculating 
Machine Company, Orange, N. J., a corporation of 
Delaware. Application July 13, 1945, Serial No 
604,852. Granted April 29, 1947. 

2,419,781. Key Operated Card Punching Machine. 
Lincoln M. Keefe, Brooklyn, N. Y., assignor to The 
McBee Company, Athens, Ohio, a corporation. Applica- 
tion August 23, 1945, Serial No. 612,156 Granted 
April 29, 1947. 

2,419,809. Self-Threading Dispenser. Ray Stanton 
Avery, Los Angeles, Calif., assignor to Adhesive 
Development Co., Los Angeles, Calif., a copartnership. 
Application June 29, 1944, Serial No. 543,011. Granted 
April 29, 1947. 

2,420,010. Filing Cabinet with Tiltable Compart- 
ment. John Warren and George Noble Paxton, Bloom 
ington, and Irving Richard Cornish, Elmhurst, IIL; 
Arlie L. Paxton and The National Bank of Bloom- 
ington, Bloomington, Ill., executors of said George 
Noble Paxton, deceased. Application April 24, 1943, 
Serial No. 484,392. Granted May 6, 1947 

2,420,011. Filing Cabinet with Tiltable Compart- 
ment. John Warren Paxton and George Noble Paxton, 
Bloomington, and Irving Richard Cornish, Elmhurst, 
Ill.; Arlie L. Paxton and The National Bank of 
Bloomington, 111., executors of said George Noble 
Paxton, deceased. Application October 2, 1944, Serial 
No. 556,714. Granted May 6, 1947. 

2,420,015. (Not Illustrated.) Filing Cabinet. Thomas 
J. Salsman, Chicago, and John Warren Paxton, Bloom 
ington, Ill. Application April 22, 1944, Serial No 
532,280. Granted May 6, a 

2,420,021. Tab for Guide Cards. Clarence W 
Straubel and John S. Holbrook, Youngstown, Ohio, 
assignors to The General Fireproofing Company, Youngs 
town, Ohio, a corporation of Ohio. Application Septem 
1 lad 1944, Serial No 556,597. Granted May 6, 

2,420,090. Straightedge Protractor. Paul A. Nelson, 
Lake Grove, Ore. Application June 23, 1945, Serial 
No. 601,240. Granted May 6, 1947. 

2,420,301. Venetian Blind. Rudolph Cusumano, Los 
Angeles, Calif. Application November 20, 1944, Serial 
No. 564,231. Granted May 13, 1947 

2,420,445. Type Bar Releasing Device for Type- 
writers. Charles Rizzuto, Brooklyn, N. Y Applica 
tion December 26, 1945, Serial No. 637,172. Granted 
May 13, 1947. 

2,420,484. Combination Lock. Sophie S. Karavia. 
New York, N. Y. Application April 10, 1945, Serial 
No. 587,490. Granted May 13, 1947. 

2,420,498. Tying Machine. Joseph L. Pojman, Palos 
Heights, Ill., assignor to Industriads, Evanston, IIl., 
a copartnershrip consisting of Joseph L. Pojman, H. F 
Pojman, and Fred Barbknecht. Application October 
19, 1943, Serial No. 506,858. Granted May 13, 1947. 

2,420,604. Adhesive Wrapping Tape. Orvis H. 
Leidy, Grosse Pointe, Mich., assignor to Michigan 
Chrome & Chemical Company, Detroit, Mich., a cor- 
poration of Michigan. Application July 9, 1945, Serial 
No. 603,955. Granted May 13, 1947. 

2,420,671. Magnetic Recorder. John B. Little, Sum- 
mit, N. J., assignor to Bell Telephone Laboratories, 
Inc., New York, N. Y., a corporation of New York. 
Application October 27, 1944, Serial No. 560,699 
Granted May 20, 1947. 

2,420,745. Posture Chair. Frank B. Harman, Grand 
Rapids, Mich. Application March 6, 1944, Serial No 
525,212 tranted May 20, 1947. 

2,420,830. Fastener—Applying Implement. Arthur H 
Maynard, Warwick, R. I., assignor to Boston Wire 
Stitcher Company, Warwick, . L., a corporation of 
Maine. Application November 15, 1944, Serial No 
563,499. Granted May 20, 1947. 

2,420,835. Drawing Board and Straightedge. James 
Morrison, Honolulu, Territory of Hawaii. Application 
October 12, 1944, Serial No. 558,345, iranted May 
20, 1947. 

2,420,939. Air Conditioning Apparatus. Arthur H 
Eberhart, Springfield, Mass., assignor to Westinghouse 
Electric Corporation, East Pittsburgh, Pa., a corpora 
tion of Pennsylvania. Application October 25, 1944, 
Serial No. 560,265. Granted May 13, 1947. 

_ 2,420,947. Holder for Charts. Everett E. Goodspeed, 
Falmouth, Maine. Application May 17, 1945, Serial 
No. 594,288. Granted May 20, 1947. 

, 2,420,963. Closing Flap for Envelopes and the Like. 
Edward Joseph Malo, Benton Harbor, Mich. Applica 
ong on 23, 1945, Serial No. 595,321. Granted May 
20, 1947. 


DESIGN PATENTS 

146,716. Design for a Tape-Dispensing Machine. 
Herman H. Hillmer, Omaha, Nebr., assignor to Bet 
ter Packages, Incorporated, Shelton, Conn., a corpora 
tion of New York. Application June 13, 1946, Serial 
No. 130,680. Granted April 29, 1947. 

146,718. Design for a Tape Dispenser. Jesse B 
Hudson, Philadelphia, Pa. Application July 11, 1946, 
Serial No. 131,473. Granted April 29, 1947. 

146,784. Design for a Combination Article Carrying 
and Display Device. Leon H. Best, Galva, IIl., 
assignor to John H. Best & Sons, Inc., Galva, IIl., 
&@ corporation of Illinois. Application January 12, 
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1946, Serial No. 125,490. Granted May 20, 1947. 
,801. Design for a Combined Keyboard and Tape 
Printer for Electrical Computing Apparatus. Georges 
X. Lens, Antwerp, Belgium, assignor to International 
Standard Electric Corporation, New York, N. Y., a 
corporation of Delaware. Application September 11, 
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1944 Serial No. 115,264. Granted May 20, 1947. 

146,806. Design for a Fountain Pen. Laszlo Moholy- 
Nagy, Chicago, Ill, assignor to The Parker Pen 
Company, Janesville, Wis., a corporation of Wisconsin. 
Application February 11, 1946, Serial No, 126,454. 
Granted May 20, 1947. 

















A flock of sparrows were headed west out of New York City 
one day when they suddenly discovered that one of their num- 
ber was missing. They decided to stop and wait until the 
straggler caught up. Finally, bruised, battered and with but 
a few feathers left in his woe-drenched body, the errant brother 
appeared. 

“What happened to you?," the flock chorused. 

“It wasn't my fault,"’ replied the sorrowful figure, "I got 
caught in a badminton game in Philadelphia.” 


And from out Spokane way come the following Ortelisms: 

There is no wholly satisfactory substitute for brains—but 
silence does pretty well. 

An income is something difficult to live within, and imposs 


ible to live without. 
Diplomacy is the art of letting someone else have way. 
The hardest tumble a man can make is to fall over his own 


bluff. 


A tough little mug from the East End of London was putting 
the finishing touches on another kid from another part of the 
city. Already he had blacked the other boy's eyes, knocked 
out several of his teeth and dragged him through a puddle 
of mud. After this assault he stood stymied, wondering what 
he should attempt next. But he brightened up when one of his 
rooters on the side line piped up, “Breave on ‘im, ‘Erb, and 
give ‘im your ‘oopin'’ corph!" 

A newlywed had just received a sizable che 
husband. She was aware that she had to take it to the bank 
get the money, but aside from that she knew nothing of 
financial procedure. She presented the check to a feller, who, 
atter looking it over, remarked, "Madam, you'll have to 
endorse this." 

Undaunted, she turned the check over and wrote on the 
back, “Dear George: | most heartily endorse this check 

Your loving wife 


inne 
~~. 
° 
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Agnes 
lt was a hot July afternoon, and a fat lady had 
tered a crosstown bus, dropping nickel after nicke! into f 
coin-box. The driver, amazed at the riotous, shouting mol 
inquired, "Are ali these your children, madam, or it a 
picnic? 


Came the curt answer, "Yes, they're all my children, and 
believe me, mister, it wasn't any picnic.” 

A colored minister of the Gospel had just polished off a 
sumptuous chicken dinner at the home of one of his con- 
gregation. Gazing contentedly out the window, he saw a 
rooster strut by. 

“Bruddah,” he remarked, “that's a remarkably proud bird." 

"Yas suh,"’ came the answer, ‘one of his sons has jus’ entered 
the ministry.” 
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"Next time, Nick, case dese joints more carefully; 
this job is gonna exactly double our woik." 
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BUSINESS OPPORTUNITIES 


Wanted Abroad 


Firm in india Wants Agencies—Avanti Trading Company, 107 Armenian 
St., Madras, India, seeks connections with American exporters and manu- 
facturers wanting exclusive representation in southern India for pencils, 
fountain pens, pen points, plastic penholders, mechanical pencils, desk 
sets, desk trays, cash trays, binders, stapling machines, daters, numbering 
machines, typewriter ribbons, carbon paper, and office machines and 
equipment including duplicators, typewriters, cash registers, filing cabi- 
nets, card index cabinets, waste paper baskets, and so forth. References 
are available. 

Agencies Wanted by Establishment in Athens, Greece—The firm of 
N. Viachopoulos & G. Zivas, 5 Santarosa St., Athens, Greece, an enter- 
prise dealings in typewriters, calculating and other office machines and 
office supplies in general, desires to communicate with American manu- 
facturers in order to import products and secure agencies for the 
products mentioned. 


London Firm Seeks Sole Agency Representation—Bell & Forest, Ltd., 
5-7 Denman St., Piccadilly, London, W.I., England, manufacturers, ex- 
porters and importers of stationery and office equipment, is interested 
in the manufacture of stationery goods in the United Kingdom under 
royalty or license from United States manufacturers. The company wants 
sole agency representation in the United kingdom or, preferably, the 
British Empire, for American manufacturers. 


Trade Literature Wanted for Rio de Janeiro Firm—Patron Transmission 
Export Company, Inc., 129-81 Grand St., New York 13, N. Y., advises 
that its principals in Rio de Janeiro are interested in obtaining trade 
literature and price lists on typewriters, adding machines and other 
office equipment. Such material should be sent to the New York address. 


Trade Catalogs Desired by Holland Concern—Hugo Jonkers Office 
Equipment Department, Leine Berg 74a, Eindhoven, Holland, desires to 
receive trade catalogs from leading manufacturers of office furniture, 
filing systems, loose leaf systems, store fixtures, visible systems and 
library equipment. 

Catalogs, Agencies Wanted in Philippines—Fructuoso B. Cabahug, Cebus 
City, Philippines, wants to secure trade catalogs and price lists from 
distributors or dealers in office supplies and equipment. Agencies are 
wanted by the Philippine firm for sales in the surrounding area. 


Firm in Norway Wants Imports, Agencies—Innkjopsformidlingen A/S, 
Fr. Nansens Plass B, Oslo, Norway, wishes to contact American exporters 
of office supplies and equipment in order to make connections as general 
representatives and importers. 

Agencies Sought for Antwerp Company—Dahigren-Clarin, Rampart Ste. 
Catherine, 64, Antwerp, Belgium, desires to communicate with American 
manufacturers seeking representation in Belgium for typewriters, adding 
machines and duplicators and office equipment in general. The firm has 
been in the office machine business since 1920. 





Wanted at Home 


Dealerships Sought by Broken Bow, Nebr., Firm—Levern Cook, owner 
of the Broken Bow Printery, Broken Bow, Nebr., advises that he is 
nearing completition of new quarters and is interested in securing 
dealerships for office equipment such as chairs, desks, filing cabinets, 
storage cabinets, safes, typewriters and adding machines. Broken Bow 
is located in a large trade area and has good rail, highway, and bus 
facilities. References are offered. 

New Firm at Los Angeles Wants Trade Literature—The Esensten 
Company, 7512 S. Vermont Ave., Los Angeles 44, Calif., a new estab- 
lishment, would appreciate receiving trade catalogs from manufacturers 
and suppliers of office furniture, equipment and supplies. 

New Texas Company Seeking Trade Catalogs—Baker-Rogers Company, 
115 E. 4th Ave., Amarillo, Tex., recently opened an office supply business 
at Amarillo. Catalogs are needed from distributors and manufacturers. 








CORPORATION REPORTS AND 
FINANCIAL NOTES 





Eversharp, Inc., Chicago, Il.—A policy of expansion and diversification 
through new product research, acquisitions and cross licensing agreements, 
was announced by Martin L. Straus II, chairman of Eversharp, Inc., at 
the annual meeting of stockholders May 21. Mr. Straus reported that 
1946 was “unusually profitable’ in both divisions of the company, and 
emphasized that the company is successfully meeting the problems 
of adjustment to post-war economic conditions. ‘“‘Eversharp succeeded last 
year in diversifying its manufacturing and sales operations through acqui- 
sition of the Eversharp Schick injector razor and blades as new products,” 
he said. ‘In 1947 our policy is to expand and consolidate the position 
of the company by further diversification, product development, and 
through acquisitions and cross-licensing agreements involving our own 
products and others.’ J. J. Tunney, of Stamford, Conn., and Louis A. 
Stone, of Chicago, were unanimously re-elected as directors of the com: 
pany for a period of three years. At a meeting of the board of directors 
all officers of the company were re-elected. The board voted the usual 
regular dividend of 30 cents on the common stock, payable July 16 to 
stockholders of record June 30, and the regular 25-cent dividend on the 
preferred stock, payable July 1 to stockholders of record June 16. 


Parker Pen Company, Janesville, Wis.—-The company’s annual report 
for the year ended February 28, issued May 19, showed net earnings 
after taxes and all charges of $4,173,974, or $11.03 per share. This 
exceeds the previous year’s figure, $2,331,683, or $6.14 per share, by 79 
per cent. The earnings figure includes those of the company’s wholly 
owned subsidiary in Canada but not $133,000 in earnings of its wholly 
owned subsidiary in the British Isles, as exchange regulations prevent the 
transfer of such funds. Asked about future outlook, Kenneth Parker, 
president, said, “It’s hard to make prognostications about our business. 
It’s unlike most American companies. For one thing 47 per cent of all 
the products we make are sold outside of the USA. Sales for the first 
five months of this year are quite satisfactory, ahead of the same 
period last year, in fact. All this may change before you get this into 
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pmnt, but that’s the way it is now. We have no dealer inventory of 
our goods to worry about; Parker retail stocks have been in a sold-out 
condition for several years. Our worry is retailers’ stocks of other brands 
which could impede additional sales of our goods to them.” A new 
plant for some manufacturing operations was planned for this year but 
has been deferred because of excessive building costs. (Chicago Daily 
News, May 19). 


Pitney-Bowes, Inc., Stamford, Conn.—A new issue of 45,736 shares 
of Pitney-Bowes, Inc., 4% per cent convertible preferred stock (cumulative, 
$50 par value), was advertised April 30. Of the 45,736 shares offered 
to holders of common stock of the corporation, 38,199 shares were sub- 
scribed for upon the exercise of subscription warrants issued to such 
holders of common stock, including 21,234 shares subscribed for through 
the exercise of subscription warrants puchased by underwriters. The 
7,537 shares which were not subscribed for through the exercise of sub- 
scription warrants and the 21,234 shares which were subscribed for by 
the underwriters through the exercise of subscription warants purchased 
by them have been sold. (New York Herald Tribune, April 30). 


Eversharp, Inc., Chicago, tll.—Earnings of Eversharp, Inc., for the first 
two months of the current fiscal year compare favorably with the 
average monthly earnings of 1946, when the company established the 
largest net in its history, Martin L. Straus II, chairman and president, 
disclosed to stockholders in the company’s recent annual report. In 
addition, Mr, Straus reported that the company’s current backlog of 
unfilled orders for its products is nearly $7,000,000. Consolidated net 
income for the fiscal year ended February 28, 1947, as determined by the 
final audit, the $4,213,902 after Federal income and other taxes of 
$2,708,499, inventory revaluation and all charges, according to the report. 
After payment of preferred dividends the 1946 earnings were equivalent to 
$4.51 a share on the 918,756 common shares presently outstanding. The 
report explained that net income for the year under review includes 
earnings for the period January 1, 1946, to February 28, 1947, derived 
from Magazine Repeating Razor Company, the business of which was 
acquired by Eversharp during fiscal 1946. Consummation of the plan of 
reorganization with the razor company by which Eversharp now manu- 
factures and sells the Eversharp Schick injector razor and blades in 
addition to writing instruments, enabled the company to obtain a major 
degree of diversification, Mr. Straus stated, adding that plans are now 
under way for broadening this diversification through the introduction 
of other products. ‘‘While sales in the writing instrument division have 
declined from the extraordinary levels attained in 1946,’ he declared, 
“orders and shipments for razors and blades are more than 100 per cent 
ahead of the same period. As a matter of fact, the company’s current 
backlog of unfilled orders for its products is nearly $7,000,000,’ he said. 
Important manufacturing economies were effected during the year, 
according to the report, and stockholders were informed that earnings 
“for March and April of the current fiscal year compare favorably with 
the average monthly earnings of last year.’’ The company now has no 
funded debt, the report stated, disclosing that the last of the out- 
standing debentures were retired in fiscal 1946 through conversion into 
common stock. 


W. A. Sheaffer Pen Company, Fort Madison, lowa—lIn its annual state- 
ment to stockholders issued April 29, the W. A. Sheaffer Pen Company 
reported net earnings for the fiscal year ending February 28, 1947, of 
$2,673,465.50 after providing for taxes, which compared with $847,460.14 
for the previous fiscal period. This amounted to $3.29 per share on the 
new $1 par common stock or $16.45 per share on the basis of the old 
no par common and compared with $5.34 per share on the old shares 
for the previous fiscal year. 


Remington Rand, Inc., New York, N. Y.—Estimated net income of 
Remington Rand, Inc., and its subsidiaries for the fiscal year ended 
on March 31 amounted to $15,528,000 or $7.08 a share, compared with 
$6,541,139, or $3.01 a share the year before, James H. Rand, president, 
reported in a preliminary statement released April 30. Total domestic 
and foreign sales reached $150,000,000 for the year, compared with 
$107,985,320 for the previous fiscal year. (New York Times, May 1 








NEW TRADE LITERATURE 


Speed Products Company, Inc., 46 New Chambers St., Long Island City 1, 
Y., has just issued an informative, direct-mail piece on Swingline 
staplers and staples. The folder is supplied by Speed Products to dealers 
free of charge, with or without their own imprint. The trade literature 
details the important features of the Swingline products and illustrates 
many uses in the home, office, school, and in industry. The new 
envelope stuffer is part of a large-scale promotion program which 
includes a newspaper mat and electro service, also being supplied to 
Speed dealers free of charge for their promotion purposes. 





Eberhard Faber Pencil Company, 37 Greenpoint Ave., Brooklyn 22, N. Y., 
has just issued a reprint in color, an advance print of an advertisement 
which appeared in Collier’s June 6 to 13. The reprint is for use as a 
poster in the store or on the window and features Father’s Day offerings 
of Eberhard Faber ball-point pens. 


_C. L. Barkley & Co., 1220 W. Van Buren St., Chicago 7, IIl., has just 
issued a new handsomely illustrated folder in color describing the Findit 
filing system, featuring Barkley Plastic Tab with magnified visibility. 
Advantages of the Findit system are outlined in explicit illustrations. 
One page describes the pressboard file folders with Barkley tabs. 


Meier Electric & Machine Company, Inc., 3525 E. Washington St., 
Indianapolis 7, Ind., has just issued a new profusely illustrated booklet 
describing the features of Filt-R-Fan. These books are now available 
for distribution in office equipment and supply stores and departments 
or may be obtained by writing to R. D. Stump at the above address. 


_ Graff Furniture Manufacturing Company, Grand Rapids, Mich., has 

just issued a new catalog describing their line of quality office book- 

cases. The firm announces that it is adding several furniture and 

a ete items, which will be offered the trade in the new 
all line. 


_ Midwest Naturlite Company, 228 W. Kinzie St., Chicago, I., has 
just issued several new handsomely-colored circulars, illustrating and 
describing their Midco adjustable clamp-on lamps, fluorescent portable 
table Jaraps, and other numbers in their line for office desk illumination. 


_ Riteform Chair Company, Inc., 43 S. Oxford St., St. Paul, Minn., has 
just issued a new illustrated folder covering most of their line of metal 
secretarial and executive posture chairs for the office, which are now 


’ available for prompt shipment. 
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IN JUNE OF 1877, WHEN: 


The Stationers Board of Trade, New York City, was perfecting 
arrangements for a Bureau of Collections. . . . Reddings Rotary 
Slate Pencil Sharpener was introduced, a wooden cylinder lined 
with emery and having a machine to hold the pencil in place. 
Price was $1.00 for a gross lot... . Porter & Bainbridge, New 
York City, offered Picturesque Papetrie put up in baronial size. 
. .. A French fountain pen used solidifed ink which dissolved 
when the pen was dipped in water... . (From files of the 
American Stationer). 


IN JUNE OF 1887, WHEN: 


A new invention was a combined paperweight and stamp- 
sticking device. . . . Esterbrook advertised more than 150 styles 
of steel pens. . . . C. B. Rowley offered the Eclipse fountain pen 
in which the ink flowed to the pen point from the top, a small 
hard rubber tongue extending over the pen proper.... A new 
pencil sharpener was made of glass—something like a small 
razor strop, four and a quarter inches long, using two roughened 
sides for wearing the pencil down to a point... . Between 
40,000 and 50,000 typewriters were reported in use in the United 
States. . . . (From files of the American Stationer). 


IN JUNE OF 1897, WHEN: 


A. A. Waterman Pen Company organized to manufacture and 


“owe oe 


sell fountain pens. ...E. Faber put out a display card com- 
posed of his pencils, penholders and pens, and rubber erasers, 
16 pieces in all... . The Eagle Pencil Company advertised its 


Quadra pencil, a departure from the usual shape, which did not 
roll from the desk. . . . Queen Victoria’s Jubilee boosted sta- 
tionery sales in Canada. ... The Chicago Duplicator Company 
offered the rotary duplicator on which 2,000 copies could be 
made from the original. (From files of the American Sta- 
tioner). 


IN JUNE OF 1907, WHEN: 


The Fox Typewriter Company, Grand Rapids, Mich., adver- 
tised for dealers. ... Remington advertised “Have You Tried 
the New Remington Escapement? It will be a revelation to you 
of the latest and best in typewriter equipment?”. . . The Fay- 
Sholes typewriter policy became one of sales only through 
dealers, the company’s branch offices being closed. ... The 
Stolzenberg Company of Germany presented the Mercedes type- 
writer for the first time, featuring removable keyboard and type- 
bar mechanism. President Theodore Roosevelt was mod- 
ernizing Government offices, believing in installation of modern 
office appliances. . . . (From files of Office Appliances). 


IN JUNE OF 1917, WHEN: 


An advertisement in Office Appliances said, “Put Your Dollar 
Behind a Gun: Every Liberty Bond Helps Free the World’... . 
Walter B. Peabody, president of the Boston Index Card Company, 
wrote an article on “Modern Indexing Systems”. ... Wahl 
Adding Machine Company erected a modern new factory in 
Chicago. .. . It was revealed that Marshal Joffre, the French 
national hero, was a user of the Remington typewriter. . . 
Underwood organized an Underwood Home Defense League ‘of 
135 well-trained men from its organization, drilling at the Ninth 
Regiment Armory in New York City. ... (From files of Office 
Appliances). 
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Heaching a high degree of success, the 
spring series of regional meetings of the 
National Stationers Association is now 
just about completed. [he men pictured 
on this page participated as speakers on 
programs throughout the country. Some 
will have a record of contributing at 
every regional session. All have given 
generously of their time and talent, to 


W. H. Gunlocke Chair Co.  W. H. Gunlocke Chair Co the betterment of the industry. 
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“Office Appliances” Surveys Atlanta 





HE WARTIME GRAB for goods on an “I’ll take it— 

I don’t care what it costs” basis has practically 
become a thing of the past in Atlanta retail institu- 
tions, and its office supply dealers are no exception. 
Major appliance customers are again talking prices 
and sales are no longer being made during five-minute 
periods—in fact, there’s already some selling connected 
with such appliance sales. 

This does not mean to say that business isn’t good 
in the field in Atlanta today; it is better in appliances 
and office furniture than in supplies, which have shown 
some marked drops since the first of the year. Part 
of this has been due to seasonal costs, but Atlanta 
office supply men are not deluding themselves into 
thinking that selling isn’t most definitely in order 
again. 

And business generally in Atlanta today is good. 
But shortages of offic? supplies and materials with 
most larger firms have been made up during the past 
year and buying is now a good deal closer to current 
needs. The “scare market” is definitely over in Atlanta. 
Purchases are being made close to actual needs and 
there has already developed some shopping around 
for supplies again. Office supply salesmen are finding 
that they have selling to do today—not merely order- 
taking. 

The greatest shortage and the heaviest demand in 
the Atlanta area is probably in the major appliance 
field of typewriters, adding machines, checkwriters 
and similar office machines. Some selling has begun 
in these fields, but there’s still no such thing as imme- 
diate delivery on any item demanded. 


Fair Supply of Office Furniture 


Office furniture appears to be in a much better posi- 
tion here than in most other cities. There are ample 
stocks of used desks, chairs and other furniture begin- 
ning to accumulate on the market, but new material 
is far from sufficient to handle even the back order 
lists. Some new higher-priced units are sitting on 
dealers’ floors awaiting buyers, but as a rule even 
these do not remain in stock a week. The great short- 
age is in good metal furniture in the average-price 
ranges for which there is the greatest demand here. 
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Second of a Series of Journeys 
to Metropolitan Centers for the 
Purpose of Obtaining Firsthand 
Information on the Retail Di- 
vision of the Office Equipment 
and Supply Industry 


By ERNEST W. FAIR 


Some dealers are trying desperately to fill large orders 
they have on hand for these units, but this is a process 
of accumulating stocks to fill such orders rather than 
being able to deliver from single shipments. 

There will undoubtedly be continued shortages of 
desks and office fixtures in the Atlanta area for a long 
time to come. This also applies to office machines, 
but the market appears to be nearing a more stable 
basis here than in office furniture. 

The chief reason for this is, of course, the still lim- 
ited factory production. However, the demand in At- 
lanta is greater than that in most other southern and 
southwestern cities. Atlanta itself is in the midst 
of a boom that will probably be affected only slightly 
by any recession which might hit the balance of the 
country. 

This, however, is not a boom in the common accept- 
ance of the definition of the word, for there have been 
slight slumps in retail buying in Atlanta in the last 
60 days. These are slumps which are primarily await- 
ing price adjustments. 

But the boom is in establishment of new business 
enterprises, warehouses and factories, and the scram- 
ble of northern and eastern firms to establish south- 
ern and divisional offices in Atlanta. Its dominant 
trade position in the southeastern area makes it the 
first choice of all of these firms. The limit of this 
boom is in housing facilities available for factories, 
warehouses and even offices, all of which are at the 
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premium point in metropolitan Atlanta today. Every 
effort is being made by the city’s industrial and busi- 
ness leaders to find homes for these firms, but some 
have had to go to other southern cities to establish 
such headquarters. 


Atlanta Showing Steady Growth 


The city itself has grown from a population of 89,872 
in 1900 to 345,000 in 1946; the metropolitan area has 
grown from 260,424 in 1920 to 525,000 today. Engineers 
predict that this growth will reach the 550,000 mark 
on the population chart by 1950. 

Retail sales have climbed from $155,000,000 in 1930 
to $397,500,000 in 1946. Today there are 1,205 manu- 
facturing enterprises operating in the Atlanta area 
as compared to 516 in 1926. In 1946 some 178 new 
factories were established or are in the procees of 
being established today. In addition, 201 out-of-town 
concerns established branch warehouses or offices and 
43 others sent in resident representatives. 

This growth of the business life of Atlanta has 
shown little sign of abating; the industrial depart- 
ment has a full file folder of requests from even more 
northern and eastern firms for assistance in locating 
business space in the area. 

All of this has meant a first-class boom for the 
office supply, furniture and appliance business in the 
Atlanta area and it is one which will continue for 
some time to come. 

There are today 29 firms in the office supply busi- 
ness in Atlanta, four in the office furniture business, 
two operating office fixture business institutions, 20 in 
the office equipment field and four in the used office 
equipment field. There is some overlapping in these 
classifications but generally the list gives a good indi- 
cation of the size of the trade in Atlanta. 

The separation of the different branches of the trade 
is fairly marked here as in other southern cities. Most 
of the major appliance manufacturers have district 
offices and plants in the Atlanta area and conduct 
sales of their machines from these offices. The busi- 
ness of office furniture and office supplies is apparently 
due for some separation also, and there are a number 
of firms in Atlanta today specializing in office furniture 
and small accessories alone. 

In instances where dual operations or complete 
stores are maintained, the firms operate each unit as 
a separate department and management of each is 
governed accordingly. 

Emphasis on Supplies and Used Furniture 

Chief merchandising efforts of the Atlanta trade are 
at present being expended on the sale of general sup- 
plies and small equipment and on used furniture. 
Dealers are not at all anxious to have used office furni- 
ture stack up on them—they know future deliveries 
are going to be fairly good and that within the next 








IVAN ALLEN-MARSHALL CO., ATLANTA 
This organization, one of Atlanta’s pioneer enterprises in the 
office supply field, is headed by Ivan Allen and Charles 
Marshall, both former presidents of the National Stationers 


Association. Full lines of office supplies, machines and 
furniture are carried, in addition to the operation of modern 
printing, lithographing, bindery and blueprinting departments. 


few months they are apt to have a lot of used office 
furniture coming in as trade-ins. They want inven- 
tories in this classification cleared to make room for 
this expected influx of trade-ins. 

“That’s where a lot of us can get stung properly,” 
one dealer commented, “and a bunch of us right here 
are going to be just poor enough business managers 
to find ourselves caught with several carloads of used 
office furniture and a rock bottom amarket in which to 
dispose of it. 

“We hope to be the exception. So we're trying to 
move it just as fast as we get our hands on it, even 
though for quick disposal we may have to Sell at prices 
slightly under what we could get by holding it a week 
or two. 

“But I think one of the biggest problems of the trade 
is going to be in having clean warehouses when new 
equipment deliveries really start coming in .. . when 
we are out selling office furniture and have to make 
good trade-in allowances to sell it. 

“A lot of us overlook the fact that there is a possible 
market of thousands of dollars in metal office furniture 
sales ahead of us that hasn’t even come to life as 
yet. Here in Atlanta people want metal even though 
wood furniture is made in the area. More and more 
people are going to want metal, particularly when 
prices come down.” 

The used appliance and machine field is also receiv- 
ing a lot of study by dealers, many of whom found 
that demand was not nearly as great as had been 
expected. They attribute price as one of the factors 
for this diminishing back-order potential. 





SKYLINE OF ATLANTA, GA., AS VIEWED BY CAMERA FROM VIADUCT AT UNION STATION 
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“Tt isn’t the price on appliances and machines today,” 
one dealer confided to us, “so much as the frame of 
mind of businessmen, particularly small businessmen. 
All they hear these days is coming price-cuts and how 
everything is going to cost less a year from today than 
it does now. 

“You can’t blame them if they feel they are going 
to be able to make a nice saving by waiting just a 
year or less. As long as businessmen feel there are 
major price reductions ahead on office machines, ap- 
pliances and furniture, they are going to slow up buy- 
ing new equipment .. . particularly when their old 
equipment is good enough to hold out for another year. 

“That’s the biggest problem we have ahead of us and 
it’s beginning to be felt right here in Atlanta. When 
price reductions are made, the market is going to pick 
up again. But as long as price cuts loom on the hori- 
zon we are going to have buyer resistance.” 

This is a type of buyer resistance making itself ap- 
parent throughout the whole office supply field today 
in Atlanta. With some customers buying has become 





HORNE DESK & FURNITURE CO., ATLANTA 


The Horne organization deals exclusively in office furniture, 
both new and used, the latter primarily as trade-in items. 
The company specializes in desks, chairs, files and safes, 
and is said to have the largest ground floor space devoted 
to the display of office furniture in Atlanta. The firm also 
maintains a modern shop for furniture reconditioning. 


a 30-day matter, and they refuse to make any size- 
able purchases or contract for delivery beyond that 
period. The average Atlanta office supply dealer would 
be most happy to see this future price condition cleared 
up just as soon as it is possible to do so. 

As yet it hasn’t materially hurt the office supply 
field in Atlanta. It has, to some extent, made itself 
apparent in machines, appliances, equipment, and fur- 
niture and fixtures. But some dealers in the area pre- 
dict it will make itself more and more apparent within 
the next 60-day period. 

Sales resistance based on such arguments is met 
by Atlanta salesmen with arguments that there is no 
certainty that such price reductions are forthcoming 
and that, since shortages are still very much present, 
the wise businessman will buy now while he can rather 
than take a chance on saving a few dollars in the 
future. 


Overcoming Customer Hesitancy 


On appliances and furniture, sales orders are being 
taken for delivery at the price current at the time of 
delivery, of course. When resistance to this is offered, 
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the argument advanced is that if such price reductions 
are forthcoming they will arrive before delivery can be 
made and the customer will thus be protected on this 
score. Such orders, of course, carry the danger of can- 
cellation at the time of or before delivery but, once a 
commitment has been made, the average Atlanta 
businessman considers it binding. 


Leather goods and office novelty items are in ample 
supply in the area today and there have been: some 
price reductions along these lines. There have also 
been late arrivals to give good stocks in ruled and 
standard form record books and similar items, Busi- 
ness in such merchandise is today on a fairly even 
plane in Atlanta and shortages are present only in 
spots. 

There have been a good many new salesmen added 
to the staffs of Atlanta dealers. During the war the 
firms were forced to get by with men and women not 
up to the caliber demanded; gradually these have 
been replaced and it is today a fairly young man’s 
game, although there are, of course, many veterans 
still in the business. Wages and commissions provide 
net incomes which are on a par with other southern 
cities and most salesmen are earning checks above 
pre-war levels. Roughly speaking, average wages in 
the Atlanta area were from ten to 20 per cent below 
those paid in northern and eastern areas during pre- 
war days; today the disparity has lessened a great 
deal and despite inexpensive living conditions the 
average Atlanta worker is receiving but five to eight 
per cent less than a similar worker in eastern and 
northern cities outside of New York and Chicago. 
These wages are attracting much better salesmen to 
the Atlanta area and the office supply field is getting 
its share of these men today. 


Store arrangements are generally devoted primarily 
to the convenience and service of the customer, for a 
great part of the day’s business is done by telephone 
and contacts of salesmen. Display efforts in stores are 
often built around manufacturers’ material, and win- 
dow displays are concentrated on selling major items. 


Many Stores Showing “Ideal Office” 


Furniture and fixture displays are almost uniformly 
set up to provide “ideal office” displays. Few indeed 
are the firms who do not have such displays in their 
stores and in their windows. The Atlanta supply men 
have found that features of furniture, particularly 





SEEN IN ATLANTA—G. A. Stroecker, manager of Foote- 
Davis Office Supply, Atlanta, tests his greeting card sales- 
manship on Miss Mary Whittaker, head of the department. 
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BRYAN OFFICE FURNITURE CO., ATLANTA 
Located at a busy downtown intersection, the Bryan organi- 
zation, one of the Atlanta’s leading office furniture retailers, 
carries a full range of standard lines ready for delivery. 


desks and chairs, are accentuated much more success- 
fully by presenting them in such units rather than in 
open stock display. 

They have also found that desk sets, ash trays and 
cabinets can be sold much more successfully when 
part of such displays. A customer who has made up 
his mind to buy a new desk and chair set, for example, 
can easily be persuaded to buy new smaller units, 
also, if the whole matching layout is before his eyes 
when he selects his desk and chair. Atlanta office 
supply dealers have found that it pays to dress up such 
displays from the standpoint of extra sales of small 
supplies and sets alone. 

While there is a return to the question of price in 
all lines of office supplies and fixtures, it is not as im- 
portant today in Atlanta as is the question of quality 
for the price asked. The average customer is making 
no hesitation in expressing his belief that he is not 
getting the quality he should for the price asked on 
merchandise. His resistance to price itself is becoming 
more and more apparent but it is minor in comparison 
with his resistance to “getting his money’s worth.” 

The average Atlanta salesman makes no pretentions 


toward convincing his customer who makes such a 
statement that he is in error; he freely admits that 
the quality of today’s merchandise is not up to the 
standard he personally would like to have it. But he 
points out that this is a condition of the times com- 
mon to all lines of business and not just to office sup- 
plies. With older customers, dealers and salesmen are 
frank in pointing to the presence or absence of quality 
in merchandise and letting the customer make his own 
personal choice. They are scrupulously avoiding any 
selling items purporting to possess definite qualities 
when those qualities are not in the merchandise. 
Atlanta is waiting for better merchandise and better 
prices, but while it is waiting it is still doing a good 
business. When better merchandise and prices put 


in an appearance, Atlanta expects to break many of 
its past records in our industry. 
(Next Month: Omaha, Nebr.) 





CARITHERS-WALLACE-COURTENAY “DISPLAY. 
One of the cities largest office supply houses. *Carithérs- 
Wallace-Courtenay also carries full lines of new. and: used 
steel and wood furniture, safes, leather goods dnd stationery. 





Saving Money on Advertising 





ITH THE RETURN of competitive conditions, 

many an office equipment dealer is going to be 
tempted to splurge money on advertising in order to 
win and hold business against this new competition. 
Advertising has always been a must for success in the 
office supply business but money can be thrown away 
in the name of advertising as readily as in any other 
phase of business management. 

We have checked the year’s forthcoming advertising 
campaigns of a number of successful stores and from 
these have compiled a number of suggestions as to 
how the dealer can profitably expend whatever sum 
he sets aside for advertising purposes. They are adap- 
table to any size budget or any type of office supply 
operation. 

Plan a regular advertising campaign. It is far wiser 
to use small space and repeat in every issue of a pub- 
lication than to splurge on large space every now and 
then, except when a special announcement or sale is 
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made. Then the space should dominate everything 
on the publication’s page. 

Buy space at best rates. Often advertising will cost 
less if more space is purchased. For example, if the 
campaign calls for 985 lines at a rate of $.10 the cost 
will be $98.50, but study of the publication’s rate cards 
reveals that 1,000 lines or above brings a rate of $.08 or 
a total cost of $80.00, a saving of $18.50 and an addi- 
tional lineage of 15 lines of copy. Study rate cards 
carefully for such saving factors as this as well as other 
discounts. 

Simpler advertising can be purchased cheaper. A 
great many newspapers sometimes offer discounts from 
their regular rates for standing ads without change of 
copy; others give discounts for simply constructed 
advertising without complicated boxes or type arrange- 
ments. Check into this possibility. 

Avoid “charity” advertising. Ninety-nine times out 

(Turn to page 108, please) 
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One Cleaning at Shop Eliminates Two - 


Inspections at Office 
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7 HEN AN OFFICE SUPPLY firm sells typewriters 
or rents them on a term rental basis, there goes 
with the deal a certain number of inspections to keep 
the machines in working order. On an average these 
inspections number four a year, one every three 
months. That was the procedure followed by the 
Wooster Office Equipment Company of Wooster, Ohio. 
But some time ago, Edward E. Myers, manager of this 
firm, decided to make a change for two reasons. In 
the first place, he felt that he could render better 
service with fewer inspections at the office, but with 
one cleaning at his shop. In the second place, he felt 
that the change would effect a reduction in inspec- 
tion costs. 

According to the new schedule put into effect, the 
machine, whether it be a typewriter, adding or book- 
keeping machine, is brought to the shop for a cleaning 
and thorough inspection about four months after it 
has been sold or put out on rental. This is a complete 
cleaning but not so thorough as what is known as a 
rebuilding job. The machine is partially taken down 
and thoroughly cleaned, with a checkup of parts to 
see that none are too worn to make the machine in- 
capable of giving good service. When this shop in- 
spection and cleaning is completed, the machine is 
in perfect working order. 


Inspection at Four-Month Intervals 

Four months later, a service man visits the office 
where the machine is located and inspects it, making 
such adjustments as are needed. After another four 
months a second inspection is made at the office. Thus 
in the course of a year the machine is removed to the 
office equipment firm’s shop for a complete cleaning 
and an inspection, with two inspections being made 
at the office of the firm who owns the machine. It 
has been found that this method, which eliminates 
two office inspections and substitutes for them one 
shop cleaning and inspection, keeps the machines in 
much better working order and at a little less cost 
than under the four-time office inspection system. 
Under the former setup it was often necessary after 
an office inspection to bring the machine to the 
shop for a cleaning, thus entailing added expense. 

Besides the actual benefits resulting from this sys- 
tem, there is a psychological result that is well worth 
noting. When the machine is taken out of the office 
and brought to the shop for cleaning and inspection, 
the owner or renter of the machine doesn’t see what 
is done to the machine. It often happens that little 
needs to be done to the machine, but when that little 
is done in the office the owner of the machine is aware 
of the fact and may often think that the office equip- 
ment company is slighting the inspection job. But 
when the machine is taken out and later returned with 
all repairs made, the machine owner doesn’t know how 
much time has been put on the job. 

A better, quicker cleaning job can be done in the 
shop than in the office, so this shop cleaning idea 
actually saves money for the equipment firm. So suc- 
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cessful has been this plan that Mr. Myers is continu- 
ing it. Besides being better for him, it is better liked 
by the customers of this firm. 


No Deposits Accepted on Machines Ordered 


Like every other office equipment firm, this Wooster 
firm has had a steady call for new typewriters and 
other office machines. And also, like every other firm, 
it has not had too much success getting the equipment 
to fill these orders. While many firms have taken 
orders and a desposit from those ordering, Mr. Myers 
felt this was not good business in view of the fact that 
he had no assurance when machines would come 
through to enable him to fill these orders. So instead 
of taking definite orders and asking for a deposit, he 
has taken the names of people asking for new ma- 
chines. At first he arranged them in the order re- 
ceived and then when some machines came through 
would phone the people telling them that their ma- 
chine had arrived. He found this method far from 
satisfactory because it took far too much telephoning 
to dispose of the machines. Some had purchased 
elsewhere, while others no longer wanted a machine. 

Now he uses a different system that is working out 
unusually well. He takes down the names and ad- 
dresses of the people wanting new machines and also 
makes a notation of the kind of machine wanted. 
When some machines of that type are received he 
sends out a postal card to a number of these people 
informing them that such and such a machine has 
been received and urges them to come in at once if 
interested, or if not interested to notify the firm. 
More people are notified than there are machines 
available, so it is a case of first come, first served. 
Out-of-town people are notified one day, the local 
customers the following day. This puts the notice of 
the arrival of the machines into the hands of both 
out-of-town people and Wooster people at about the 
same time so that all have equal chance of getting 
into the office of this firm to buy the machine that 
they want. This system has greatly reduced the fol- 
low-up of customers who might be interested in ma- 
chines and has, at the same time, disposed of ma- 
chines as quickly as they arrive. 
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Selling Keeps the Profit Pot Boiling 











N THE FINAL ANALYSIS, all the problems of a 

mercantile business are profit problems, because a 
proper profit, merited by service, is the basic object of 
such an investment. Since there can be no profit 
without selling, the development of an organization of 
salesmen who can sell continually in profitable volume 
is the basic requirement for financial success in the 
stationery business. 

Every established and successful stationer knows 
that he cannot rely entirely upon advertising to sell 
his merchandise in sufficient continual volume for 
profitable operation. The right kind of advertising will 
build a name and attract buyers, but it has no power 
to sell those buyers the things that will serve them 
best while profiting the seller most. The sales per- 
sonnel must do that. 

A salesman may know his stock and still not be a 
creative seller with the ability to analyze his custo- 
mer’s needs and appraise intelligently his probable 
receptivity to buying more or better merchandise when 
suggested on the constructive and ethical basis of the 
buyer’s self-interest. 


Selling for a Better Profit 


Many salesmen are courteous enough, but seem lack- 
ing in understanding of the difference between mak- 
ing the kind of sale that merely liquidates overhead 
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and selling time and the transaction that returns a 
substantial profit for the till. Such men require to be 
trained in selling for a better profit, and if the sta- 
tioner would convert them to real profit-producers, he 
should make no secret of cost and profit on the vari- 
ous articles or lines sold. 

This realization of the need for keeping the profit 
pot boiling by selling merchandise in reasonable vol- 
ume every day, rather than in spectacular, spasmodic 
“spurts,” seem to be more natural with some salesmen 
than with others, even though all are equally loyal to 
the business in the usual sense of wishing it to prosper. 

How many salesmen would, for example, have the 
creative interest to telephone to a list of identified 
buyers on a dull day to see what orders they might be 
able to obtain as does a certain resourceful young sta- 
tionery and appliance salesman of my acquaintance on 
occasion—often with surprisingly good results? 

The average salesman could usually sell more goods 
at every call, provided he had good intuition for inter- 
preting the customers’ probable needs. This has been 
proved in a large full-line stationery establishment in 
Boston in which salesmen were instructed to indicate 
on their order-forms which items of the sale were 
ordered spontaneously and which were sold by sug- 
gestion and reminder. 


Suggestion Selling the Exception 


On the other hand, an investigation along these lines 
made by the Retail Trade Board in Dallas, Tex., several 
years ago, disclosed that in 107 instances of specially- 
observed retail transactions, there were opportunities 
for the sales personnel to show initiative and present 
other goods that might have been bought. Yet in only 
24 instances was this initiative exercised. The sales- 
persons, either indifferent to or not trained to appre- 
ciate the opportunity, simply sold what they were 
asked for and made no effort to lead the customer to 
additional purchases, often terminating the selling 
conversation so abruptly as to virtually dispatch the 
buyer—even when the store was not unusually busy. 
This is not the way to build up the unit of sale and 
profit per customer call. 

There are, of course, certain fundamental aspects of 
management that affect the ability of even the best 
clerks to sell. The stationer must set his merchandis- 
ing house in order if he expects to do a big business 
on the basis of preference for his store as distinguished 
from mere mass response to some special advertising 
proposition. 

The old notion that so-called “clever” advertising 
could keep a store full of customers has long since been 
tossed into the discard. While good advertising will 
always be one of the strongest “muscles” of trade and 
commerce, there are situations in which advertising 
is more a complemental than an antecedent business- 
building device. For example, of what use is it to en- 
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gage advertising counsel and skill to promote a busi- 
ness, unless the advertiser is reasonably sure that he 
has a location of at least average mercantile vitality, 
the right stock for the locality, the right facilities for 
service, sales-enticing displays, sound competitive 
prices on standard-value goods, as well as intelligent, 
well-trained, and experienced salespersons? 

When all the specifications of efficient merchandis- 
ing in an attractive store have been met, then adver- 
tising can bring in the grist to the salesmens’ mill, so 
to speak, giving them the opportunity to make the 
advertising investment either expensive or economical, 
according to what their selling ability can extract from 
the buyer-traffic induced by the advertising. 


Heaviest Demand for Medium-Priced Lines 


In some outlets about 80 per cent of the routine de- 
mand seems to be for middle-grade, medium-priced 
goods, but it would be rash indeed to say that, by bet- 
ter methods of advertising, point-of-purchase displays, 
and personal salesmanship, a considerable percentage 
of customers could not be educated to acceptance of 
the higher-grade merchandise in many of these stores. 

In some localities, there seems to be a top-heavy 
demand for the cheaper or second-grade lines and 
items, but one wonders whether this situation is im- 
mutable or whether it has been fostered unwittingly 
by disproportionate display emphasis on merchandise 
of relatively low price with the idea that a profusion 
of low prices tends to attract business by creating the 
impression of super-values. 

Surely if it is weak selling practice for the salesman 
to offer a buyer the lower-priced item first, when the 
buyer has indicated no price limit, it is equally weak 
display strategy to have the displays of the better- 
quality merchandise almost overshadowed by displays 
of low-priced goods. 

Prices and values are always relative, and quality, 
though necessarily demanding its proper price, is usu- 
ally the guidepost to better economy for the purchaser. 
Salesmen should be taught to point out this fact to 
price-conscious or price-inhibited buyers comparing 
two grades or brands of this or that piece of mer- 
chandise. 

The hesitancy of some dealers 
to stock certain articles that must 
be sold at a slightly higher price 
than similar goods already in their 
stores indicates a lack of confidence 
in their capability for desire-pro- 
moting, value-discriminating sell- 
ing. 

Most business firms will buy the 
better article or machine when 
offered the chance, by demonstra- 
tion or otherwise, to become ac- 
quainted with its comparative 
point-for-point superiority. Often- 
times, in the matter of supplies, 
they will find it advantageous to 
purchase a quantity of both Grade 
A and Grade B, so to speak, for 
different uses in their offices. om 

The typical stationer carries a 
wide selection in styles, brands, 
grades, and prices because his busi- 
ness is not one of selective selling, 
but seeks rather to supply all users 
of office supplies with the grade, 
size, or style of this or that item 
which they can use to the best 
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FOR REGULAR SAVINGS—tThe JU. S. 

Savings Bond campaign is an in- 

ducement for systematic savings 
from today’s income. 


advantage, economically and otherwise, always en- 
deavoring to supply the very best values possible in 
the different price brackets for each line of goods. 

False representations of values by untraineti or 
uninformed salespersons always act as a poison on 
the buyer’s good will for the store. If there is any 
common sense to comparative values in merchandise, 
a five-dollar article in any given line cannot be fully 
as good in quality of manufacture as an eight- or ten- 
dollar article, notwithstanding the fact that each 
article can be an equally good value for the price. 

The salesman who leans on the contemplative buy- 
er’s judgment and intiative by saying: “Of course, this 
five-dollar article is not quite the same as this eight- 
dollar article—naturally it covld not be—but it is as 
big a value in an article of its kind as can be obtained 
anywhere for five dollars,” has made a logical and con- 
vincing sales talk that gives the purchaser of the 
lower-priced article no justifiable ground for disap- 
pointment. In this way, with all exaggeration ruled 
out of the sales talk, the salesman merits the full 
confidence of the buyer while doing complete justice 
to both articles. 


Adequate Stocks Must Be Maintained 


For brisk selling to keep the profit pot boiling, prices 
must, of course, be “in line”—as the trade expression 
goes—whether the goods are high-priced or low-priced. 
The stationer must also win the reputation of always 
“having the goods” if he would sell in profit-pyramid- 
ing and turnover-accelerating quantities. 

These requirements are the same whether selling to 
the general public or to the large industrial purchas- 
ing agents. Speaking along these lines, a certain vet- 
eran purchasing agent for a large eastern manufac- 
turer said to me: “I generally know what the estab- 
lished prices are. I often place a good-sized order 
where the price for some one item in the list is not the 
lowest obtainable because I have learned to like the 
service and the business methods of the firm, but nat- 
urally any commercial stationer whose price is way off 
scale doesn’t get my big orders. 

“The same thing applies to some of the smaller local 
stationery concerns who are constantly trying to sell 
to me, because when they did ob- 
tain an order from me in the past 
they failed to meet my exact speci- 
fications for this or that or could 
not fill the order completely in one 
delivery. 

“T am not one who believes that, 
if there are three or four salesmen 
waiting to see me and one is from 
a stationery and office supply house, 
that one should be the last sales- 
man to be admitted to my office. 
Quite to the contrary, I treat them 
all alike and receive them in their 
rightful turn. 

So there you have it. The sta- 
tioner who makes sure of the qual- 
a Pi ity and adequacy of his stock, the 

es fairness of his prices, the dependa- 
bility of his service, the ability of 
his salesmen, and the truthfulness 
of his advertising should have no 
trouble in keeping the profit pot 
boiling so long as local business- 
men continue to buy the goods he 
offers for sale. 
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MODERN SPIECE OFFICE MACHINE 
STORE IN BUCYRUS.—Above, the wide 
show windows provide ample display 


space. Below, one of the displays that 
attracted considerable attention and 





comment. Right, Mr. Spiece, the owner. 


Successful Typewriter Dealer Tells How 





R. LOREN E. SPIECE of the Loren E. Spiece Type- 

writer Company, Bucyrus, Ohio, tells me his busi- 
ness education didn’t come from a textbook studied in 
college or business school. It all came in one bitter 
bump, and at the cost of $2,000, when he was an easy 
prey for a man who sold him a half-interest in a 
jewelry store when he Knew nothing at all about such 
a business. 

To get out of this difficulty Mr. Speice sold his share 
of the equipment to the partner and then the stock 
was divided between them. Part of this stock was a 
beautifully-decorated china clock which ticks away 
and strikes the hours on the mantel at his home. Still 
running after 40 years it is kept going by his knowledge 
of mechanics, and serves as a reminder that when you 
take a leap it is best to know where you are leaping. 

As a matter of family support, Mr. Spiece took an 
advertising job at the Bucyrus Evening Telegraph, 
which paid $9.00 a week to start. He wrote copy and 
sold advertising. This job was combined with the 
work of another man, so again he was out. 

He then sold commercial stationery along with be- 
coming an agent for a large typewriter manufacturer. 
At this time the factory had only been operating seven 
years, so he almost grew up with it. 

His mother-in-law was really worried that he would 
sell all the typewriters in his territory and again be 
searching for a means of livelihood, but with the in- 
creased demand for machines and increase in popula- 
tion he never ran out of work. His wife and child didn’t 
starve, either. 

About this time another jolt stopped him for a while 
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—World War I. Typewriters weren’t available, for most 
of them went to the Government and priority users, 
and there were few to repair. So he accepted a job as 
cashier in the Bucyrus Provident Bank. Little did he 
dream that 19 years later he would have his own busi- 
ness in that same room. When the war ended, he 
started a repair shop in his garage and from there 
moved up town to an upstairs office room. In 1937 he 
moved back to the ground floor of the bank building 
where he had formerly worked. 

Mr. Spiece picked the typewriter he thought was the 
coming machine. His service motto was and still is, 
SPIECE SERVICE SATISFIES. At first he used an or- 
dinary touring car with no advertising anywhere on it. 
His competition didn’t know where and when he was 
calling. Now he claims he doesn’t need advertising on 
his car since he is established in his territory. 

Another Spiece tip is, “No matter what the cost or 
time, always be honest.” The customer must get what 
he pays for and receive the best results from its use. 

At one time Mr. Spiece sold a machine a day for one 
month, based on six days in the week. A business 
school traded out competitive machines. On the tenth 

(Turn to page 22, please) 
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HAT THE MERCHANDISING of office equipment is 

a big business, but the dealer cannot concentrate 
overmuch on this alone. In considering the various 
side lines, the smaller products should not be per- 
mitted to interfere with satisfactory sale of major of- 
fice equipment. That the best lines must be stocked, 
but these must be aggressively merchandised. That too 
great a number of lines may confuse the dealer, as 
also his trade. 

That it is the steady, day in and day out business 
that makes dollars for the office equipment dealer. He 
should keep his store open at uniform hours every 
working day so that he can be depended upon not to 
disappoint callers. 

That it is better to stay up late to accomodate people 
who cannot come during the daytime than to open too 
early when most of the people sleep or work. More 
trade ordinarily is done in the afternoon and late eve- 
ning than during the early morning hours. 

That it is highly essential for the office equipment 
salespeople to appear always clean and neat, alertly 
prepared. The better class of trade invariably is drawn 
to that store appearing clean and attractive in all 
things. Employee uniforms are oftentimes a gilt-edged 
investment. More modern office equipment and kin- 
dred lines are sold when briskly merchandised. 


Spend More Time on Windows 

That a dirty, grimy, fly-specked show window is al- 
most sure to drive away trade. During the colder 
months, windows are permitted virtually to disinte- 
grate, little effort being made to arrange appropriate 
and timely trims. The more consideration this point 
is given, and the more unique window arrangements 
are set up, the more business will be developed. 

That the more efficient, the more inviting and cour- 
teous the salespeople, the higher the class of trade 
that will be attracted. And the higher the class of 
trade, the more they will spend and the more money 
the office equipment dealer will make. The wise, fore- 
sighted merchant unswervingly will strive for high- 
class patronage, inasmuch as such people unhesitat- 
ingly buy a great variety of things that others are not 
able to purchase. 

That the progressive, thriving office equipment dealer 
is the one whose establishment truly represents a for- 
ward-going, flourishing atmosphere, of the type most 
people, however exacting and discriminating, are proud 
to patronize and recommend. 

That customers invariably should be waited on in 
turn, except in the case of emergency. It creates a 
decidedly adverse impression when certain folks are 
favored out of turn because of their prominence or be- 
cause of being a friend. 

That the proper time to clean and mop the store is 
when it is closed, never during the day when patrons 
and prospects are about, some of whom are sure to 
take exception thereto. Inopportune sweeping and 
dusting too often discourage sales, interfere with 
demonstrations and selections, and generally put a 
damper on pleasant and leisurely shopping. 
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If he is scouting for more customers, great- 
er sales and really satisfying profits, here 
are vital factors to heed. Each pointer 
may solve a problem, show the way to bet- 
ter business, increase customer popularity 


That a genial, affable attitude on the part of the 
office equipment dealer and his assistants to customers 
will reflect great credit on his establishment, and be a 
salutary help to the trade. That the store’s policy 
should always typify friendliness to all, but never un- 
due familiarity to anyone. Presumed overfriendliness 
is frequently resented by many worthy customers. 


Watch Charge Accounts Closely 


That any office equipment dealer who allows custo- 
mers to run up charge accounts unduly will find a 
number patronizing him until such time as their ac- 
counts become overlarge, whereupon they will trans- 
fer their patronage to some other store and pay cash 
or run up new accounts. A considerable percentage of 
such charge accounts are worthless and others can be 
collected only after great difficulty and distress. That 
too many office equipment dealers operating unwieldly 
account businesses end up dismal failures. 

That the office equipment dealer desirous of making 
his store a beacon and a standout for superior patron- 
age will do well to give the matter of store lighting 
adequate consideration. Insufficient lighting, more 
often than not, accounts for insufficient sales. A well- 
lighted store, besides attracting more people, is also 
given more attention and consideration. Many people 
stay away from stores that are dark and gloomy, pre- 
ferring to buy where the atmosphere is light, bright 
and cheerful, and where selections can be made more 
easily and more judiciously. 

That an office equipment dealer operating without 
a cash register is not setting a good example of mod- 
ern merchandising and can hardly inspire effective 
salesmanship on the part of his sales force. Conversely, 
the farsighted merchant inspires interest and imita- 
tion by liberally using the best of the equipment he is 
selling, for thereby he convinces prospects that he be- 
lieves in his own products and that these are really 
meritorious and efficient. 


Keep Counters Free of Clutter 


That it is a mistake to have the store’s counters so 
cluttered up with advertisements and a hodge-podge 
of disarranged, unallied items and odds and ends that 
it is exceedingly difficult for the salespeople to serve 
customers expeditiously. 

That it invariably pays handsomely to do one’s share 
in making a success of any local celebration, reception 
and affair, as the amount spent for decorations for 
such events will be more than amply repaid by the 
complimentary comments concerning the office equip- 
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ment dealer’s enterprise and civic pride. It should also 
never be forgotten that almost nothing turns folks 
against a retail establishment so much as when a 
store refuses to contribute in some small way to make 
a real success of these events. 

That it is an exceedingly easy matter to induce any 
customer to try at least one additional office equip- 
ment article or material, simply by showing, demon- 
strating and explaining these items in instructive and 
interest-creating detail and by urging a trial. Every 
unit or supply now merchandised should, at the time 
of a sale, suggest the purchase of at least one extra 
kindred item. Such progressive salesmanship often 
means the difference, in the course of a year, be- 
tween a successful and a losing business. 


That it pays to arrange and bring out interesting 
and novel window displays, periodically changed, so 
that passerby instinctively will turn to the office equip- 
ment store for something unique and fascinating that 
is really of value and importance. Such out-of-the- 
way displays quite frequently will magnetize the steady 
patronage of new and particular customers who nor- 
mally would never think of the establishment 


That if some club or organization wants the office 
equipment dealer to sell seats for a basketball, base- 
ball or other such contest, there is no sensible reason 
why the merchant should not co-operate, especially as 
it will serve to develop favorable publicity for the 
store, and will also bring many people in to purchase 
seats who otherwise likely would never have reason 
to enter the establishment. Such initial contact, when 
the store force is alert, enterprising and ideaful, can 
be the starting point for much worth-while patronage 
that under other conditions would gravitate elsewhere. 


Co-operate With Civic Groups 

That it is never out of the office equipment dealer’s 
pocket to let local social and business clubs of one sort 
or another place cards in the windows for the purpose 
of advertising coming events and entertainments. 
Such friendly consideration and co-operation can be 
the basis of developing a volume business among such 
organizations, when intelligently and logically built up. 

That it is the part of foresight for the office equip- 
ment dealer to participate, so far as possible, in the 
promotion of local high school and athletic events. 
The young people concerned offer a good groundwork 
whereby to establish a growing business in the count- 





less items and materials in which they are sure to be 


interested. An appreciable amount of extra trade, 
otherwise unlikely, is sure to result when consistent 
sales efforts are applied. 

That, while it may prove unprofitable to use indis- 
criminately a large amount ef newspaper advertising 
space, it will be exceedingly profitable to run an occa- 
sional small ad, concentrating on certain items, using 
few words, with neat surrounding white space. The 
best advertising is superior quality office equip- 
ment and allied products, well merchandised, with 
prompt service and deliveries. There should always 
be an ample stock of all varieties, so far as possible, 
so that would-be customers will not be disappointed. 

That the shrewd office equipment merchandiser will 
never countenance the display of slot machines, punch 
boards and the like that may antagonize and repel 
some people. 


Store Is Judged by Type of Clientele 

That when the merchant has rowdies and hoodlums 
hanging around, there will be disapproving and dis- 
paraging word by mouth that will inevitably drive 
away considerable high-class trade. The store, in fact, 
Should never become the meeting ground of certain 
set classes with dull axes to grind, more concerned 
in their own interests and very little, if any, in the 
office equipment dealer’s. The store’s policy, unequivo- 
cally, should be nonpartisan. 

That it is farsighted for the office equipment dealer 
to join fraternal, civic and business associations. 
Membership in such organizations marks an individual 
as being progressive, and also assures him a gratifying 
percentage of the business of all members thereof, as 
well as that of their families and acquaintances. 

That the office equipment dealer keen for more sales 
will be more concerned with increasing his available 
items than with cutting down the stock. Before being 
minded to eliminate any so-called “poor sellers,” it 
is advisable to question oneself whether these particu- 
lar items ever really have been earnestly pushed and 
featured. Oftimes, by means of some timely sales work, 
the “shelf-warmer” can be turned into a “best seller.” 
By means of opportune initiative, the dealer in office 
equipment finds out what opportunities are really be- 
fore him and how fascinating his work can really be 
when he goes about it differently. Finally, the dealer 
who tries out more ideas finds business better and 
more profitable. 


Successful Typewriter Dealer Tells How — 


(Continued from page 20) 


of the month ten machines were sold. After the deal 
was closed a sign was put on the car and driven 
through the streets of the town. 


Tells of Early Delivery by Air 


Years ago a special airplane was operated by the 
typewriter company he represents. At that time Bucy- 
rus didn’t have an airport, so arrangements were made 
to have the typewriters dropped in the race track oval 
at the county fair grounds. Three portable machines 
were dropped by a special parachute and the plane 
then continued to the next air customer. The dealers 
who were situated in towns with airports greeted the 
air truck upon landing. This was not a practical way 
to deliver them, since it was too expensive at that time, 
but was a very good advertising stunt. 

Another bit of advice offered by Mr. Spiece is not to 
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change personnel too often for this cuts down efficiency 
and is expensive. The longest anyone has been in his 
employ is his secretary, Miss Mary Etsinger, who has 
gone through the ups and downs of the business, too, 
since starting to work for Mr. Spiece in 1929. 

In 1937, Mr. Spiece won the rating of being his com- 
pany’s No. 1 typewriter dealer in the United States, a 
California dealer finishing a close second. Mr. Spiece 
explained his victory this way: he had always tried to 
give good service to his customers, so to help him win 
this rating they saved orders and also placed them 
ahead of time. Many people thought everything, in- 
cluding success, just fell in his lap, but it took a lot of 
manipulating and hard work to get his lap in the right 
place. 

To be a success it still takes real good hard work to 
get there. 
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Things to Consider in Selecting a | 


New Building 


By LESLIE LINCOLN 


Staff Correspondent 





ITH BUSINESS DISTRICTS “exploding,” and 
many office appliance dealers and other mer- 
chants casting wistful eyes toward some prosperous 
suburban district where parking would be no problem, 
a few suggestions are in order regarding the selection 
of new building premises. For building selection can 
be a tricky job; the choosing of the right or wrong 
pbuilding can be the making or breaking of a business. 
Before leasing or buying, every office appliance deal- 
er should check any building under consideration 
against the following points: 

1. The shape of a building is of utmost importance. 
Perhaps the thought has never occurred to you, but 
a certain shape would lend itself to your business oper- 
ations far better than a building of another shape. 
Thus, when selecting a building, think first of your 
business operations and functions. What shape build- 
ing fits your particular needs best? 


A square building encloses its area more economi- 
cally than any other four-sided building. It takes 
less wall than does a rectangular building. For 
example, a square building with four walls of 40 
feet each encloses an area of 1600 square feet. 
An oblong building having two walls of 20 feet 
and two walls of 80 feet (in length) also encloses an 
area of 1600 feet. BUT, the total wall length of the 
square building is 160 feet, whereas the total wall 
length of the oblong building is 200 feet. In other 
words, the oblong building has used 40 feet more of 
wall-length (which must be maintained, kept painted, 
and so on) than the square building. 

A triangular-shaped building, on the other hand, is 
the most uneconomical. Much space goes to waste. 
Furthermore, the triangular shape necessitates odd- 
shaped rooms, which are additional sources of waste. 


Beware of Functional Obsolescence 


2. Virtually all buildings suffer from “functional 
obsolescence”—that is, for certain purposes they are 
less usable or convenient than they might be. For 
instance, a building suffers from functional obsoles- 
cence when it has too few washrooms. It would be 
more usable if it had more. A building suffers from 
functional obsolescence when it has too many wash- 
rooms. It would be more usable if the space allotted 
to excess washrooms were allotted to other purposes. 

Poor layout is a form of functional obsolescence. So 
are poor, outmoded lighting fixtures. So are 24-inch 
walls when 12-inch walls would do just as well. Exam- 
ine any building under consideration for such faults 
as these. 

3. In theory, a building (this does not always hold 
true in abnormal times) is worth less the day after 
it is built than on the day it is completed. This loss in 
value, of course, will probably not show up from day 
to day, but over the long pull it will become evident. 
In other words, a building has a normal life expectan- 
cy—a period after which it will become a detriment 
rather than an asset. Before signing up for a building, 
estimate the probable stages in its life, how many years 
of usefulness it still retains. 
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Look for the little things. Examine the building for 
such minor items as cracks in the walls, the need for 
paint, worn floors and stairs, the worn-out wiring sys- 
tem, rusted water pipes, the age of the heating unit, 
and so on. Thus you can gain a clear idea of how 
a building wears out and realize that although it may 
appear nice on the surface, actually its remaining life 
is disappearing as the days go by. Estimate how many 
more years of good service the building can give you. 

4. Place the finest office building in the world on 
top of Pike’s Peak and you couldn’t sell room space 
for ten dollars a year. Yet were this same building 
in the heart of a business district, it would automati- 
cally become a gold mine. 

The answer is location! Analyze your business oper- 
ations and decide what would be the best possible 
location. Then seek out a building in such a location. 
Consider the type of clientele available, the means of 
distribution open to you, the accessibility to labor, and 
so on. 

Consider the amount of parking space available. Is 
there adequate space for your customers? Is there ad- 
joining land which could be obtained as a parking 
area? Many stores are allotting valuable land for 
parking, some twice the space for parking that they 
have for selling space! The theory is that if the buyer 
cannot park he cannot get into the store to buy. 


Is Your Location Convenient for Customers? 


Consider the accessibility of the building. Is is con- 
venient to the sort of people who are logical custom- 
ers? Is it close to good routes of transportation? Can 
people get to it easily? Are there factors about the 
building’s location which might make it inconvenient 
for your customers to drop in? 

What is the “age” of the neighborhood in which the 
building is located? A neighborhood is either building 
up (improving) or going down (becoming less desir- 
able). Be sure to select a building in a neighborhood 
in the proper stage of life to fit your business. Keep 
your clientele and probable future clientele in mind. 

5. The ultimate consideration should be: How much 
is the building worth to me? If a building satisfies 
most of the above-mentioned considerations (and all 
of the important ones) chances are it is worth a good 
deal to you. But, whereas a building may be worth, 
say $50,000, to one individual, the same building at 
the same time may be worth only $10,000 to someone 
else. Therefore the use of a building by the individual 
pretty much determines the worth of that building 
to the individual. 


If you, as a businessman, are wondering how much 
a given building is really worth to you (and this does 
not necessarily have much to do with its original con- 
struction cost), figure out how much it will be likely 
to pay off to you in the long run. Figure how much 
more money you could make by moving into the build- 
ing than you can by staying out. Your answer will 
decide whether or not it would be wise for you to 
move in. 
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Small Town Firm Uses “Reverse Selling” 


to Obtain Merchandise 





HAT THE SMALL-TOWN office supply organiza- 

tion can substantially increase its sales volume 
through demanding more national-brand stocks from 
manufacturers has been shown by the experience of 
the Nampa Typewriter Exchange, Nampa, Idaho. 

Ray Jones, head of Nampa Typewriter Exchange, is 
one stationer who feels that it is high time the man- 
ufacturer give more consideration to his small. town 
outlets, rather than shipping most of his production 
into the big city store. “It has been almost traditional 
in the trade for the manufacturer to overlook the 
small-town outlet,” Mr. Jones said, “taking the line 
of least resistance and delivering the bulk of his mer- 
chandise to the big city. We thus have been forced to 
struggle along with whatever we could buy, including 
off-brands, tag ends of stock, and so forth. Naturally, 
this justifies the average small town customer’s theory 
that his local stores don’t have the merchandise de- 
sired. Consequently, they go to the nearest big city on 
shopping trips, and dollars which should have re- 
mained in the community go into other channels. That 
is a bad situation for the small town retailer, which 
can be rectified only by more national brand mer- 
chandise available right in his own town.” 

Mr. Jones, who has been successful in building a 
small typewriter shop into a complete stationery and 
office supply store in a few years, began early in 1945 
to “do something” about the situation. First, he visited 
the Chamber of Commerce for valuable facts about 
Nampa, discovering the town’s 200 retailers do $16,- 
000,000 per year in retail sales, and could elevate that 
figure to $20,000,000 given enough national-brand 
stock to satisfy customers. He discovered that the 
average resident’s income is much higher than in 
nearby cities, due to balanced agricultural and indus- 
trial income, and that office managers, small business- 
men, and so forth, are universally in favor of nation- 
ally advertised and proven merchandise. Moreover, he 
determined that Nampa’s 13,000 population was backed 
up by 73,000 people on farms and industrial areas in 
the county, all of whom are potential customers. 


Manufacturers Approached 


Thus, timing the promotion of the store with a 
national-brands week scheduled in May, Mr. Jones 
began “reverse selling” in February and March. Dur- 
ing this time he wrote personal letters to 12 national 
office supply manufacturers, designed to “sell the store 
and its market” to the manufacturer. 

Each letter went to a steel file maker, typewriter 
factory, stationery manufacturer, adding machine 
firms, fountain pen and pencil plants, paper supply 
manufacturer, and so forth, addressed to the national 
sales manager. In each case, Mr. Jones frankly told 
the reader that it was time for the manufacturer to 
wake up to the importance of his small town outlet— 
to know his own strength along the Main Street type 
of town. Asserting himself aggressively, Mr. Jones de- 
scribed his store, his customers, the market ahead, 
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Interview with 

RAY JONES 

Nampa Typewriter Exehange, 
Nampa, Idaho 


By CHARLES LARCOM 


and the fact that due to constant business growth, 
that Nampa Typewriter Exchange had gained year 
after year since its founding—and could do more with 
enough national merchandise. He quoted figures on 
the town’s growth, its industries and agriculture, as 
well as those which indicate a general population 
movement away from the big city into the small town- 
ship. This, he summed up, indicates that the man- 
ufacturer would be wise to put a larger percentage of 
his output into the small town, at least as a test. 

“Small town retailers amount to 65 per cent of the 
nation’s stores and do 40 per cent of the national sales 
volume,” Mr. Jones interposed. “Which is another 
idea I promoted in each letter. I got all figures from 
the national Chamber of Commerce and checked them 
thoroughly, to make certain that the letters were 
authoritative and helpful.” 


Every Manufacturer Responded 

Response has been little short of amazing, accord- 
ing to Mr. Jones. Bored national sales managers who 
never before had heard directly from a small account 
“sat up and took notice” on receipt of Mr. Jones’ 
letter—and got busy on the idea at once. Mr. Jones 
got 100 per cent acknowledgment on his letters, and 
pleased replies from every manufacturer. “Everybody 
welcomed the idea,” he stated, “and each tried to give 
me the merchandise I requested for our Nampa na- 
tional-brands week in May.” Those whose strikebound 
plants or materials shortages prevented shipping mer- 
chandise responded with display materials, samples, 
and even sent representatives. On the merchandise 
side, Mr. Jones received a typewriter, duplicating 
equipment, an assortment of steel files and office fur- 
niture, and many office supplies—all merchandise 
which would not have been available for months 
otherwise, Mr. Jones pointed out. 

During the national brands week a record number 
of customers thronged into the store, due to national- 
brands window display, and the store range up vastly 
increased sales. “Of course we were Still limited on 
merchandise,” Mr. Jones indicated, “which prevented 
the volume of sales we wanted to accomplish, but we 
wrote up order after order instead—for typewriters, 
adding machines, files, office furniture, and so forth. 
The promotion proved definitely that national brand 
merchandise and more of it is our solution for busi- 
ness expansion.” 
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Thomas Alva Edison 


Foundation 


Movement to Preserve the Edison 
Library, Establish the Edison Center 
for Research and Renew the Edison 
Scholastic Competition Supported 


by Office Equipment Industry 


Hat coreg of Section 5 in the current fund- 
raising campaign of the Thomas Alva Edison 
Foundation has been accepted by Philip D. Wagoner, 
chairman of the board of the Underwood Corporation. 
This section includes the office equipment and paper 
industries and the insurance companies. 


Organized last year by a group of the nation’s in- 
dustrial and business leaders, the Edison Foundation is 
seeking $2,590,000 in a nation-wide solicitation to rea- 
lize its objectives. 

The three-fold objectives of the Foundation, which 
the fund will finance for a period of ten years, are: 

—l. To acquire and preserve the Edison library and 
laboratories at West Orange, N. J. 

—2. To set up there, as planned by Charles F. 
Kettering, vice-president and director of research for 
General Motors Corporation and president of the 
Foundation, the Edison Center for Discovery, Research 
and Invention. 

—3. To re-establish the nation-wide Edison scholas- 
tic competitions which were sponsored by the famous 
inventor. 

Harvey S. Firestone, Jr., president of the Firestone 
Tire and Rubber Company, is national chairman. 
Leaders in 30 industries are participating in the cam- 
paign. 


A Lasting Memorial 


“The Edison Foundation,” 
Mr. Wagoner said, “is much 
more than a living monu- 
ment in West Orange, N. J., 
for Mr. Edison. It is de- 
signed to provide lasting 
benefit to all through the 
research center and the ele- 
vation of educational stand- 
ards generally among the 
country’s youth. 


“Mr. Kettering points out 
that no one knows more 
than the merest fragment 
about the methods which 
Mr. Edison used so success- 
fully, and it is his deep con- 


PHILIP D. WAGONER 


viction that tremendous benefits will come to all in- 
dustry through the research center where a small 
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group of scientists will study these methods and apply 
the results of their work for the benefit of all.” 


His Work Aided the Industry 


“The importance of many of Edison’s efforts has 
been overshadowed by some few of his inventions,” Mr. 
Wagoner said. “Among his lesser-known inventions 
are those which contributed to the advancement of 
American business methods and have made possible 
the elaborate centralized offices that are so character- 
istic of American business today.” 


For example, in 1871, Christopher Latham Shales, 
who had been seeking to perfect a typewriter for sev- 
eral years, brought his problem to Mr. Edison. The 
latter immediately saw its tremendous possibilities as 
a revolutionary force in the world’s business. 


The first model was full of difficulties. There was 
no alignment of letters as they wandered across the 
page. The ribbons failed to distribute the ink properly, 
and it actually took longer to write a letter on this new 
device than to do it by longhand. 


Mr. Edison undertook the task of solving these ob- 
stacles to the success of the machine and, after several 
weeks of intensive labor, developed for Sholes a type- 
writer that achieved the goal which Sholes had orig- 
inally sought for his device. 


As another example, the contemporary Mimeograph 
machine was developed from the electric pen which 
Mr. Edison produced in 1875. The electric pen was a 
device which perforated a stencil. 


Use of Stencil Is Maintained 


The Mimeograph first was offered to the public in 
1887 and is entitled to a favorable mention in the list 
of Edison’s many meritorious inventions for the par- 
ticular reason that the principle of printing through a 
stencil has not been superseded by any other system. 
Sales of Mimeographs and supplies for use therewith, 
aggregating millions of dollars, are made annually and 
the distribution covers the world. 

The manufacture and sale of the Mimeograph does 
not come within the list of enterprises conducted un- 
der Mr. Edison’s personal direction, as he disposed of 
his rights in the invention many years ago to A. B. 
Dick Company of Chicago. 
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“Don't Oversell Your Customers,” Says 
Kansas City Furniture Dealer 





ITH THE HELP from the Government and from 

money saved while in the service, many ex- 
servicemen and others are starting new businesses 
every day,” states William J. Evans, owner of Central 
Desk and Safe Company, 1322 Grand Avenue, Kansas 
City, Mo. “Most of these men have little or no experi- 
ence in operating a business of their own. Therefore, 
they are apt to overextend themselves unless given 
advice from other businessmen who have already had 
their start and know many of the pitfalls which may 
be encountered.” 

“We, as an office supply firm,” continues the owner, 
“are among the first people to be contacted after a 
suitable location has been obtained for the new busi- 
ness. Many of these men come into the store looking 
for furniture and equipment in excess of their needs. 
It has been our policy, to the best of our ability, to 
outfit the new customer with equipment which he will 
need at the moment instead of selling him everything 
in sight without regard for his future. Of course, 
many times the initial sale of equipment is cut in this 
manner, but our policy has been to build for the fu- 
ture rather than the present. For instance, there is 
a chance he will need that extra money spent on un- 
necessary equipmment to tide him over a slump in the 
business. If he can make ends meet over that critical 
period of starting a business, we are assured of a cus- 
tomer who will be a constant source of income for us 
as his business grows. On the other hand, if he over- 
extends at the beginning, a large opening sale may 
have been made, but one customer has been lost for 
future sales. Of course, I am not maintaining that 
extra money spent on office equipment alone will 
break the new business, but the cumulation of un- 
necessary expenditures can have that effect.” 

Mr. Evans has been in the office equipment business 
since 1921 and during that time has naturally ac- 
quired a working knowledge of several different types 
of businesses. He has on occasion advised prospective 
new business owners to give up their proposed venture 
temporarily until a more solid backing could be ob- 
tained or a more thorough working knowledge of 
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Interview with 
WILLIAM J. EVANS 
Central Desk and Safe Co. 


the business acquired through experience. “Of course, 
this is a rather delicate situation to handle,” Mr. 
Evans observed, “but if the right approach is used, 
the customer is usually grateful for the advice. It has 
been my contention that an office supply firm must 
build prestige first and sales will take care of them- 
selves. This has been especially important in my case, 
since Central opened in 1942 just previous to stoppage 
of civilian production, which brought on a shortage of 
every type of equipment.” 

During the shortage period the firm built contacts 
through used equipment sales, which the owner feels 
did not in any way directly identfy the company as a 
used equipment outlet, but rather built good will for 
future sales of new equipment. “Our safe business 
was one of best outlets during the war period,” the 
Kansas City dealer stated. “Realizing that safes 
would be one of the hardest articles to purchase dur- 
ing steel shortages, a full-scale repair unit was con- 
structed on the second floor and basement of our unit. 
Six men were kept busy refinishing and repairing 
used safes for distribution to the equipment-hungry 
customers. An average sales volume of 15 safes a 
month was maintained, with the firm shipping them 
to every state in the union from California to the 
East Coast and from New Orleans to North Dakota. 
While most of our business to far-flung sections of the 
country is carried on through mail-orders; we also 
maintain a staff of three outside salesmen who cover 
a radius of approximately 100 miles from Kansas City.” 

Central has also filled the gaps in depleted office 
furniture by handling surplus materials of better con- 
dition. Recently the firm obtained a shipment of 260 
surplus desks, many of which were new, never having 
been removed from the original shipping crates. With- 
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in three weeks’ time all but ten of the original ship- 
ment had been sold. Those desks which required 
repair were quickly refinished by Central’s staff of 
safe mechanics. “While some of the desks obtained 
in this manner would not be of use to firms which 
have a Standard type of office furniture throughout 
the store,” continued the owner, “new businessmen 
are pleased to be able to obtain used equipment which 


will carry them over until new furniture is once again 
available.” 

“All of our credit sales are carried on a straight 
charge account basis, which is one other reasan for 
not overselling the customer,” Mr. Evans stated. 
‘Through a careful selling program we have chalked 
up a record of turning but one account over to a 
lawyer since the firm started in business.”—RAL. 


Harmonious Floor and Wall Treatment 


for All-Purpose Conference Room 





DESIGN FOR A “MODEL” all-purpose conference 

room which can be quickly converted to a sales- 
training center or an attractive display room is being 
offered as a service to businessmen by the Armstrong 
Cork Company in collaboration with the National 
Office Management Association. 

The layout for this many-purpose room has been 
designed for flexibility. It can start the day with the 
correct atmosphere for a directors’ meeting, be quickly 
converted for an afternoon sales-training session, and 
wind up as an attractive display room. Valuable office 
space is conserved and the cost of maintaining several 
rooms instead of one is eliminated. 

So as to include the soundest and most practical 
ideas in the design, the makers of Armstrong’s lino- 
leum and the National Office Management Associa- 
tion polled the management of many progressive 
businesses to find out how they would want to use 
such a room. Then an experienced architect-designer 
worked closely with Armstrong’s bureau of interior 
decoration to prepare a plan which incorporates these 
ideas into a room with a wide range of uses. 

Also as a result of the study and to supplement the 


Armstrong Cork Designs and 
Equips Room for Maximum Use 


model design, an “ideas” portfolio has been prepared 
by Armstrong for free distribution to those interested. 
This portfolio explains in detail the specific ideas in- 
corporated in the model plan and presents a number 
of additional suggestions which can be adapted to 
meet the particular requirements of a business. 

The key to the “model” plan is its emphasis on ver- 
satility. Much of this versatility is obtained through 
the use of wall panel cabinets, which are an attractive 
part of the decorative scheme when closed. The pan- 
eled doors of the side wall cabinets can be opened and 
swung over to cover the windows and darken the room 
for movie projection. On the back wall of the cabinet 
interior, territory maps or charts may be hung. Deep 
shelves in the cabinets may be used to display models. 
The cabinet at the front of the room can be opened 
to provide a movie screen which is rolled up to reveal 





PROTOTYPE OF ALL-PURPOSE CONFERENCE ROOM, READILY ADAPTABLE TO INDIVIDUAL NEEDS 
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a reversible blackboard, on the back of which is a 
bulletin board to hold notices or tack-up displays. To 
provide desk space for trainees, the large conference 
table can be divided to form two smaller tables. 

If an exhibit room for displays of products, building 
expansion plans, or advertising campaigns is desired, 
the room can be easily rearranged to meet these re- 
quirements. A few quick changes will transform it into 
an attractive and practical display room. 


The hinged tops of the tables are made in three 
sections which fold together. By raising and folding 
back the two top sections, which are backed with cork 
bulletin board, a display pyramid for drawings or 
printed material is formed. Doors of the wall cabinets 
fold like a screen to leave windows unobstructed and 
cabinets open for display purposes. 

Finally, a few more easy changes will convert this 
versatile room into an assembly room which can com- 
fortably seat 30 people for meetings, lectures, or 
movie projection. Extra chairs fit into the recesses 
under the wall cabinets in such a way that they form 
part of the room’s decorative scheme. They can be 
pulled out and arranged in rows, and the tables tucked 
into the space they formerly occupied. Any chairs 
which are not needed will fit beneath the tables. 


Emphasis On Comfort 


In any room where large numbers of people meet, 
comfort is an important factor and air conditioning 
is a “must.” A simplified air-conditioning unit is con- 





cealed by an attractive grille which is styled to fit into 
the room’s over-all design. 

Hearing comfort is promoted by the use of Arm- 
strong’s Cushiontone on the ceiling. Cushiontone not 
only is an integral part of the room’s modern appear- 
ance but also greatly improves the acoustics. 

Two types of lighting supplement each other to 
illuminate the room for its various uses. Tubular fix- 
tures, placed behind the wall valance, throw light onto 
the ceiling where it is reflected to provide even, over- 
all lighting for meetings, and small spotlights built 
into the tops of wall cabinets dramatize displays of 
maps or charts when the rest of the room is darkened. 

Giving the room much of its smart styling and dig- 
nified atmosphere is the versatile floor of Armstrong’s 
linoleum. Here the custom design dramatizes the 
character of the room, keynotes the decorative scheme, 
and gives it the dignity appropriate for a directors’ 
meeting. Its durability and ease of maintenance are 
perfectly suited for a much-used general purpose room. 
And linoleum has other applications aside from its 
use as a floor covering. As a covering for shelves, it is 
practical and attractive. Its rich colors make a pleas- 
ing background for displays, and it resists chipping, 
cracking and scuffing. 

Formed by continuing the floor linoleum several 
inches up the sides of the wall, Armstrong’s Cove Base 
eliminates hard-to-clean corners and crevices. In ad- 
dition, it completes the smart style and modern ap- 
pearance of the room. 


Fireproof Strong Boxes Are Ideal 


Suggestion Items 





LMOST EVERY CUSTOMER of the stationery 

store, whether an office manager or a home- 
owner, is logically a prospect for fireproof steel strong 
boxes, according to Mrs. Aurelia McCormick of S. G. 
Adams Stationery Company, St. Louis. 

To impress upon all businessmen and housewives 
that it is simple wisdom to keep valuable papers in a 
fireproof, theftproof container which fits easily into 
closets and desk drawers, S. G. Adams Company has 
embarked on a simple, but effective, merchandising 
plan. Regular newspaper advertising is being run, 
built around a specially-insulated fireproof model, 
13 x 94% x 3% inches, retailing at $9. In addition, 
“spot” displays of the strong boxes are located every- 
where throughout the retail store—wherever there is 
a clear space on the counter, in the office furniture 
department, office stationery supplies or office machine 
department. Newspaper advertising, which details a 
cut of the strong box featured with complete descrip- 
tion and seven reasons for using it, does “double duty” 
in the promotion, due to the fact that clear black-and- 
white reproductions of the ad are pasted on card- 
board and placed with the spot displays over the store. 

Salespeople were called together and given a set of 
seven specific suggestions to make to any customer 
who paused long enough at the counter for the pur- 
pose. “With the boxes displayed conveniently wher- 
ever the customer may be transacting business, it is 
a simple matter to pick one up and place it in the 
customer’s hands,’”’ Mrs. McCormick said, “at the same 
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time suggesting to the customer that here may be the 
solution to the problem of keeping automobile titles, 
bonds, transfers, and other important papers in a 
safe place.” 

Following a definite program of seven suggestions, 
Adams’ employees point out that the box has lock with 
two keys, a recessed handle which permits easy fitting 
into small spaces, heavy-gauge steel walls, and ample 
accommodations for all legal-size papers (while still 
fitting in a bureau or desk drawer), an extra protec- 
tive lip under the hinge to prevent forcing with a 
screwdriver from the rear, built-in asbestos insula- 
tion, and complete freedom from metal contact within 
the double wall. All of these are easily salable sug- 
gestions, enough to make a customer “sit up and take 
notice”’. 

“One of the chief reasons for the demand for strong 
boxes at present is the huge number of War Bonds 
which were sold during the conflict,” Mrs. McCormick 
said. “Many people who formerly had no papers of 
value now have a stack of bonds, titles to homes, and 
other documents to protect. Therefore, even though 
the customer may have forgotten altogether the need 
for such a box, a simple suggestion often will bear 
fruit.” i 

Through investigation of the market, the Adams 
store has found that many people are keeping valu- 
able papers in cigar boxes and scrap books. To sell 
all types of customers, there are strong boxes in four 
price lines—all of which fit into the program. 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE .. . COUR. 
AGE .. . CO-OPERATION 


ODAY’S SALES depend not 

only on yesterday’s promotions, 
but on the accumulated good will 
of all the yesterdays.” There you 
have an A-1 lead-off, pepper-up- 
per from SELL; and here is a com- 
panion thought equally earnest in 
its brevity: “Ads are written, dis- 
plays created, to make people 
WANT things. Do yours?” 


* x * 


A midwestern office equipment 
firm’s sales manager, who at one 
time was connected with the Na- 
tional Cash Register Company, 
sends us this message that is so 
important, so timely that we are 
going to give you 2 word-by-word 
rebroadcast of it over the OFrFIcE 
APPLIANCES network. Authorship, 
according to our correspondent, is 
credited to a former chief of his 
in National Cash Register days 
when he served in this important 
sales organization. This author’s 
name is O. H. Chamberlain, Jr... 
we liked it so fervently that we 
have written for the loan of the 
handbook from which it is quoted: 

“A natural salesman is funda- 
mentally a thinker. His salesman- 
ship is simply the ability to think 
right and to express his thoughts. 
As Hugh Chalmers says, ‘A sale 
doesn’t occur in a man’s order 
book, his bank book, or his check 
book. It occurs in his mind.’ 

“A sale has to begin in the mind. 
It isn’t one-tenth as much what a 
salesman says as what he thinks 
which makes or mars a sale. 

“There are two dimensions of 
thought—depth and breadth. A 
man whose thought possesses 
either of these qualities without 
the other is at a great disadvan- 
tage. If his thought is circum- 
scribed, no matter how deep it be, 
it is one-sided. And then we have 
the narrow-minded man. 

“If a man applies himself to a 
Single aspect of truth for a long 
time, that truth becomes distorted 
and not itself, but falsehood. Bal- 
ance is lost by the exaggeration of 
a single topic. 

“But if a man has a wide range 
of thought without depth, he is 
superficial, and full of half truths. 

“Almost every reader can imme- 


diately visualize two opposite 
types he has met: 

(1) The man who has thought 
on and can discuss almost every 
topic, but only for a few minutes. 

(2) The man who has concen- 
trated his thought on one idea 
until he has become a bore and a 
nuisance. 

Insanity takes two forms: 

(1) Thinking along many lines 
superficially. 

(2) Exaggeration of a single 
topic. 

“Everyone has met the one-idea 
salesman. He has a pet theory on 
which he has spent most of his 
thinking hours. His one idea seems 
to obsess him and he cannot be 
diverted from it. Competitors take 
business away from him and he 
cannot understand why. Probably 
he blames it on luck. He knows 
they cannot have devoted them- 
selves to his pet subject as he has. 
He fails to realize that their 
thought has had so wide a range 
that he is a child in their hands. 
He is truly and literally wearing 
blinders. 


“Then there is the chap whose 
thought ranges from A to Izzard. 
He, too, loses out in competition, 
and like his narrow-minded con- 
temporary blames it on luck. His 
prospects quickly exhaust his 
knowledge of any particular topic 
and he loses to the man who has 
thought as widely but more deep- 
ly. He can hold his own on any 
subject for a few minutes, but if 
the subject doesn’t change soon, 
he is beyond his depth.” 


* * * 


Did you see Louis Calhern in 
“The Magnificent Yankee?” His 
superb portrayal of Mr. Justice 
Holmes brings to mind this saying 
of that most eminent jurist: 

“Every now and then a man’s 
mind is stretched by a new idea 
and never shrinks back to its for- 
mer dimensions.” This brings to 
mind another quotation, “It is sur- 
charged with dynamic energy; it 
lives and imparts life; it quickens 
the mental faculties and stimu- 
lates the nervous system to action. 
It is an IDEA.” Speaking of ideas, 
our Idea Exchange goes on at high 
gear. Thanks, listeners-in to this 
broadcast, for your steady re- 
sponse to our invitation to send 
ideas of BUSINESS BUILDER cali- 
ber to the office-outfitting profes- 
sion. Remember the rule to send 
in an idea when you request an 
idea, for this keeps the idea- 
cauldron boiling over to the satis- 
faction of everyone. Watch for 
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next month's large list of grouped 
ideas that you and you, friends of 
this quarter-hour, have so finely 
contributed to the co-ordinator of 
this broadcast at Box 2153, Spo- 
kane 2, Wash., c/o Shaw & Borden 
Company. 


* * * 


Maurice A. Moore says: 

Some people find work a “dis- 
agreeable necessity.” The desire 
for work should be no less power- 
ful than the desire for food, for 
rest at the proper time, even the 
desire for life itself. Work is life; 
if we have not found that out, we 
have missed the meaning of work 
altogether. 


The one-idea man is not always, 
or even frequently, a dull man. 
Very often he is of sound under- 
standing and good general in- 
telligence. A curiosity of his men- 
tal structure is that he sees all 
things in relation, and usually in 
subordinate relation, to the one 
that so powerfully sways his 


imagination. 
o + * 


We sign off this month’s pro- 
gram with a mighty important 
message authored by Miss Kath- 
erine Fisher, director of The Good 
Housekeeping Institute, and ap- 
pearing in current issue of SELL. 
It is important for the reason that 
so much sales effort in the office 
tool trade is directed to the 
woman in business: “Advertise- 
ments that carry glamor without 
facts may attract a woman, but 
they do not usually convince her. 
Put more “solid facts” into your 
advertising copy. This point of 
view, according to SELL, substan- 
tiates that of Dr. Daniel Starch, 
who reports that among advertise- 
ments with the same degree of 
reader interest, those that con- 
tained helpful information sold 
twice as much goods as those 
which did not. A rising demand 
for information in copy is as 
helpful as it is healthful in days 
of increasing competitive selling.” 

o « a 

...and this terse trailer is from 
THE SILVER LINING. “When we 
stop growing and try to ride on 
momentum, we are coasting to a 
stop. To maintain speed, we must 
keep our power on.” 


Office-efficiently yours! 
RALPH B. ORTEL. 


ie Se ies 
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EDITORIAL 











The State of 
the Industry 


@ UNDER THE TITLE, "Meeting the Spe- 
cial Problems of Small Business,"’ the re- 
search and policy committee of the Com- 
mittee for Economic Development released 
a statement of national policy on the morn- 
ing of June 12. By definitien virtually all 
dealers in the office equipment, machine 
and supply industry, are in the category of 
small business. For that reason, as well as 
the intrinsic worth of the findings of the 
research and policy committee of CED, 
the document is of value to dealers in this 
field. The analysis of "small business prob- 
lems" shows a very close parallel to the 
retail division of the office equipment in- 
dustry. In a sense, it could be construed 
as an extensive outline of "The State of the 
Industry." As the document not only re- 
veals the problems, but also proposes a 
program designed to strengthen small busi- 
ness in its management and its finances, 
and to improve competitive opportunity, 
study of the full text of the release would 
be a productive activity for everyone en- 
gaged in merchandising. Single copies are 
available without charge from the Com- 
mittee for Economic Development, 285 
Madison Avenue, New York 17, N. Y. 
Be sure to mention this journal when making 
your request. 


@ THE VALUE OF INCLUSIVE record 
keeping, demonstrated by governmental 
requirements during the war, has raised the 
basic demand for office machines to a 
much higher level than before the war. 
Despite greatly increased manufacturing 
capacity, producers are still lagging behind 
from six to 18 months in deliveries. The 
market, developed by the necessity for 
reducing operating costs through mech- 
anizing procedures wherever possible, 
needs cultivating today in order that the 
weeds of undesirable competition will not 
hamper sound business growth tomorrow. 
WSL 





Six-Point Program for Sales 


Maintenance and Stimulation 


@@ A BROCHURE recently issued by the Longines- 
Wittnauer Watch Company is devoted almost entirely 
to the outline of a six-point sales program for retail- 
ers. Although slanted to the jewelry dealer, the 
recommendations are applicable in a very large meas- 
ure to every merchandising field. Certainly the six 
suggestions—advertise, stimulate store traffic, get 
stock up-to-date, merchandise aggressively, train 
sales personnel, and use windows more effectively— 
have definite application to the office equipment and 
supply field. A limited number of copies of the 
brochure are available to business executives. 

The idea for the brochure, according to Harrison J. 
Cowan, director of advertising for Longines-Witt- 
nauer, came during a recent sales meeting when it 
was mentioned that sales volume in some stores was 
dropping off. Owners were reported as somewhat be- 
wildered, without knowledge of what to do to meet 
the new situation. Such a state of mind, and pub- 
licity concerning it, are the kind of things that can 
lead to the much advertised “recession.”’ 

There are several ways in which the “recession” or 
“depression” specter will be met. Some dealers who 
have ridden the prosperity wave and succeeded be- 
cause of conditions rather that as a result of skill may 
fold up before the onslaught of competitive condi- 
tions. Others will meet the new (or should we say, 
renewed) competition with vigor and the kind of en- 
terprise that made them successful before the “order- 
taking” days of the war period. 

“Depressions,” says Mr. Cowan, “are begun by 
people who have fallen into the psychological state 
known as depression. It can start at the top—when 
a lot of depressed manufacturers start firing help 
and, by creating unemployment, start a chain of re- 
actions that results in smaller and smaller demand. 
Or it can start at the bottom—when a lot of depressed 
consumers stop buying and, by reduced demand, cre- 
ate a chain reaction that eventually results in ex- 
panding unemployment.” 


Essentially, the purpose of the brochure is to in- 
spire dealers to take positive action, to eliminate the 
words “recession” and “depression” from their think- 
ing, to insure the future by adopting and working a 
business promotion program now. It’s a good medi- 
cine for all of us. 


HERE AND THERE 





BEN H. TALBERT, FOR 35 YEARS 


the Imperial Desk Company, Evans- 


WITH IMPERIAL DESK, HOST 
TO OWN BIRTHDAY FETE 


Ben H. Talbert, plant manager of 
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ville, Ind., was host to his own birth- 
day party at the Alpine House on 
the evening of May 22. He con- 
fessed with some reluctance that he 
is 60 years young. 


Gilbert H. Bosse, president of the 
Imperial company, pointed out that 
35 of these years had been spent 
with Imperial and that ‘Mr. Tal- 
bert is as much a part of the plant 
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as the machinery.’ 

Guests at the party were the 
office force, wives and friends and 
his son and daughter-in-law, Mr. 
and Mrs. Norman Talbert. Mr. Tal- 
bert was presented with a leather 
chair and ottoman.—WEBC. 





CIVILIAN NAVAL RESERVE 
IS INSURANCE FOR PEACE 


The new Civilian Naval Reserve 
is today endorsed as a solid and 
tremendous force for the defense 
of freedom, and the establishment 
of real peace in the world. Sponsors 
of the Reserves, whose performance 
was outstanding in World War Il, 
declare that the plan has the facili- 
ties, material and experience to es- 
tablish within the civilian body of 





NAVAL RESERVE — Winged lapel 
pin marks man who serves the Navy, 
and his country, as a civilian. 


the people protection which is 
needed. 

Wanted for the Naval Reserve 
are civilians who wish to keep in 
touch with the Navy and want to 
take advantage of the educational 
opportunities, and the social life of 
the organization. 

Courses in the Naval aspects of 
the following are offered: Account- 
ing, air conditioning, aviation spe- 


cialties, cabinet and woodworking, 
clerical and personnel, communica- 
tions, construction, cooking, electri- 
city, electronics, engineering, hospi- 
tal technician, laboratory work, 
lathework, machinists, merchandis- 
ing, metalsmith, meteorology, motor 
mechanics, navigation, pharmacy, 
photography, plumbing and steam- 
fitting, radio and welding. 

Those who may enroll are Navy, 
Coast Guard and Marine Corps 
veterans of World War Il, of any 
age who served honorably for more 
than six months; veterans of any 
other U. S. military service between 
the ages of |7 to 39 inclusive; non- 
veterans, in the age group, |7-18!/, 
years, and |7 to 39 years, inclusive, 
since expiration of the Selective 
Service Act on March 31. 





DEDICATE PLAYGROUNDS FOR 
FORT SMITH YOUTH DO.- 
NATED BY LOUIS COHEN 


The Salvation Army of Fort 
Smith, Ark., recently formally dedi- 
cated a new playground for chil- 
dren of all ages, donated by Louis 
Cohen, generous owner of the Fort 
Smith Office Supply, Fort Smith, 
Ark. 

The children using the new park, 
situated directly behind the Salva- 
tion Army Citadel, are directed in 
their play by a trained supervisor 
employed by the Salvation Army. 

This playground is enclosed by a 
cyclone fence, is 75 x 100 feet in 
size and includes a 30-foot wading 
pool, a combined basketball and 
volleyball court, two slides, two sets 
of swings, a merry-go-round and 
several horseshoe courts. It is flood- 
lighted for night use. 





Roget 


BRADLEY & SCOVILLE EXHIBIT—This 
advantageous use of space was made 
by Bradley & Scoville, Inc., New Haven, 
Conn., at a recent business show con- 
ducted by the New Haven Council of 
Cost Accountants in the state armory 





in New Haven. The show was attended 
by thousands of executives from the 
Connecticut area. The New Haven firm 
of bookbinders, printers, lithographers. 
stationers and office outfitters secured 
many fine orders during the exhibit. 
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HORSE SENSE FROM OLLIE THE OWL 





OLLIE 2 WHO STREET 
THE OAK TREE 
own. HOLLOW 

EX 
LIBRI 
Dear Editor: 


The Jay Family in Pine Grove 
all work. Hugh Jay, the old bird, 
earns just enough to buy the 
groceries. The others pitch in to 
pay the rest of the bills. Hugh 
started working for Lew Jay, the 
grocer, at $5 a day, and was 
paying his boss $5 a day for 
groceries. The deal worked out 
fine until Hugh read in the pa- 
pers that labor was entitled to 
more money because the cost of 
living had gone up 10 per cent. 

Hugh told his boss he'd quit 
unless he got that 10 per cent 
more. The boss came through 
with $5.50 a day, and then fig- 
ured he ought to get more for his 
groceries, because his costs had 
increased. So he charged the 
jay-worker $5.50 a day for eat- 
ables. 

Soon Hugh heard more about 
the rising cost of living, got an- 
other 10 per cent raise, and the 
boss upped his prices 10 per 
cent more because his costs had 
increased. 

Got so that every time Hugh 
Jay heard the high cost of living 
mentioned he would ask for 
more money. Because he was a 
good worker and help was 
scarce, the grocer shelled out, 
but raised prices to cover his 
higher costs, until Hugh was get- 
ting $10 a day and paying $10 a 
day for food. 

At the end of the year, Hugh 
said to his wife, Sue Jay, “This is 
the land of opportunity. In what 
other country can a Jay like me 
make twice as much money do- 
ing the same work in the same 
place in so short a time?” 

When the grocer looked over 
his books at year’s end, he said 
to his wife, “I'm getting twice as 
much for my groceries. Before 
long, we'll own a big Family 
Tree.” 

It looks as though we'll soon 
have a lot of blue Jays in this 
country unless they hurry up 
and get hep to their groceries. 


Very wisely yours, 
“OLLIE THE OWL” 
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PARTICIPANTS IN NSA’S DISTRICT No. 


1. Two presidents—Jim Parsons, president Stationers Association of 
Northern California: Less Crowl. president NSA. 

Automatic Pencil Sharpener Co.; Jim 
Parsons, Smith Brothers, Inc., Oakland; Earle Opie. Weber Costello 
Co.; Ray Jewett. Schwabacher-Frey. San Francisco; Stanley A. 
Wiegel. attorney for Stationers Association of Northern California. 
Standing: Otis Cutler. A. Carlisle Co.; Dick Glissman, Rutledge 
Glissman Co.; C. A. Riley, A. Carlisle Co.; Ed. W. Schweitzer, 
Hall & Smith; Hal Brown, Commercial Stationery Co.; Sam Schmaltz, 
Schmaltz & Watkins: J. A. Wiley. A. Carlisle Co., all of San 
Francisco. 

3. Seated: P. E. Herrill, Ray Jewett. Jim Galletly and Arthur Gehrke, 
Schwabacher-Frey Co., San Francisco. Standing: Jim Lombardi, 
Patrick & Moise-Klinkner Co., San Francisco; Herbert Henry, Frank 


2. Seated: R. D. Buckley. 


NORTH CALIFORNIA STATIONERS 
HOLD MEET AT SAN FRANCISCO 


Two-Day Convention Held Under Joint Auspices of 
Twelfth District, NSA, and Stationers Association of 
Vorthern California—New Attendance Record Set 


The annual regional convention of the north section 
of District 12, NSA, started with a luncheon at the 
Mark Hopkins Hotel in San Francisco April 21 and 
closed with an elaborate dinner program at the St. 
Francis the following evening. The meeting was under 
the combined auspices of the Twelfth District, NSA, 
(Ed H. Wobber of Wobber’s, Inc., governor), and 
the Stationers Association of Northern California 
(James L. Parsons of Smith Brothers Company, Oak- 
land, president). The area served is northern Cali- 
fornia and Nevada. The attendance was good, probably 
a new record for the area, even though some of the 
manufacturers’ representatives already had left for 
the Salt Lake City meeting held later in the week. 

The program was the same as the week before in 
the meeting of the southern section of the district at 
Los Angeles. The speakers were Less Crowl, president 
of The Blade Printing and Paper Company, Toledo, 
and of NSA; Paul Burbank, general manager of NSA; 
Kenneth E. Davis, W. H. Gunlocke Chair Co.; Claude 
Allen, The General Fireproofing Co.; Paul Buckwalter, 
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12 MEETING AT SAN FRANCISCO 


Mashek Co.; Ed Manning. Stein Brothers Manufacturing Co. 

4. Ed Cooper and Elgin Burke, Associated Stationers, Oakland; Jack 
Polster, Wilson Jones Co.; Jim Anderson, S. E. & M. Vernon, Inc. 

5. Seated Paul Burbank and Less Crowl, general manager and pres- 
ident NSA. Standing: L. G. Morris, Eaton Paper Corp.; Thomas 
Taylor, Schwabacher-Frey Co., and Ed Wobber. Wobber’s, Inc., 
both of San Francisco. 

6. Three musketeers: Jim Anderson, S. E. & M. Vernon, Inc.; Ed. H. 
Wobber, Wobber’s, Inc., San Francisco; Jack Marisch, Roos 
Brothers, San Francisco. 

- Seated: Bert Morris, Bert ~ Morris Co.; Less Crowl, president 
NSA; Jim Anderson, S. E. M. Vernon, Inc. ae Harry 
Nichols, Weis Eeeckiadae Co.; Jack Marisch. Roos Brothers, 
San Francisco. 


~s 


National Blank Book Co.; Carl E. Priest, Parker Pen 
Co.; L. G. Morris, Eaton Paper Corporation, and Earle 
Opie, Weber Costello Co. 

Mr. Wobber called the meeting to order and in his 
opening remarks stated that this was the first regional 
meeting in San Francisco since 1942, that in that in- 
terval the curtain had been drawn on a lovable char- 
acter who for many years had presided over the affairs 
of NSA and that his devotion to the industry will long 
remain in the memories of members of the association. 
He added that the successor presided over a wonder- 
ful meeitng in Chicago last fall and asked that all 
go along with the new general manager, Paul Burbank, 
to build a more useful and prosperous organization. He 
then asked Mr. Burbank to introduce President Crowl. 

Preceding the introduction Mr. Burbank gave a de- 
tailed review of the many association activities. He 
stated that he wanted from members at all times sug- 
gestions which might advance the interest of the 
stationery industry. Also, he said, he wanted the mem- 
bers to be honestly critical of the conduct of associa- 
tion affairs. 

Mr. Crowl opened his remarks by saying the high- 
light of the 1946 convention was the presentation of 
the large bouquets of flowers sent to Mrs. Latsch, Mrs. 
Burbank and Mrs. Crowl by the stationers of northern 
California. He then discussed motivations, including 
life, love, comfort, personal importance and sensory 
experience. Those points, he said, were used in train- 
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ing sales groups in department stores, and suggested 
that dealers use them as subjects for many sales meet- 
ings. 

Mr. Opie’s talk on art materials, maps and globes 
was well received. The talk by Mr. Davis on research 
and technology applied to wood furniture excited as 
much interest in San Francisco as in Los Angeles, 
Monroe and Kansas City. Claude Allen gave his inter- 
esting talk on metal equipment. Mr. Morris showed 


in an impressive manner opportunities for paper in 
both social and commercial applications. Carl Priest, 
of Parker Pen Company, a truly good orator for the 
fountain pen industry, spoke briefly on the pen situa- 
tion and ceded the remainder of his time to Mr. Buck- 
walter, who gave his well-charted talk on blank books 
and loose leaf. 


The meeting wound up with the dinner and enter- 
tainment at which Thomas Taylor of Schwabacher- 








AS STATIONERS GATHERED FOR NSA DISTRICT NO. 12 MEETING 


1. E. R. Harrington, Heinze, Bowen & Harrington, Phoenix, Ariz.; F. H. 
Binney, Stockwell & Binney, Inc., San Bernardino, Calif.; D. R. 
Dungan and Claude Allen, The General Fireproofing Co. 

2. Less Crowl, president NSA; Georgia Blaustein and Omar Boyd. 
Stationers Corp., Los Angeles; Blake Lockard, Southern California 
Stationers Association. 

3. Standing: Jack Sweeney, Harter Corp.; John B. Hibbard, The Globe- 
Wernicke Co.; Gilbert Weis, Weis Siasntuacbaxieam Co.; Bill Tonkin, 
Sturgis Posture Chair Co.; R. A. Thomas, Grimes-Stassforth Sta- 
tionery Co., Los Angeles: H. L. Nichols, Weis Manufacturing Co.; 
Blake Lockhard, Southern California Stationers Asseciation. Seated: 
Less Crowl, president NSA. 

4. Paul Buckwalter, National Blank Book Co.; Carl Priest, Parker 
en Co. 


5. Phil Van Culin, Wilson Jones Co.; Miss T. Goldwater and Mrs. 
R. E. Reisch, May Co.; Ed Manning, Stein Brothers Mig. Co. 


6. R. H. Stockwell, Stockwell & Binney. Inc., San Bernardino; Herb 
Morgan, National Blank Book Co.; R. E. Shepherd, Schwabacher- 
Frey Co., Los Angeles; Ray Horton, McEnerney’s Stationery, Studio 
City. Calif.; Phil Van Culin, Wilson Jones | So William T. Van 
Culin, retired: Maurice C. Fletcher, Fletcher Aviation Corp. 


7. Fred Wallace, Southern California Stationers, Los Angeles; Ru- 


dolph Oppenheim, Old Town Ribbon & Carbon Co.; R. A. Thomas. 
Grimes-Stassforth Stationery Co., Los Angeles: John B. Hibbard. 
The Globe-Wernicke Co.; Irv Satrang, Schwabacher-Frey Co., Los 
Angeles; Al Aigner, G. J. Aigner Co.: Al C. Davidson, Los Angeles 
Stamp & Stationery Co. 


(Story appeared in May issue, page 42) 
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Frey Company presided. Mr. Burbank expressed his 
thanks to Mr. Wobber, Mr. Parsons and others for the 
efforts put forth to produce a gathering so successful 


in its results. 
Rectan a aA li eas 


SALT LAKE CITY HOST TO 
10TH DISTRICT STATIONERS 


Annual Meeting Linked With Observance of Utah 
Centennial—Charles Kendrick and Stuart Healy 
Named Governor and Lieutenant Governor for 1948 


The annual meeting of the Tenth District, NSA, was 
held at Hotel Utah, Salt Lake City, April 24 and 25. 
Salt Lake was selected because 1947 is the year of the 
Utah Centennial, the observance of which contributed 
in a big way to the success of the meeting. The atten- 
dance set a new record for the district. 

As elsewhere, a large part of the program was 
furnished by members of the NSA troupe, including 
Less Crowl, president NSA; Paul Burbank, general 
manager; L. G. Morris, sales manager, Eaton Paper 
Corporation; Paul Buckwalter, sales manager, National 
Blank Book Company; Carl E. Priest, western sales 
manager, Parker Pen Company; Earle Opie, general 
manager, Weber Costello Company; Claude Allen, as- 





UTAH HOST TO NSA—Dr. Adam S. Bennion, vice-president, 
Utah Power & Light Co., who delivered an address at the 
Salt Lake City, Utah, NSA regional meeting, chats with 
Less Crowl and Paul Burbank, president and general man- 
ager, respectively, of the National Stationers Association. 
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NSA DISTRICT NO. 12 REGIONAL MEETING DINNER AT SAN FRANCISCO 


sistant manager dealer sales, The General Fireproof- 
ing Company, and Kenneth F. Davis, vice-president, 
W. H. Gunlocke Chair Company. 

The meeting was called to order by District Governor 
A. Walter Stevenson, proprietor of Steve’s Office Sup- 
plies, Ogden, a man who has the ability to become a 
professional master of ceremonies should he ever tire 
of the stationery business. He had the satisfaction of 
introducing the mayor, Earl J. Glade, who gave a 
cordial word of welcome. The mayor was followed by 
Dr. Adam S.. Bennion, vice-president, Utah Power & 
Light Company, who gave the first address of the con- 
vention. Dr. Bennion was grateful to the stationers 


NSA vioiniCr NO. 10 GRUUP—Heading clockwise (starting witn the 
gentleman mostly missed by the camera), this group seen in attend- 
ance at the NSA District No. 10 meeting. Salt Lake City, includes 
Gene Calkins, New Mexico School ‘eg Co., Albuquerque; E. M. 
Sawyer, Binney & Smith Co.; John A. Gilbert. OFFICE APPLIANCES; 
M. D. Hasty. Sengbusch Self-Closing Inkstand Co.; Cloy Hill, J. C. 
Bangs Co., Pocatello, Ida.; Matt Dillon, Associated Stationers Supply 
Co.; James C. Bangs; Vic Watson, Binney & Smith Co.; Charles Hyatt, 
manufacturers’ representative: W. B. cGarvin, Eagle Pencil Co. 


for coming to Salt Lake in the year of their centen- 
nial. The original party to arrive in Salt Lake in 
1847, he stated, consisted of 143 men, three women 
and only a couple of children. He is the grandson of 
a pioneer. The pioneer spirit, he said, is what America 
needs most today—the spirit which will keep America 
alive, the spirit which requires men of vision, co-opera- 
tive team work, culture, love of country, and a spirit 
of freedom. He told of the pioneers in Salt Lake City 
who lived in log cabins but had visions of the temple. 
Labor followed the principle that no one would starve 
but everybody would work. 

Carl Huhl, of the wholesale stationery division of 
Z.C.M.I., spoke on “The Jobber’s Place in the Com- 
mercial Stationery Business.” He told of many prob- 
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lems the jobber had to meet in satisfying retailers’ 
requirements and of the difficulties in recent years 
of having adequate stock of various items. To the 
dealers present he explained that the function of the 
jobber is to buy in large enough quantities for best 
prices and to sell to the dealer at prices he would pay 
if he bought direct from the manufacturer. Speaking 
of areas of small population, he objected to the prac- 
tice of some manufacturers who sold the jobber and 
proceeded to sell all his customers as well. Mr. Huhl 





mentioned that the most successful new stationery 
store in the territory has been buying merchandise 
on small scale from its wholesaler and providing quick 
turnover. The jobber, he added, cannot afford to have 
overdue accounts on his books. He told of jobbers in 
another industry who gave a two per cent cash dis- 
count. Dealers are expected to take it; otherwise they 
are dropped. 

New freight rates as they affect the stationer were 
explained by Harold Ellsworth, executive secretary of 
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CAUGHT BY THE CAMERA AT NSA’S SALT LAKE CITY REGIONAL, APRIL 24-25 


1, Seated: Mrs. A. W. Stevenson, Ogden; Mrs. J. E. Neary, New 
York; Mrs. E. E. Kelly, Mrs. Osra Hausler, Mrs. Joe Meyer—all 
Salt Lake City. Standing: L. D. Davis, Kelly Co., Salt Lake City; 
Mrs. Davis; A. Walter Stevenson, Steve's Olfice Supplies, Ogden; 
Guy Boyd, Shaw-Walker Co.; Merrill Hasty, Sengbusch Self- 
Closing Inkstand Co.; Oscar Sorenson and Elmer Kelly, Kelly Co., 
Salt Lake City; Sibley Smith, Wholesale Office Equipment Co., 
San Francisco; Joe Meyer, Kelly Co.; Jim Neary, Geyer’s Topics. 

2. Paul Burbank, general manager NSA; Herb Johnson, Kendrick- 
Bellamy gees Co., Denver; Bert Morris, Bert M. Morris Co. 

3. Mrs. Ralph Leidigh, Pueblo, Colo.; Mrs. Stanton Peck; Mrs. Thad 

Petersen; Mrs. Verne S. Peck—all Salt Lake City: Mrs. Joe 
Davis, Colorado Springs. Standing: Ralph Leidigh, O’Brien Printing 
& Stationer Co., Pueblo, Colo.; Herb Johnson, Kendrick-Bellamy 
Stationery Co., Denver; Claude Allen, The General Fireproofing 
Co.; Thad Petersen, Verne Peck and Stan Peck—all of Allsteel 
Office Supply Co., Salt Lake City; J. E. Davis, The General Fire- 
proofing Co. 

4. Frank Lipp, retiring president Rocky Travelers Club; Mrs. Barclay 
and Mrs. Gus Lipp, Denver: Joe Donahue, W. A. Sheaffer Pen Co. 
Standing: E. M. Sawyer, Binney & Smith Co.; Joe Simmer. Wilson 
Jones Co.; Gus Lipp, W. H. Kistler Stationery Co., Denver; Ben- 
jamin Mandelbaum, Benjamin Stationery Co., Denver; Carl E. 
Priest, Parker Pen Co. 

5. Axel J. Andresen, Deseret Book Co.; Muriel Phillips; Bus Phillips, 
Midwest Office Supply Co.; Luella Cannon; Ed Q. Cannon, Salt 
Lake Stamp Co., all of Salt Lake City. 

6. Seated: Russell H. Van Deusen, W. A. Sheaffer Pen Co.; Mrs. Al 
Aigner; Mrs. Herbert Johnson; Al Aigner, G. J. Aigner Co. Stand- 
ing: Jack Kendrick, Kendrick-Bellamy Stationery Co., Denver; Mrs. 
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Van Deusen; Mrs. Kendrick; Herb Johnson, Kendrick-Bellamy Sta- 
tionery Co. 

7. Cloy Yaa, J. C. Bangs Co., Pocatello, Idaho; Carvel McWilliams, 
The Globe-Wernicke Co.; Mrs. Prestwick; . Prestwick, 
Z. C. M. I., Salt Lake City; Charlie Evans, Sanford Ink Co. 

8. George Seaver, Simplex Time Recorder Co.; George Wolcott, Wilson 
Jones Co.; Jack Harper, General Supply Co., Albuquerque. N. Mex.; 
W. B. McGarvin, Eagle Pencil Co. 

9. Famous Mormon Temple by day. j 

10. Joe Slagle, Salt Lake Desk Co.; Sibley Smith, Wholesale Office 
Equipment Co., San Francisco; Ken Davis, W. H. Gunlocke Chair 
Co.; Wayne Hall, Pembroke Co., Salt Lake City: Ed Moore, Na- 
tional Blank Book Co.; M. D. Hasty, Sengbusch Self-Closing Ink- 
stand Co. 

11. Mrs. Frank Dunst, Denver; Joe Donahue. W. A. Sheaffer Pen Co.; 
Miss I. Steel. Denver: Mrs. E. E. Kelly, Salt Lake City; Frank 
Creer, Salt Lake City; Mrs. Russell H. Van Deusen, Denver. 

12. Adrian Pembroke, Pembroke Co., Salt Lake og 3 Fred Robinson, 
Golden, Colo.; Lou Brown, Eberhard Faber Pencil Co.; J. L. 
Gillespie, Sheridan Stationery Co., Sheridan, Wyo.; George Sim- 
mons, Eberhard Faber Pencil Co. 

13. Harry Nichols, Weis Manufacturing Co.; Earle Opie, Weber Cos- 
tello Co.; Mrs. Stevenson; Less Crowl, president NSA; A. Walter 
Stevenson, Steve's Office Supplies, Ogden. governor Tenth District. 

14. Jack Guerin, Eberhard Faber Pencil Co.; lone Pembroke; Jack 
Pembroke, Pembroke Co., Salt Lake City. 

15. Paul Buckwalter, National Blank Book Co.; Mrs. Hawker: J. P. 
Hawker. Utah Office Supply Co., Provo (formerly National Blank 
Book Co.); Mrs. Pearce: Elmer Pearce, Rocky Mountain Bank 
Note Co., Pueblo, Colo. 
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the Citizens Rate Association. He quoted figures show- 
ing that freight to Salt Lake from various eastern 
points differed considerably among the various trans- 
portation agencies, no one being lower in all cases than 
all others. He outlined procedure to be used in apply- 
ing for rate adjustments. 

“Credit Control Again Enters Business” was dis- 
cussed by Angus Simms, district credit manager, Gen- 
eral Electric Supply Corporation. Many shortage situa- 
tions, he stated, are in shortage of product relative 
to past level of demand. He found potential danger 
in the expectation of falling prices. Failures, he said, 
were 50 a week against 20 a week a year ago. He 
told of a jobber in the electrical industry who had 
asked his dealers to put their houses in order and 
to hold inventories down to reasonable amounts. Like 
Mr. Huhl suggested, he said this jobber did not permit 
dealers to exercise long credit. 


Fountain Pens Subject of Discussion 


Mr. Priest talked on “The Fountain Pen Industry.” 
In the discussion which followed, Jack Kendrick of 
Kendrick-Bellamy Stationery Company, Denver; Ad- 
rian Pembroke, of Pembroke Company, Salt Lake City, 
and others participated. Mr. Priest closed that part of 
the program with a masterful extemporaneous talk in 
which he put over the idea that service is a sales 
problem and that it can be made a highly profitable 
division of a retailer’s business. 

Convention entertainment consisted of a luncheon 
at the country club on the twenty-fourth for the 
ladies, the banquet on the evening of the same day, 
and the centennial luncheon in the roof garden of 
the Hotel Utah on the twenty-fifth. The garden pre- 
sents a wonderful view of the temple grounds across 
the street to the west and of mountains in every 
direction, some of them covered with snow. A strip 
of the lake also is visible. 

Following the convention the visitors toured Temple 
Square and were given a private organ recital at the 
famous Mormon Tabernacle, the building of wonderful 
acoustics which will seat 8000 persons comfortably and 
can be emptied in a maximum of five minutes. Sight- 
seeing tours also were provided. 

Charles Kendrick of Kendrick-Bellamy Stationery 
Company, Denver, was nominated for the office of 
governor for next year, Stuart Healy, of Santa Fe Book 
& Stationery Company, lieutenant governor. Colorado 
Springs was the selection for the 1948 convention. 

* * * 


GORDON HEADS ROCKY MOUNTAIN TRAVELERS 

At an election held at Hotel Utah, Salt Lake City, 
April 24, Keith Gordon, Eberhard Faber Pencil Com- 
pany, was elected to head the Rocky Mountain Travel- 
ers Club for one year. Carvel C. McWilliams, The 
Globe-Wernicke Co., was elected vice-president, and 
Ned Thomas, Parker Pen Company, treasurer. Glen 
Barclay, of W. H. Kistler Stationery Company, Denver, 
was named to continue as secretary. The travelers 
work closely with the dealers in their area and con- 
tribute much to the Tenth District meetings. 





DISTRICT NO. 5 NSA CONVENTION 
HITS NEW HIGH IN ATTENDANCE 


Total Registration Reaches 361, New Regional 
Mark—NSA Troupe Heads Speaking Program— 
Sid Glueck of Cleveland Nominated Governor 

Consonant with the habit established at the 1946 
meeting in Cleveland, the Fifth District of the Nation- 
al Stationers Association went ahead of all records in 
attendance at the annual assembly held in the Nether- 
land Plaza Hotel, Cincinnati, Ohio, on May 9 and 10. 
A promotion program guided by Merritt Ober, Sta- 
tioners, Inc., Indianapolis, Ind., Fifth District governor, 
resulted in a total registration of 361 (304 men and 
57 ladies). 

As in all preceding regional meetings this year, the 
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NSA Troupers provided a large part of the program. 
Their comments have been reported in more detail 
in earlier issues this year. The subjects and the names 
of the Troupers who spoke are as follows: “Men at 
Work,” by Less Crowl, Blade Printing & Paper Com- 
pany, Toledo, Ohio, NSA President; “NSA on the 
Move,” by NSA General Manager Paul Burbank; ‘“Pan- 
orama of the Stationers’ Loose Leaf and Bound Book 
Market,” by Brewster Towne, National Blank Book 
Company; “Metal Office Equipment Age,” by Claude 
Allen, The General Fireproofing Company; “Wood 
Furniture’s New Salesman—Research and Technology,” 
by Howard Gunlocke, W. H. Gunlocke Chair Company; 
“The Fountain Pen Industry in 1947,” by Joe Crawley, 
Parker Pen Company; “Ideas and Service Sell Mer- 
chandise,” by Earl Opie, Weber Costello Company, and 
“Have You Ever Seen a Stationery Store Without 
Paper?” by L. G. Morris, Eaton Paper Corporation. 
The Friday morning program was provided by the 
NSA Troupers. In the afternoon a closed meeting was 


CINCINNATI NSA PICTURES—OPPOSITE PAGE 


1. Joe Hartman, All-Steel Equipment, Inc.; Gene Donahue, C. F. 
Denzer Co., Sandusky, Ohio; Max Witz, a ag? American Corp.; 
Harry R. May. May Office Service, Beckley, W. Va.; George Long. 
All-Steel Equipment, Inc. 

2. Gov. Merritt Ober congratulates Gov.-elect Sid Glueck, General 
Office Supply Co., Cleveland, Ohio. 

3. Tom Riendl, Peerless Imperial Co.; Matt Dimmitt, Wilson Jones 
Co.; Clara Nestor, Nestor Typewriter & Office Supplies, Detroit, 
Mich.; F. Sargeant, Speed-O-Print Corp. 

4. Robert Adams, Buckeye Ribbon & Carbon Co.; Miles Fox, Miles 
Fox Co., Detroit, Mich.; Walter J. Stolle, Buckeye Ribbon & 
Carbon Co. 

5. Stan Golon, American Pad & Paper Co.; Roscoe Benge, Codo 
Mig. Co.; J. E. Wiessing, American Pad & Paper Co.; Al Garrigan, 
Typewriter & Equipment Co., Springfield, Ohio. 

6. Steve Stout, Boorum & Pease Co.:; Ed Conlon, Rockwell-Barnes 
Co.; Harry Nichols, Weis Mfg. Co. 

7. Cincinnati Stationers—Seated: Frank Willenborg, Willenborg Sta- 
tionery & Printing Co., A. F. Lindhorst, The Gibson & Perin Co.; 
Merritt Ober, the visiting governor; Paul A. chr yee Willen- 
borg Stationery & Printin o.; John J. Kenny, Carl Spitzfaden Co.; 
John E. Busch, Pounsford Stationery Co. Standing: Lynn P. Carl- 
son, Redeker & Dick: N. W. Thul, Armstrong Stationery Co.; 
George C. Redeker, Redeker & Dick; Frank D. Willenborg, Willen- 
borg Stationery & Printing Co.; Harry C. Dick, Redeker & Dick. 

8. Vivienne Waldrip. Indianapolis, Ind.; Mrs. Ray Dykema, Kala- 
mazoo, Mich. 

9. House of Friendship Committee: Cal Long, George J. Long & Son, 
Cincinnati, Ohio; Merritt Ober, Stationers, Inc., Indianapolis, Ind., 
governs of District No. 5; Floyd Zinkhon, American Lead Pencil 

o.; Harry C. Dick, Redeker & Dick, Cincinnati, Ohio, general 
convention chairman. 

10. Frank Komjati and Bill Thomas, both R. E. Beekman Co.; C. W. 
Clemen, G. J. Aigner Co.; Ray Eichenlaub, Service Steel Products 
Co.; H. M. Halliwill, R. E. Beekman Co. 

1l. John A. Gilbert, OFFICE APPLIANCES; Jerry Sprott, The Globe- 
Wernicke Co. 

12. Herbert Freville, Norman Watts, William P. Kelly, Edward J. Le 
Blanc and Leslie Key, all Office Equipment Co., Louisville, Ky. 

13. Seated: Milt Shuster, Smead Mfg. Co.: Harry Nichols, Weis Mig. 
Co.; Steve Stout and Leo Downey, both Boorum & Pease Co 
Standing: Ray Eichenlaub, Service Steel Products Co.; R. 
Burkam, Industrial Tape Corp. 

14. Merritt Ober, retiring governor; Paul Burbank, general manager of 
NSA; Sid Glueck, governor-elect. , 

15. Seated: George J. Handorf, The Globe-Wernicke Co.; Floyd Zink- 
hon, American Lead Pencil Co.; Jack Schafer. Bert M. Morris Co. 
Standing: Joe Ashley and Roland Kyle, both Mosler Safe Co.; 
F. E. Trichler, Valley Office Supply Co., Dayton, Ohio; Ned Rosin, 
Amberg File & Index Co. . : 

16. Chet Harper, Wilson Jones Co.; Larry Schubert, Office Engineers, 
Inc., South Bend, Ind.; Harry Kaercher, Parker Pen Co.; Nathan 
Tanzman, Ace Rubber Stamp & Office Supply Co., Cleveland, Ohio. 

17. Seated: Parle Cooley, Bates Mfg. Co.; N. W. Thul, Armstrong 
Stationery Co., Cincinnati, Ohio; S. H. Shapiro, Transylvania 
Printing Co., Lexington, Ky. Standing: Ben eo Stapleton 
Office Supply Co., Portsmouth, Ohio; Ralph Henriques, Bates 
Mig. Boge W. H. Willson, Jr., Transylvania Printing Co., Lexing- 
ton, Ky. 

18. Max Witz, Zephyr American Corp.; Erie Earnshaw, Roth Office 
Equipment Co., Dayton, Ohio; Howard Chase, Joseph Dixon 
Crucible Co.; Jerry Savage and J. W. Curtin, both The Carter's 
Ink Co. si 

19. Merritt Ober, Stationers, Inc., Indianapolis, Ind., governor District 
No. 5; Harry C. Dick, Redeker & Dick, Cincinnati, Ohio, general 
convention chairman; Less Crowl, Blade Printing _& Paper Co., 
NSA president; Joe Leroux, Franklin Printing & Engraving Co., 
Toledo, Ohio; Herb Wilking, B-C-D Equipment Co., Detroit, Mich., 
immediate past-governor, District No. 5. | . 

20. Charlie Lipman, George B. Graff Co.: Ernie Earnshaw, Roth Office 
Equipment Co., Dayton, Ohio: Pat O’Connor, O'Connor & Raque 
Co., Louisville, Ky.; Harold Hampton, Indianapolis Office Supply 
Co., Indianapolis, Ind.; Art Frey, The Globe-Wernicke Co. — 

21. B. L. Beeler, Associated Stationers Supply Co.; H. C. Moise, 
Moise Office Supply Co., Louisville, Ky.; C. Boone, Boone Office 
Supply Co., Connersville, Ind.; Charlie Malody, Associated Sta- 
tioners Supply Co. ? 

24, Be te | oma E. L. Larsen Co., Owosso, Mich.; Ed Klebba, 
Klebba‘s, Royal Oak, Mich.; Bob Ball, Ball & Thrasher, Ann Arbor, 
Mich.; Herb Wilkin. B-C-D Equipment Co., Detroit, Mich.; Harold 
Stingel, MacDonald & Stingel, Saginaw, Mich. F ’ 

23. Ray Dykema, Dykema Office Suey. Kalamazoo, Mich.; Miller 
Huggins. Anderson, Ind.; LeRoy Hansell and Alvin F. Spiess of 
The Globe-Wernicke Co.; H. J. Miller, Miller Office Equipment Co., 
i Ohio; C, S. Ober, Business Furniture Corp., Indianapolis, 
nd. 
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MORE REGISTRANTS AT THE 5TH DISTRICT NSA MEETING AT CINCINNATI 


. Seated: Howard Gunlocke, W. H. Gunlocke Chair Co.; George 
Holt, W. A. Sheaffer Pen Co.; Paul Burbank. general manager 
NSA. Standing: Earl Kochheiser, The Charles Ritter Co., Mans- 
field, Ohio; Risky Morris, Eaton Paper ae Max Vaught, Gunn 
Furniture Co.; Less Crowl, president NSA 
-. Don T. Hostettler, Hostettler Typewriter Co., Ashland, Ohio; How- 
ard Pfau, The Globe-Wernicke Co.; Al Garrigan, Typewriter & 
Equipment Co., Springfield, Ohio. 
. Seated: A. C. Eldred, Lorain, Ohio; R. C. Fitzgerald and W. H. 
McNiff. Master-Craft Corp. Standing: E. L. Larson, Owosso, Mich.; 
Howard A. Denomme, Detroit. 
. Seated: Ira Cole, Mittag & Volger, Inc.; Pete Welch, W. W. Welch 
Co.; Karl Castle, Louis Melind Co.; Harry C. Olson, Security 
Steel Equipment Corp. Standing: E. L. Little, Wabash Filing 
Supplies, Inc.; Al Tough. Security Steel Equipment Corp.; Horace 
Biesers. Everybody's Office Outfitters, Dayton; Fred E. Reuter, 
Redeker & Dick, Inc., Cincinnati. 
. Seated: H. H. Wittstein, manufacturers’ representative; Mary Witt- 
stein; Norma and Scott Summerville, Ohio Office Equipment Co., 
Akron; Art Fontaine, Decker’s, Anderson, Ind. Standing: 
Diehl, Jr., Diehl Office Equipment Co., Columbus; George J. Han- 
dorf, The Globe-Wernicke Co.; H. J. Hampton, Indianapolis Office 
Supply Co.; Larry Schubert, Office Engineers, Inc., South Bend; 
Harry Morton. Indianapolis Office Supply Co. 


. Chet Harper. Wilson Jones Co.; Homer Weber, Cooke & Cobb Co.; 
Frank Palmer, Eaton Paper Corp.: Herb Walsh. Ace Fastener 
Corp.: Matt Dimmitt, Wilson Jones Co. Standing: Dave Price, a? 
Pencil Co.; Ted Hoff, Cooke & Cobb Co.; Bill Thomas, G. 

Aigner Co.: R. M. Conn, W. A. Sheaffer Pen Co.; E. A. Mannhardt, 
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American Pencil Co.; William MacDonald, Central Ohio Paper 
Co.; Ray Schumacher, National Blank Book Co. 


. Seated: Le Roy Hansell, The Globe-Wernicke Co.; Ed Dodge. 


Johnson Chair Co.; J. H. Wilkie, Miles Fox Co., Detroit. Standing: 
Harry Dick, Redeker & Dick, Inc., Cincinnati; O. E. Earnshaw, 
Roth Office Equipment Co., Dayton: Bill Small, Johnson Chair Co.; 
L. Fahrner, Miles Fox Co.; Lynn Carlson, Redeker & Dick, Inc. 


. Miles Fox, Miles Fox Co., Detroit; Howard A. Denomme, Detroit; 


Bernard Girardot, W. W. Welch Co.; Ben Powell, A. W. Faber, 
Inc.; Dean Hall, Gage’s, Battle Creek, Mich.; B. L. Beeler, Asso- 
ciated Stationers Supply Co.; Homer Weber, Cooke & Cobb Co.; 
George Wassenberger, General Printing & Office Supply Co.., 
Pontiac, Mich.; R. L. Young. Lynn B. Emery Co., Detroit. 


. Mike Aylwin, F. $. Webster Co.; Norma Summerville, Ohio Office 


Chior Mrs. Co., Akron; John Duncan, The Advocate Store, Newark, 
io; Mrs. Frank Morse, Muskegon; George Tynan, F. S. Webster 


: Ao Parker Pen group. +" Eric Petersen, A. Van Blarkum, 


W. R. Ritchie. Standing: T. Fenwick, Harry Kaercher, David 


Gullet. Joe F. Crawley, Jim Flack. 


. Ed Klebba, Klebba’s, Royal Oak, Mich.; Harold Stingel, Mac- 


donald & Stingel, Saginaw. Mich.; Larry Saunders, C. Howard 
Hunt Pen Co. Standing: Don Hostettler, Hostettler Typewriter Co., 
Ashland, Ohio; Frank S. Hall, Business Equipment Co., Fort 
Wayne. Ind.; Herbert Wilking, B-C-D Equipment Co., Detroit; 
R. Cherry. MeManus-Troup Co., Toledo. 


. Bill Welch, Pete Welch, Milt Havelick, and Bernard Girardot— 


all W. W. Welch Co 


. George Holt. W. A. Sheaffer Pen Co.; Howard Gunlocke and R. F. 


Douglas, W. H. Gunlocke Chair Co.; Merritt Ober, Stationers, Inc., 
iodiamepolia. 
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conducted for dealers on current problems. NSA Presi- 
dent Crowl and NSA General Manager Burbank pre- 
sided. At the same time the Fifth District Travelers 
Club met separately and elected the following officers: 
Dixie Carroll, Eberhard Faber Pencil Company, presi- 
dent; Ron Douglas, W. H. Gunlocke Chair Company, 
vice-president; W. R. Kane, Oxford Filing Supply Com- 
pany, secretary. 

At eight o’clock on Saturday morning, the stationers 
of Indiana, Michigan and Ohio met in state groups at 
breakfast. The general business session started shortly 
after ten o’clock, under the chairmanship of Earl 
Kochheiser, Charles Ritter Company, Mansfield, Ohio. 
Claude Allen and Howard Gunlocke presented their 
addresses, and then Max Vaught, Gunn Furniture 
Company, spoke on the subject, “Training and Han- 
dling of the Specialized Outside Salesman.” Mr. Vaught 
said that to do a good job in training one must recog- 
nize the importance of training. That means getting 
down to fundamentals such as the prospective sales- 
man’s attitude and morals. It means that the trainer 
is also at fault if the trainee fails. The training plan 
must be specific and include such facters as product 
information, service information solutions to operating 
procedure problems and factors of personal develop- 
ment. The trainee should start in the shipping room, 
advance to the service department, move to the sales 
floor, take training from manufacturers’ salesman, and 
learn the “why” of all company policies before he goes 
out to sell. 


Harold Hampton Presides 


The Saturday afternoon session was presided over 
by Harold Hampton, Indianapolis Office Supply Com- 
pany, Indianapolis, Ind., former NSA president. He 
introduced Stephen A. Douglas, director of sales pro- 
motion, The Kroger Company, who spoke skillfully and 
vigorously on the subject, “How to Do It the Promo- 
tional Way.” Everyone, according to Mr. Douglas, is 
a salesman, selling one of four things—skill, counsel, 
service or a commodity. Therefore, everyone has use 
for the science of sales promotion. 

Stating that nothing will ever be attempted if all 
possible objections must first be overcome, Mr. Doug- 
las suggested the following “Promotional Merchandis- 
ing Plan”: 1—Create the value. 2. Plan the distribu- 
tion of the value so that it may be a value at the point 
of use. 3. Present the value to your own organization 
and to your customers. 4. Follow through to continue 
the successful use of the value. To prove the effective- 
ness of the promotion plan he had presented, Mr. 
Douglas cited two cases of outstanding success 
achieved in following all four steps of the plan. 

The last business of the meeting before adjournment 
was the nomination of a governor to serve in 1947- 
1948. Sid Glueck, General Office Supply Company, 
Cleveland, Ohio, was chosen unanimously. 

A banquet at seven o’clock and a floor show about 
three hours later concluded the largest NSA regional 
meeting ever held. 


oe 


HOLD FOURTH REGIONAL NSA 
MEETING AT SAVANNAH, GA. 


NSA Troupe Highlights Program—Zac P. Smith 
Named Governor for Second Term—Stuart and 
Vanderford Selected as Lieutenant Governors 


HE FOURTH REGIONAL district of the National 
Stationers Association followed very closely the 
pattern of Georgia politics at its 1947 three-day con- 
vention, May 1-3, at the General Oglethorpe Hotel, 
Savannah, Ga., when it went on record as nominat- 
ing two lieutenant governors. Another highlight of 
the session was the choice of Zac P. Smith, Zac Smith 
Stationery Company, Birmingham, Ala., to again fill 
the post of district governor. 
Chosen to fill the new posts, designed to give much- 
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needed assistance to the governor in carrying on the 
ever-increasing functions of the district, were George 
Stuart, dealer of Orlando, Fla., and Ben H. Vander- 
ford, E. H. Clark & Brother, of Memphis, Tenn., The 
nominees, presented by Arthur Hubert of Atlanta, Ga., 
chairman of the nominating committee, were unani- 





14 
NSA GOVERNOR AND AIDES—Zac P. Smith of Birmingham, 
Ala., nominated to succeed himself as District No. 4 NSA 
governor at the Savannah, Ga., convention, is flanked by 
the two lieutenant governors. The aides are George Stuart 
(left), Orlando, Fla., and Ben H. Vanderfort, Memphis, Tenn. 


mously favored by the large representation in attend- 
ance. The new slate will be confirmed and installed 
at the national NSA convention to be held in Chicago 
next October. 

Many outstanding speakers were on the agenda to 
answer scores of questions directed at them by the 
delegates and present their views of things to come 
in the stationery business. 


Hear Paul Buckwalter 


One of the most interesting speakers to address the 
convention was Paul B. Buckwalter of Holyoke, Mass., 
general sales manager of the National Blank Book 
Company, who gave a comprehensive panorama of the 
stationers loose leaf and bound book market. Mr. 
Buckwalter used a large board on which were listed 
the five categories affecting the industry he represents. 
These were 1. social and gift market; 2. students mar- 
ket; 3. catalog and cover market; 4. commercial mar- 
ket; and 5. the merchandise market. The speaker 
touched on each subject and gave a breakdown on 
the known problems such as display, sales personnel, 
seasonal demand, advertising, location of business, and 
other considerations related to the five markets. 

The speaker said there appears to be a slight reces- 
sion in the loose leaf field. He said he was certain 
the industry, however, would not “fold its tents and 
run,” but, on the other hand, would make a profound 
effort to continue its good job in supplying the needs 
of the consumer. 

In this connection, Mr. Buckwalter urged the store 
owners to place more emphasis on supplementing the 
many needs of the 25,000,000 students now enrolled 
in colleges, high schools and grade schools—the real 
potential customers of the future. There is a good 
profitable field for all stationers here, he said, and 
added that the student is one of the best prospects 
for typewriters and will certainly be the office goods 
consumer of the future. “Show the students you want 
to serve them to the best of your ability,” said the 
Holyoke man. 

The stationers were warned by Mr. Buckwalter to 
be careful of delegating their telephone business to 
someone with a poor approach. This, he said, will do 
more to ruin your business than anything else. He said 
this post should be given to someone with a sincere 
desire to serve the consumer and who is familiar with 
all phases of the business and stock on hand. 


Talks on Fountain Pen Sales 


Joe F. Crawley, wholesale sales manager of the 
(Turn to page 185, please) 
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JASPER DESK OFFERS NEW CHIPPENDALE 
A new deluxe Chippendale desk has been introduced 
to the trade by Jasper Desk Company, Jasper, Ind., 
now shipping samples to the dealers. 
Stump walnut matched veneers are used for the face 





JASPER DELUXE CHIPPENDALE DESK 


material on the drawer fronts to maintain dignity and 
warmth of wood construction. Genuine walnut is used 
for all exteriors and interiors. Other features include 
roller-suspension deep drawer with inset back and 


dictation slide on back of desk. 
—_ 


COPY-RIGHT ANNOUNCES READING GLASS 

Copy-Right Manufacturing Corporation, 53 Park Pl., 
New York 7, N. Y., has introduced the Magni-Line 
reading glass which it is claimed can be placed di- 
rectly over books, binders, sheet sand other papers to 
enlarge fine print, small type, tiny figures, tabulations 
and illegible matter. 

The lens is 134 inches high and 12 inches wide, mak- 











NEW MAGNI-LINE READING GLASS 


ing it possible to magnify and read a whole line at a 
glance. The Magni-Line stands on its own support, 
has a line-indicator to point out the usual reading 
line and holds the place during reading and after 
lengthy interruptions. 

The manufacturers point out that the Magni-Line 
can be used by stenographers and typists on the line- 
indicator blade of their Copy-Right and other copy- 
holders. 
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WELLS PRESENTS NEW OCULITE DESK LIGHT 

A new, portable Oculite desk fluorescent light is 
being offered to the trade by Wells Office Furniture 
Company, 725 S. LaSalle St., Chicago 5, Ill. This light 
has an over-all height of 17% inches, nine-inch base 
and seven and one-half inches depth, front to back. 
The horizontal arm is eight and one-half inches, front 
to back. The lighting head swings 120 degrees on an 
upright, 60 to the right and 60 to the left, the swinging 
feature claimed to permit the user to illuminate more 
intensely one side or the other of the desk. 

These lights are finished with a high polish to match 
walnut and mahogany desks or the new modern gray 
for harmonizing with metal furniture finishes. A 
plastic shade is provided for elimination of dents. 





WELLS OCULITE FLUORESCENT LIGHT 


The base is of weighted cast metal and the lamp has 
polished chrome trim. List price of the Wells Oculite 
lamp is $18.75, deliveries to start July 1. 
spall aniliiacienies 

PLASTICRAFT SPECIALTIES MARKETS NEW PENS 

Plasticraft Specialties, 3222 W. Cermak Rd., Chicago, 
Ill., have added the Revere Horseman and the Revere 
Minuteman to their line of pens. The Horseman fea- 





THE NEW REVERE FOUNTAIN PENS 
Above, the Minuteman. Below, the Horseman. 


tures a hooded, iridium-tipped gold-plated point, lever 
filler, gold-plated metal clip and is of plastic con- 
struction. The pen retails for $.89. 

The Minuteman, retailing at $.59, has lever filler and 
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gold-plated point and is made of lustrous plastic in 
a variety of colors. 
These pens are displayed, one dozen in 
colors, on a single wing-back three-color easel. 
or © 


GUNN OFERS SPACESAVER WASTEBASKET 


assorted 


Something new in office wastebaskets has been 
created by the Gunn Furniture Company, Grand 
Rapids, Mich., which calls its new receptacle the 
“Spacesaver.” 

The “Spacesaver” dimensions are 24 inches high, 12 
inches wide and six inches deep, providing a full cubic 
foot of capacity, equivalent to that of a normal basket. 
“But it stacks its contents more compactly”, Max C. 
Vaught, merchandise manager of the Gunn Company, 
claims. “Those form letters and advertising folders 
stand neatly on edge, just as in a filing cabinet. You 
don’t have to stick your foot in the thing two or 
three times a day to make room. Everything slides 
right down to the bottom and leaves lots of space 
for the next mail delivery.” 

The “Spacesaver” can be slipped into the knee space 
of the desk to nestle against either pedestal, can be 
placed against the rear partition, or in the recessed 





THE NEW GUNN VERSATILE “SPACESAVER” RECEPTACLE 


partition. The receptacle may be placed at either side 

of the desk or located in a passageway. Gunn’s new 

Starline desks are made with pedestal drawers having 

a depth sufficient to admit the “Spacesaver”, which 

is made of heavy-gauge metal, dust-tight and finished 

in neutral tan. is 
—————__—= > 0—___—_- 


OFFER NEW-TYPE PLASTIC OFFSET PLATE 


A new-type offset duplication plate, made of plastic, 
was recently announced by the duplicator division of 
Remington Rand, Inc., Bridgeport, Conn. 

The new plate is in the medium-priced field and uses 
two patented plastics said to overcome difficulties asso- 
ciated with paper and metallic plates. 

The direct image plastic plate’s advantages are 
claimed to include: corrections that cannot be noticed 
and that hold up for the length of run; top illustrat- 
ing qualities—either tracing or freehand; prevention 
of any pronounced curl; a high tensile strength elim- 
inating both stretching and ordinary “pull outs” of 








fastening loops, and a quality run under average 
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PLASTIC OFFSET PLATE—Cross section of new Remington 
Rand plastic plate showing (1) a non-detectable correction 
that does not penetrate the (2) water and grease receptive 
plastic coating, and (3) the base stock which, impregnated 
with plastic and declared to be impervious to water, is 
asserted to prevent any stretching or pronounced curl. 


Conditions at least equal to that of aluminum direct 
image plates. 

“The photographic offset plate produces superior 
copies at low cost, while dispensing with regraining 
and humidity nuisances,” declare the manufacturers. 
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WATERMAN ADDS THE CRUSADER TO PEN LINE 


Newest addition to the Waterman’s Taperite family. 
is the Crusader, pictured here with matching pencil 
in new black and ivory plastic case designed both for 
display purposes and as a distinctive package. 
pen will sell at $5.00 and the set at $8.00. 

The cap is made of non-tarnishing Inmalloy, a 


The 





WATERMAN’S CRUSADER PEN AND PENCIL 


Waterman development claimed to provide lightness 
as well as attractive contrast to the colorful plastic 
barrel. The Crusader is available in gray, jet black, 
maroon and blue and is equipped with a 14-karat gold 
point in a wide range of selection, Inkquaduct feed, 
one-stroke filler and lock-slip cap. 


—- —— 


STURGIS INTRODUCES SOPHISTICATE CHAIR 


The Sophisticate is the name of a new model in the 
line of Sturgis posture chairs manufactured by the 
Sturgis Posture Chair Company, Sturgis, Mich. Ad- 
vanced features include the new full-cushion seat of 
Nukraft, a backrest that fits the natural curve of the 





STURGIS SOPHISTICATE 


back, new easy and positive adjustments, and the 
Firm-Flex backrest support, which is optional. 

The manufacturers assert that the extra depth full- 
cushion seat, two and one-half inches thick, promotes 
day-long comfort. Under the upholstery are three 
layers of Nukraft, sterilized curled hair bonded in latex 
rubber in a patented figure eight construction. The 
backrest employs two layers of Nukraft covered by 
upholstery. The new Firm-Flex backrest support is 
designed to provide firm support while permitting free 
movement of the body. It is claimed that the new 
three-way adjustments are easy, quick and positive. 
Hand wheels release and make adjustments with a 
turn of the wrist. 

Upholstery is available in a variety of colors in 


4a 





genuine Versilan fabrics and leather. The frame is 
of strong welded steel construction. The chairs are 
available in colors to match standard metal desks. 


SEE cine cae 


JOSEPH LEROUX INVENTS NEW CHECKWRITER 


Joseph Leroux, 67-year-old vice-president of the 
Franklin Printing & Engraving Company, Toledo, Ohio, 
has invented a new checkwriting machine which will 
be in production by early July. The new checkwriter, 
for purely individual use, looks like a smooth, modern- 
ized cigaret case, has a chrome-plated aluminum top, 
and a base of plastic rubber. Measuring nine by three 
by one inch, it weighs only 24 ounces, and is ideally 
suited for easy carrying in a briefcase or woman’s 
purse. 

Operation of the gearless device is simple, resembling 
in many ways the old-fashioned children’s spelling 
board, numbers being used to write out the check’s 
amount, instead of the letter-characters children used. 

Lack of sufficient capital at first slowed efforts to 





THE LITTLE JOE CHECKWRITER 


begin production, but this has been overcome by an 
agreement with Bellg Engineering Company, Toledo, 
which has signed an agreement to manufacture the 
checkwriting device on a royalty basis. 

Meanwhile, the inventor’s cousin, Frank Leroux, 439 
Islington St., Toledo, formerly assistant production and 
material control manager of Toledo Steel Products 
Company, has begun promotion of the device, tenta- 


tively named the “Little Joe’ checkwriter, and will 


serve as sales manager. Formation of distribution 
agencies in New York, Chicago, and other major cities 
is in progress. The Leroux Sales Company will market 
device.—AK. 

———— 9S =-. 


SAINBERG INTRODUCES FOLDING DESK PAD 

Sainberg & Company, Inc., 37 W. 26th St., New York 
City, manufacturers of desk pads, sets and accessories, 
recently announced a new-style folding desk pad, 
claiming that the combination desk pad and work or- 
ganizers on the wings make the product ideally suited 
for keeping the executive’s desk neat. Papers are filed 





SAINBERG FOLDING DESK PAD 


away in properly-labeled compartments, making them 
available without rummaging. The desk pad is made 
of a new-type deluxe heavyweight simulated leather, 
24-karat gold tooled, and is available in brown, green 
and maroon. The price is $18.00 with linoleum base 
and $15.60 with blotter pad center. 
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REMINGTON RAND OFFERS NEW PRONG BINDERS 

Two new prong-type binders, for which radical oper- 
ating advantages are claimed, have recently been an- 
nounced by the systems division of Remington Rand, 
Inc. These binders are declared to be adapted parti- 
cularly for catalog and sales presentation use, provid- 
ing the same flat reference convenience and ease of 





REMINGTON RAND PRONG-TYPE BINDERS 


changing sheets as a standard binder. Larger capacity 
in number of pages is claimed. 

The new binders are available in two types—the 
Para-Prong, which uses three sets of split prongs 


spaced to accept conventional ring binder punching, 


and the Vari-Prong, which is equipped with four solid 
prongs spaced for standard Tengwall punching. A 
single thumb-operated lever places the binder in half- 
open position and further pressure spreads the prongs 
wide open for a quick change in contents. 

Detailed information can be secured by writing to 
Systems and Methods Research Department, Reming- 
ton Rand, Inc., 315 Fourth Ave., New York 10, N. Y. 


EO — 


INTRODUCE MERCURY CLEAR STAPLER 
The Mercury stapler, manufactured by Consolidated 
Wire Products Company, 145 Spring St., New York, 
N. Y., is a clear channel stapler with a removable 
head, permitting the complete opening of the channel 
from front to rear for quick removal of defective 





NEW MERCURY CLEAR CHANNEL STAPLER, 


staples or foreign substances. A flip of the fingers 
converts the stapler to a tacker. 

The manufacturers point out that the Mercury has 
a three-way anvil for stapling, pinning and temporary 
stapling. The machine loads a full strip of 210 stand- 
ard staples and is available in all-chrome or chrome 
and black. 

nc ma 
MACO ANNOUNCES NEW SELF-ADHESIVE LABEL 

The J. L. May Company, manufacturers of the Maco 
line of tags, labels, and tickets, is now offering a new, 
self-adhesive label, known as the “Maco Contact” 
label, which requires no moistening. 

Maco Contact labels are available in ten stock sizes 
and shapes, (on white stock) are die-cut and mounted 
in multiple, uniform rows on glassine sheets, and 
packed 1,000 labels to the box. Labels can be marked 
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by pen or pencil, rubber stamp or typewriter, and 
can be made to order for marking machines. 

These labels adhere instantly to almost any clean, 
dry, smooth surfaces, are removable without marring 
surfaces, and are not affected by humidity or tem- 
perature, state the manufacturers. 

Maco Contact labels are made to order in any size 
or shape, printed in one or more colors, on any color 
of stock. 

The J. L. May Company, 111 W. 19th St., New York 
11, N. Y., will supply samples and prices on request. 
oe 

DEPOSIT RECEIPT CASE ADDED TO LINE 

A new item in the bankers’ line of the Northern 
States Envelope Company, 300 E. Fourth St., St. Paul, 
Minn., is the deposit receipt case here pictured. De- 
signed for use by banks using the new machine record- 
ing method of entering bank deposits, this handy 
carrying case enables customers to keep their receipts 
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NEW DEPOSIT 
RECEIPT CASE 


together until checked with the statement at the end 
of the month. 

Made of durable Leatherfibre, the pocket case is 
used by many banks for the convenience of their 
customers. Available with bank name imprint, it 
makes a fitting long-term advertising piece. 

. — i? 

STRATFORD INTRODUCES NEW REGENCY SET 

Stratford Pen Corporation, Salz Building, New York 
1, N. Y., has introduced a new pen and pencil set con- 
sisting of a Stratford Regency pen and a matching 
mechanical pencil. The set is handsomely boxed for 
all occasions. 

The pen features the modern wider band, convenient 
recessed clip, and handy one-stroke level filler. 

The matching pencil takes standard-size lead. It 
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STRATFORD REGENCY PEN AND PENCIL SET 


propels, repels and expels lead at a touch, state the 
manufacturers, who point out that it has the new re- 
cessed clip, is available in four duotone and solid 
colors to match the Stratford Regency pen. 

The gift box stands unaided for display. 
price is $1.95. 


Retail 


——_*—=>—e—___—__ 
MASO STEEL PRODUCTS PRESENTS BENCHETTE 

A chrome-plated Benchette with upholstered seat 
and back has been introduced by Maso Steel Products, 
makers of office tables and stands, 500-32 S. Throop 
St., Chicago 7, Ill. The new Benchette is built of heavy 
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gauge one-inch tubular steel, with welded frame con- 
struction for greater strength and longer life. The 
new product seats two people with comfort. 

Seat and backrest are heavily padded and covered 
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MASO STEEL PRODUCTS BENCHETTE 


with smooth, plastic-coated leatherette in choice of 
antique red, brown, blue, green or black. The leather- 
ette is declared to be both stain- and fire-resistant. 
Legs and steel supports of the Benchette have triple- 
process chrome finish. 

Over-all dimensions of the product, selling at $19.95 
retail, are 36 inches wide, 20 inches deep, and 32 inches 
high. Packed two to a carton, the shipping weight is 
55 pounds. 


o—= ee ——— 


INTRODUCE NEW HEDGES TIP-TOP TICKLERS 

Hedges Manufacturing Company, 2931 S. Wentworth 
Ave., Chicago 16, Ill., is offering a new line of Tip-Top 
oak ticklers to accommodate standard-sized cards. 
These ticklers are solidly made of one-quarter inch 








HEDGES TIP-TOP OAK TICKLERS 


oak with reinforced locked corner construction. Two 

hinges are securely attached and the boxes have 

rounded corners. Finish is in satin-smooth light oak. 
ee eee 

IMPERIAL LEATHER FURNITURE FOR OFFICES 

Anticipating the trend in office furniture, Imperial 

Leather Furniture Company, 375 Lexington Avenue, 
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New York, N. Y., has created a line of arm chairs, 
swivel chairs and sofas of the latest fashion. All are 
in genuine leather or in Blanchard Deco-Plastic and 
are available for immediate delivery, according to 
the manufacturer. 
—_—— 
DIXON PENCIL POINTER BOWS ON MARKET 

Joseph Dixon Crucible Company salesmen are now 
offering, against limited quotas, for delivery during 
the next three months, a new pencil sharpener manu- 
factured by Rite-Rite Manufacturing Company. 

Named Pointer, the new Dixon sharpener boasts a 
streamlined design and exceptionally hard cutters to 
give prolonged life. It is declared to be completely 
practical as well as attractive, with metal parts cast 
and machined to close tolerances. Compact, the ma- 
chine is 44% x 4% x 24 inches, with a low-slung trans- 
parent plastic receptacle. 

A perforated, knurled disc attached to the plastic 
receptacle can be turned to permit the sharpening of 
pencils of any diameter. The disc turns easily and 
holds firmly, it is claimed. 

In the eastern and central areas, the Pointer is 
expected to retail for $3.50 and in the rest of the 
country for about $3.85. Full information can be 





NEW DIXON POINTER, NO. 15 


secured by writing pencil sales department, Joseph 
Dixon Crucible Company, Jersey City 3, N. J., or 
Rite-Rite Manufacturing Company, Downers Grove, 
Ill., mentioning this magazine. 
——— =o 

INTRODUCE NEW CALLMASTER INTERCOM 

Lyman Electronic Corporation, 12 Cass St., Spring- 
field, Mass., has introduced the new 1947 Callmaster 
electronic intercommunicator featuring attractive high 
luster mahogany plastic cabinets and improved sensi- 
tivity and power output, according to the manufac- 





1947 CALLMASTER MODEL CM-10 


turers. The Model CM-10 is a “master and sub” com- 
bination for communication between two people, re- 
motely located. These are sold as a packaged unit, 
easily installed. 


au 


VAN DYKE OFFERS FLUORESCENT DESK LAMP 

Two new Circline fluorescent tube desk lamps are 
offered by Van Dyke Industries, 21st and Rockwell Sts.. 
Chicago, Ill., these models being the Empire No. 3000 
and the Classic No. 3001. These units are all metal with 





VAN DYKE EMPIRE MODEL LAMP 


hand-spun shades and bases, designed from a prac- 
tical viewpoint without sacrificing eye-appeal, accord- 
ing to the manufacturers. 

Each lamp is made for the 12-inch, 32-watt Circline 
tube. Height from desk to bottom of shade is 15 inches 
and over-all height is 21 inches. The shades are 16 
inches in diameter and bases are 712 inches. Shipping 
weight, individually packed, is approximately 11 
pounds. The lamps are made in two finishes, baked-on 
Old English and baked-on statuary bronze. 

These units will list at $28.50 each without tube. 
However, for the time being it will be necessary to in- 
clude the tube in the packing at an additional list 
price of $1.40. 


n= 


RICE BROTHERS, INC., OFFER NEW CASTERS 

Rice Brothers, Inc., 2900 Euclid Ave., Cleveland 15, 
Ohio, recently announced that they have just started 
shipping the two new casters added to their line—the 





RICE BROS. NO. 312 AND 412 CASTERS 


No. 412 pivot-top model and the No. 312 grip-neck 
socket model. The No. 412 caster has a machined stem 
and socket that acts as a bearing for smooth swiveling, 
and the No. 312 swivels on the track plate of the 
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socket. These can be furnished either in soft-tread 
or hard-tread wheels. 

The company is also on the market again with the 
Roll-Master caster, improved by a machined steel race- 
way and streamlined design. Production had been 
discontinued for a number of years because of the war. 
No-Dent furniture shoes, another product of the com- 
pany, were again made available late in May. 

sin ieienil nn acne 

INTRODUCE NEW VUE-FAX RECORD SYSTEM 

The new Vue-Fax visible recordkeeping system for 
complete systems controls was recently announced 
Benjamin Tobler, president of Federal Business Prod- 
ucts, Inc., 90 Gold St., New York 7, N. Y. 

Units range from a small easily-stored Handi-File 
with a capacity of 2,400 to large Porto-Files that house 
up to 9,000 records. The manufacturers assert that 
special controls have been introduced for greater ef- 
ficiency and protection against error and that the 





FEDERAL BUSINESS PRODUCTS VUE-FAX 


three-margin feature permits complete over-all visi- 
bility and facilitates ready location, reference, posting 
and signaling by the operator. 
A descriptive folder concerning the new Vue-Fax 
system can be obtained by writing the company. 
——— 
OFFER ALUMINUM OFFICE WASTE BASKET 
The Hunting-Roberts Company, 2223 E. 37th St., Los 
Angeles 11, Calif., has introduced an aluminum office 
waste basket finished in attractive grays and browns. 
Size is 14 inches high by 834 x 13 inches. The manu- 








HUNTING-ROBERTS BASKET 


facturers claim that this is the first aluminum waste 
basket ever offered to the trade. Packed in dozen lots 
with shipping weight of 34 pounds per dozen, these 
baskets list at $4.75 each. 
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NEW AICO BINDER IS NOW AVAILABLE 
The G. J. Aigner Company, 503 S. Jefferson St., Chi- 
cago 7, Ill., recently announced that a new Aico binder - 
is available for present delivery. The company reports 
that the new binder has gold stamping on the ffont 
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AICO FLEX-O-COIL VISUAL DISPLAY BINDER 


cover for appeal and that the interior contains ten 
sheet protectors instead of the usual eight, which gives 
a total capacity of 20 visual display spaces. Each 
protector holds a letter-size sheet. 

Double reinforcement under the metal serves to 
protect it and also conceals the rivets. The manufac- 
turers claim that the binding edge will hold the orig- 
inal shape. Concealing of the rivets greatly improves 
the appearance of this new Aico binder. 

ome 


WELLS OFFERS NEW DESK TRAY TO TRADE 

Wells Office Furniture Company, 725 S. LaSalle St., 
Chicago 5, Ill., is offering a new desk tray which the 
company claims possesses all of the quality of pre-war 
desk trays. It is made of selected kiln-dried wood with 
a smooth, lustrous finish and has locked corner and 





NEW DESK TRAY OFFERED BY WELLS 


inset bottom construction. The bottoms are completely 
covered with fabric. Packed ten to a carton, the trays 
come in letter and legal sizes. The No. 4623 letter size 
lists at $1.70 and the No. 4624 legal size at $1.90. These 
trays are available immediately from stock in oak and 
walnut finish. Additional information may be had 
by writing the company. 
—>-———— 
NEW PERMA DESK TOP OFFERED TO TRADE 
George E. Fox & Company, 320 N. LaSalle St., Chi- 
cago 10, Ill., for the first time is offering to the trade 
the new Perma desk top, a surface which cold, heat 
and water will not deteriorate, according to the manu- 
facturers. The desk top is offered in black, brown or 
green. Style B, one-eighth inch, has a plain back and 
sells for $8.05. Style C, three-sixteenths’ inch, with 
gray felt back, retails at $10. The sizes range from 30 
x 54 inches to 36 x 72 inches. Special orders are solicited. 
RRA TS 9 


(More New Products on page 178) 
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NOMDA NEWS 





National Office Machine Dealers Association 
R. H. Koch, Executive Secretary, 818 Winters Bank Bldg., Dayton 2, Ohio 


Members of the National Office Ma- 
chine Dealers Association are urged 
to send in suggestions for the better- 
ment of the industry. Tell about your 
sales experiences. Offer ideas on how 
the association can operate more suc- 
cessfully. A short question-and-answer 
column devoted strictly to inquiries 
relating to the office machine industry 





can be developed. Answers will be as 
prompt as possible and every effort 
will be made to assurc accuracy. An- 
swers and other trade information 
which cannot be published in OF FICE 
APPLIANCES will appear in the reg- 
ular NOMDA bulletins. Address your 
correspondence to John Dannenfelser, 
133 E. Spring St., New Albany, Ind. 








Make Your Reservations Now! 


NOMDA ANNUAL CONVENTION 


at the 
Senator Hotel, Sacramento, Calif. 
July 27-30 








NOMDA REVEALS RESULTS OF QUESTIONNAIRE 


R. H. Koch, executive secretary of the National Of- 
fice Machine Dealers Association, with headquarters at 
Dayton, Ohio, recently revealed the compilation of 
returns from a questionnaire which was sent to the 
NOMDA board of directors, affording a cross-section 
of reactions from all parts of the country. 

In order to determine a well-rounded program for 
the forthcoming NOMDA convention at Sacramento, 
Calif., July 28-30, the directors were polled on sug- 
gested topics and a number of suggestions were re- 
ceived in regard to speakers. 

Topics suggested included “Our Changing Economy”, 
“Fair Trade Standards”, “Methods of Doing Business”, 


“Better Credit Control’, “Selling and Salesmanship”, 


“New Products”, “Adding New Lines for More Profits’, 
“Modernizing”, “Advertising, Window Display and Sales 
Promotion”, “Mechanical Problems’, “Veterans Train- 
ing,” “Service Problems”, “Messages From Suppliers” 
and “Government Help to Business”. 





SCENE AT THE DETROIT OMDA SECOND ANNUAL DINNER DANCE AND REVUE, APRIL 12 
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_ Among general suggestions made were the follow- 
ing: 

That business sessions be held the first day; that 
manufacturers of new products be given a chance to 
be heard; that the Rocky Jones rebuilding program 
be discussed; that Governor Warren of California be 
secured for opening address; and that all speaking 
programs be held in the morning, providing visitors 
opportunity for viewing the exhibits and engaging in 
recreation the rest of the day. 


—_o—< 9 —_____—_ 


DETROIT OMDA HAS DINNER DANCE AND REVUE 
The second annual dinner dance and revue, a gala 
affair sponsored by the Detroit Office Machine Dealers 
Association, attracted an attendance of 325 at the 
Hotel Statler Grand Ballroom on Saturday evening, 
April 12. 
A number of guests prominent in the industry and 
(Turn to page 174, please) 
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COLUMBIA EXECUTIVES VISIT ENGLISH FACTORY 

Frank A. Nichols, president, and A. B. Holmes, chair- 
man of the board of Columbia Ribbon & Carbon Man- 
ufacturing Company, Inc., have recently returned to 
their offices at the main plant at Glen Cove, N. Y., 
after a three-weeks’ visit to the Columbia English fac- 
tory in London. They left New York aboard the 
“Queen Elizabeth” on March 22 and returned aboard 
the same vessel on April 25. 

Their trip, which was in the nature of a combined 
production, purchasing and survey mission, was highly 
interesting and successful. Though they were aware 
beforehand that business in Columbia’s London sales 
and manufacturing units was good, they found that 
production and sales activity had increased substan- 
tially due to the increased volume of orders placed 
for future delivery. Columbia’s excellent production 
facilities in London were also found to be fully pre- 
pared and organized for the British manufacture and 
sale of new Columbia items developed in America over 
the war period. Messrs. Nichols and Holmes visited 
with cloth and paper producers to investigate the 
future outlook in these commodities. 


= 2 — 


EVANSVILLE TYPEWRITER MAN HEADS ROTARY 


George W. Newman, branch manager of the Royal 
Typewriter Company at Evansville, Ind., has been 
elected president of the Evansville Rotary Club to 
serve the ensuing year. A resident of Evansville for 
nine years, Mr. Newman went to Evansville from 
Hawesville, Ky. He is a graduate of the University of 
Kentucky and is a member of the First Presbyterian 
church and the Country Club in Evansville—WBC. 


STANDARD BUSINESS MACHINES TO NEW SITE 


Standard Business Machines Company on April 25 
moved to new quarters in the Franklin Building, 720 
S. Dearborn St., adjacent to Chicago’s noted old 
Dearborn Station. 

The entire seventh floor, comprising 7,800 square 
feet, has been taken over for the expanded require- 
ments of the company’s general offices and Tru-Lite 
and Sound-On-Wire sales and service divisions. 

At the new quarters is located the first Sound-On- 
Wire service training school, to which Sound-On-Wire 
dealers are invited to send their service men. Similar 
schools are to be opened later at regional branches. 

Standard Business Machines Company has invited 
its dealers to visit the new quarters and see for them- 
selves how the interior arrangement of the new loca- 
tion has been carefully planned with added conveni- 
ences and space to provide better service. 

2 
AIR CONDITION JACK C. KERN OFFICES 


The Jack C. Kern Company, manufacturers’ repre- 
sentatives and distributors, Dallas, Tex., recently an- 
nounced that the general offices and display room are 
now completely air conditioned by Chrysler Airtemp, 
thus providing another convenience for Kern custom- 
ers at Dallas. 

——<_ -* 


REDUCE PRICES ON REBUILT TYPEWRITERS 


Responding to President Truman’s request that a 
ten per cent reduction be made in the price of retail 
merchandise, the Indianapolis Typewriter Company, 
Indianapolis, Ind., announced that a 20 per cent dis- 
count was made for a week on all rebuilt typewriters 
in stock.—AK. 








NEW HOME OF JOE D. HALE CO.—The new modern build- 
ing (top picture), containing approximately 4,000 square feet 
of space, is the new home of Joe D. Hale Co., just north of 
Beverly Blvd., on Robertson, two of Los Angeles’ main 
thoroughfares, in the heart of a new and modern business 
center. Bottom, the attractive private offices of Joe D. 
Hale, operating this firm of manufacturers’ representatives. 
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MODERN DISPLAY AT LOS ANGELES—The Joe D. Hale 
Co., which held open house April 18 at its new building, 
314 N. Robertson Blvd., Los Angeles 36, Calif., gave 200 
visitors a preview of one of the outstanding display rooms 
on the West Coast. Pictured here are the displays for Speed 
Products Co., (upper left); Nascon Sales Corp. (upper right); 
Sainberg & Co. (lower left); and David Kahn, Inc., Wear- 
ever pens and pencils. The sales rooms are streamlined in 
design, featuring indirect fluorescent lighting so that each 
item in a line shows off to best advantage. The cantilevered 
skirting is of plywood, forest green in color, making an 
effective contrast with the beautiful California redwood walls. 
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Smith-Corona_ 


...no finer office typewriter! 








Smith-Corona 


...no finer portable typewriter! 








Smith-Corona 


...no finer desk model 
adding machine! 








Every product bearing the Smith-Corona label is backed 
by the combined experience and high reputation of these 
two great typewriter names. 


LC SMITH & CORONA TYPEWRITERS INC 
SYRACUSE 1N Y 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blud., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St.and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 





(London. Letter not received at time of going to press. News about the 
British Industries Fair will be presented next month.) 


ZEALAND—LAND OF 
THE KIEWES 

By H. G. ST. V. BEECHEY 

Managing Director, 


Beechey & Underwood, Ltd., 
Auckland, New Zealand 


NEW 


EW ZEALAND LIES 1600 miles to the southwest of 

Australia. It is one of the most important markets 
so far as the office equipment industry is concerned, 
and is one that possesses a considerable potential of 
sales. Too little is known of New Zealand, its peoples 
and its methods of trade. 

New Zealand, having an area of 102,000 square miles, 
is 1300 miles from north to south and about 300 to 
400 miles wide. It is a land rich in agricultural products 
and supports a population of approximately two mil- 
lion people. It could support quite comfortably three 
times that number. 

The present day New Zealander is descended from 
British stock, and 98.4 per cent of the present popula- 
tion falls into this category. The capital city, Weliing- 
ton, situated on the southernmost tip of the North 
Island, is the financial center of the dominion, and 
has a population of 178,000. Auckland, situated on a 
narrow isthmus dividing the north Auckland penin- 
sula from the main part of the island, is the largest 
industrial center of New Zealand, and has a population 
approaching 300,000. Second in importance, from a 
manufacturing and industrial point of view, is the 
essentially English town of Christchurch, located about 
180 miles south of Wellington on the South Island. 
Dunedin, with a population of about 100,000, lying to 
the far south of the South Island, is the fourth largest 
industrial center. These are the four cities that provide 
the funnels through which most of the import trade 
of the country is carried on. 

New Zealand’s transportation system is as modern 
as thé country can afford. It has a very satisfactory 
network of railroads and has highways equal in con- 
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struction to any in the new world. Its airways are 
planned to give a businessman an opportunity of 
spending as much time at his destination as possible 
during working hours. For instance, a plane leaving 
Auckland in the morning arrives in Wellington two 
hours later, giving the businessman a full working day 
in Wellington. A plane leaving for Auckland in the 
afternoon will get the businessman home in time for 
dinner. New Zealand is only 21% days flying time from 
San Francisco. It is only a seven-hour flight by air- 
plane from Sydney, Australia. 

New Zealand’s economy, of course, is based on her 
production of butter, cheese, and so forth, of which 
she is the fourth largest exporter in the world. In wool, 
beef and lamb, she is about the ninth largest exporter 
in the world. These facts are mentioned so as to 
illustrate the great reliance that New Zealand has 
placed upon its export of foods, and while present 
conditions still exist, where starving people are still 
to be fed, it is reasonable to suppose that the economic 
future of New Zealand is moderately assured. 

Prior to the outbreak of the 1939-45 conflict, the 
office equipment industry was still in an adolescent 
stage so far as development was concerned. 


Plans Laid for a Market 


However, during the process of the last war a num- 
ber of leading organizations in the office equipment 
field took the opportunity to make a very thorough 
survey of the New Zealand market, and laid their 
plans for a post-war expansion program. It must be 
borne in mind in this regard that in the office equip- 
ment field, as well as in all fields, New Zealanders are 
extremely cautious in their approach to any new meth- 
ods of trading, whether it be buying or selling, until 
such a method has been proved successful. It is, there- 
fore, significant that so many of the executives of 
the leading organizations in the office equipment field 
in New Zealand arrived at the same conclusion with- 
out having consulation with each other. 

It was argued in the minds of these gentlemen, 
following import licensing and exchange control, that 

(Turn to page 173, please) 
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That’s Royal Portable for you . . . a winner every time! 

For Royal is the world’s champion portable . . . the 
most popular and the fastest-selling portable typewriter 
on earth! 

And why not? Royal Portable has everything a cham- 

pion needs . . . speed, durability, ease of operation... 
plus features none but a champ can claim! Such fea- 
tures as these: 
“Magic” Margin (only Royal has it) is a famous time- 
and trouble-saver. You move the carriage to any position, 
flick the “Magic” Margin lever, and there you are, with 
margin set! No fuss, no fumbling! 


“Touch Control” (that outstanding Roval feature) ad- 
: £ 5 
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justs key tension instantly to fit the operator’s touch... 
whether he or she pounds the keys, or skips lightly 
around on the keyboard. A big help to any typist! 
Finger-Flow Keyboard is standard in size and key-slope. 
Writing on a Royal Portable is like writing on a Royal 
Standard, because keyboards are identical in size. 

And then there’s a host of other Royal features, such 
as Automatic Paper Lock, and the fact that Royal 
Portable is THE portable with the keyboard and the 
features of a standard typewriter. All these add up to 
the reason why Royal Portable is... 


A winner every time! 


You can’t lose by backing a winner! And Royal is the 
most popular and fastest-selling portable typewriter in 
the world. 


So display Royal Portables... push them . . . demon- 
strate them to your customers. You'll make more money 


—because you'll sell more typewriters! 


The Winner . . . and World’s Champ! 


ROYAL PORTABLE 


THE Standard Typewriter in Portable Size 


“Magic” and “Touch Control” are registered 


trade-marks of Royal Typewriter Company, Inc. 
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24TH ANNUAL CONVENTION OF NACS HELD IN 
CLEVELAND ON APRIL 27, 28, 29 AND 30 


With a registration of over 500, the twenty-fourth 
annual convention of the National Association of Col- 
lege Stores, conducted in the Statler Hotel, Cleveland, 
Ohio, on April 27 to 30, topped all previous attendance 
records. The number of exhibitors, 82, also exceeded 
all former marks. 

For the most part, the convention program consisted 
of panel discussions by men and women who evidently 
devoted a lot of effort to preparation on the subjects 
assigned. Addresses, as such, were presented only at 
the Monday morning general session and at the lunch- 
eons on Monday and Tuesday. The luncheon speaker 
on Monday was Paul Burbank, general manager of the 
National Stationers Association. His theme was the 
importance of courtesy and the service attitude in sta- 
tionery and college stores today. He followed that 
thought with suggestions about the current need for 
training personnel and modernizing stores. Wednes- 
day’s luncheon speaker was A. R. Leventhal of Simon 
& Schuster, book publishers. The address at the gen- 
eral session on Monday was given by NACS President 
Norman Gay. 

New officers elected on Tuesday and installed at the 
luncheon on Wednesday are as follows: A. W. Little- 
field, Barnes & Noble, Inc., New York, N. Y., president; 
John H. Jenkins, St. Louis University Bookstores, St. 
Louis, Mo., vice-president; Norman Snyder, Norsid 
Company, manufacturers’ representative. Russell Rey- 
nolds continues as executive secretary. 


WATIONAL ASSOCIATION 
d co ee STORES 

APRIL 27-30, 194 OTkL. STATLER 
OMG 


NATIONAL ASSOCIATION OF COLLEGE STORES 
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While early registrants were enjoying themselves at 
a ball game between Detroit and Cleveland teams on 
Sunday afternoon, the board of directors was in ex- 
ecutive session. At 2 o’clock, registration started and 
about an hour later the exhibit hall was opened. Ex- 
cept for those participating in the panel discussions, 
the rest of the day was free. 


A. W. LITTLEFIELD 


At the general session Monday morning, Norman N. 
Gay, Boston University Book Store, presented his re- 
port as president of the association for the preceding 
year. The rest of the morning was devoted to two 
panel discussions running simultaneously. The one 
on the subject, “What Will Improve the College Store,” 
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BANQUET, HOTEL STATLER, CLEVELAND 
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DONT GUESS/ 








DONT GAMBLE/ 


You won't need old Doc Stickum and his Indian Medi- 
cine Show in your sales department, once you’ve tried 
the M & V 5-Point Sales Plan that’s designed to build 
new business and put a lot of valuable old customers 
back on your active ledger accounts. 

Here is a “field-tested” sales promotional plan 
that’s guaranteed to build sales and profits for you. 
One look at this down-to-earth plan will convince you 


that it’s built on experience and backed with facts. 


No wonder salesmen recognize its practical approach 
to today’s selling problems. They quickly see it’s de- 
signed to PRE-SELL prospects for them — that it offers 
a real opportunity to increase their earnings. 

It's created not only to sell typewriter ribbons and 
carbon paper, but it leaves the door wide open to 
sell many other associated items. But don’t take our 
word for it; write today for complete information 
cbout this sure-fire M & V 5-Point Sales Plan.* 


* specialized plans will be prepared to meet local conditions. 


. 


G 


MITTAG AND VOLGER, INC. 


ESTABLISHED 1881 
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EXECUTIVE STAFF, NACS, ELECTED AT CLEVELAND CONVENTION, 


In this lineup of the newly-elected executive staff of National 
Association of College Stores are (left to right): John Jenkins, 
vice-president, St. Louis University: George Racine, director, 
Northwestern University: Ralph Stillwell, director, UCLA; 
Norman Schneider, director, Norsid Co., New York City; E. C. 


was chairmanned by A. W. Littlefield, Barnes & Noble, 
Inc., New York, N. Y. The other members of the panel 
were as follows: Harry Chumley, Woodsworth’s Book 
Store, Chicago, Ill., Norbert Braceland, Houston Hall 
Store, U. of Pennsylvania, Philadelphia, Earl Sims, In- 
diana University Bookstore, Bloomington, Ind., Frank 
McNeil, Union Supply Store, Troy, N. Y., E. C. Rather, 
University Co-operative Society, Austin, Tex., L. L. 
Ivey, Student Supply Store, Raleigh, N. C., Douglas 
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x Fe) - 
APRIL 27 TO 20 
Rather, president 1942-46, University of Texas; Norman Gay, 
immediate past president, Boston University: A. W. Little- 
field, president, Barnes & Noble, New York, N. Y.; Herbert 
Hays, director, Berea College; John Richter, director, Tulane 
University; and Russell Reynolds, executive secretary. 


Stewart, University Co-operative Company, Madison, 
Wis., Joe Crane, Crane’s, Minneapolis, Minn., C. W. 
Grover, Reserve Bookstore, Cleveland, Ohio, Charles 
Lofgren, Sanford Ink Company, Chicago, Ill., Chester 
O. Tolmie, Associated Students, U. of California, Berke- 
ley, Calif. 

The panel on “Store Planning,” under the chairman- 
ship of Sam Hanna, Sam Hanna’s Bookstore, Green- 
castle, Ind., was composed of the following: D. S. Pass- 
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NACS CONVENTION, STATLER HOTEL, CLEVELAND, OHIO, APRIL 28 TO 30 


. A. C. Van Horn and David McCurrach, Eberhard Faber Pencil Co. 

. Bill Boyd and Bill Wintrich, Acco Products, Inc. 

. Jim Bradley and Harry Tehan, Higgins Ink Co. 

. Seated: Frank Waters and Ed Williamson. Standing: Elmer Krum- 
wiede and John Robinson. All Elmer Krumwiede & Associates. 

. D. R. Taber and Russ Ragan, American Pad & Paper Co.; C. E. 
Silloway. Chicago Pennant Co. 

. Chuck Pe and Walt DeGroft, Sanford Ink Co. 

- Don Grant. McMillan Book Co.; Sam Clayton and Bill Lipner, both 
Koh-I-Noor Pencil Co. 
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8. Seated: A. G. Jackson, L. B. Strange, N. C. Stone, and W. C. 
Ziliak, all Charvoz-Roos Corp. Standing: Ed McKenna, Charvoz- 
Roos Corp.; J. Howard Du Bois, Du Bois Book Store, Oxford, Ohio; 
W. P. Farrell and H. D. Gladstone, both Charvoz-Roos. 

. Seated: Bob Bauer, National Blank Book Co.; J. L. Gillum, Okla- 
homa A. & M., Stillwater, Okla.; O. T. Twerell, Fenn College. 
Cleveland, Ohio; Albert Farr, National Blank Book Co. Standing: 
Brewster Towne, Ray Schumacher and Julius Turner, all National 
Blank Book Co. 
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COLUMBIA CLIMATE PROOF 








4 LONG LIFE GELATINE ROLLS 
STAY FRESH PERFORM BEST 
“ INE For Hectograph Process Duplicators 
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COLUMBIA NO. 1 
DUPLICATOR PORTABLE 


@ LOW IN PRICE 


@ EASY FOR ANY OFFICE 
EMPLOYEE TO OPERATE 


@ LIGHTWEIGHT PORTABILITY 


@ MAKES MORE, BRIGHTER 
COPIES QUICKLY 2 


A“natural” for businesses short handed 


because of vacation schedules . . . small 





businesses which need only an inexpen- 
sive duplicator...large businesses which 


need several for various departments. 


Timely NOW for school buying; an all 


year “must” for use by restaurants, re- 
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more, University of Chicago Bookstore, Chicago, IIl., 
Helen R. Amberg, Colgate University Campus Store, 
Hamilton, N. Y., Jared L. Johnson, Chandler’s, Evans- 
ton, Ill., Russell O’Brien, Slater’s, Ann Arbor, Mich., J. 
L. Gillum, A & M Bookstore, Stillwater, Okla., L. K. 
Metzger, Metzger’s, State College, Pa., P. S. Mc- 
Collum, L. C. Martin Drug Company, Clemson, S. C., 
Martha R. Clark, Vanderbilt University Book Store, 
Nashville, Tenn., W. C. Cole, Texas Tech Book Store, 
Lubbock, Tex., Joe Chatman, Varsity Book Store, Nor- 
man, Okla. 

During the afternoon, while most of the dealers pres- 
ent were inspecting exhibits, the members of panels 
scheduled for the following day met privately to or- 
ganize their presentations. 


Tuesday’s Panel Discussion 


The entire program on Tuesday consisted of panel 
discussions. Following are the subjects and the names 
of the panel members: 

Small Store Problems: Ruth Kitchin, Ball State 
Bookstore, Muncie, Ind., chairman; H. H. Hays, Berea 
College Bookstore, Berea, Ky.; John Thompson, West- 
ern’s Campus Store, Kalamazoo, Mich.; A. Edward 
Snyder, Indiana State Bookstore, Terre Haute, Ind.; 
Frances Meekin, Student Co-op, Geneseo, N. Y.; O. I. 
Twerell, Fenn College Bookstore, Cleveland, Ohio; 
Father O’Connor, Fordham University Bookstore, New 
York, N. Y.; Roy Hall, University of North Dakota 
Bookstore, Fargo, N. Dak.; Helen Bradstreet, Simmons 
College Store, Boston, Mass.; Joseph W. Hill, Hender- 
son State Bookstore, Arkadelphia, Ark.; Jewell Gra- 
ham, Florida State College Bookstore, Tallahassee, 
Fla.; Miss A. M. Creager, Associated Students, Occiden- 
tal College, Los Angeles, Calif. 

Large Store Problems: Lyle Goss, University Book 
Store, Seattle, Wash., chairman; Ralph Avery, Cornell, 
Co-op Society, Ithaca, N. Y.; J. F. Whitehead, Book- 
store, University of Georgia, Athens, Ga.; Lyle Ridely, 
Southworth’s, West Lafayette, Ind.; J. E. Morris, Campus 
Bookstore, Lexington, Ky.; Morris S. Jacobs, City Col- 
lege Bookstore, New York, N. Y.; Arnold Swenson, Co- 
lumbia University Bookstore, New York, N. Y.; Fritz 
Foster, Syracuse University Bookstore, Syracuse, N. Y.; 
Emerson Laird, Ohio State University Bookstore, Co- 
lumbus, Ohio; R. W. Fuqua, College Bookstore, Blacks- 
burg, Va.; Carl Cole, C. Cole & Company, Ltd., Toronto, 
Canada; George Cole, Harvard Co-operative Society, 
Cambridge, Mass. 

Institutional Store Problems: C. W. Grover, Reserve 
Bookstore, Cleveland, Ohio, chairman; N. M. Gay, Bos- 
ton University Book Stores, Boston, Mass.; Helen Jen- 





kins, Union College Bookstore, Schenectady, N. Y.; 
Manley Sexton, University of Alabama Supply Store, 
University, Ala.; H. L. Bruce, University Store Com- 
pany, Campus, Orono, Me.; Harold Smith, University 
Book Stores, Minneapolis, Minn.; Cecil Rogers, Uni- 
versity of Akron Bookstore, Akron, Ohio; Bertha 
Uhlendorf, Wooster Bookstore, Wooster, Ohio; Beatrice 
Hacker, Brooklyn College Bookstore, Brooklyn, N. Y.; 
Harold Clark, Brigham Young, Provo, Utah. 

Private Store Problems: Wilbur S. Kutz, Varsity 
Supply Store, Chapel Hill, N. C., chairman; George 
Racine, Student Book Exchange, Evanston, IIl.; Lee 
R. Beardsley, Beardsley Book Store, Cedar Rapids, 
Iowa; Robert Graham, Follett’s Michigan Store, Ann 
Arbor, Mich.; W. S. Gatewood, Texas Book Store, Aus- 
tin, Tex.; E. J. Schreiber, Schreiber Book Store, Cham- 
paign, Ill.; Evans J. Morris, Triangle Book Store, 
Ithaca, N. Y.; Ralph Headlee, Book Exchange, Morgan- 
town, W. Va.; Paul Malone, Malone’s College Store, 
Tuskaloosa, Ala.; Harry Warshaw, Student Book Com- 
pany, Inc., Washington, D. C.; J. J. Weaver, Long’s 
College Book Company, Columbus, Ohio; Roger Wil- 
liams, Missouri Store Company, Columbia, Mo. 


Lighting Institute Visited 


About 75 registrants took advantage of the oppor- 
tunity to visit Nela Park Tuesday evening for the pur- 
pose of getting acquainted with the General Electric 
Company’s Lighting Institute. The group was given a 
special showing of store lighting equipment now avail- 
able. Among the approving comments was one to the 
effect that the visit to Nela Park was worth making the 
trip to Cleveland even if there had not been a con- 
vention. 

Two more panels on Wednesday morning completed 
the business session of the convention. The subjects 
discussed and the members of the panels were as fol- 
lows: 

G.I. Panel: John Richter, Tulane University Book- 
tore, New Orleans, La., chairman; Jane Ross, Univer- 
sity of Chicago Bookstore, Chicago, Ill.; A. H. Monk, 
Veterans’ Administration, Washington, D. C.; Leon 
Ellis, Students Supply Company, Syracuse, N. Y.,; 
Johnny Johnson, Nebraska Book Company, Lincoln, 
Nebr.; Arnold Knutson, Teachers College Bookstore, 
New York, N. Y.; Carl Birdwell, Exchange Store, Col- 
lege Station, Tex.; Sarah Hammond, Washington Uni- 
versity Bookstore, St. Louis, Mo.; Kenneth Ackerman, 
New York University Bookstore, New York, N. Y.; Al 
Singer, University of Washington, Seattle, Wash. 

Relations with Publishers: John Jenkins, St. Louis 
University Bookstore, St. Louis, Mo.; C. L. Goodell, 
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OXFORD FILING SUPPLY CO., INC. “OLD TIMERS DINNER” AT ST. GEORGE HOTEL IN BROOKLYN, N. Y. 


Sixty-three members of the Oxford Filing Supply Co., Inc., 
Service Club attended the sixth annual “Old Timers’ Dinner” 
held recently at St. George Hotel, Brooklyn, N. Y. The pre- 
ponderance of youthful faces belies the fact that all of these 
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smiling people have been with Oxford for ten years or moré, 
Not included are the chef, who broiled on excellent filet 
mignon, and the entertainers, who pleased with high-class) 
music, singing and magic following the satisfying repast 
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A complete line of up-to-date forms, litho- 


graphed on White Bond paper of selected 


quality. Bound in black leather grain stiff 
covers, cloth back. 

Desk sizes with inultiple forms to page 
and pocket sizes with single forms. 
Duplicate or with stubs. 


See Catalog No. 146 
Pages 290 to 298. 











BUSINESS FORMS IN RANGE OF SIZES... . Statements, Billheads, Remit- 
tance Blanks, Purchase Orders, Package Receipts, and Correspondence Books. 
nti cata No. 146— ae 288 and 289. 


WILSON JONES Ca. 


ELIZABETH CHICAGO NEW YORK 
KANSAS CITY SAN FRANCISCO BOSTON 
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Denison Book Exchange, Granville, Ohio; H. R. Ritchie, 
Book Exchange, Chapel Hill, N. C.; Paul Irvine, State 
College Co-op., Corvallis, Ore.; L. E. Sauvain, Iowa 
State A & M Bookstore, Ames, Iowa; Arnold Swenson, 
Columbia University Bookstore, New York, N. Y.; Fritz 
Foster, Syracuse University Bookstore, Syracuse, N. Y.; 
Ellsworth Young, Phillips Book Store, Cambridge, 
Mass.; M. C. Sammons, University Bookstore, West La- 
fayette, Ind. 


Annual Banquet Wednesday Night 


In the afternoon, many of the members went to visit 
the plant of the World Publishing Company. Most of 
the others took naps in preparation for the annual 
banquet scheduled for the evening. The program at 
the banquet was informal and gave A. W. Littlefield, 
president-elect, an opportunity to demonstrated his 
Skill as a master of ceremonies. He announced that 
the board of directors had decided to hold the next 
convention, a silver anniversary event, in New York 
City, where the NACS was organized 25 years ago. An 
excellent floor show and dancing concluded the pro- 
gram. 

Of the 82 exhibitors, 32 are actively involved in the 
office equipment and supply industry. They are as fol- 
lows: Acco Products, Inc., American Lead Pencil Com- 
pany, American Pad & Paper Company, Autopoint 
Company, Cardinell Corp., Carter’s Ink Company, Char- 
vos-Roos Corp., C-Thru Ruler Company, Joseph Dixon 
Crucible Company, Eagle Pencil Company, Eberhard 
Faber Pencil Company, Elbe File & Binder Company, 
Esterbrook Pen Company, Feldco Loose Leaf Corp., 
Higgins Ink Company, David Kahn, Inc., Koh-I- 
Noor Pencil Company, Inc., E. Krumwiede & Associates, 
Marks Mfg. Co., Mayfair Company, G. & C. Merriam 
Company, National Blank Book Company, Parker Pen 
Company, Sanford Ink Company, W. A. Sheaffer Pen 
Company, Scripto Mfg. Company, Smead Mfg. Com- 
pany, Stein Bros. Mfg. Company, Stratford Pen Corp., 
Trussell Mfg. Company, Wilson Jones Co., and Vevier 
Loose Leaf Company. 


~— > —_—___— 





ROYAL HONORS CHARLES B. COOK—A dinner in token 
of his fortieth anniversary with Royal Typewriter Company 
was recently tendered to Charles B. Cook, vice-president 
and factory manager. On the occasion, Mr. Cook was pre- 
sented with an inscribed humidor by members of the board 
of directors and with a chaise lounge and side table by 
members of the Royal Foreman’s Club. Pictured in the fore- 
ground are Mr. Cook (left) being congratulated by Earle W. 
Goslee, president of the foremen. Looking on are Allen A. 
Ryan, chairman of the board of directors; A. E. Davis, vice- 
president and treasurer; and Maxwell V. Miller, president 
of the Royal Typewriter Company. 
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0.E.D. CLUB HOLDS SOCIAL MEETING 


About 80 members turned out to attend the regular 
monthly meeting of the New York Office Equipment 
Dinner Club, held on Monday evening, May 12, at the 
Hotel Sheraton, New York City. 

Sociability prevailed at this final meeting prior to 
the club’s summer activities, which will consist of a 
series of golf outings and tournaments. Refreshments § 
were served promptly at 6:30 p.m. in the hotel’s beau- 
tiful Lounge Room, and after an hour of sociability 
the group assembled in the Victory Room where a 
delicious roast beef dinner was enjoyed by all. 

As dinner drew to a close, President Seymour L. 
Nathan, Chas. S. Nathan, Inc., New York, N. Y., rapped 
for attention and announced that a short meeting 
would be held. He said that plans for the com- 
ing O.E.D. convention to be held on October 27 and 
28 at the Waldorf-Astoria Galleries, New York City, 
were in preparation. 

Bernard H. Nemlich, Regan Furniture Corporation, 
New York, N. Y., reported that if reservations of booths 
by manufacturers who will feature their products at 
the convention were any indication, the affair prom- 
ised to be a huge success. In this connection, he urged 
manufacturers to make their reservations at once 
in order to obtain one of the remaining booths. 

President Nathan then announced the appointment 
of the following committee on ethics and fair business 
practices: Chairman Jack Schwander, Desks, Inc., New 
York City; Harvey Bright, Bright Chair Co., Inc:; 
George B. Wray, manufacturers’ representative; 
George Clark, Clark & Gibby, New York City; Moe 
Turman, Metwood Office Equipment Corporation, New 
York City. 

Guy Rentsler, Remington Rand, Inc., chairman of 
the membership committee, received the following 
nominations for membership: Harry Tubis and Her-— 
man Dubin, both of the Dubin Company, Philadelphia, 
Pa. Mr. Rentsler, in remarking on the rapid growth 
in the membership of the club during the past year, 
declared that with a paid membership of 132 to date, 
which shows an increase of 160 per cent over last year, 
it is quite within the realm of possibility to reach the 
200 mark by next year. 

Secretary Ben Itkin, Itkin Brothers, New York City, 
announced that the annual dinner of the office furni- 
ture division of the United Jewish Appeal cf Greater 
New York would be held on Thursday evening, May 22, 
at the Hotel Pierre, New York City. This year it will 
be held in honor of Mr. and Mrs. H. A. Clemetsen, 
Office Furniture Warehouse Company, New York City, 
who are also celebrating their twenty-fifth wedding 
anniversary. Mr. Itkin, who is general chairman of 
the office furniture division, urged all to attend. 
Moe Turman also spoke on behalf of the United 
Jewish Appeal. 

Trophies to be awarded at the first qualifying round 
of the eighth annual golf tournament, to be held om 
Tuesday, May 20, at the Plandome Golf Club, Plan 


dome, L. I., were on display. 
———— - o—_——_ 


TYPING CONTEST HELD AT DEFIANCE, OHIO 

First annual typing contest for high school studen 
of northwestern Ohio was held at Defiance Collegé 
Defiance, Ohio, on May 3, under supervision of Ralph 
S. Kacsor, head of the business administration depa 
ment. Each high school in the area was entitled t 
send three typing students. First prize was a Roy 
Deluxe portable typewriter, with second prize a 
scholarship and third prize a $50 scholarship. 
school with the best average also received a trophy 
—AK. 
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N. Y. STATIONERS HAVE RECORD GOLF OPEN 
The largest opening day on record was reported 8 
the Stationers Golf Association of New York for tf 
tee-off tournament of the year, held at Leewood Go 
Club. The second golf meeting was scheduled for 
13 at Richmond County Country Club and the third 
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for May 27 at Pomonok Country Club. June 6 was 
set up on the calendar as Ladies’ Day at Westchester 
Country Club. 

J. M. Kahn established himself as a man to beat in 
Class A, firing a 69 net and an 81 gross. He was pressed 
by E. G. Geehring with 70 net. L. Messina was third 
with 74 net. In Class B, J. G. Bosworth’s 75 net car- 
ried off honors. H. O. Atwood and E. T. MacIntyre 
were tied with 79 for next highest ranking. 

By unanimous vote of the directors, the awarding 
of guest prizes has been discontinued . 


I 


5,489 ATTEND PROVIDENCE BUSINESS SHOW 


Official attendance for the two-day and three-night 
business show conducted April 14-16 by the National 
Association of Cost Accountants, Providence chapter, 
at Providence, R. I., was 5,489. The attendance testi- 
fies to the success of the show, declared by one calcu- 
lating machine manager as the finest he had par- 
ticipated in during his 28 years of experience. Many 
good leads were reported by the exhibitors. 

Ably handling the myriad of details of concerning 








GLIMPSES OF THE NACA BUSINESS SHOW HELD 


Upper left. the Friden display of calculating machines and 
equipment. Upper right. the committee in charge ef the 
exposition: front row, Roland P. Talbot, chairman; L. Bernard 
Cauchon, Catherine Spirito and James F. Doherty: rear row, 
Richard J. Borden. George W. Parker, Louis C. Chase, Fred 
M. Birch. Donald S. Brayton and W. Frederick Holt. Center 
left. The National Cash Register Company exhibit. Center 
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the show was Roland T. Talbott of American Standard 
Watch Case Company, show chairman for the Provi- 
dence chapter of NAOCA. President L. Bernard Cauch- 
on, S. & B. Lederer Company, and other officers as- 
sisted. 

The following movies were shown continuously: 
“Hello Business” by Dictaphone Corporation and 
“Money at Work” by the chapter for the New York 
Stock Exchange. 

A novel twist was given the show when Bené & 
Company, Providence stationers, issued numbered 
badges to registrants, the idea being for each regis- 
trant to look for the person wearing the duplicate 
number. People finding their mate and returning to 
the exhibitor’s booth were given a Parker pen. 

Special events were Governor’s Night, April 14; Asso- 
ciation Day, April 15, and Business Education Day, 
April 16. 

Exhibitors were Addressograph-Multigraph, Ameri- 
can Register Company, Apco Stationers & Printers, At- 
well Company, Bené & Company, Inc., Commercial 
Controls Corporation, Comptometer, Dictaphone Cor- 

(Turn to page 153, please) 


AT BILTMORE HOTEL, PROVIDENCE, APRIL 14-16 

right, the display of Addressograph-Multigraph’s extensive 
line. Bottom left, a popular corner was this section by Bene 
& Co., Inc., local stationers. Bottom center, Metal Office 
Furniture Co. displays its line of posture chairs and con- 
vertible steel office furniture. Bottom right, the attractive, 
flower-filled booth of the Monroe Calculating Machine Co. 
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mooth sailing with the it OP iy = 


Dealers throughout the nation are sailing to greater 


profits with these “Top Flight’ Adding Machines. Ever 
thrill to gliding smoothly through cool water on a torrid 
summer day? That's the exhilaration these popular port- 


able machines give people harassed by figure problems. 


@ 
CNG DEALER ADDING MACHINE 
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HALLIN NAMED MANAGER OF HORDER STORES 


B. H. Hallin has been appointed general manager 
of Horder’s, Inc., eight retail stores, according to A. R. 
Skibbe, vice-president iA charge of Sales. 

Associated with Montgomery Ward’s for the last 17 
years, Mr. Hallin has served as store manager for 
various Ward stores throughout the Middle West. His 
wealth of experience in store management will be 
utilized to increase the efficiency and service which 








B. H. HALLIN 


Horder’s offers its customers in eight centrally-located 
stores in Chicago’s downtown area. 

During the war, Mr. Hallin served as operating of- 
ficer of the Fort Custer exchange, which did an annual 
business of $5,000,000. Under his jurisdiction were 
three restaurants, 15 post exchanges, a commissary, 
and a bus system. He was discharged with the rank 
of captain in April, 1944. 

A graduate of Dartmouth College where has was 
awarded a Phi Beta Kappa key, Mr. Hallin resides 
at 145 Cuyler Ave., Oak Park, Il. 

em 
OFFICIALS ARE APPOINTED BY IBM 

International Business Machines Corporation, New 
York, N. Y., recently announced the election of John G. 
Phillips as vice-president and treasurer and Harrison 
K. Chauncey as secretary. Fred H. Frick was elected 
assistant secretary. 

Thomas J. Watson, president, at the annual meeting 
stated that the average increase in prices of the com- 
pany’s products since 1939 amounted to but six per 
cent. There has been no increase in the company’s 
machine rentals, which form a substantial part of 
its business, Mr. Watson noted. 

——o?— 2 
MARCHANT APPOINTS c. W. ‘PATTERSON 


Marchant Calculating Machine Company agency at 
1000 Center St., Little Rock, Ark., recently announced 
the appointment of Charles W. Patterson as sales 
representative. For the past several years, Mr. Pat- 
terson has been with the Frank Lyon Company.—EEG. 
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INCORPORATE NEW FIRM AT JASPER, IND. 

A new firm has been started in Jasper, Ind., with 
the incorporation of the Jasper Production Company, 
Inc. The incorporators are Louis T. Koerner, Guy W. 
Lambert, Robert F. Kieffner, Arthur A. Barth and 
George A. Litchfield. 

According to the incorporation papers, the purpose 
of the firm is to carry on and conduct in the state 
of Indiana and elsewhere in the U. S. the general 
business of manufacturing, buying, selling, importing 
and exporting of household furniture, posture chairs, 
seats, chairs and seating equipment. It will also pur- 
chase, lease or construct necessary buildings and se- 
cure the required patent rights. 

The company is at present obtaining a patent on a 
spring back to be used on posture chairs. The spring 
will also be used on some models of the firm’s large 
executive chairs. 

—_——-o— 


FRITZ-CROSS PRODUCTION INCREASES 

The Fritz-Cross Company, 300 E. Fourth St., St. 
Paul, Minn., manufacturers of office steel posture 
chairs, announced that the factory production was re- 
cently increased to the point that the firm is in posi- 
tion to accommodate the trade with much quicker de- 
liveries than past conditions have permitted. 

¢ oie 


TAPNER HEADS NSA CONVENTION GOLF 


The 1947 NSA convention golf tournament to be held 
Thursday, October 2, at Olympia Fields Country Club 
south of Chicago will be headed by Chairman George 
B. Tapner, Industrial Tape Corporation. He will be 
assisted by Ray J. Eichenlaub, Service Steel Products 





GEORGE B. TAPNER 


Corporation; Robert W. Heck, Frank Mashek Com- 
pany; Eldon Just, Just & Son; Clark Roland, MarsHall- 
Jackson Company; and W. C. Clegg, The Clegg Com- 
pany. 

Announcement of the plans followed a recent: meet- 
ing of the golf committee in Chicago to decide upon 
the convention golf activities, climaxing the NSA pro- 
gram proceedings. 
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MISTER DEALER: 


We feel that the time has come for all dealers to pause and 
appraise the situation prevailing in the pen industry today with 
reference to all ball type writing instruments. We believe 

that we, at Sheaffer's, are in the best position to sound this 
note of warning because we can take a more dispassionate view 
of the ball type writing instrument as opposed to the conven— 
tional fountain pen than any other manufacturer. We make both. 


RESEARCH 

We spent a long time and a considerable sum of money in the 
research that preceded the release of the Stratowriter. We 
tried to remain calm in spite of the frenzy that captured 

the retailers and the consuming public with the first release 
of ball type writing instruments. Our research, plus 

our experience, had told us at a very early date this was no 
revolutionary instrument — no post-war wonder, but merely an 
instrument which gave the user a wider latitude in his 
writing habits than ever before. It is only in a very limited 
way a replacement for the conventional pen or pencil. 


YOUR CUSTOMERS TRUST YOU 

When the first ball type writing instruments hit the market, 
however, claims made for them were fantastic. The American peo- 
ple, being fundamentally honest, accepted these claims at their 
face value. In some instances, they were disillusioned by 
cheap, shoddy manufacturing, and in other cases they were 
equally disappointed because they found out very quickly that 
the product did not live up to the claims made for it. People 
are extremely busy these days. They cannot always take time 

to analyze a product carefully. They feel — and rightly 

so — that either a product is good or it isn't. Either it 
lives up to the claims of the manufacturer or the retailer 

who sold it — or it doesn't. They will not be patient. 

They must be told the plain unvarnished truth if their 
confidence is to be maintained. 


THOUGHTLESS ADVERTISING BRINGS COMPLAINTS 

We have advertised the Stratowriter to the public as attrac-— 
tively as we could, and yet we have exercised considerable 
restraint so that the public would not be led into thinking that 
they were getting more than was actually built into the prod— 
uct. We have issued very candid instruction sheets with 

every Stratowriter. We realize that many people did not read 
these carefully, but the point we want to make is that we are 
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doing everything possible to refrain from creating any false 
impressions in the mind of the consumer. It is important that 
the sales person read and understand the Stratowriter instruc-— 
tion booklet to be able to explain and to show the customer 

how to use and care for his Stratowriter. We have had 
complaints from consumers about the Stratowriter — something 
that any manufacturer can expect regardless of what he produces. 
We have investigated many of these and have found some 
evidences, frankly, of mechanical defects which were corrected, 
but in addition we have discovered an attitude of suspicion on 
the part of the consumer of ball type writing instruments due 
to one simple thing — general misrepresentation of the product. 


PROTECT YOUR CUSTOMERS 

You who read this, whether you own a store or work in one, may 
feel that you can do little to control the advertising policies 
of any manufacturer. You may feel that there is little 

you can do to call a halt to extravagant claims. We say that 
there is much you can do. Before you buy any ball type writing 
instrument, examine carefully the claims that the manufacturer 
makes for his product. If such claims are reasonable and the 
product is good, buy it. If the claims are unwarranted, 

don't buy it. The Stratowriter is a very definite part of the 
Sheaffer line. We feel that there is a place for this type 

of writing instrument in the field. 


GUARD YOUR REPUTATION 

If you already have in stock some ball type writing instruments 
made by an organization whose practices you have reason to 
doubt, we urge you to caution your customers that this instru- 
ment may not live up to their expectations. Ask your customer 
what he intends to use it for. Point out that it will do 

many things the ordinary pen or pencil will not do, but be 
equally careful to point out that it is not a replacement for 
either one. If you will do these things, you will be protecting 
your own good will — a paramount necessity if you plan to 

stay in business. 


SHEAFFER'S STRATOWRITER DIFFERENT FROM BALL TYPE 

WRITING INSTRUMENTS 
While the Sheaffer Stratowriter is a ball type writing instru- 
ment, it is entirely different from other ball point products. 
The holder for the fluid is constructed along similar lines 
to our conventional pens in that the writing fluid is placed in 
a plastic sac under pressure, and a continuous and even flow 
of fluid is further assured by a pressure bar on the inside of 
the writing unit. There is a vast and very perceptible differ— 
ence between the Stratowriter and other ball type writing in-— 
struments. Before buying any ball type writing instrument, 
carefully examine its construction. We urge you to safeguard 
your reputation for truth and reliability. 


Yours respectfully, 
W. A. SHEAFFER PEN COMPANY 














CRS; f C. R. Sheaffer, President 
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THE ROCHESTER STATIONERY CO. NEW HOME, FORMALLY OPENED APRIL 17 


Upper left, an attractive model office, one of the outstanding 
features of the new store. Upper right, a section of the beau- 
tiful new furniture showroom. Inset, officers of the 27-year- 
old organization are Hy Goldstein, vice-president; Max Gold- 
stein, president, and Joe Goldstein, secretary-treasurer. 


ROCHESTER STATIONERY FIRM 
OPENS NEW BUILDING 

The Rochester Stationery Company formally opened 
its new building at 8 Jay St., Rochester, N. Y., on 
April 17, 18 and 19. Hundreds of customers visited the 
showrooms during the three days and representatives 
from many of the leading manufacturers of office 
equipment and appliances were present to explain and 
demonstrate their products to the visitors. More than 
70 large floral pieces made the offices and showrooms 
a veritable florist shop. Hundreds of telegrams and 
good wishes were received by the proprietors and the 
visitors hailed the attempt to show how color in walls, 
in furniture, and accessories can make the office rival 
the home as a pleasant place in which to spend one’s 
daily life. 

The Rochester Stationery Company, Inc., had its 
beginnings in December, 1920, when it was formed as 
a partnership by three Goldstein brothers, Max, Hy 
and Joe. In a 20 x 40-foot one-room combination 
office, showroom, warehouse and shipping room, Max 
represented the wholesale merchandising division and 
Hy the commercial stationery section, with Joe the 
partner in charge of financial affairs. In this early 
stage, Max and Hy were the salesmen in their respec- 
tive departments and also worked in off hours to as- 
semble stock, pack and ship and in spare time do the 
office chores. 

As the business expanded, new space was found at 
108 Mill St., where, in 1922, a building was first leased 
and then bought. At this time, about 6,000 square feet 
was intensively used for all the activities of the organ- 
ization. After a catastrophic fire in 1924 which forced 
the boys to start all over again, the business was built 
up, new lines added, a furniture and office equipment 
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Lower left, a corner of the well-stocked office supply depart- 
ment. Lower center, a large section is devoted exclusively 
to the display of G-F steel office furniture. Lower right, 
visible records form an important part of the firm’s business. 


department founded, until by the year 1945, activities 
were extended to five floors at both 106 and 108 Mill 
St., a six-floor warehouse at 49 Andrews St., and a 
two-story steel shelving warehouse at 13 Factory St., 
with all facilities taxed to the utmost. The whole- 
sale division was represented by seven outside sales- 
men traveling from Erie, Pa., to Watertown, N. Y., 
reaching south to below the Pennsylvania border. 
The commercial and office equipment division had a 
sales force of the same number which covered com- 
mercial accounts in the city of Rochester alone. Total 
personnel of the corporation (incorporated in 1929) hit 
a peak of 85, and the merchandise involved in daily 
transactions represented tens of thousands of items. 
The wholesale division specialized in toys, holiday 
goods, school supplies, drug sundries, gloves, paper 
goods and sporting goods, while the commercial sec- 
tion could furnish the complete office, large or small, 
and keep it supplied with all its working accessories. 
The outstanding manufacturers of the country found 
representation in these divisions and quality names 
were the official standby. 


Found New Location in 1946 


In order to ease the strain on existing stockroom, 
receiving and shipping facilities and to offer more 
desirable working conditions for the employees, an- 
other location was looked for which could assimilate 
all the space then occupied. Finally, in 1946, such a 
building was found which seemed to offer most of 
these desired advantages. The new address is 8 Jay 
St., a large factory building formerly occupied by the 
Shinola Corporation, the Toddy Company and during 
the war years by Eastman Kodak Company. Inside 
floor space covers about 65,000 square feet on five and 
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one-half floors with three inside loading docks, two 
elevators and three complete stairway units. 

The biggest problem after acquisition of the build- 
ing was to convert it into offices, showrooms and stock- 
rooms in the most efficient manner and keep in line 
with material and building restrictions. With the 
least amount of new erection, the first floor was con- 
verted into general offices, a large combination show- 
room and stockroom of commercial stationery supplies 
and another large showroom for wholesale merchan- 
dise. The rest of the floor was utilized for general 
receiving and shipping and bin and bulk storage of 
the largest part of the commercial stocks. This latter 
department was so organized that commercial station- 
ery orders could be received, filled, packed and shipped 
in the most closely correlated manner. The second 
floor was devoted exclusively to stock and showrooms 
of office furniture and equipment, the third and fourth 
floors arranged to accommodate wholesale items and 
the large basement and partial fifth floor given over 
to surplus items in both departments. The warehouse 
and workshop for construction of interior steel units 
was also housed in the basement. 

The use of color was planned to provide the most 
attractive surroundings for both customers and em- 
ployees and succeeded in completely transforming a 
drab factory floor into pleasant showrooms and offices. 
Two shades of gray with a burnt orange trim not only 
forms a fine background for the gray steel furniture, 
but makes the general offices showrooms in themselves 
as well as most pleasant places in which to work. The 
merchandise showrooms combine the same grays with 
varying shades of green to provide a harmonious at- 
mosphere suitable for all types of items.. Strip lighting 
is used throughout the offices and showrooms to pro- 
vide a maximum of light with a minimum of obtrusive 
fixtures. For a durable and colorful floor, marblized 
asphalt tile was used, black and orange in the offices 
and black and green in the main showroom. 


Have Impressive Showrooms 


The most attention was given to the office furniture 
showrooms on the second floor. Two rooms were set 
up for these displays. In one, displays of chrome 
furniture, inexpensive wood desks, posture chairs, 
aluminum institutional furniture and steel shelving 
and factory furniture were each given individual at- 
tention. The other room, the larger of the two repre- 
senting about 3,500 square feet, was arranged to serve 
three purposes. The northeast section was segregated 
to be used as a complete visible filing display unit. 
The entire southern wall was partitioned into four 
model rooms each to be decorated in an individual 
color scheme. The rest of the main room was to be 
utilized for casual groupings of desks, filing cabinets, 
wood and leather chairs and davenports, occasional 


[WORK BENCHES] 


FOR OFFICE MACHINE SCHOOLING— 
An artist's conception, based on actual 
photographs of Capitol School of Type- 
writer Mechanics, Washington, D. C. 
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tables, steel furniture and metal and leather acces- 
sories, lamps and pictures. 

Color once again played the dominating factor; a 
medium gray-green was used as background color 
with one large wall papered in an attractive tan and 
green plant and leaf pattern, which made a different 
and very modern background for furniture displays. 
One of the small rooms was furnished with red leather 
wing chairs, davenport, and dark mahogany period 
furniture, all set off against a gay hunting scene pa- 
per. Two of the rooms were papered in grain finishes 
to compliment some of the modern desk suites, and 
the fourth was done in a deep flower pattern to har- 
monize with kneehole desks, love-seats and smaller 
tables and chairs for reception room use. A black 
linoleum floor was used throughout to make a striking 
relief for the furniture displays. 

The movement to 8 Jay Street was distributed over a 
four-week period, with the furniture and steel divi- 
sions moved first as complete units and then the over- 
whelming steady movement, truck by truck, of the 
thousands of individual items which make up the 
wholesale and commercial stocks. All was completed 
by the middle of January. When the even greater 
job of stock placement was finally accomplished and 
the best and most representative pieces of office and 
reception room furniture were finally assembled from 
all over the country, the official opening of the build- 
ing took place on April 17, 18 and 19. 

At present, Max Goldstein is president of the cor- 
poration, Hy Goldstein is vice-president and Joe Gold- 
stein is secretary-treasurer. Max was president of the 
Wholesalers’ Association of the United States and 
— from 1942 to 1946 and is now chairman of the 

oard. 
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CAPITOL SCHOOL OFFERS COMPLETE TRAINING 

The Capitol School of Typewriter Mechanics, 1508-10 
Benning Rd., N.E., Washington 2, D. C., is now offering 
complete training in the cleaning, servicing and repair 
of standard office typewriters, adding machines and 
calculators. 

Students may choose between a 36-week day course 
or a 60-week night course. 

The school has 100 different typewriters which the 
students can tear down and rebuild in learning by 
doing. 

The course also provides complete training in re- 
building and refinishing, including paint spraying, 
welding, and the use of machine shop tools and 


equipment. 
REST ROOMS CLEANING EQUIP 
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=“ CARBON PAPERS 

ing 

er a 

lvl- 

ver- 

the 

hon | is the most important announcement we 

pi have made in the more than forty years we 

come have been in business. 

lild- 

old \¢ e are ready to market the most unique and most beautiful 

oa line of carbon paper ever seen in America. You who are 

as accustomed to the standard somber carbon paper backs have 

ai a treat in store. Our Designers, Artists and Technicians 

ae have given full rein to their creative imagination. The result 

a will make you exclaim with delight. 

yurse 

‘the ion colors of breathless brilliance are now incorporated in 

he the new PEERLESS-IMPERIAL Carbon Line. And the 

1 re- ° ° e 

ing, rices are no higher than for ordinary carbon. 

vant p & fe ry 

| 2 ou customers have never seen anything to match it. 
We cannot imagine any Secretary, Typist or Purchasing Agent 
who will not want to buy it. 

f SHOP] 


Send for complete sample kit at once! 











PEERLESS-IMPERIAL—as every Dealer 
in America knows—are the makers of famous LESS e IMPERIAL CO oy INC. 
PEERLESS and TUCHTYPE RUBBER PEER Foctory: 
TYPEWRITER KEYS, IMPERIAL General OMe ee NEW JERSEY 
SPIRITCARB for spirit or gelatin hecto- 28 PEERLESS Ace, HEWN * BROADWAY 
graph duplication, RUBBER TYPEWRITER NEW YORK OFFICE : sit Mich 
and ADDING MACHINE PADS~as well DETROIT 18, 37 Linden mi ro a hie 
as inked ribbons and carbons for every CHICAGO 2, 179 W. Wosning 
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commercial need. CARBONS 
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deolers viewpoint. 
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SIX VIEWS OF SOUTHERN CALIFORNIA STATIONERS BUSINESS SHOW AND NEW BUSINESS HOME 


SOUTHERN CALIFORNIA STATIONERS OPENS A 
NEW BUILDING. SHOWS NEW MERCHANDISE 
Widespread publicity and a stimulus to customer 
relations are claimed by Southern California Station- 
ers, 818 S. Los Angeles St., Los Angeles, through the 
use of the formal opening of the firm’s new building 
recently to put on a show of new merchandise. 

“We mailed approximately 3,000 invitations and had 
an actual attendance during the two-day show of 
more than 2,000 visitors,” declares Ebenezer Wallace, 
president of the concern, in addition to telling how 
the splendid co-operation from suppliers added tre- 
mendously to the value of the displays. 


Use Globe-Wernicke Equipment 


The new offices were completely equipped with new 
Globe-Wernicke steel desKs and accessories, as weil 
as new bookkeeping, writing and filing equipment. 
After the show this equipment remained as the per- 
manent new fixtures in the offices. 


A display room 40 x 50 feet, immediately adjoining 
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the offices, was set up in display booth style featuring 
the many types of merchandise sold by a modern com- 
mercial stationer. Some of these items were being 
displayed for the first time in the Los Angeles area 
and excited much comment and interest from the 
many buyers for large organizations who attended 
the show. 

The entire warehouse stock was displayed through- 
out the building and was a constant source of amaze- 
ment to visitors who had not realized the scope of the 
office supply business. 

Food and coffee were served constantly from 10 a.m. 
to 10 p.m. for the two days of the show, April 15 and 
16, and more than 2,000 luncheons, dinners, teas 
and suppers were served. 


Eleven Years of Growth 


The new building culminates 11 years of steady 
growth since Ebenezer Wallace began business in 1936. 
The building was designed and constructed to carry 
out completely Mr. Wallace’s ideas for a modern, ef- 
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MULTITUDES BEPLOYEES 
witt GAY: 


“Sturgis Posture Chairs have brought new joy of living into our work! 
Now COMFORT as if one were sitting on air! POSTURE always, that 
protects the body all-day-long from fatigue, irritation and ailments! 
BALANCE that gives perfect freedom to every movement! ADJUST- 
MENTS of height and seat so quick and easy!” 

















And the Boss will say: 






“you ought to see the cheerfulness, the willing- 
ness, the INCREASED EFFICIENCY that 
pervade our entire personnel with the 
New Sturgis Chairs!” 


a &% (1 2Gts 
E post RE 
CHAARS 







INSTANT APPEAL! 







= For All-cay-long comfort  @)) NEW, DEEPER FULL-CUSHIONED SEAT 
*No. 624 FF Full 3“ Cushion—No deception. Soft, 
= , silient “Nukraft" topped with Foam Rub- 
The SMILE-MASTER ber—the cushion that gives luxurious 
Sturgis comfort to aircraft seating, with the 
Hee longest wearing quality. 
HAS EVERYTHING! 
IRE y NEW, POSITIVE SIMPLER ADJUSTMENTS 
Backrest Support. te j braces Weg 
ring : 
om- 4 
, Vertical backrest Horizontal backrest Seat height 
eing adjustment adjustment adjustment 
‘ae With a flip of the fingers these new chairs are firmly adjusted for just the 
ided position desired by the user. No tools required. 
igh- NEW FORM-FITTING BACKREST 
aze- aes Fits the natural curve of the back. Ample size— 
the ye 22" thick “Nukraft” and foam rubber. 
€ YOUR CHOICE OF BACKREST SUPPORTS 
AM. Bz THE “FIRM-FLEX". Firm yet flexible. Gives to every body 
and 4 movement. 
teas THE “FIRM". Latest improved design and construction of a 
Sturgis support long preferred by users. 
Write for full details 
eady 
1936. 
-arry 
be ef- 
OFF 
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ficient operation. The upper floor of the building con- 
tains 6,400 square feet devoted entirely to shelf and 
bulk stock of office supply items. A capacious elevator 
brings the merchandise up and orders are filled via 
chute directly into the shipping room. The ground 
fioor has a small retail store in front, with the general 
sales office immediately behind. The balance of the 
lower floor is given over to a large display room, addi- 
tional storage bays for carbon paper products and 
printing paper, and a large shipping department at 
the rear. A private driveway gives access to a truck 
area immediately joining the shipping department 
and into a private car parking space sufficient for 
16 passenger cars. 

The location of the building at 648 Venice Blvd. is 
just outside the downtown Los Angeles area in the 
heart of the automobile dealer section. It is readily 
available by automobile, street car or helicopter, and is 


free of traffic congestion. 
en So 


SAVEON OPENS STORE AT JERSEY CITY 

Just one ‘year and four months after Joseph Stern- 
berg, president and founder, was discharged from the 
armed forces, Saveon Office Supplies, Inc., celebrated 
their formal opening of a newly-modernized three- 
story building at 457 Central Avenue, Jersey City, N. J. 
It was a dual celebration, being their eleventh year in 
the stationery and office furniture business. 

The grand opening of the new building, which meas- 
ures 25 x 100 feet on each floor, was attended by 
many representatives in civic and business life of 
Jersey City. Cutting of the tape was handled by 
Judge Lewis Hansen, the democratic candidate for 
governor of New Jersey in the last election. 

From a small beginning on 72 Hutton street, at which 









store Mr. Sternberg worked alone, the business moved 
to 82 Hutton street, and then to 241 Central Ave., New 
Jersey, and 1018 Summit Ave., Union City, N. J., the 
latter site mainly used as a warehouse. 

The new Saveon building houses one of the largest 
lines of office furniture, shop equipment and commer- 
cial stationery in the state. The business in its new 
setup is divided into three separate departments. One 
for commercial stationery and printing occupies the 
entire second floor. The other department at the main 
floor street entrance is the display of office furniture 
and shop equipment. 

An additional department is located in the basement, 
where a modern furniture repair department has been 
installed under the supervision of an experienced 
cabinet-maker. Furniture and equipment are also 
stocked in the basement. The third floor is used solely 
as a stock-room for light goods. 

The organization now employes 12 persons, of which 
nine are men, all formerly in the service. 

The $50,000 building, of brick construction, is located 
on a main business street corner, and has shipping and 
receiving facilities on the Paterson street side. The 
outside color scheme is green, using variations on the 
terrazzo, porcelain, signs and windows. The neon signs 
are rose and grain. The main floor is a study in con- 
trasts of green and brown plaid wallpaper. The gen- 
eral office is well papered in a plaid brown with brown 
trimming. The executive office color scheme is red and 


grey throughout. 
2 


R. C. ALLEN MACHINES PROMOTED AT LOUISVILLE 

Louisville Typewriter Company, 106 South 4th St., 
Louisville, Ky., staged promotions and special displays 
in May on R. C. Allen adding machines.—CG. 


OFFICE ADRNITURE 


DESKS CHAIRS STEEL FILES 


Fate: 


SAVEON OFFICE SUPPLIES, INC.. MOVES INTO NEW THREE-STORY HOME 


Above left, main floor office furniture and shop equipment 
display room. General offices are located at rear of this 
section. Above right, second-floor commercial stationery 
department. The shipping room is at the left, the sales office 
in the rear. Lower left, private office of Joseph Sternberg. 
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president and founder. Lower center, brilliant illumination 
is one of the store front’s outstanding features. Lower right, 


a 
a section of the general offices. Pretty girl in the photo is © 
Vice-president Evelyn Sternberg, wife of the firm’s founder ~ 
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E [ IT Ss BRAND NEW. 


5. 


JUST OFF THE PRESS 


Gunlocke’s new 1947 Catalog. 


SPIT IPL GTS Peet 


It's a real sales tool. Illustrated 
and described is the complete 
line of Gunlocke Business Chairs 
now in production — chairs to 
answer every office require- 
ment from the executives suite 


to the general office or factory. 


ek OW VES OUT i TPE NS 


Send for your copy today. 


-H. GUNLOCKE 


WAYLAND, NEW YORK 





Among the inviting vistas that greeted old and new cus- 
tomers at the store’s formal opening on April 26 were: 
(upper left), the well-lighted, carefully-planned main floor, 
where thousands of stationery and office supply items were 




















JOHN H. DUNCAN FRANK R. PENNY 


THE ADVOCATE STORE HAS GRAND OPENING 

The Advocate Store, of Newark, Ohio, recently moved 
to a new location at 29 West Main St., and celebrated 
with a grand opening. Handling a complete line of 
office, loose leaf and filing supplies and equipment, 
the store is the exclusive representative for The Globe- 
Wernicke Co., manufacturers of wood and steel office 
furniture and filing supplies. It is also sales repre- 
sentative for Moore Business Forms, Inc., line of 
salesbooks and business machines. 

According to John H. Duncan, store manager, the 
supply store has been appointed distributors for L. C. 
Smith and Corona typewriters, Barrett portable adding 
machines, Rex-O-graph direct process duplicators, 
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THE NEW ADVOCATE STORE OPENS ITS DOORS IN NEWARK, OHIO 


displayed; (upper right), the well-stocked office equipment 
studio; (lower left), the office furniture department, where 
both steel and wood lines are featured; (lower right), a 
corner of the general offices, located at the rear of main floor. 


Speed-O-Print stencil duplicators, Cramer posture 
chairs, Herring-Hall-Marvin fireproof safes and bur- 
glarproof chests, and Pendaflex hanging file devices. 

The new store has twice as much sales floor and 
stockroom space. One floor, the office equipment 
studio, is devoted exclusively to office furniture and 
business machines. Here, under supervision of Frank 
R. Penny, office machine manager, any office machine 
can be cleaned thoroughly and quickly with newly in- 
stalled equipment. 

All rubber parts are removed and the machine is 
immersed in cleaning fluid, which is agitated by com- | 
pressed air. It is then placed in a washing machine § 
and sprayed with extremely hot water. The machine 
is dried thoroughly in an electric blower-type dryer, 
which prevents small parts from rusting. Then it is 
oiled and is ready for assembly and adjustment. 

The Advocate Store, which first began operations 
February 25, 1942, with two employees, now employs 
six. Francis H. Ryan, Robert D. Meinhardt and Ted © 
E. Bodle, Jr., are ex-GI’s now engaged in “on-the-job” | 
training. Elizabeth M. Ryan, Mr. Duncan and Mfr. 
Penny complete the personnel. 

Oe 
CLINTON, IOWA, FIRM CHANGES HANDS 

T. I. McLane, operating the T. I. McLane Printing 
Company, Clinton, Iowa, recently announced the salé| 
of the business to his son, Thomas I. McLane, Jr, 7 
who has been employed by his father for the past 15° 
years. The new owner is familiar with the affairs of | 
the business and its connections. i 

The transfer was made effective April 1. 
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HY”? FINGER-TIP CONTROL OF 


@ YOUR PERSONAL PROBLEMS 
with SMEAD’S | 


Sr MANUFACTURING CO. INC., HASTINGS, MINNESOTA 





SMEAD'S 7, 
Meivi 


With colorful tabs of lastéc 


The basic principle is sound. 
You read from left to right— 
like a book. 


Locate the guide you want, 
then the individual folder. 


The miscellaneous folder holds 
the occasional letter. 
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SY? 


(D7? GUIDES 


REG. U. S. PAT. OFF, i 
& 


DIRECT THE EFFORTS OF THE FILE ay 


Sumastan eae 








When you refile, use the num- 
ber shown on the folder tab 
—place behind the guide of 
the same number. Aft the 
same time you double check 
against the alphabetical char- 
acters. 


Use an OUT GUIDE to control 
material taken from the file. 





























Several colors 
for classification. 
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Celiuloid Tabs 
1987-25 
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The de luxe miscellaneous folder. 
Angle insertable tabs. 
20 point Smeadfibre. 








The individual folder. 
Note the TWO-PLI-TOP at the 
point of greatest wear. 
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The miscellaneous folders. 
Green Jutefibre. 








ACELINER 


“World's finest stapler’. 
Staples, pins, tacks and 
hand fastens. 


ACE STANDARD 


Largest seller in the Ace 
line. Staples and pins. 
Gives unexcelled stapling 
performance. 


m- 
ab 
of 
he 
ck ACE SCOUT 
r= A durable, long-life sta- 
pler. Staples, pins and ACE CLIPPER 
tacks. Guoranteed for 5 Light weight, easy action. 
years. Will last a lifetime. 
rol 
le. 
ACE PILOT ACE STAPLES 
— Precision built by skilled Have highest tensile pene- 


workmen. Staples ond 
pins. 


trating strength. Made of 
finest steel wire. 




















IT BRINGS THEM BACK @gqcuptmem 
FOR OTHER PRODUCTS  fumehoMauag 


Merchants the world over have found Ace Stapling Equipment one of the 
most profitable lines they ever handled. It assures them a rapid turn-over, 
reduces their investment to a minimum and brings their customers back 
for other stationery supplies when in need of them. Yes, Ace Stapling 
Machines and Staples are goodwill builders, the most valuable asset 
your store can have. ALL-ROUND wire 


Every Ace Machine and every Ace Staple is produced with a degree of ala nanan abe aca 


skill and watch-like precision unapproached in the history of the stapling 
industry. This fine workmanship, plus the best materials obtainable, give es. Recig 
to Ace Products those smooth, efficient, reliable operating qualities treated by Ace 


so greatly appreciated by all those who use them. process. 
Compressed edges give Ace 


D THROUGH DEALERS EXCLUSIVELY Staples higher tensile, pene- 
— . ” trating strength. 











IN CANADA e ACE FASTENER (CANADA) LTD., 504 ST. LAWRENCE BLVD., MONTREAL 
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LETTER SIZE 
16 in. Deep 














(WITHOUT INDEXES) 


3000 L illustrated 
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STORE SALE SMEN £7] e] 
No. DESCRIPTION WIDTH HEIGHT | DEPTH | SHIPPING WT. 
- 2 LETTER FILE DRAWERS a te 
| Fatlunra 300!  osee aan ane 14,7; in. | 301, in. | 16 in. 53 Ibs. 
| LETTER FILE DRAWER 
Falura 3002 | CUPBOARD 14,7, in. | 30!/,in. | 16in. | 50 Ibs. 
| BASE—COMPLETE UNIT 
2 LETTER FILE DRAWERS 
Fatwrd 300i L | ACH EQUIPPED WITH LOCK | 14.7 in, | 30I/,in. | 16 in. 54 Ibs. 
| BASE—COMPLETE UNIT 
| LETTER FILE DRAWER with lock | 
2L | | CuPBoarD WITH LOCK 14-1. in. | 30! in. | 16 in. ' 
Futura 300 1 BASE — COMPLETE UNIT ré! OI 5! Ibs 
Fulura 3000 | LETTER FILE DRAWER 14; in. | 1214, in. | 16 in. 18 Ibs. 
| LETTER FILE DRAWER = i : . 
Futura 3000 L EQUIPPED WITH LOCK 1455 in. | 12'/%, in. | 16 in. 18 Ibs. 
, | CUPBOARD EQUIPPED : : p 
Patera 3000S | i curoann £0 14 in. | 12 in. | loin. | 13 Ibs. 
Falunra 30008 | vase surrorr 14. in. | 5l/in. | 16 in. 5 Ibs. 








eet Sxeel Sales Corp. 300 EAST 145TH STREET + NEW YORK 51, 
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FILING SYSTEMS 





























































































































301/," 30!/" 
DESK HIGH DESK HIGH 
CARD CARD CARD 
CAPACITY 15000 CARDS CAPACITY 12000 CARDS CAPACITY 9000 CARDS 
with BUILT-UP FEATURE 
For all your . 
CARD FILING “ 
NEEDS ? 
| 
Styled by Pulura 36I/," 36!/," 
in Grey lustre Finish 3x5 Low Counter Height Low Counter Height 5x8 
x 
CARD CARD CARD 
CAPACITY 18000 CARDS CAPACITY 15000 CARDS CAPACITY 12000 CARDS 
Ne. SINGLE DRAWER CARO WIDTH —s-H.. D CAPACITY Potoenay wk 
F 335 Futura 3x5 6l/, 5I/, 16" 1,500 53, Ibs. “ 
F 346 Fulura 4x6 7\/, 6!/, 16" 1.500 63, Ibs. 
F 358 Futura 5x8 | | 7% | 16" | 1.500 | 8 Ibs. 
F 369 Futura 6x9 10!/, 8l/, 16" 1,500 12/5 Ibs. 
No. DOUBLE DRAWER caro WIDTH —sH. D CAPACITY ene so oe 
F 3352 Futura 3x5 | 123% | 5% | 16" | 3,000 934 Ibs. cata 
F 3462 Futura 4x6 141/, 6l/, 16" 3,000 11 Ibs. 
F 3582 Futura 5x8 1834 7\/g 16" 3,000 151/, Ibs. 
F 3692 Futura 6x9 20!/, 8l/, 16" 3,000 211/, Ibs. 
Aut Szreel Sales Corp. 300 EAST 145TH STREET + NEW YORK S1,N. Y. 





1947 


OFFICE APPLIANCES, June, 1947 


79 





COLUMBIA VALLEY PRINTING 
FIRM 25 YEARS OLD 


The Columbia Valley Printing 
Company, 112 Orondo Ave., Wenat- 
chee, Wash., in the “Apple Capital 
of the World”, recently celebrated 
its twenty-fifth birthday, marking 
a quarter of a century since its 
humble begining back in 1922 when 
C. W. Finlayson started business 
in an upstairs location above what 
is now the Fashion Shop. A printer, 
a pressman and a bindery girl were 
the first employees. Now, this thriv- 
ing concern employs 22—ten in the 
print shop and 12 in the sales de- 
partment. 

When Founder Finlayson died in 
1942, E. C. Knoebel, the present 
manager, who had been with the 
company 18 years, took over the 
management. Just the year before, 
the company acquired the Wenat- 
chee Printing Company and moved 
to its present location. In the spring 
of 1944, additional adjacent space 
was acquired which doubled the 
store space facilities, making a 
total of 13,000 square feet. 

The only rubber stamp manufac- 
turing plant in north central 
Washington is operated by the com- 
pany. Here are made the stamps 
used by the fruit industry on We- 
natchee and Okanogan districts. 
Here also is operated the Address- 
ograph mailing service for the area. 

Columbia Valley Printing Com- 
pany specializes in orchard, ware- 
house and business forms 
carries as “stock forms’? some 60 
different ones used by the fruit in- 
dustry and general business. 

In its varied departments, the 
firm handles loose leaf books and 
many forms of business forms, con- ; 
ducts an office furniture, accessory ee 
and filing section, and maintains an_ ture, accessory 
office machine department with — 
complete service and repair facili- 
ties. 


WENATCHEE 
FIRM—Above are 
and sections of the 
main floor of the 
25-year-old Co- 
lumbia Valley 
Printing Company, 
Wenatchee, 
Wash., devoted to 
loose leaf, bound 
books and busi- 
ness forms. Pic- 














DR. RIVA WRITES BOOK ON BOOKKEEPING 

“Methods and Mechanisation” is the title of a new 
volume by Dr. Nicola Riva of Italy dealing with prob- 
lems of mechanical bookkeeping. 

These books are available on order from Ufficio Studi 
Costi, Via Serbelloni, 8, Milan, Italy. The price is 300 
lire for Italy and 400 for other countries. 

In a foreword to the book, Dr. Riva declares, “The 
businessman who allows his business to be hampered 
by poor accounting methods is far behind the times 
when the commercial and industrial facts are be- 
coming more complex.” 
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MACO EXHIBIT PLANNED AT NEW YORK SHOW 

The industry has been invited by the J. L. May 
Company, New York, N. Y., to visit the Maco display 
at the Hotel New Yorker, Room 824, during the forth- 
coming New York Stationery Show, June 16 to June 
21, at New York City. 

Exhibited will be the complete dealers’ line of tags, 
labels, tickets and other specialties, as well as the 
complete Christmas line of gift tags, cards, seals and 
other items. 

Frank May and other representatives of the May 
organization will be on hand to greet the trade. 
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for your Direct Image Offset Duplication! 


CHEAPER THAN METAL, MORE DEPENDABLE THAN PAPER— 
BETTER THAN BOTH! 


WHY PLASTIC PLATES ARE SUPERIOR 














1 Correction does not pierce plastic coating. 
2 Grease- and water-receptive plastic coating. 


3 Plastic-impregnated base stock impervious to 
water. 


Plastic plates are superior to ordinary plates be- 
cause of their patented construction. The plastic- 
impregnated base stock is impervious to water, so 
it develops no pronounced curl and does not stretch. 
The plastic coating lets you make easy corrections 
that consistently “hold up” and cannot be noticed. 


Top-Quality PHOTOGRAPHIC 
Offset Plastic Plates, Too 


Photographic offset plastic plates eliminate the re- 
graining and other nuisances of metal plates. Cut 
your costs and forget humidity problems. Check 
the coupon for complete details on how photo- 
graphic Plastic Plates can help you. 


SEND COUPON TODAY 


FOR YOUR FREE PLATES 
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Now you can obtain better direct image offset duplication at Jess cost 
by using the new Remington Rand plastic plate. Here are a few of 
the many advantages this patented plate gives you: 


| 


2 


Consistently better corrections that hold up for the 


A quality run under average conditions at least eq 
aluminum plates. 


No oxidation or “‘curl up”’: 


Top illustrating qualities: 


length of run. 
ual to that of 


you file these plates easily. 


the translucent plate surface resembles 


drawing paper, is ideal for either free hand or traced illustrating. 


High tensile strength eliminates the “stretch problem”, gives you 


“stay put” loops. 


After exhaustive tests, laboratory technicians state: 
carbon paper ribbon, this plastic plate produces copies at least equal, 
and in many cases superior, to top-quality photographic offset work!” 


“Typed with a 


To demonstrate this new plate’s manifest superiority, we will send you 
without charge 3 direct image plates to use on your own duplicator. 


Get your free plates now. Just phone your nearest Remington Rand 
office or send us the coupon below. 








DUPLICATO 


Reminglon Rand 


2 MAIN STREET, BRIDGEPORT I, CONN. 


r 


typewriter, and a ribbon of: (J Cloth Fabric, (J Carbon Paper 


SUPPLIES DIVISION 


[-] Send me without charge 3 direct image plastic plates. I use i——wwep— «C8 





My offset machine is a , Model No. 
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S (JSend me free information on photographic offset plastic plates. 
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F. X. Burke, New York, Robert R. Bentson and Oscar 
Bjorseth, all of Western Manufacturing Company, 
Aurora, Ill., dropped in at O.A. headquarters for a visit 
on April 29. They had been in a huddle on mechan- 
dising plans for a line of steel filing specialties. Mr. 
Bentson represents the third generation of the family 
in the steel equipment business. His grandfather, be- 
fore opening his own business in Aurora, was con- 
nected with the old Krag-Imperial Steel Equipment 
Company. The young man’s line is not competitive 
with that of the older company named for his father 
and now headed by his uncle. Although the Western 
company is comparatively new, Mr. Bentson and his 
distributors are optimistic about matters of production 
and sale. 


Harry C. Converse, The Converse Company, Seattle, 
Wash., signed the Guest Book on April 29. Sales agent 
for SoundScriber Corporation, he had been east for an 
elaborate sales convention at the company plant, a 
convention in which customers of the company co- 
operated by telling how well the equipment served 
them. Concentrating on SoundScriber and Kellogg 
Select-O-Phone, he enjoys a substantial business in the 
Pacific Northwest, with offices in Seattle, Portland and 
Vancouver. 


Arvie Goldstein, secretary-treasurer of Fixtures 
Manufacturing Corporation, Kansas City, Mo., was a 
Guest Book signer on Friday, May 2. He was in Chicago 
in the interests of an item for hotels, restaurants, 
and clubs, recently added to his company’s line of 
products. Mr. Goldstein also took time to visit some 
dealers and manufacturers’ representatives in the 
office equipment field. Organized only a short time 
ago, the Fixtures Manufacturing Corporation has 
already built up a substantial volume of business in 
costumers. 


E. B. Engelstad, Engelstad’s Typewriter Exchange, 
Vancouver, Wash., was a Guest Book Signer on May 7. 
Mr. Engelstad was literally on a flying trip to make 
contact with certain manufacturers whose lines he 
and his associates were interested in obtaining for 
the Pacific Northwest territory. Mr. Engelstad is so 
convinced of the business opportunities in his home 
market that he is planning to launch a new enter- 
prise within a short time. 


Leo E. Adams of San Francisco dropped in at OA. 
headquarters on May 13. A manufacturers’ representa- 
tive specializing in loose leaf, but interested in other 
merchandise as well, he was calling upon manufac- 
turers in the Middle West, making the trip by auto- 
mobile. He planned to drive through Wisconsin and 
Minnesota upon his return, making calls in both of 
those states. For years he has been established at 
329 Minna Street in the Golden Gate city. 


J. B. Barron, Calgary, Alberta, Canada, proprietor 
of Universal Coin Wrapper, Inc., and Mrs. Barron 
stopped at OFFICE APPLIANCES May 13 on their way 
east to a convention in Toronto. Mr. Barron is de- 
veloping plans for the marketing of his product in the 
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United States. An office is maintained with Krasberg 
& Sons Manufacturing Company at 2501 Homer St., 
Chicago 47. 


Ben Sanders of J. Wierschem, J. W. Brouwersstraat 
15, Amsterdam, Holland, was a caller at OFFICE APPLI- 
ANCEs editorial department on Friday, May 16. He had 
arrived two weeks earlier on the maiden trip of the 
new “Mauretania”, most of his time having been 
spent with New York and Chicago manufacturers of 
the office supply lines he represents in Holland. He 
expected to go next to Toronto and Montreal, thence 
back to New York for his return trip on the “Queen 
Elizabeth”. 


Herman Bergstein, treasurer of the Fair Furniture 
Company, Newark, N. J., inscribed his name in the 
Guest Book on May 22. Mr. Bergstein was on his way 
home from a seven-week business trip which took him 
to practically all parts of the country. He made ap- 
pointments of sales representatives in most areas. He 
reported that his firm will install new production 
equipment in the near future and is now launching 
a program of sales expansion. 

Ra 
HEDGES ADDS SALES REPRESENTATIVES 

Howard Hedges of Hedges Manufacturing Company, 
Chicago, recently announced the addition of two new 
sales representatives. George S. Long & Sons, 3100 
Losantiville Rd., Cincinnati 13, Ohio, will represent 
Hedges in Ohio, Michigan and West Virginia. John 
Pydlek of House Springs, Mo., will represent the com- 
pany in Kentucky, Illinois, Indiana and Missouri. Both 
representatives are well known to the trade and have 


been associated with the industry for many years. 
I 


CLARY ESTABLISHES KANSAS CITY BRANCH 

The Clary Multiplier Corporation, Los Angeles, Calif., 
recently established a branch office in Kansas City, 
Mo., to serve the midwest area. The company now 
occupying office space at 1012 Baltimore Ave., in the 
Fluor Building, with F. L. Randall as branch manager. 
Sales and service facilities will be maintained, Mr. 
Randall says. 

The Kansas City office links a nation-wide chain 
of cities for the eight-year-old company.—GMH. 

sistas tata 





4 
MARY HAS MANY FRIENDS—Joseph L. Seitz, president of 
Underwood, Ltd., takes the microphone to pay tribute to 
Miss Mary McMahon (left), veteran employment manager, 
at a Toronto, Canada, luncheon staged in collective appre- 
ciation by 600 men and women for the personal help and 
guidance given the 300,000 applicants Miss McMahon placed 
in jobs during the past 40 years. At the right is Mrs. A. M. 
Hobberlin. whose original plan for a small gathering of 
Miss McMahon's close personal friends mushroomed into an 
event said to be the largest of its kind Toronto ever saw. 
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How Does Your Carbon, Ribbon and Duplicating 
Supply Department Rate on this Dealer Quiz? 
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You Can Answer All These Questions Right, 
if you hold an OLD TOWN exclusive franchise 


MEMBERS OF THE OLD TOWN FAMILY: 


¢ Hektograph and Spirit e Carbon Paper Ribbons 
Carbon Papers 
Carbon Rolls 


Stencil Duplicating Inks 


¢ Dupliforms 
(Printed Master Units) 


e Inked Ribbons Duplicating Fluid 


¢ Typewriter and Hand Cleansing Cream 


Pencil Carbons ¢ Duplicating Supplies 
e And Related Items 





RIBBON & CARBON CO., INC. 
750 PACIFIC STREET, BROOKLYN 17, NEW YORK, N. Y. 











SALES AND SERVICE EVERYWHERE 


We do not own or operate any branch offices. Old Town products are distributed 
only through the best stationers and office supply dealers in every locality 


~My 








J. N. JERSEY IS MITTAG & VOLGER PIONEER 

A lifetime of progress in the industry can be ade- 
quately reviewed by J. Nelson Jersey, pioneer carbon 
paper worker who is now 79 years of age. He has 
been employed with Mittag and Volger, Inc., Park 
Ridge, N. J., for 55 years during the 60-year-old 
history of the company. 


It has been Mr. Jersey’s privilege to watch the birth, 
development and maturity of the carbon paper busi- 
ness. Born December 5, 1868, just missing the explo- 
sion of the Civil War, Mr. Jersey, when a young man 
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J. N. JERSEY IN EARLY DAYS 





J. N. JERSEY RUNS COATING MACHINE 


of 24, threw in his lot and will to work with the then 
infant Mittag Company, carbon paper manufacturer. 
Not only was this individual company then in its 
beginning—but the business itself was part of a newly- 
discovered industry. It had been but a few years before 
that a process was found for coating paper with a 
transferable substance so that it could be used to make 
duplicate copies. 

Frank O. Mittag, Sr., later joined by Theodore Volger, 
originated the company of Mittag & Volger and set 
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about to improve the product. It was at this time 
that J. Nelson Jersey was employed by Mr. Mittag. 
He, together with five other employees, wielded camel’s 
hair brushes, 814 inches wide, to paint a crude ink 
mixture on the thin paper. To our modern minds, 
this slow hand-coating process would seem to produce 
meager results, but for ten years Mr. Jersey and his 
co-workers each turned out 1,000 sheets of carbon- 
coated paper a day. 

Finally, as with many other American industries, 
machines started to make work easier and Mr. Jersey 
found himself operating the first carbon-coating ma- 
chine to be used—and which had been invented by 
Frank Mittag. 

Mr. Jersey looks back with great pride and satisfac- 
tion at the productive life he has led. Often when he 
is operating the huge carbon-coating machine which 
efficiently coats a ton of paper a day, he pictures the 
young man who was himself so long ago, laboriously 
coating one piece of paper after the other by hand. 
“Yes,” he sighs thankfully, “There’s been a lot of 
changes—for the better, too.” 

Mr. Jersey received a gold lapel pin and a diamond 
ring from the company as an expression of their 
appreciation for his 50 years of unfailing service. 


—_@—i 9 —____—_ 


PLAN STORE MODERNIZATION CONFERENCE 

A panel of approximately 40 architects, retail execu- 
tives, engineers, designers and educators will conduct 
the first conference on store modernization, which will 
take place concurrently with the Store Modernization 
Show at Grand Central Palace, New York, N. Y., July 
7-12, it was announced by John W. H. Evans, man- 
aging director. 

Mr. Evans also stated that educational exhibits for 
retailers will be an additional feature of the show. 
One such educational booth will be maintained by the 
United States Department of Commerce, which will 
display printed material prepared by the department 
for the guidance of retailers, and another will be 
staffed by members of the New York chapter of the 
American Institute of Architects, with drawings and 
models of store plans as one of the features. 

Each of the six panels, covering store lighting, store 
layout, use of materials, customer comfort, display and 
fixturing, and store fronts will be conducted twice dur- 
ing the week, but different authorities will head the 
second series of panels. 

Admission to the conferences and exhibits is with- 
out charge and registration cards may be obtained 
from the Store Modernization Show, 20 East 55th St., 
New York 22, N. Y. 

Entries in a nation-wide competition among students 
at architectural colleges for plans for modernization 
of shopping centers consisting of ten to 12 stores will 
be exhibited at the show and will be judged by a 
committee of the New York chapter of the A.I.A. 

On display in the exhibit booths will be lighting 
fixtures, floor and wall coverings, ceilings, store fronts, 
display cases and fixtures, signs, refrigeration equip- 
ment, cash registers and other related equipment for 
store modernization. 

ae ee eee 


INCORPORATE STAMP WORKS AT LITTLE ROCK 
Articles of incorporation were filed with the secre- 
tary of state’s office, April 26 by Grueny’s Rubber 
Stamp Works, Inc., Little Rock, Ark. The firm was 
listed for manufacture of stamping and labeling de- 
vices and office supplies. The following are incor- 
porators: Paul Gruenberg, Lillian Gruenberg and Wil- 
liam E. Gruenberg. A sum of $50,000 was listed as 
authorized capital—EEG. 
———o ie? 


MEMPHIS FIRM REOPENS AFTER FIRE DAMAGE 

The Office Machine Company, 26 S. Third, Memphis, 
Tenn., has reopened after the slight damage done by 
a fire was repaired. Several stores in the block were 
hit by the blaze.—CG. 
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You dealers told us, “The biggest thing Water- 
man’s can do for the trade is to bring back the 
$5 pen that was our bread and butter before 
the war.” 

Here itis! A Taperite, only modern hooded- 
point pen that permits selection of a point to 
match personal writing style... with such “ex- 
pensive pen” features as a Tarnish-proof Lu- 
malloy Cap, One Stroke Filler, Inkquaduct 
Feed, hand ground 14 kt. gold point, choice of 
Jet, Grey, Maroon or Blue barrels . . . and it’s 
only $5, the price most people want to pay for 
a quality pen! Crusaders are money-makers 
that will swish through your store as fast as 
you can ring up sales! Write for details on this 
new fast-seller today! L. E. Waterman Com- 
pany, 344 Hudson Street, New York 13, N. Y. 

WY 


he Ciusader 
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Men’s Crusader, No. 517 or 
Ladies’ Pen, No. 517V, list 
$5. Men’s Pen and Pencil 
Set, No. TX517; Ladies’ Set, 
No. TX517V, list $8. 
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This is the Promotion-— 


All-out promotion of the Cru- 
sader—to reach 9 out of 10 of 
YOUR customers — begins 
May 31 on Gang Busters and 
continues each Saturday night 
telling nearly 20 million lis- 
teners to 197 radio stations 
about this great new $5 pen. 


# ADS FOR YOU! 


Order complete 1 col. or 2 col. ads 
for your local newspaper, written to 
tie-in with Waterman’s triple-power 
national promotion. Or, if you build 
your own ads, we'll supply art for 
illustrations. 


SPOTS FOR YOU! ® 


Make Gang Busters a local program 
sel ing for you in your community! 
We Il supply material for radio spots— 
35 words, half minute, one minute or 
longer! Ask for it now! 
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In June, Collier’s, Look, The 
Saturday Evening Post, This 
Week, American Weekly, and 
other big mass-circulation 
publications will feature full- 
page, full-color ads reaching 
more than 100 million readers 
—selling the Crusader! 





@ DISPLAYS FOR YOUJ 


This handsome 8-color lithographed 
display is a “‘stopper’’—there’s one 
on the way to each of our regular 
dealers now. To make sure you're 
not missed ask for your display when 
ordering mats. 





GET STARTED NOW —BY ORDERING FREE MATERIAL 


No other pen writes like a 


Waterman's 
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COMMERCIAL STATIONERY TO NEW LOCATION 


A new home on their thirtieth anniversary has been 
occupied by the Commercial Stationery Company, well- 
known Chicago firm, moving from 173 W. Madison St. 
to 325 W. Madison St., where the location offers a 
width of 54 feet and depth of 189 feet. The company 
is now operating with 3,000 additional square feet of 
space and is located on the second floor with private 
freight elevators. The retail outlet in the Loop remains 
the same, at 175 West Jackson Blvd. 

Announcing the new location, President H. C. Bur- 
bery declares to the trade, “In the new location we 
will be in a position to improve upon our service and 





NEW HOME OF COMMERCIAL STATIONERY CO. 


also carry in stock a more varied line of quality mer- 
chandise covering the stationery and office furniture 
field. A new and large completely-equipped showroom 
will be at your disposal where you will be able to see 
at all times the latest in office furniture, bank equip- 
ment and stationery items.” 

Jack Perry is manager of the retail store and also 
serves as vice-president. S. W. MacDonald is treasurer 
and C. E. Bodeen secretary. Charles Krieger is general 
manager of the banking department. Harry L. Short 
continues to be located with Commercial Stationery 
Company at the new address, representing Columbian 
Art Works, Inc., Oakville Company division of Scovill 
Manufacturing Company, Handy Roll Company divi- 
sion of Balscor Company, Cushman and Denison Man- 
ufacturing Company, and The Eraser Company, Inc. 

Commercial Stationery Company began 30 years ago 
at 221 West Madison St. The banking department, a 
fast-growing divison of the organization of direct rep- 
resentatives of manufacturers, was started seven years 
ago. Since that time many new products have been 
added, including one just now being introduced, an 
ingenious machine for fast sorting of coins. The bank- 
ing department features products of such companies 
as Johnson Fare Box and C: L. Downey Company. 

Other companies represented by Commercial Sta- 
tonery include Wilson Jones, Brown-Morse, Cole Steel, 
Royal Metal Furniture, Dependable Manufacturing 
Company, Tru-Posture Chairs, Eagle Pencil, Eberhard 
Faber, Joseph Dixon Crucible, Imperial Methods, Ox- 
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ford Filing Supply. Louis Melind, Sanford Ink, Eaton 
Paper, Columbian Art Works, C. L. Barkley, and a 
number of others. 

I 
COLOR MOVIES SHOW NEW ACCOUNTING METHOD 

A radically new, yet basically simple, system of 
accounts receivable control is dramatically presented 
in the new 20-minute, full-color, sound motion picture 
“Saving With SUIAP,” released recently by the systems 
division of Remington Rand, Inc. SUIAP denotes the 
Simplified Unit Invoice Accounting Plan that speeds 
and facilitates receivable procedures, according to the 
manufacturers. 

“Saving With SUIAP” traces the development of 
accounts receivable from the “spindle” credit system 
of an old-fashioned country store through the stages 
of bound books and loose leaf ledgers to systems of 
machine posting and the new ledgerless accounts re- 
ceivable plan. It shows how this work-saving plan, 
through the elimination of all posting, provides re- 
markable speed and accuracy and how positive con- 
trol over credit and collection activities is established 
through the use of colored Graph-A-Matic signals. 

The advantages of a unit operation, where one 
operator handles all credit, accounting and collection 
operations for a group of accounts, is portrayed in 
action and dialogue. How records are provided with 
certified fire protection at the point-of-use and other 
unique features of the system are presented clearly 
and convincingly. 

Prints of this new film are now available in Rem- 
ington Rand offices in all sections of the country, 
and showings to interested groups or to officials of 
individual companies will be arranged upon request 
by systems division representatives of any local Rem- 
ington Rand office. 
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FRAMINGHAM FIRM INCORPORATES BUSINESS 

H. M. Nichols & Company, Inc., handling typewriters 
and office equipment at Framingham, Mass., recently 
announced that, “in order to provide for the increase 
in our business and to be in a position to expand in 
the future, we have incorporated our business on May 
13, 1947.” The corporate name is as given above. 
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GERMANS RESTORE TYPEWRITERS—A Berlin resident ex- 

amines a display in an exhibition designed to show Germans 

how war-damaged machinery can be restored to usefulness 

through chemical treatment. The charred typewriter at the 

right was salvaged from the rubble of a bombed building. 

At left are parts of a similarly-damaged typewriter that have 
been reclaimed through use of chemicals. 
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F office worker sits in a chair nearly 
2,000 hours a year. It is good busi- 
ness and good sense to make sure that 
the chair is comfortable, thereby reducing 
fatigue and increasing productivity. 


Five adjustments on Goodform Alu- 
minum Chair No. 2123 permit it to be 
fitted to each individual, and thus pro- 
vide good seated posture and practical 
working comfort. It is specifically de- 
signed for use by secretaries, stenog- 
raphers, typists and machine operators. 


Goodform Aluminum Chairs have 


GOODFORM ALUMINUM CHAIRS e M 


means 











Comfort 














Chair shown is Goodform No. 2123 ie 


welded joints. They will not split, 
splinter, or develop rough edges to 
tear hosiery and clothing. Foam rubber 
cushioning over a shaped seat and back 
bring a new sense of seated comfort. 
The sparkling anodic finish of natural 
aluminum retains its new appearance 
throughout the years. There is no paint 
to scratch, mar or chip. 


No. 2123 is the finest stenographic 
chair on the market. It will last a busi- 
ness lifetime. Invest in good office seat- 
ing—buy Goodform for working comfort. 


e METAL FILING CABINETS « STEEI 
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GOODFORM 
Adjustable 


ALUMINUM CHAIRS 
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A product of THE GENERAL 
FIREPROOFING COMPANY 


425 East Dennick Ave. 
YOUNGSTOWN 1, OHIO 


SHELVING « STEEL STORAGE CABINETS 
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“CHAMPION CLASP” FIRM PRICES 


The clasp envelope that is always “out in Prices listed in our February 
1, 1947, Price Supplement 


° are FIRM PRICES. Orders 
sturdy seams . . . improved (round edge) eee aa etait 0 


front."" A rugged performer with wide, 


metal clasp ...a “champion” with a rep- this supplement and all un- 

‘ . P ipped ord fil 

utation of service that builds repeat sales. eT ee 
will be invoiced at prices 


Champion Clasp...... a Quality Park shown. 








quality product! 


SOLD THROUGH DEALERS ONLY 7 tat Rite ei 











QUALITY PARK ENVELOPE CO. uality 
frou” 
J 
* General Office and Factory, Quality Park, St. Paul 4, Minn. ee 
* Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Ill. Se 
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DIXIE CHROME PRODUCTS are popular and profitable today! 


Here’s furniture with a vast buying 
audience... furniture that appeals to 
everyone. Housewives, business and 
professional men, hospital and hotel 
managers and beauty shop operators, 
all can spot the convenience, comfort 
and good looks of DIXIE CHROME. 
All surfaces, including rear of back, 
covered with heavy-duty MASLAND 
DURAN or DUPONT PLASTIC avail- 
able in many popular colors. Basic con- 
struction is of heavy, seasoned oak for 
rigid strength. Visible framework is of 
heavy-wall Shelby Seamless Steel tub- 








ing in the latest, most modern method 
of chrome-plating, the “Udylite” finish. 
Profit with quality DIXIE CHROME 
PRODUCTS...from the largest 
chrome-plating plant in the South. 
Write for price lists... YOU'LL BE 
SURPRISED AT THE LOW COSTS 
...AT HOW QUICKLY WE’LL 
SHIP YOUR ORDER. 

This label assures you of the 


finest in quality and work- 
moanship. 


DIXIE CHROME PRODUCTS 


2509 Oakland Avenue, Dallas, Texas 








THE DIXIE BELLE... perfect for boudoir, 
office or any room. DURAN PLASTIC cover- 
ing. All steel coil or No-Sag type springs. 
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DIXIE-BELLE...two-place chair with all 
steel coil or No-Sag type springs. DURAN 
PLASTIC covering in eight popular colors. 
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THE DIXIELANDER... for executive office, 
hotel lobby or den. Covered in DURAN or 
DUPONT PLASTIC. Units of one, two or more. 





WEST VIRGINIA FIRM OPENS NEW STORE 
May Office Service, Beckley, W. Va., on April 12 
opened a modern new store in their recently-com- 
pleted building. This store occupies the main floor 
and basement of a building 45 x 74 feet in size. One 
floor above consists of offices for rental. 
Built of buff tile with decorative bands of white 
stone the exterior is of a beautiful modern design. 
The interior is finished in natural white birch and 
maple to a height of seven feet and the walls to the 
top and the ceiling are white plaster. Four lines of 
four-four tube cold cathode lighting and recessed 





NEW MAY OFFICE SERVICE STORE as 


fluorescent shelf lighting give a daylight interior. Floor 
is of green asphalt tile. Open shelves and island 
display fixtures enable the customers to readily see 
all items of merchandise. 

Harry R. May, owner of the firm, started in busi- 
ness in June, 1935, as a partner in the firm of Cole & 
May. In 1938, he purchased the interest of George L. 
Cole, his partner, and changed the name to May 
Office Service. This is the third move the business 
has made, but the other two locations are within 200 
feet of the present one. 

May Office Service has a complete line of office sup- 
plies, stationery, office furniture, sales and service of 
all types of office machines, school books and supplies, 
books and greeting cards. 

Nine southern West Virginia counties are covered 
by salesmen who regularly call on commercial ac- 
counts. This territory is largely in the smokeless coal 
fields, but a part is agricultural. 

Mr. May is very enthusiastic about the open display 
method of merchandising. He has had chain store 
experience and says “if display sells merchandise for 
the chains, it will do the same for me”. 

—-- « - 


COLUMBIA ALTERS THE VACATION SCHEDULE 

According to Columbia Ribbon & Carbon Manufac- 
turing Company, Inc., Glen Cove, L. I., N. Y., a careful 
survey of this company’s summertime sales and de- 
livery procedure points to the conclusion that a shift 
in Columbia’s vacation schedule will expedite service 
to customers. 

Rather than stagger employees’ vacations through- 
out the two summer months, Columbia feels that full- 
staff service all summer, with the exception of a two- 
week vacation period, will be more advantageous to 
customers. Consequently, Columbia customers may 
expect regular service, with the exception of the period 
from July 3 to July 21, when the main office and fac- 
tory at Glen Cove, L. I., and branch offices, will be 
closed for an all-organization vacation. 

=< 


ROYAL TYPEWRITER OPENS WICHITA BRANCH 

The Royal Typewriter Company recently opened a 
new factory branch office at Wichita, Kan. R. O. 
Shelby was appointed branch manager.—WAF. 
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LOUISIANA FIRM KEYS MOVIE TO ADS 


In connection with the showing of “The Shocking 
Miss Pilgrim,” the Louisiana Office Supply Company, 
325 Murray St., Aleaxndria, La., ran the following 
advertisement, in the local newspaper: “MISS PIL- 
GRIM IS SHOCKED.” That is the heading of the 
advertisement, with a picture of Betty Grable, right 
under the heading, and then the following: “Betty 
Grable is currently starred in the title role of Twen- 
tieth Century-Fox’s new Technicolor musical, ‘The 
Shocking Miss Pilgrim,’ which opened Wednesday at 
the Don theater. Betty is seen as America’s first 
‘female typewriter’—typist to you—in the amusing 
and romantic story set in Boston of the 1870’s.... 

“This new picture tells the amusing saga of Amer- 
ica’s first feminine office worker, a female ‘typewriter.’ 
The 1847 Remington Rand typewriter operated by 
Miss Grable in the film is a fearsome instrument 
loaned to Twentieth Century for this picture. This 
typewriter is insured for $5,000. Compare the new 
Remington Rand typewriter at Louisiana Office Sup- 
ply—located on Murray Street, here in Alexandria. 
See the difference. See Miss Pilgrim and get your free 
copy of ‘How To Be A Super Secretary,’ at Louisiana 
Office Supply Company, 325 Murray St.”—EEG. 
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PRECISE PERFECTS ADDING MACHINE FEATURES 

The Precise Developments Company, 1100 W. Wash- 
ington Blvd., Chicago, Ill., after nearly six months of 
intensive experimentation, has announced perfected 
improvements of several features of their Precise add- 
ing machine, all sales now being handled direct 
from the company instead of through sales repre- 
sentatives. “There is,” states H. Pushker, sales 


manager of the firm, “nothing particularly new about 
the underlying operating principle of our Precise 
adding machine, but it does embody practical patented 
features never before employed in a stylus-operated 
machine. Its miniature size and cash-register ap- 
pearance have been favorably commented on from 
coast to coast.” 
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BECOMES “SIDEWALK MERCHANT’—Ray Dykema, proprie- 
tor of the Dykema Office Supply Store, Kalamazoo, Mich 
became a “sidewalk merchant” unexpectedly recently wh 
a freight truck pulled out the entire front display wind 
and foundation. The accident happened while the tru 
was being driven out of an alley at the west side of 

store. Glass was shattered, neon sign destroyed and awni 
mechanism damaged. Mr. Dykema (right) makes a sidew 
sales talk as James Van Loo, building custodian, looks om 






x 


OFFICE APPLIANCES, June, 1947 py 

















RES 
ash- 
is of 
cted 
add- 
irect 
pre- 
sales 
bout 
ecise 
nted 
“ated 


ap- 
from 













Suspend-O-Folder 
PERSONAL DESK FILE 


The improved SUSPEND-O-FOLDER PERSONAL DESK 
FILE is a complete, compact filing unit and is made in 
both letter and legal sizes. 

An olive green, heavy gauge steel cabinet with 25 
SUSPEND-O-FOLDERS and an assortment of easy-to- 
insert headings, such as A to Z, Days, Weeks, Special 
Classifications and blanks are included. 


Designed to fit most modern desk drawers. 





Suspend-O-Folder 


This folder is made of strong, durable 25 point Green 
Pressboard and hangs gracefully. The cloth gusset 
allows for expansion to its full 1 inch capacity. Each 
folder is equipped with four metal hooks that are 
securely attached. Each folder is equipped with a 
permanent insertable angular metal tab that allows 
for quick visibility. 

SUSPEND-O-FOLDERS are made in 1/3 and 1/5 posi- 
tion tabs, both in letter and legal sizes. 





of 


PATENT PENDING 


gs 


ADVANCO (Adjustable) Steel Frame 
for use with Suspend-O-Folders 


This sturdily constructed steel frame is easily 
assembled and held together with two small 
screws. 


Fits drawers of all standard files and comes 
in two sizes — letter and legal. 
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ADVANCO PRINTED INSERTS 


A large variety of designations, including 
A to Z in 25, 40, 80 and 120 sub-divisions; 
Months, Days, Weeks, States, etc. 


ADVANCO PRINTED INSERTS are legibly 
printed in a bold face type, readable at a 
glance and well perforated for easy detaching. 


Write for Illustrated Price List S4 


DIiviist Ge 
MANUFACTURERS OF 


ADRAC 


148 WEST 24TH STREET, NEW YORK 11. N Y 
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MODERN TECHNIQUE USED BY BIOW ASSOCIATES 


Modern plastics and wartime plywood techniques are 
strikingly employed in the display lobby of the Wash- 
ington Gas Light Company, recently redecorated by 
Biow Associates, Washington, D. C., commercial dec- 
orators and consultants on office interior design. Full 
use has been made of the latest developments in 
functional furniture to set a standard in modernity 


MODERNIZED BY BIOW—The Washington Gas Light Co., 
Washington, D. C., underwent a modernizing face-lifting at 
the hands of Biow Associates, commercial decorators and 
consultants on office interior designs. The results, pictured 
here, are revealed in the striking display lobby (top picture); 
the restful and attractive setting of the waiting room (third 
picture) in contrast to the bare, conventional office layout 
(second picture); and the effective use of paneling, modern 
demonstrators’ desks, and inviting waiting room furniture of 
display and waiting rooms (bottom picture). 
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in keeping with the progressive program of the utility 
company. es 

Roland Biow, chief designer for. Biow Associates, 
followed the structural lines of the gas company’s 
showroom, taking full advantage of its seven support- 
ing pillars as a background for the modern functional © 
furniture that keynotes the decorative scheme. The 
pillars are panelled in grained walnut plywood to a 
height of nine feet. Above the panels and surrounding 
the columns on all sides are light troughs shaped to 
conceal fluorescent fixtures that provide columns and 
furniture with a subdued, yet effective, light. 


Reflect Wartime Development 


The plywood column coverings and furniture reflect 
a wartime development in the use of woods, especially 
in airplane construction, to achieve strength combined 
with lightness. The further beauty of the matched 
grains in plywood makes this material particularly 
important in modern decorating. Plywood desks, used 
in the Washington Gas Light Company offices, are 
manufactured by the Fletcher Aviation Company, 
which is adapting war-developed techniques to peace- 
time uses in furniture construction and design. 

Columns on either side of the 11th street entrance 
are surrounded by sofas with loose cushion seats. 
These, as well as the other upholstered furniture, are 
covered with a rich, warm maroon-colored vinyl] film 
plastic that is resistant to scuffing, fading, peeling, 
acid, alkali, grease and all stains. The new plastic 
material, only recently on the market, is being widely 
used by Biow Associates in most of their office plan- 
ning, not only because of its remarkable rememblance 
to leather, but for its long-wearing qualities—an im- 
portant factor in designing furniture for use in public 
buildings. 


Use Special Built-In Desks 


The gas company’s appliance sales demonstrators 
have the use of a special built-in desk that seats four 
and is based around another column. Each demonstra- 
tor has an individual drawer for personal use, but the 
rest of the concealed desk space is devoted to cabinets. 
Its rounded construction eliminates corners while all 
outer edges are fitted with curved panels. 

Another unique design in individualized furniture 
construction evolved by Mr. Biow is desk equipment 
for a Home Service Center that makes use of two 
levels—a low one for consultations with one or two 
individuals while seated, and a higher level for stand- 
ing groups. For the convenience of patrons, there is 
a stand-up writing desk of plywood, covered with a 
cigarette-proof satin-black plastic, adding a contrast- 
ing note to the maroon coloring of the upholstered 
furniture. The desk is supported by walnut-veneered 
plywood brackets over four inches wide. Smaller sit- 
down desks also are provided in the cashiers’ area. 

The newly decorated showroom of the public utility 
company now provides the utmost in customer con- 
venience, as well as an attractive setting for display 
of the most advanced designs of modern gas appli- 
ances. 

i 
FARIES MAKES APPOINTMENTS TO STAFF 


Faries Manufacturing Company, Decatur, Il., man- 
ufacturers of lighting equipment, has made three re- 
cent additions to the field sales staff. 

E. C. Gaskill, former representative of Emerson 
Electric Company in Detroit, Mich., has been appointed 
field representatives for Faries, covering the state of 
Michigan and northern Ohio. 

W. F. Schiefelbein, formerly with Graybar Electric 
Company in Minneapolis, Minn., is now representing 
Faries in Minnesota, western Wisconsin, and the Da- 
kotas. 

Robert M. Whelan, formerly with American Wire 
Company, has been appointed New England repre-— 
sentative for. Faries. 
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amazing CLIX punch does 


0%, of all office 
PAPER PUNCHING!” 



















MODEL 


32 


Retails 


at $425 
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CLIX double duty model 32 serves 90% of the paper punching 





needs of the average office. No fussy, time-consuming adjustments 
e is 1-HOLE CLIX PAPER PUNCH 


ha (MODEL 100) . no bulky table punch to bother with . . . no painstaking 


measurements or markings to make — just slide the button for 





.. 3-HOLE CLIX PAPER PUNCH 
ility (MODEL 3) 


2 holes or 3 holes, as wanted. Then, insert sheets, squeeze — and 
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PAPER PUNCH 


there you are! All holes 





punched at one time, 
instantly. CLIX model 
32 has a selling punch 
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2-HOLE CLIX PAPER PUNCH 
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Order today 
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ie of 











(MODEL 7) 


ctric 
iting 
Da- 





Specify 
CLIX PAPER PUNCHES 
: from your 
Wire — wholesaler 
pre- 





OFFICE APPLIANCES, June, 1947 93 


ee 
~ — ae ae ee 


ow 


—— 


a iE nate 





BRUSH HAS PUBLIC SHOWING OF MAIL-A-VOICE 

The Brush Development Company, Cleveland 14, 
Ohio, made the first public showing of the new Pro- 
fessional Model Mail-A-Voice at the RMA show in 
the Stevens Hotel at Chicago during the week of 
May 10-16. 

This new model is claimed to incorporate all of the 
features found to be necessary for a complete, low- 
cost dictating machine. It features instant start and 


’ 


BRUSH SHOWS MaAIL-A-VOICE—Participating in Stevens 
Hotel, Chicago, public showing of the new professional 
model Mail-A-Voice (close-up of machines in bottom pic- 
ture) are (left to right) R. B. Matheson, assistant sales 
manager, Brush Development Co., Cleveland, Ohio; Kenneth 
Gilbanks of Business Specialties Co., Chicago, distributors 
of Mail-A-Voice and Soundmirror magnetic tape recerder;: 
Harry D. Hill, Brush Development Co.; and Harold W. Cramer, 
Cramer's, Kansas City, Mo. 


stop, actuated by a foot-control; indexing of the dic- 
tated material, a jewelled indicator light, provision 
for the different types of microphones, and a new 
type of speaker-microphone which can be attached to 
play back at room level volume, or which will permit 
recording of the voice from several feet away. 

The pew model is said to retain all of the features 
of the Standard Model, such as “erasure” of the record, 
play-back and recording on the same machine, plus 
light weight and portability. A distinct feature of both 
machines is claimed in the fact that the iron-oxide 
coated record may be “erased” and reused hundreds 
of times or may be filed away for a permanent record. 
“Carbon copies” or duplicate records may be made 
on the equipment. 

Mail-A-Voice and Soundmirror magnetic tape re- 
corder are products of The Brush Development Com- 
pany, leaders in the magnetic recording equipment 
since 1908. 
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Both machines are distributed in Illinois, Indiana, 
Wisconsin and the Michigan Upper Penninsula by the 
Business Specialties Engineering Company, recently 
incorporated at 608 S. Dearborn St., Chicago 5, Ill. 

Personnel of Business Specialties Engineering Com- 
pany includes Kenneth Gilbanks, president; Kenneth 
C. Hutchinson, vice-president; and John H. Klein, sec- 
retary-treasurer. Negotiations are under way to add 
Texas, Oklahoma, Arkansas, Louisiana and New Mexico 
to the territory to be covered by them. 

—_——_—= 0 
HARRISBURG FIRM MAKES CHANGE IN LINES 


A change in merchandising policy has been an- 
nounced by Capitol Office Machines & Equipment 
Company, eperated by Leonard Weiner at Harrisburg, 
Pa. During the war, the firm stocked a complete line 
of office supplies to replace hard-to-secure equipment 
and machines. 

Effective June 1, Capitol Office Machines & Equip- 
ment Company discontinued all lines with the excep- 
tion of Allen-Wales adding machines, Fridén calculat- 


ing machines and Do/More chairs. Now, it is planned | 
to specialize on these three items, handled by a trained | 


force of outside salesmen and a service department. 
Two years ago, Capitol purchased their own build- 


ing at 25 S. Third St., Harrisburg, which consisted of | 
a beautiful large showroom and finished basement, | 


along with second and third floor offices. Manager 
Weiner states, however, that space will be leased for a 
long term to the Christian Publications, Inc., occupy- 
ing the storeroom and basement. They, in addition 
to their own lines, will take over the duplicator ma- 


chine department candle shop, pen department and : 
portable typewriter department. The Capitol firm’s | 
service department will service typewriters and dupli- | 


cators. 
The sales department for the present consists of 


Leonard Weiner, manager; Margurite Weiner, office | 
manager; T. V. Moss, supervision salesman; James | 
Watt, salesman; Joseph Zoller, service manager; and | 


Walter Rudy, service department. 

Mr. and Mrs. Weiner plan to leave Harrisburg the 
first of July for the National Office Machine Dealers 
convention in Sacramento, Calif., and while there will 
visit the Fridén Calculating Machines Company fac- 
tory. The trip will be in the nature of a wedding 
celebration, marking the Weiner’s twenty-fifth wed- 
ding anniversary on August 5. 

2s ee 
OFFICE GROUP HONORS N. Y. EDIPHONE CHIEF 

The William Henry Leffingwell Key was recently 
awarded to H. Percival Riley, N. Y. branch manager, 
Thomas A. Edison, Inc., for outstanding efforts in the 
management field. The New York chapter of the Na- 
tional Office Management Association bestowed the 
honors. 

The key, with certificate of award, was presented at 
the chapter’s annual dinner for election of directors 
and officers in the Belmont Plaza Hotel. 

Established in the memory of the late management 
engineer, author and pioneer in the application of 
scientific management to office activities, the award 
made in recognition of Mr. Riley’s sustained service to 
the chapter and its objectives requires a minimum of 
eight years effort. 

C. M. Skade, S. H. Kress & Company, chairman of 
the awards committee, made the presentation. 

9 

BEN RICHARDS PROMOTED AT INDIANAPOLIS 

Ben J. Richards, since 1942 manager of the Indian- 
apolis, Ind., branch of the National Cash Register 
Company at 422 N. Meridian St., has been promoted 
to manager of the company’s central division. F. M 
Ford, branch manager at Muncie, Ind., succeeds Mr. 
Richards, who will work out of Dayton, Ohio, the 
company’s home office, but will continue his residence 
in Indianapolis.—AK. 
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The Franchise That Means Quality Merchandise 
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FINDS TYPEWRITER PROFIT AT HOME SHOW 

Jack Weiner, enterprising proprietor of Belmont 
Typewriter Sales & Service, 1520 Belmont Ave., Chi- 
cago, selected the recent Chicagoland Home Show at 
the Coliseum as a profitable place for displaying his 
typewriters. 

Mr. Weiner had the only typewriter booth at the 
show. a new departure for an individual dealer in 
Chicago. The booth, what is more, was Mr. Weiner’s 
sole enterprise, without the assistance of a manufac- 











TYPEWRITERS AT HOME SHOW—Jack Weiner (top picture), 
proprietor of Belmont Typewriter Sales & Service, Chicago, 
presents Miss Carol Benson, chosen as “Model Wife” at the 
Chicagoland Home Show, with a new Underwood portable. 
Lower picture shows two potential customers signing up with 
Mr. Weiner for a new portable. Foreground, Janie Neucome, 
Mrs. Weiner and Dorothy Brown, three helpers at the booth. 


turer. This space cost the dealer $275, but he believes 
that the expense and the work was well justified in 
potential business. 

Over 110,000 persons attended the Home Show and 
of this number 19,861 registered at the Belmont Type- 
writer Sales & Serice booth during the nine-day show- 
ing. 

Seventy-six Underwood portables were actually sold 
by Mr. Weiner, some to be delivered for graduation and 
some immediately. 

The Chicago dealer declares that he believes this 
kind of promotion can really pay out in spot sales and 
potential business. He asserts that too many dealers 
depend too much upon the manufacturer for assist- 
ance. 

The Chicago Home Builder Association congratulated 
Mr. Weiner for having one of the most outstanding 
booths at the exposition and asked him to repeat 
next year. 
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WATERMAN LAUNCHES TAPERITE CAMPAIGN 

An intensive advertising campaign on the new 
Waterman’s “Crusader,” latest of the Taperite models 
manufactured to sell at $5 by the L. E. Waterman Com- 
pany, New York, N. Y., will be launched early in June. 

Full page ads, in four colors, will break during the 
first week in June in Saturday Evening Post, Collier’s, 
This Week magazine, American Weekly, Look and the 
Sunday magazine sections of the New York Times, 
New York Sunday News, Chicago Tribune and the 
Philadelphia Inquirer. 

Newspaper and magazine campaigns will be backed 
by the national radio hookup on “Gang Busters,” ABC 
network show, and a well-rounded advertising cam- 
paign in trade publications. The campaign is being 
handled by Charles Dallas Reach Company, Inc., New 
York and Newark. 
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J. R. RILEY JOINS PORTLAND, ORE., FIRM 

John N. Edlefsen, who recently established the 
Edlefsen Communicating Systems at Portland, Ore., 
recently announced that J. N. Riley, an ex-Navy man, 
has been made a partner and the name of the busi- 
ness has been changed to the Edlefsen-Riley Com- 
pany. The new firm will continue the distribution and 
the servicing of Pierce wire recorders and Dicto- 
graph intercommunicating equipment in Oregon and 
southwestern Washington.—PJP. 
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OPEN NEW STORE—The Miles Fox Co., complete office | 


outfitters of Detroit, Mich., have opened this new branch 


store at 57 Macomb St., Mount Clemens, Mich. The store 


is under the management of Harold Livingston and 
serve the city of Mt. Clemens. and surrounding territory: 
including a number of smaller communities and a rather 


densely-populated rural area beyond the city limits of Detroit t 
proper, as well as most of Macomb and St. Clair counties. | 
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PENNANT-WINNING TEAM -—Swingline’s 
the perfect stapling team for office, factory, school, 
home, studio, laboratory, drafting room, shop. 


POWERFUL LINE-UP - Strong, big-space 
ads one after the other in The Saturday Evening Post, 
Collier’s, Time, Newsweek, Purchasing, New York 
Times Magazine. 


STAR PITCHERS—Complete Swingline pro- 
motion plan helps you pitch in with sales-building 
ideas. You get displays, mats, leaflets, ideas galore 
to help you sell. 


FAN APPEAL—o07/) Swingline gives your cus- 
tomers these features that make sales: 

Swingline Staplers with the famous open channel for 
easier, faster loading, easier operation. Chromium 
body protects the channel against grit and dust... 
insures smooth flow of staples, clog-free, speedy per- 
formance. Swingline Staples, the only 100% round- 
wire staples, pre-tested for hardness, tensile strength 
to insure greater, easier penetration, prevent buckling. 


BIG GATE RECEIPTS- Stock Swingline, pro- 


mote Swingline, for extra volume, extra profit! 









THE ONLY 
“OPEN CHANNEL’’ STAPLER 





THE ONLY 100% 
ROUND-WIRE STAPLES 





SPEED PRODUCTS COMPANY, INC., _LONG ISLAND CITY 1, NEW YORK 
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SELL THEM FOR: 

e Labeling file folders 

e Addressing envelopes too 
large to go in typewriter 

e Addressing large mailings 
of regular-size envelopes 

@ Labeling home-canned 
foods 

@ Labeling storage boxes and 
parcels 

e Marking supply drawers 
and shelves 

@ Sealing and listing contents 
of dry cleaners’ bags 

@ Marking school notebooks 

and supplies 
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“PATENTED BOX SELLS PRODUCT ON SIGHT 


It’s the kind of package that customers just naturally 
pick up, examine, and want to buy. The large cello- 
phane window shows at a glance the color of the con- 
tents, adds extra eye-appeal. 

Best of all, the patented pull-out tray enables the 
user to feed labels into the typewriter, and keeps the 
unused supply clean and compact. This dispenser-con- 
tainer cannot roll, tip, or spill; the labels cannot stick 
together or curl. It prevents waste, makes Fanfold 
easier to use than any other gummed label. 

The window makes it simple to stock and inventory, 





and the large price-mark space is handy for pricing. 
This new package is another step in the Globe- 
Wernicke plan to make its quality products easier 
than ever to stock and fo sell. 


Made to High Quality Specifications 


Fanfold Gummed Labels are made only of top grade bond paper 
that will not crack or split, and that takes erasures without scuf- 
fing. Extra large writing area permits their use for every labeling 
need. Fade-proof colors—blue, buff, canary, cherry, green, 
goldenrod, pink, salmon, and white—enable the user to select 
different tints to signal filing classifications. Special, quick-stick, 
permanent adhesive assures labels remaining in place. 


Globe - Wernicke 


FANFOLD GUMMED LABELS 
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STATIONERS? 


FANFOLD GUMMED LABELS IN 
NEW: “PATENTED DISPENSER BOX” 


WONT CURL~Easy TO USE 
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Fanfold Labels are packed 500 in a box, 12 boxes to the 

carton. Opens to make an attractive window and counter 

“ing. display piece. Decorative, yet designed to do a point-of- ° ‘ 

» be- purchase selling job. Boxes are held compactly, yet window- Write Today for Information 

sier end shows colors at a glance. You’ll be proud to show this 
attractive display and pleased with the easy sales and 
customer satisfaction it creates. 


The Globe-Wernicke Co., Dept. OA-67 
Norwood, Cincinnati 12, Ohio 


Send me full information about the new Fanfold 


eee | 


t 
| 
| 
| 
po No Extra Charge for These Free Selling Aids | Promotion prices, discounts, ete. 
ped ; ‘ ; ; ; eR en > ee 
yeling Compelling advertisements in national magazines, free mats for your 
reen, use in local papers and scripts for radio commercials. Mailing enclos- | Address Pee eee ee ee eee eee eee e weer wenn 
select ure leaflets with your store name imprinted—all supplied without reer reer errr rere ee cee rere 
stick, cost. The Globe Wernicke Co., Norwood, Cincinnati 12, Ohio. Signed by 
Headquarters for Modern Office Engineering ee 
@ Filing Equipment & Supplies 
= Visible Record Systems 
() Q Q } 1) ] 4 Office Furniture 
Bookcases 
FANFOLD GUMMED LABELS Stationers’ Supplies 
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5200-1 

Lounge Chair 

Loose Reversible 
Cushion, 

Spring Filled. 


5200-3 

Triple Lounge 

Loose Reversible 
Cushion, 

Spring Filled. 


5500-2 

Double Lounge 

Coil and Web, 

Seat.and. Back. 
wht 3 
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5500-1 

Lounge Chair 
Coil and Web, 
Seat and Back. 


See 


5500-3 

Triple Lounge 
Coil and Web, 
Seat and Back. 
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Here is office furniture your customers will be proud to owfi!l For 
distinguished appearance, modern style, real comfort, and ability to 
withstand years of hard daily use... this office furnituré by D & G 
Manufacturing Company, leaders in the field, ig. definitely “tops” 
Chrome is triple plated, mirror finished. Frames are selected hardwood 
especially reinforced. Upholstering is extra heavys! made to hold shape 
and give real comfort. Design is as modern ag tomorrow. Covered in 
such materials as Naugahyde, manufacturéd by U. S. Rubber Co., 
and also available, upon request, in the finest top grain genuine 
leather. All coverings are selected for ability to stand hard usage 
without showing signs of wear; can be had in red, blue, eggshell, green, 
tan and brown. When customers want up-to-the-minute modernity, 
they’ll want D & G modern furniture. 


66-1 
















































nge London Style Lounge 
feb, Chair 
ack. Loose Reversible 
Cushion, 
Spring Filled. 
; Coil and Web, 
Seat and Back. 
66-2 
London Style Double 
Lounge 
Loose Reversible Cushion, 
Spring Filled. 
Coil and Web, 
Seat.and Back. 
Spring Filled. 
Coil and Web, 
Seat and Back. 
ounge 
d Web, 
id Back. 






D & G MANUFACTURING COME 
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EVANSVILLE FIRM FINDS AN ANNIVERSARY 

For years, letterheads of Smith and Butterfield, 
Evansville, Ind., have carried the slogan “Commercial 
Stationers, Office Outfitters, since 1868,’—no mediocre 
record, by any means, and one of which to be justifi- 
ably proud. 

So that it was with profound surprise, pride (and 
it must be admitted) embarrassment, that Sidney But- 
terfield and Leo Wittgen, present owners, discovered 
that their establishment was actually founded two 
years previous to 1868. 

Verification of this date was brought to light as a 
result of a city-wide search for information relating 





SMITH & BUTTERFIELD, 81 YEARS OLD 


to the Evansville Centennial celebration staged early 
this summer. One of the descendants of George C. 
Smith, founder of what is now Smith and Butterfield, 
unearthed an old copy of the Evansville Journal con- 
taining an advertisement fixing April 21, 1866, as the 
date of the store’s opening. 

This was a pretty kettle of fish! Smith and Butter- 
field, the firm that was well known for keeping far 
ahead of facts, trends, and developments, had slipped 
up on its AGE, of all things... . 


An Opportunity Is Born 


Rapidly recovering from their astonished chagrin, 
the owners agreed that here was an opportunity pro- 
videntially given them to advertise their firm in a 
novel, and pleasing manner. They decided to have a 
birthday party—a real birthday party, complete with 
cake, to celebrate the eighty-first anniversary of Smith 
and Butterfield, and they would remind the public 
that they were still selling all the originally mentioned 
articles except wallpaper and window shades, which 
have been replaced by countless other items in the 14 
departments of their modern store. 

Plans quickly took form. Employees were shown 
photostatic copies of the original advertisement and 
were asked for suggestions. Discussions were held, 
committees appointed and cakes ordered. A general 
air of mysterious festivity permeated the establish- 
ment. 

The fact that a store 81 years old was having its 
first birthday party provided excellent material for 
an extensive advertising campaign. Ads were run 
simultaneously each day in the two daily papers and 
on two radio programs to arouse the curiosity of the 
public. “Open the Door, Richard”, “Lock this guy up 
until he explains about this 81”, “How come, 81 years 
old and our first birthday party?” “See Sunday’s 
paper”, “So you say figures don’t lie?”’, “How do 
you explain 1868 from 1947 leaving 81?’’, and “Be sure 
to see our ad in Sunday’s paper” caused comments 
and much speculation among readers and listeners. 

A huge replica of a three-tiered birthday cake, 33 
inches in diameter, and attractively frosted, was 
placed on a revolving stand in one of the front win- 
dows. One gigantic pink candle topped the cake, and 
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adjacent signs announced the date of the party and 
invited passersby to be sure to attend it. 

Special invitations to come in next Monday for a 
piece of birthday cake, were mailed to customers. A 
spectacular advertisement in the Sunday paper ex- 
plained the mystery of having the first birthday party 
when 81 years old, and urged readers to be sure to 
come in the next day for their piece of cake—so 
that a thorough job of contacting Tri-State patrons 
was accomplished. 


The Store’s Biggest Day 


Came the big day—April 21. Employees energetically 
dusted their shelves and stock, so that the store, as 
well as the personnel, had on its party dress. Mother’s 
Day decorations, featuring huge artificial lavendar 
orchids, were placed throughout the store, adding to 
the general party air. The greatest activity prevailed 
back in the art department where the cake was to 
be served. A table, four by six feet, had been cleared, 
and covered with a lace cloth. Ivy sprays were twined 
around elaborate Fostoria candelabra with tall, pink, 
lighted candles. The centerpiece was a large, beautiful 
three-tiered birthday cake, upon the top of which re- 
posed the figures “81”. Dainty cocktail napkins car- 
ried the story of the party with one corner imprinted 
with a cake, the legend “81 years old” and the like- 
nesses of Mr. Butterfield and Mr. Wittgen. 

The girls on the serving committee had diligently 
searched the city for period costumes, and they were 
frantically adjusting ribbon bows, flounces, hoops and 
lace-trimmed pantalettes. 

To start the party, the store personnel had their 
cake. T’was no ordinary cake, either—it was light as a 
feather and rich as cream, with plenty of snowy white 
icing. 

Then with opening time the party was on, full force. 
Huge baskets of flowers began arriving from local 
friends, so that the store. was virtually a bower of 
blossoms. Demure maidens in hoop skirts smilingly 
greeted each entrant and offered them some cake. 
It was a nice party. Customers ate cake and flitted like 
butterflies among the flowers, while smiling clerks 
helped them. Three thousand people were served. 

————7“— 


HALL LITHOGRAPHING PURCHASES LAND 


The Hall Lithographing Company, Topeka, Kans., 
office appliance dealers, recently purchased 33.66 acres 
of state land near the Boys’ Industrial School north- 
west of Topeka. The purchase price was $13,800. 

Members of the state executive council voted un- 
animously to accept the bid, which figured out at $410 
an acre, or $10 an acre more than the minimum 
specified when the 1947 legislature authorized such a 
sale. 

All other requirements of the law were met, accord- 
ing to Governor Carlson. He also stated that the con- 
cern expects to erect a building on the site. 

Clarence A. Severin is president of the Hall Litho- 
graphing Company. Mr. Severin made no comment 
with respect either to the type of buildng or to con- 
struction plans.—GMH. 

eR 
NOMA ISSUES OFFICE MANAGER BIBLIOGRAPHY 


National Office Management Association, 2118 Lin- 
coln-Liberty Building, Philadelphia 7, Pa., has issued 
a NOMA bibliography for office managers. The booklet 
is a classified compilation of selected references to 
articles and publications appearing, for the most part, 
in the 1947 edition. 

a OO 

JACK BARNHART APPOINTED BY UNDERWOOD 

Jack D. Barnhart was recently appointed manager 
of the Youngstown, Ohio, office of the Underwood Cor- 
poration. He joined the firm as a typewriter salesman 
in Youngstown in 1940, entered the United States 
Army in June, 1942, and rejoined the organization in 
October of 1945.—AK. 
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Snugs up to a desk for 


step-saving and smart appearance. 
147%” wide, 301%” high, 2814,” deep. 
Letter-size illustrated. 

For legal size, specify 8A 23. 





Slips under a window or in any 

or ti snace AY" j » 
oe | other tight : pac e. 14%” wide, 
sa 12” high, 281%” deep. 
‘ite Letter-size illustrated. 
For legal size, specify 8A 33. 
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ns., Permits maps, charts, etc., 


th- to be hung over it, yet be easily usable. 
14%” wide, 51%” high, 2844” deep. 


Letter-size illustrated. 
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For legal size, specify 8A 43. 
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If locks 
The perfect size for a are desired, add the 
library or typical file room; all letter “L” to style numbers. 
drawers within reach. 14%” wide, 


587740" high, 2814” deep. fe 

Letter-size illustrated. CORY AMESTOWN 

For legal size, specify 8A 53. -| 
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HANG-A-FILE 


NOW- METAL COVER EQUIPPED 


QUICK ACCESSIBILITY 





IMMEDIATE 
DELIVERY i 


NO. 31 HANG-A-FILE WITH COVER 
@ All Metal file, finished in olive green enamel. Caster equipped. 
Width 134", depth 18", height 27". 


@ Furnished complete with 25-Hang-A-File folders A-Z Inserts. 
Folders | to 31 or Blank Inserts optional. 


‘Hang-A-File COVERS are engineered for easy attachment. 


Shipping weight 38 Ibs. Packed 2:to carton. Shipped K.D., easily 
assembled. 


NO. 30 HANG-A-FILE Without Cover also Available 
FOR IMMEDIATE DELIVERY 





Louis H. Farber | 


OFFICE AND SCHOOL FURNITURE | 
31 E. Congress St., WEB. 3217, Chicago 5, Illinois | 
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Calendar of 
Industry Activities 











June 19-21. District No. 3, NSA, Hotel Brighton, 
Atlantic City, N. J. W. H. Patterson, Regional Gov- 
ernor, Johnstown Office Supply Company, Johnstown, 
Pa. 

July 27-30. National Office Machine Dealers Asso- 
ciation Twenty-first Annual Convention, Senator Hotel, 
Sacramento, Calif. Richard H. Koch, Executive Sec- 
retary, 818 Winters Bank Building, Dayton 2, Ohio. 

Sept. 28-Oct. 2 National Stationers Association 
Forty-first Annual Convention and Eleventh Merchan- 
dise Exhibit, Hotel Stevens, Chicago. Paul E. Burbank, 
General Manager, National NSA Headquarters, 1740 
Investment Building, Washington, D. C. 

nea eee 


THE ERASER COMPANY, INC., TO NEW HOME 

The Eraser Company, Inc., Syracuse 2, N. Y., is now 
occupying a new location at 104 S. State St. in Syra- 
cuse, moving into the new building on March 1. 

The entire second and third floors, offering about 
10,000 square feet of space is occupied, making pos- 
sible the enlargement of manufacturing facilities to 
meet the growing demand for Rush FybRglass erasers 
and refills. 

New manufacturing equipment has been installed 


“7 
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> 
NEW HOME OF THE ERASER CO. 


and improvements made in the methods of manufac- 
turing which are resulting in improvements in the 
products and packaging, according to R. George 
Roesch, president. 

Window and counter display cards are now available 
for retailers requesting them. The company main- 
tains its own printing plant for the prompt filling 
of requests for imprinted leaflets describing the 
products. ; 

en 

BUFFALO PRINTING FIRM IS INCORPORATED 

Leyda Printing & Stationery Company, Inc., has been 
incorporated in Buffalo with capital of 650 shares. In- 
corporators are Frederick E. Leyda, Esther M. Leyda, 
Richard C, Leyda and Frederick E. Leyda, Jr—GET. 
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In 1492... 
In 1947... 





” 


neo2s 


OF LEB 


414.92" U-S A 








FABER © 














. seeking a better, smoother-writing 5¢ pencil, America 





market has long known... 


Returning the compliment 


to 


seeking a passage to India, COLUMBUS discovered America. 

















discovered COLUMBUS. 


Strictly speaking, people who make a habit of buying better things, have 
known all about COLUMBUS 1492 pencils for more than 30 years. 
Content to keep it a quality pencil for a selective clientele, 
we made no effort to expand the COLUMBUS market. 


But the decision was taken out of our 
hands—by an avalanche of orders 
from Stationers and Dealers. 
It seems their customers 

found out about the rich, 
silk-smooth COLUMBUS 
graphite, the nice feel of 

the hexagon rounded corners, 
the real rubber eraser tip and the 


5 choice degrees of lead that match every writing mood. 


Now that the mass market 
has found out what the class 


COLUMBUS 1492 is the NEW LEADER 
in the 5c pencil field 
AMERICA discovers COLUMBUS 
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Order from your A.W, Faber 
Salesman or write to Home Office 
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The Posture Chair with 


J omfore “BUILTAN” 


Here is the ultimate in posture chair value. 
“Posture-Rite” offers top-notch appearance— 
maximum comfort and enduring service. A chair 
designed to bring you customer satisfaction. 


No 







Indestructible all-steel frame. Back frame and 
base TRIPLE PLATED HARD CHROME FINISH 
1” steel tubing—2” ball bearing rubber casters. 
No-Sag spring seat. 


Adjustable seat height 17144” to 2114”. Back rest 
with positive adjustment (size of back rest 13” x 
7”). Adjustable tilting back frame and adjustable 
spring tension. Seat size 16” x 13%” with 4” 
NO-SAG spring type cushion. 


UPHOLSTERY—Simulated leather in tan, Spanish 
brown or green. Packed 1 to carton—Shipping 
Weight 35 Ibs. 


4 


FOUR EASY ADJUSTMENTS 


1 ADJUSTABLE BACK REST 

2 ADJUSTABLE BACK FRAME 

3 ADJUSTABLE SPRING TENSION 
4 ADJUSTABLE HEIGHT 





725-33 SOUTH 
LASALLE STREET 
CHICAGO 5, II 


: $e 2 TEL HAR 11¢ 
OFFICE FURNITURE COMPANY 








OFF 
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in DESK TRAYS! 








No. 4623 
Letter Size 
No. 4624—Legal Size 


OAK TRAYS 
Solid Oak Sides 
and Plywood bottoms 
WALNUT FINISHED TRAYS 
Poplar Sides—Plywood bottoms 


STOCK ITEMS 





Remember the pre-war wood desk tray . . . it’s back again and it’s better 





than ever. These trays have those plus features you’ve been waiting for. 
They mean sales in any business language. 


@ Selected all kiln dried wood with e@ Packed 10 to carton—shipp. wt. 


a smooth, lustrous finish. letter size 17 Ibs., legal size 20 Ibs. 

e Locked corner construction. @ Available IMMEDIATELY FROM 

e Inset bottoms for extra strength. STOCK in OAK and WALNUT 
@ Bottom completely covered with Finish. 

fabric. No. 4623 Letter Size $1.70 Ea. List 

e Letter and Legal sizes. No. 4624 Legal Size $1.90 Ea. List 








WELLS Filing Stool 


Here’s the biggest filing stool value in the coun- 
try. Sturdily built for hard office use. Put a half 








dozen in your store window and watch them sell. 


No. 3815— EA. LIST See wanes > 
Seat wisaey 
Height 14”—Seat Diameter 1014”—Weld- e. 
% 
* 


ed_ steel — Sturdily constructed — Green 
finish—Packed 2 to carton. Set up Shipp. wet. 
11 lbs. per carton. 










ONLY 


$A, 05 


EA. LIST 





725-33 SOUTH 
LASALLE STREET 
CHICAGO 5. ILI 


- TEL HAR 1100 
OFFICE FURNITURE COM PANY 
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LIKE PULLING PROFI TS ovr of a war! 


‘\ 


Yes, it’s like magic the way you can make more profit and 
create more business with Pax Hecto Ink Cleansing Cream. 
But after you once catch on to the trick, there’s really no 
mystery to it — hundreds of wide awake dealers are doing 
it every day. Here's the secret: 


Most offices have duplicating machines of one sort or 
another — and regardless of the make — the operator usu- 
ally finishes a duplicating job with ink-stained hands. Ordi- 
nary soap won'tdo a satisfactory job of taking off those stains 
unless it's so strong it burns and dries the skin—or so abrasive 
in action that it removes part of the skin along with the stain. 


That's setting the stage for your next move. You 
simply walk in on the scene with a sample of Pax 
and let the operator try it on those stubborn stains. 
Presto! they're off in a moment and you're all set 
with another customer. 


Pax really gets the hard-to-remove stains off like 














magic. Take your choice — Hecto... Ditto... Stamp Pad... 
even Multilith Intensifier stains vanish in a moment — leaving 
the softest, most tender skin soft, white and smooth. That's 
because there is plenty of skin-soothing lanolin in Pax Cream 
to keep the loveliest hands beautiful and youthful. What's 
more, Pax won't dull or smear the most gorgeous nail polish 
job. No soap is required to take Pax off because it makes 
its own lather. There’s no odor and it won't spot clothing. 
Besides, Pax Cleansing Cream stays fresh too — all the way 
to the bottom. Best of all, it’s so economical that everyone 
in the office can have a jar of their own. 


It's just that simple! We'll be glad to send you a 
sample jar so you can try it yourself. Then, after 
you're convinced, you can begin to watch your sales 





climb and customers multiply with Pax Hecto Ink | 
Cleansing Cream — like pulling profits out of a hat. | 
Mail the coupon today! 





G. H. PACKWOOD MFG. CO. 
1545 Tower Grove Ave. : 
St. Lovis 10, Mo. 





PAX HECTO INK 
LEANSING CREAM 





ATTACH TO COMPANY LETTERHEAD 
Please send, without cost or obligation, a sample 
jor of Pax Hecto Ink Cleansing Cream together 


with complete information and prices. 
Name 
Title 


re SG. 
! 


108 


TRADEMARK REG. U. S&S. PAT. OFF. 


When you purchose any Pox Product you also purchase the experience and ability of 
Pox Technicians acquired through 2! years of exhaustive research and development. 


H. PACKWOOD MFG. 
Wanufacturers of Fine Industrial Skin Cleansers 
1545-55 TOWER GROVE AVE. 





Contains Lanolin 


of o 


ST. LOUIS 10, MO. 
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SAVING MONEY ON ADVERTISING 
(Continued from page 16) 


of 100, money spent for advertising in irregular and | 


promotional publications is nothing but an outright 
“charity” donation to the publisher and brings no re- 
sults whatsoever. When such solicitors come around 
ask if they have been approved by the local chamber 
of commerce, better business bureau, advertising club, 
or whatever organization checks such solicitations. If 
they have not, then suggest you will consider their 
proposition when they have obtained this approval. 

Don’t scatter advertising. Skipping around from one 
publication to another seldom gets results because it 
destroys the effectiveness of consecutive advertising 
and, most important, because such irregular space 
purchases secure no special handling or consideration 
with the medium such as is normally given a con- 
sistent advertiser. This makes a lot of difference when 
such factors as placing of an ad on a general page 
are concerned. 

“Card” advertising is wasted money. This is the type 
of ad using one or two-inch space which is set on a 
page containing scores of similar ads which no one 
reads. Demand space next to reading matter. This 
“card” type of advertising is effective in trade and 
similiar publications but in newspapers it is so much 
waste for the advertiser. 

Check circulation figures closely. The smaller the 
newspaper the more chance of padded circulation. 
Before you buy demand certified statements as to how 
the total circulation figure is broken down. One dealer 
thought he was buying 5,000 circulation in his small- 
town newspaper then found that 2,350 copies were ‘be- 
ing mailed out of his area. He was thus paying a 5,000 
rate for less than half that effective circulation. 

Run checks to see which of the local media pay 
best. It never pays to guess about which publication 
is bringing the best returns. One dealer made his 
check by offering a special in one paper and not men- 
tioning it in the other. Some such offer presents a 
good way to check the advertising pulling power of a 
publication and where one paper may have 70 per 
cent pulling power against 30 per cent for the other, 
it is hardly profitable to advertise in the second. 


Good Printing Pays Best 


Demand excellence in typography and press work. 
Many newspapers, particularly in smaller cities and 
towns, make no effort to prepare attractive ads or print 
them so that they can be read because advertisers 
do not insist on this. A badly made up, poorly-printed 
ad is sheer waste of money; insistence by the adver- 
tiser will correct this condition in most instances and 
a withdrawal of advertising support is better than 
continuing to run such copy. 

Look for out of the ordinary types of advertising. 
Such advertising as telephone directories, theatre give- 
away calendars, and so forth, offer good places to 
spend advertising money when they can be purchased 
advantageously. 

Use novelty advertising with discretion. Many 
dealer’s waste more advertising money on “novelties” 
and “gimcracks” every year than on any other form 
of promotion. Study all such contemplated purchases 
with the utmost care and consideration. Apply the 
yardstick of “how much direct result can I expect” 
from this type of advertising. Their use for “good will 
advertising” purposes in the office supply business is 
very limited; the same expenditure on improving win- 
dow displays will in most cases produce more direct 
results. 
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You get all three 


COLUMBIA — APEX — COLONIAL — ATLAS 


Trade Marks Reg. U. S. Pat. Office 
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Line Daters and Numberers, Die 
Plate Daters, Self-Inking Stamps, 
Time Stamps, Stamp Pads and Inks, 
Notary Seals, Stamp Racks, Stencils, 
Rubber Type Sets, Sign Markers, 
Brass and Fibre Checks, Corrugated 


Box Dies, Badges, etc. 





PLACE YOUR NAME ON OUR MAILING 
LIST FOR LATEST CATALOGUES. 


CONSOLIDATED STAMP Mr. Co., INC. 


MAIN OFFICE AND EXPORT DEPT. 
15 DEY STREET, NEW YORK 7, N. Y. 
FACTORIES IN 
SPRING VALLEY, N.Y. . NORWOOD,NJ. . CHICAGO, ILL. 
PHILADELPHIA, PA. . NEW YORK, N. Y. 
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GREAT LAKES TRAVELERS CLUB NOTES 
The regular monthly meeting of the GLTC, held in 


| the Sherman Hotel in Chicago on Friday, April 25, was | 


unusually well attended. More than 50 were present, | 
including the following guests: Harry Pinch, Univer- 


| sity of Chicago Book Store; John Swope, Windsor Sta-_ 
| tionery Company, Chicago; Tony Markelz, The Book | 
| Shop, Joliet, Ill., and Dempster Passmore, University 

| of Chicago Book Store. Following the reading of the” 
| minutes of the previous business session, it was an-— 
| nounced that 188 members had paid their dues for this 

| year and 40 were on the unpaid list. Ray Eichenlaub, 7 


Service Steel Products Corporation, was appointed 
chairman of the House of Friendship committee to” 


| function at the Sixth District NSA meeting’ scheduled | 
| for Peoria on May 26 and 27. 


New members accepted were Neilon N. Short, Colum-— 
bian Art Works; A. F. Sengbusch, Sengbusch Self-7 
Closing Inkstand Company, and Harry M. Rogers, 
Automatic Pencil Sharpener Company. 

” * * 


At the luncheon meeting of GLTC held on Friday, | 
May 16, several guests were present. Dealer visitors” 
included Roy Achtner, Office Stationery & Equipment 
Company, recently elected president of the Stationers 
Bowling League of Chicago; Sid Kross, Vile-Goller 
Office Outfitters, Inc., Kansas City, Kans.; Ed Hooper, 
Stuart-Hooper Company, Chicago, and G. O. Stevens, 
Stevens, Maloney & Company, Chicago, governor of? 
NSA District No. 6. A special visitor was Tony Butz 
of the J. Walter Thompson advertising agency. 

Several illnesses were reported. Dick Gingland had 
a heart attack a few days prior to the meeting and 
was taken to the Michael Reese Hospital, where he 
was scheduled to stay for several weeks. Brewster’ 
Towne, National Blank Book Company, entered the 
Highland Park Hospital for an appendectomy on May 
15. Bill Moreau, The Carter’s Ink Company, was stricken 
with appendicitis while in Decatur, Ill., on May 14.) 
He was taken to St. Mary’s Hospital in Decatur. 

ca * * 

At the regular monthly business meeting of GLTC 
held on Friday, May 23 instead of last Friday, which 
was Memorial Day, Joe Redmond of Just & Son was 
the only dealer guest. Absence of officers eliminated’ 
the reading of reports and no one had any new busi-" 
ness to present. One new member was accepted, 
Robert L. Auld of The Carter’s Ink Company. 

President Tom Gillice, Rockwell-Barnes Company, 
made an announcement about the combined meeting 
of the 6th District of NSA and the Illinois Booksellers 
& Stationers Association, scheduled for Peoria on May 
26 and 27. Ed Manning, Stein Brothers Manufacturing 
Company, reported as chairman of the NSA Chicago 
convention committee. 

Approval was sought and obtained to change the 
name of the Wis-Ill Club Cup to the GLTC Cup. 
is offered each year at the NSA Golf Tournament t0) 
the player turning in the lowest gross score. 


MALLOY HEADS NEW ALLEN OFFICES IN MICHIGAN 


With the opening of its new branch sales and serve 
ice office in Grand Rapids, Mich., R. C. Allen Busine! 
Machines, Inc., recently announced the appointment 0 
Eugene F. Malloy as its newest branch manager. 

Mr. Malloy, who has had more than ten years 0 
experience in the retail business machine field, come 





_ to Grand Rapids from Houston, Tex. Graduating from 
| the Chicago public school system, he attended No 
| Dame University, from which he received his PhE 


in 1936. 

The new R. C. Allen branch office, located at 660 
Front Ave., N. W. in Grand Rapids and adjacent 0} 
the company’s main factory, will serve as retail head- 
quarters for the company in western Michigan for the 
complete line of R. C. Allen adding, bookkeeping, cal- 
culating machines and cash registers. 
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R.C.Allen Business Machines, Inc. 


678 FRONT AVE., N. W. GRAND RAPIDS 4, MICHIGAN 


Authorized Dealers in All Principal Cities 


‘ony company which offers the Independent Dealer a full line of ADD!NG MACHINES, CALCULATORS, BOOKKEEPING MACHINES, CASH REGISTERS 





Why get high blood pressure over slow deliveries when a 
letter or wire to Cesco will fill those gaping shelves almost 


over night? 

We're back in our old-time stride with few, if any, pro- 
duction lags. Our plant is functioning with well-geared 
efficiency and our stock warehouses are again comfortably 
filled with the fast-selling products that you need. Among 
the items in good supply and ready for immediate shipment are: 


POST BINDERS RING BINDERS 


VISIBLE RECORD EQUIPMENT 
PRONG BINDERS LEDGER COVERS 


CORPORATION and LODGE MINUTE BOOKS 
MEMO BOOKS 


We can also give you immediate shipments of ledger leaves 
and columnar forms in practically all standard rulings and 
sizes. These are available in high-grade ledger and bond 
stocks that you can safely recommend to your most discrim- 


inating customers. 


There are a few exclusive Cesco agency territories now 
available to established dealers—Write for particulars! 
Do you have the latest Cesco Catalogs and Bulletins? 


If not it will be a pleasure to send them to you. 


THE C. E. SHEPPARD CO. 


4407 Twenty-first St., Long Island City 1, N. Y. 





| of 500 labels. 





FANFOLD GUMMED LABELS IN NEW PACKAGE 

Fanfold gummed labels for file folders and varied 
labeling uses, long a member of Globe-Wernicke’s 
filing supplies line, now appear in a specially-designed 
and patented package. 

Distinctive features of the new container are a Cello- 
phane window for easy identification of the color of 
the labels, and a pull-out tray that enables the user 


ee 
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NEW PACKAGING OF FANFOLD LABELS 


to write or type as many labels as may be desired at 
one time, without disturbing the order of the contents. 

Individual boxes are packed 12 to a shipping carton 
which also serves as an eye-catching display for 
counter or window. Two shades of green, with reverse 
white-and-black printing, are used for packages and 
carton. 

Fanfold labels are available in white and eight fade- 
proof colors, each box containing a continuous strip 
Merchandising helps are offered to deal- 


| ers who stock the labels. 


Oo 


ALTMAN MARKS 35 YEARS WITH UNDERWOOD 
G. M. Altmann, sales agent for Underwood Corpora- 


_ tion in Marquette, Mich., operating the Altmann Type- 
| writer & Adding Machine Service, recently celebrated 


his thirty-fifth anniversary with Underwood. 
It was back in February of 1912 when Mr. Altmann 
joined the Milwaukee, Wis., branch of Underwood as 


| an errand boy. He learned to repair typewriters, 
| served his apprenticeship, and was transferred from 
| Duluth, Minn., to the Upper Peninsula of Michigan 
| in 1923. He worked in the capacity of serviceman and 


salesman and, in 1930, was appointed sales agent for 


| 13 counties in northern Michigan. He has remained 
| in that vicinity since. 


In addition to Mrs. Altmann, who is the bookkeeper, 
Mr. Altmann employs three servicemen. 
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THEY PAY ATTENTION, EVEN IN THE ORIENT 

A Saturday Evening Post ad seen by a firm in Tient- 
sin, China, has opened a brand new carbon paper 
market for F. S. Webster Company, Cambridge, Mass. 

The ad was only 87 agate lines in the back of the 
March 23, 1946, issue, but it caught the eye of 4 
Chinese importer of papers, stationery and printing 
material. Off went the letter to America. It men- 
tioned that the Micrometric carbon paper featured in 
the ad was something the company had never seen 
in China and would Webster please send samples and 
a price list? 

That letter, according to Webster officials, “opened 
the way for subsequent negotiations, which resulted @ 
the opening of an entirely new outlet in the Ching 
market and this has been a most satisfactory accouml 
for us.” 
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* For use with standard vertical folders No. 1000. Desk height, letter size, 26%” deep. 
or hanging folder. 


ee) i STEEL EQUIPMENT COMPANY 
285 Madison Avenue, New York 17, N. Y. 


With single swinging 
side shelf. 


No. 855 
LETTER SIZE 


$46.95 






No. 859 
LEGAL SIZE 


=.) 
LES 


Made of heavy gauge furniture steel, 








Equipped with spring compressor, ball 
bearing rollers and four swivel casters. 
Bright smooth cadmium finished hardware. 
Crinkle olive green or Cole gray finish. 


TAKES ALL TYPES OF FOLDERS: 


Hanging folders, standard folders, eyeleted guides, 
No. 854 


LETTER SIZE 


$42.70 — : 7 
No. 858 ; . 
LEGAL SIZE i 
$49.95 . 
SPECIFICATIONS - = 


(FOR ALL MODELS ON THIS PAGE) 






LETTER SIZE Bl With two swinging 


: side shelves. 
High Deep 


No. 856 
. id LETTER SIZE 
File drawer : 10% 24%, : $51 20 
Utility drawer 3%” 244,” 
Overall height 304,” No. 860 
; LEGAL SIZE 


LEGAL SIZE ; $58.45 


Deep 


Upper section ‘f 10%,” 24” 


Upper section 35 ss 24” 

File drawer z 244,” 
Utility drawer . € 243,” 
Overall height 30%” 


COL STEEL EQUIPMENT COMPAN  ) C 
285 Madison Avenue, New York 17, New Yo: 
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EXEC. OFFICES Correspondence / 
PURCHASING DEP’T... Correspondeng 


EQUIPPED WITH 
LOCK AND KEY 











DESK 
HEIGHT 


LETTER 
SIZE 





No. 
2654—Letter Size, 24” deep, Desk Height. $24.50 
2754—Letter Size, 16” deep, Desk Height. $] 7.95 
Prices do not include Indexes. 
. 


NOTE: When ordering file for swinging folders, add letter ‘R" to stock number. 


oe} k - ee ie ee ee ee ee oe i ae - e 
| 285 Madison Avenue, New York 17, New Yor! 











- COLE-CHROME TUBULAR FURNITURE 


















A new profitable item 


char for STATIONERS 7 


place a few around your store... 
at they'll more than pay for themselves 
in added sales... 














, 
thousand uses 


FOR: OFFICES 
SHOW- ROOMS 
RECEPTION ROOMS 
CONFERENCE ROOMS 
EXECUTIVE ROOMS 















REST ROOMS 

PROFESSIONAL OFFICES ’ 

LOBBIES Lage 

SUN PORCHES 
TERRACES : pidyepny thie 
LIBRARIES 2nd plating: NICK 


for greater protection 


3rd plating: CHR 


for surface hardness 





No. 4000 Flex-Seat Arm Cha! 


32.01 


@ Vinyl plastic coated simulated leather that won’t scuff or scratch, resists stain. repels water, washable, wipes clean easily.” 
@ Size: 31” high, 21” wide, 22” deep; gross weight 22 Ibs. 





Note these important Features: 


e Designed for deep-seated comfort and correct posture 


* 


chrome finish for extra serviceability 











@ Triple-plated 





e Furniture grade steel tubing electrically welded thruout @ No-Sag spring seat construction 









@ Choice of biue, red, brown, or green 


ree) i STEEL EQUIPMENT COMPANY (iam 
285 Madison Avenue, New York 17, N.Y. @ 









MAKE ouatity 


->..aa In the field of 
Rare . Duplicating Machines 


: “sett Bonny Ul Aly 
} gTENCL | iE ee and supplies 


PAPER | MARR enjoys a prestige 
well earned by long 
and faithful service to 
American eens 





















‘ 
$ 
; 


BSE — 


As pioneers in this 
field, we have produced 
many of the outstanding 

improvements ... 

and are constantly de- 
veloping new refine- 
ments in both machines 
and supplies... 





HAND AND ELECTRIC MACHINES 30 DAYS DELIVERY 


MARR- STYLE Hand Model 









MARR Electric Model "E" 





MARR DUPLICATOR CO., Inc. 
03 Park Place, New York City, 7 





| OFFICE APPLIANCES, June, 1947 117 





Collier-Keyworth presents 
outstanding engineering in 
revolving chair controls with 
patented ‘‘Equi-Balanced”’ 
action that assures smooth, easy 
motion. Modern in design and 
appearance, these all-steel 
chair centrols are construct- 

ed to give enduring com- 


fort and satisfaction. 


COLLIER-KEYWORTH CO. 
Sey EE GAMA MASS | CHOSEN 
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R. C. ALLEN APPOINTS ELMER E. HYLAND 
The recent appointment of Elmer E. Hyland as 


| manager of its Chicago branch is announced by R. C. 
| Allen Business Machines, Inc., of Grand Rapids, Mich. 
| Mr. Hyland has already taken up his new duties in the 
| R. C. Allen Chicago offices, located at 343 S. Dearborn 


St. He had previously been retail sales manager for 








the Miami, Fla., branch of Burroughs Adding Machine 


| Company. 


A veteran of World War I, Mr. Hyland has had wide 


| experience in the field of retail business machines. 
| During his career he has been branch manager for the 
| Remington Cash Register Company in Baltimore, Md., 


' and Washington, D. C., and has headed the Ohmer 


cash register agency in Baltimore. Joining the retail 
sales promotion staff of Burroughs in 1933, he served 
as a retail sales manager in their Baltimore and Wash- 


ington branches, as well as in Miami. 
————7o— 2 _—_ 


BUY BOOK STORE AT SEARCY, ARK. 

Mr. and Mrs. Edwin M. Hughes have recently pur- 
chased the Hopper News and Book Store at Searcy, 
Ark., from Mr. and Mrs. Emery Hopper, and will oper- 
ate the business under the name of Hughes News and 
Book Store. Mr. and Mrs. Hughes are former residents 
of Searcy.—PJP. 





CENTRAL CAN CASH BOX DISPLAY—This window 
treatment of cash boxes made by Central Can Com- 
pany, 2415 W. 19th St., Chicago, was recently featured 
by West's, Milwaukee, Wis., stationers. The display 
used a background of cash box cartons with one box 
displayed open on velvet in the foreground. The boxes 
are of heavy-gauge steel with hammered silver-gray 
finish and seamless construction. No. 923 is made 
without tray and No. 1923 has a removable six-com- 
partment steel tray. 
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plus the right equipment fe 
reach the desired goal in the : 
; shortest time. Acme Visible 
' Record systems will save you 
time in using as well us keep-. 
ing your records. Let an Acme 
system man tell you how. 








os Cig took oi das 





ACME VISIBLE RECORDS, INC. 
122 SOUTH MICHIGAN AVENUE + CHICAGO 3, ILLINOIS 


Representatives in Principal Cities 





Servright 1947 acme Visible Records, | Reprint of Our Message in National Magazines, June, 1947 
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Tht RIGHT TOUGH OF 


Smarttuedss 
IN DESK ACCESSORIES 


fer OFFICE and HOME 


will make more protits for YOU. 


The B-M line includes: 
Triple Letter Tray... 
Double Letter Tray... 
Single Letter Tray... 
) Guarded Spindle File .« 
m Memo Sheet Holder .. 
Notebook Holder .. . 
Bookends......... 


A complete line of lightweight. hand-' 


buffed. polished ALUMINUM desk 
accessories . . . distinctively styled 
... for office and home. This new. 
popular “B-M” line is making a sen- 
sational HIT with dealers every- 
where. Nine Seautiful items listing 
from $1.00 to $10.00 that will bring 
to you EXTRA profits and EXTRA 
customer satisfaction. 

Here is just the right touch of 
SMARTNESS in desk accessories 
... exquisitely designed .. . sturdily 
built... can be used anywhere... 
always attractive. Write for illus- 
trated folder and prices today. 


Designed and manufactured 
exclusively by 


BUSHMAN-MOORE INC. 


2034 EAST 71 STREET + CLEVELAND 3 + OHIO 


Territories still open for 
sales representatives. 


Write Dept. B 
Bushman-Moore,Incor porated 

2034 East 71 Street Cleveland 3, Ohio 
Please send the Special B-M Profit Package 


(Double letter tray, memo sheet holder, guard- 


ed spindle file and stenographic notebook 


holder) on a ten-day trial order. 


Name 
Dealer 


Street 
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AMES SUPPLY OPENS LOS ANGELES BRANCH 

Ames Supply Company, Chicago, has just opened 
a Los Angeles, Calif., branch offce, where Frank R. 
Marshall will be in charge. This will be the Ames 
Supply Company’s second West Coast office, the other 
being at 583 Market St., San Francisco, Calif. The new 
Los Angeles branch represents the purchase by the 
Ames concern of the business of their former local] 
agent, the Winders Platen Service, at whose office, 


a> 


F. R. MARSHALL 


411 S. Main St., Ames will continue their branch until 
July 1. After that date they will locate in much larger 
quarters at 417 Wall St. 

Jack R. Winders, after selling out his business, plans 
to enter the motion picture camera sales field. Ames 
Supply Company will greatly improve their West 
Coast service to the trade and hereafter will carry a 
complete stock at the Los Angeles branch. 

Frank R. Marshall, the new manager, in point of 
association with the Ames concern, is its second oldest 
employee. He first joined Ames in September, 1909, 
starting in the shop, and successively rising to the 
positions of shop superintendent, sales manager and 


advertising manager. 
f 7 


JUSTRITE REPACKAGES INK LINE 


The line of Justrite stamping and marking inks 


manufactured by the Louis Melind Company, 362 W. 
Chicago Ave., Chicago 10, Ill., has been repackaged 
in an attractive 114-ounce bottle and carton here 


pictured. 
This new 114-ounce bottle eliminates the necessity 


JUSTRITE INK IN NEW PACKAGE 


of stocking a large range of small sizes as was here-7 
tofore the case. Individual cartoning of the bottles 


is an innovation in these types of ink and should 
greatly enhance their salability, state the manufac- 
turers. 


The list of inks in the new package are Justrite) 
Quick-Dry, Slink Kling, indelible, opaque, wax paper, 
“wet,” hektograph, numbering machine, thinner and 


cleaner. 


KIRKSVILLE TYPEWRITER FIRM IS SOLD 


The Kirksville Typewriter Exchange at Kirksville; 
Mo., has been sold to I. E. Markham, former Kirksvillé 


businessman, by Mr. and Mrs. Derfler, who have beet 
owners of the store for 28 years.—PJP. 
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FS Model L 
| EE » Ne $450 Pius 


Automatic feed. Post card to legal size. 


Letter Size, Quire............ $3.35 


a gam — | vercign Grade 4 Jnl 


~ 
ey In 1 Ib. or % lb. cans. Choice of 
aie wide or narrow mouth cans. 








: Thos i Quali A 


In 1 Ib. wide mouth cans only. 








aoe Junior 
Sai f | J ~~ , —* 2 erat or 
See | he, $2950 om 
fencils 


Automatic feed. 
_ Ideal for menus and post cards. 





Letter Size, Quire... $2.60 
Legal Size, Quire... 2.85 


SPEED-O-PRINT CORPORATION + 161 £. GRAND AVE, » CHICAGO 11, ILLINOIS - 











WAYNE E. BASHAW APPOINTED BY HORDER’S 
Wayne E. Bashaw has been appointed personnel” 
| manager for Horder’s, Inc., Harry G. Horder, president 7 
of the organization, announced recently. 4 
| A member of the United States Naval Reserve, Mr. 7 
Bashaw gained valuable experience in new personnel ~ 
techniques and practices during his four years in naval ~ 
ordnance work. He was released to inactive duty with ~ 


| the rank of lieutenant. q 
Mr. Bashaw received his bachelor of science degree ~ 








WAYNE E. BASHAW 


from the University of Illinois where he majored in 
psychology and advertising. His graduate work at the | 
University of Illinois was interrupted by his naval | 
service. a 
One of Mr. Bashaw’s first undertakings since joining 
the Horder staff was instigating a job evaluation | 
program among its 460 employees. 
A member of Kappa Tau Alpha, national honorary 
fraternity, Mr. Bashaw is a vice-commander in the 
| American Legion. He lives with his wife and 15-month- 
| old daughter, Mary Dianne, at 798 Lennox Road, Glen 


| Ellyn. 
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FURNITURE COMPANY DRAWS ADDITION PLANS 
Plans for a $200,000 addition to Metal Office Furni- 


WRITE Up Sa les a nd p | ture Company’s Plant No. 4 at Grand Rapids, Mich., 
‘ | were announced recently by Walter D. Idema, presi- 
p fi ° dent. The proposed addition would comprise a two-7 
ro its with WRITE story and basement section 75 x 200 feet in size and] 
a one-story section of 75 x 100 feet without basement. | 
isabel 


Write Carbon Papers and Typewriter 
nee 








Ribbons give satisfaction in service. 


Customers who buy Write products at e 


, 
your store will return—again and again ise 
—for these quality items that turn out 
clear, clean copies . . . give longer wear. a 


Stock and display Write Carbon Papers : 

t 
and Typewriter Ribbons. Get your re } Ba 
share of profits from these fast-selling fo py 


items. 


Immediate Deliveries 


Write for samples and discounts 





W R | T “ e 420 Lexington Ave., ; 
SWINGLINE DIRECT-MAIL ENVELOPE STUFFER — L 


I tele]: 120) 9-04 4)) New York 17, N. Y. Swingline trade literature, designed as a direct-mail stuf 
lal iii " is part of a new Speed Products Company, Inc., promotié 
yee : (Story on page 11) 
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WOODSTOCK TYPEWRITER COMPANY 
WOODSTOCK ILLINOIS 
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LHALHS 


by HIGH PUINT 


When "CHAIRS by HIGH POINT" is 
specified on the bid, chair buyers and 
users know they are assured of years of 
satisfactory chair performance. They 
have learned HIGH POINT Chairs can 
really stand up under the gruelling 
strain of every day use. They say 
"when you can get so much chair value 
from HIGH POINT, why should we buy 


elsewhere." 


This sterling record of performance 
is the direct result of the ‘know how" 
we have acquired through our more 
than forty years of chair making. The 
styling, durability, comfort and good 
appearance is a direct result. 


The dealer who specifies "CHAIRS 
by HIGH POINT" is certain his cus- 
tomers will get excellent chair value and 
performance and a mighty fine profit 
for himself. 


HIGH POINT BENDING & CHAIR CO. 



























SILER CITY, NORTH CAROLINA 
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DARNELL CORP. LTD. 
LONG BEACH 4, CALIFORNIA 


60 WALKER ST., NEW YORK 13.N Y 
36 N. CLINTON, CHICAGO 6. ILL 
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UNDERWOOD OFFERS NEW PORTABLE SIGN 

William G. Turquand, sales manager of Underwood 
Corporation’s portable typewriter division, recently 
announced that a new color-motion portable type- 
writer sign is available for the Underwood dealer’s 


Ofnvelracoreye| 
Stor table 





UNDERWOOD PORTABLE TYPEWRITER SIGN 


organization throughout the country. This sign of 
modern size has a panel for the dealer’s own message. 
Up to 30 characters may be used on the sign in which 


ten different colors alternately light the panels. 
RE SPAS Oy 


ART STEEL USES MOLDING PLASTICS CASH BOX 

A step in the direction for utilization of plastics for 
office supplies has been taken in the production of 
a series of phenol formaldehyde cash box currency 
trays by Moldmaster, Inc., an associate firm of the Art 
Steel Sales Corporation, New York, N. Y., states an 
article appearing in a recent number of Plastics maga- 
zine. 

States the author: 

“The production cost of the plastics tray is approxi- 
mately 60 per cent higher than its predecessor. The 
additional cost, in this instance, was justified by im- 
proved appearance and durability in addition to the 
release of the Art Steel company’s steel fabricating 
facilities to other production—an important considera- 
tion for a plant engaged in producing a large variety 
of office equipment. Joseph Burger, head of both firms 
(Moldmaster and Art Steel), is of the opinion that 
business equipment, to meet modernization trends and 
demands, must envision greater plastics utilization.” 





AMBERG OPENS NEW CAFETERIA—Employees of Amberg 

File & Index Co., Kankakee, IIll., find the new factory cafe- 

teria, recently opened, a convenient and economical place 

for their meals. The room is bright and well ventilated and 

has a seating capacity of approximately 130. The cafeteria 

is open from 8 A.M. to 8:30 P.M. and light lunches are served 
for both the day and second shifts. 
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EXCLUSIVE FRANCHISE 
Q L2, SKS KC + 


a <a 
Zr _ 
ONCENTRATED SELLING with one complete, nationally 


known line. 








STREAMLINED INVENTORY and cleaner stock-keeping, conserv- 


ing time, space and effort. 


“AT THIS SHOP ONLY”—no direct competition under the 
OLD TOWN EXCLUSIVE FRANCHISE policy. 


PROMOTIONAL SUPPORT—consistent national advertising, fol- 
lowed through right to your store by merchandising help from an 


expert team of field men. 
NEWEST PRODUCT DEVELOPMENTS—among the technical im- 


provements pioneered by OLD TOWN research were non-curl carbon 


papers, hermetically sealed ribbons, non-smudge master units, spirit 


duplicating in black. 


An Old Town Exclusive Franchise Means: MEMBERS OF THE 
PROTECTION: You are the only Old Town dealer in your area. OLD TOWN FAMILY: 
All order go through YOU. 

PRODUCTS: A more complete line, simplified, grade-marked and . a and SyUR Saaen 


Dupliforms (Printed Master Units) 
Inked Ribbons 


trade-marked. . 
PROMOTION: Hard-hitting dealer helps. Local selling aids. Con- - 
sistent Sepeuns advertising. : . 0 Hiaee weeds eatin 
PROFITS: Priced right to give you liberal margin of profit. Quicker © Caen fier Shiba 
turnover of compact stock. © Case tells 
Inquire today about an OLD TOWN FRANCHISE in your territory. © Stencil Duplicating Inks 

* Duplicating Fluid 

® Hand Cleansing Cream 

® Duplicating Supplies 
® And Related items 





RIBBON & CARBON CO. Inc. 


Foremost makers of Ribbons and Carbons for Every Use 


750 PACIFIC STREET, BROOKLYN 17, NEW YORK, N. Y. 














Sales and Service Everywhere 








We do not own or operate any branch offices. Old Town products are distributed 
only through the best siationers and office supply dealers in every locality. 
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Any office would be enhanced with a Riteform Semi-Executive .. . & 
Beautiful simulated or plastic leather in colors matching the light- 
weight aluminum base. A chair as individual as its user. Simple, 
quick adjustments, fit the chair to the individual's comfort. All Ex- 


ecutive models have the adjustments listed below. 


Fogle 
SECRETARIAL 


SEAT—Molded foam type rub- 
berized hairflex, covered with 
simulated leather matching col- 
or on base. 








BASE—1 in. O. D. Steel tubing. 
Triple coated durable baked en- 
amel . . . Brown — Green — 
Neutra tone Grey. 





Riteform’s superb quality and design 


is the result of twenty years’ experi- There's a Riteform Executive model to fit any office or meet any 
ence devoted exclusively to posture budget. The 135-A Junior Executive is an excellent example of the 
hairs. ' , ' 

_— large variety in the Riteform line... The gleaming chrome back 











BACK REST—Well pad- 
ded and covered with | 


same top quality simu- 
lated leather as seat. 
Adjusts to suit user. 


ADJUSTMENTS— 
Back spring tension. 
Seat height, 171 in. to 
22 in. 
Back frame angle. 
Back pad height. 


For a complete picture of 
America’s leading posture 
chair line, write today for 
Riteform’s new, two color, 
bulletin No. 120. 


frame accents the color of the baked enamel on the aluminum base. 


The extra deep seat, back, and arm rests, are covered with matching 


plastic leather. 





CHAIR CO. Inc 


* 
43 S.OXFORD - ST. PAULS MINN. 
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SHEAFFER OFFICIALS—Jack H. Asthalter, eastern sales 
manager: Harvey Whidden, merchandise manager: Joe 
Donohue, western sales manager for W. A. Sheaffer Pen Co. 


ee 


ARROW FASTENER FEATURES NEW INSIGNIA 


A new insignia introduced by the Arrow Fastener 


Company, Inc., 30-38 Maujer St., Brooklyn 6, N. Y., 
features a ferocious little mechanical man with jaws 
of steel, making his entrance by crashing through 
layers of paper. The bottom bears the slogan, “A 





“WITH JAWS OF STEEL” 


Stapling Machine is Only as Good as the Staples it 
Uses.” 

This insignia will be used henceforth on all package 
designs and advertising. 

Electros and mats may be obtained by dealers who 
write to the company. Those wanting full information 
on all Arrow products may write for new catalog 
sheets. 

oe 


. 
ACETATE - 
PROTECTOR : 












Ss . 


FUL-VU FEATURED—This recent window display by A. 

Pomerantz & Co., Philadelphia, Pa., featured Ful-Vu products 

merchandised by Cook’'s, Inc., Camden, N. J.. who make a 

line of transparent covers, visible protection cover binders 

and wire binder covers. The use of cut-out eyes dramatizes 
the visual products. 
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Getting Your Share? 
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° © Display the 
| attention-getting 
STATIONES- | 
Orrice es or | KIL-KLATTER 


SUPPLY 
OfALER 


box in windows, on 
counters... take 
advantage of the 
KIL-KLATTER 
advertising that is 
boosting sales 
| from coast to coast. 





(Dealers: attach this coupon to your letterhead} 

AMERICAN HAIR & FELT COMPANY 

Dept. 7B-6, Merchandise Mart, Chicago 54, Ill. 

( ) Send 3 doz. KIL-KLATTER Typewriter Pads individually boxed 
with free card and enclosures. Our check for $18.00 is enclosed. 
(In U.S.A. only) or 

( ) Send FREE sample KIL-KLATTER Pad and full information about 
quantity prices and discounts. 
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A some mightly important things happening at 
Jasper Desk Co. these days. We're shipping samples of new 
desks to our dealers. On this page, our new, deluxe Chip- 
pendale Desk makes its bow. We wanted to make this desk 
a thing of beauty—dealers tell us we've succeeded. 

Stump walnut matched veneers, selected with the most 
meticulous care, are used for the face material on drawer 
fronts. They reflect all the dignity, warmth and luxury that 
is inherent in wood. Note too that genuine walnut is used 
for all exteriors and interiors. Other features merit attention 
including Roller Suspension Deep Drawer—Inset Back—and 
Dictation Slide on Back of desk (69"" only). 

Wherever executives desire luxurious, traditional office 
furniture, this Chippendale Desk offers a handsome addition 
to the business scene. 





¥ Check These Features 


INSET BACK 


ROLLER SUSPENSION 
DEEP DRAWER 


STUMP WALNUT 
MATCHED VENEERS 


DICTATION SLIDE 
ON 69” DESK 





















—THE JASPER DESK COMPANY 


JASPER, INDIANA 
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[/ Any Dealer Selling 
A IMPERIAL 


FILING SUPPLIES 


The greatest impetus to dealer sales comes from enthusi- 
astic office workers who recognize and appreciate the 
intrinsic merit of the office tools with which they work. 
IMPERIAL’S consumer advertising has been expressly 
designed to acquaint business men and women with the 
refinements of Imperial Filing Supplies. We solidly sup- 
port our dealers. Prosper with Imperial. Join our dealer 
ranks today. 














Imperial 














‘ 
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cence esgeems samen 


5 Ecard name cusasin tne atbes Aenea 


THIS REGISTER on the Counter 


Means 


A QUICK, HANDY 
SALES RECORD 


* 


AN ACCURATE 
CASH CONTROL 


IVDIANA 
aairgragphic 


CASH REGIST 


A practical and efficient method of recording sales 
and expenditures plus a positive cash controll 


All entries made as the transaction occurs—at 
the end of the day complete simplified records are 
available for rapid check and easy bookkeeping. 


Best for small business, retail stores and service 
establishments which need quick, accurate, safely 
kept records. Simplifies all tax problems! 


SMOOTH OPERATION—drawer mounted on rollers 
WARNING SIGNAL—when drawer opens 
TUMBLER LOCKS—best made 

FINISH—Durable Black Wrinkle 
MATERIALS—Indiana hard maple and white oak 
PAPER ROLLS—two widths 

RULINGS—5 to 15 columns 


Sell Indiana for Profits and Good Will 





“CASH 


DRAWER Cee 
' A, . 








SHELBYVILLE, INDIANA 
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INDUSTRY VETERAN NOW WITH BANK 

F. W. Doherty, veteran of 41 years in the typewriter 
field, is now in charge of the mechanical equipment 
department for the Bank of America, East Bay divi- 
sion, Oakland, Calif.. where he would be pleased to 
meet old acquaintances. 

Starting in with the Remington Typewriter Com- 
pany at Ilion, N. Y., in 1906, Mr. Doherty was sent to 





FRANK W. DOHERTY 


| San Francisco, Calif., where he worked for the Rem- 


ington Company for 15 years, in charge of the service 


| department. He joined the Bank of America at San 


Francisco in January, 1922, and is now in his twenty- 
sixth year with this institution, being located at 12th & 
Broadway in Oakland. He has received his quarter- 
century diamond pin for service to the institution. 


$+ —_$____— 


CENTRAL CAN COMPLETES REPRESENTATION 
G. B. Colby, sales manager of Central Can Com- 


| pany, 2415 W. 19th St., Chicago 8, Ill., manufacturers 
| of cash boxes, recently announced that their national 


representation to the office equipment trade is now 


complete. 


Representatives include Harold Atwood and Asso- 
ciates in the East, Elmer Krumwiede & Associates in 
the Middle West, Ward Silliman in the Southwest, as- 
sisted by James Wilson in the Southeast, and R. L. 
Smith on the West coast, assisted by Jerry W. Turrell, 
southern California, and O. Clinton Martin in Wash- 
ington. 

All of these representatives are prominent in the 


| industry, having been associated with the office equip- 


ment field for many years. 
Central Can Company reports that the new cash 
boxes for home and office valuables have been well 
received by dealers. 
2 


IBM BUYS BUILDING AT ST. LOUIS, MO. 
The International Business Machine Corporation 


| has purchased a building at the southeast corner of 


Grand and Lindell Blvd. in St. Louis, which is cur- 


| rently leased to the Arthur R. Lindburg Company. 


IBM intends to make extensive alterations at a later 
date to provide for its service bureau where work is 
done on accounting machines on a contract basis 
with customers. The company is the world’s largest | 
producer of punched card acounting machines, time 
recording systems, and electric typewriters.—PJP. 





OL’ DOC STOR @ 


A welcome addition to the Jack C. Kern organiza- 
tion is Frances Ingram Shanks, a daughter of nearly 
six pounds weight, born May 13 to Mr. and Mrs. Joseph © 
H. Shanks. The beaming father is of the southeastern 
sales division of the Jack C. Kern Company, manu-¥j 
facturers’ representatives and distributors, Knoxville, } 


Tenn. 
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MASTERCRAFT 


DIVISION OF SHAW- WALKER 


KALAMAZOO, MICHIGAN 
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i CARBON PAPER, many fine impressions make 
a good impression. Performance on the job sells 


your customers and keeps them sold. 


Allied’s Flagship carbon paper is regularly and con- 
tinuously making good impressions, building sales 
and profits for alert dealers everywhere. Flagship is 
the carbon for you to feature. The result of skilled 


research and long experimentation, fine inks, better 


HOW 
MANY 


IMPRESSIONS 
MAKE AN 


IMPRESSION? 


imported tissues and experienced manufacture are 
combined to produce a superior carbon. Available in 
24 weight and finish combinations, Flagship meets 


every requirement. 


Give Flagship the Impression Test in your territory. 
If you are interested in building more sales, greater 
volume, larger profits, Flagship is the answer. A few 
exclusive franchises are still available. Write for free 


samples and full details today! 





HERE’S WHY 





RINGS THE SALES BELL 





NON CURL Flagship is not affected by 
weather conditions—moisture, dryness, 
heat or cold. The exclusive metallic 
back, better tissues and finer inks make 
it lie flat, always ready for instant use. 


LONGER WEAR Imported papers and 
tough pigments, plus actual metallic 
plating and treatment of the back, in- 
sure a carbon which resists stenciling 
thru and produces excellent copies long 
after ordinary carbon is worn out. 


FINER COPIES Clean, perfect impres- 
sions from first letter to last are insured 
by new and improved ink formulas and 
the most modern manufacturing tech- 
niques. 


CLEANER TO HANDLE Flagship is 
easier to collate, is crisp and clean. Fine 
pigments perfectly blended, combined 
with specially treated tissues, bring a 
new ease to manifolding work. 

EASIER TO ERASE Clean erasures with 
no telltale smear is another Flagship 
feature made possible by advanced ink 
formulas and exclusive processing 
methods. 

BETTER LOOKING The attractive nau- 
tical motif in full color on the box and 
the beautiful design of the silver colored 
sheet give Flagship a distinguished ap- 
pearance 

GREATER ECONOMY Its popular price 
combined with superior performance 
offers every buyer and user top quality 
at lower cost. 





CARBONS & RIBBONS 
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ALLIED CARBON AND RIBBON MANUFACTURING CORPORATION 
165 DUANE STREET 


Producers of the famous Echo and Rocket Brand typewriter ribbons 


NEW YORK 13, N. Y. 
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A JACKSON DESK 


As Personal as a 


COMB and BRUSH! 
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There are some possessions that a per- 


son gladly shares—there are others so 
very personal they are owned and used 
exclusively by one individual. A man 
just naturally feels this way about his 
comb and brush and the same feeling 


carries over to his business desk. His 





desk is his own private business world 
where privacy is assured. That's why 
executives give much though to the 
selection of their personal desks. Nat- 
urally they favor the ultimate in beauty 
and utility and they find those qualities 
in JACKSON DESKS. 





—JASPER OFFILE FURNITURE LO. 


JASPER, INDIANA 


REPRESENTATIVES 
James H. Davison, Route 1, Box 120, Los Gatos, Cal. 
Marion Y. Follin, 220 Fairbanks Road, Riverside, I. 
George B. Wray, 130 W. 42nd St., Room 819, New York 
Howard Maley, 115 Tarbell Ave., Bedford, Ohio inal 
L. H. McDaniel, 1414 West Tucker St., Ft. Worth, Tex. 
Charles L. Pettibone, Bedford, Ohio 
Ralph A. Bender, 813 Bona Allen Bidg., Atiante, Ga. 
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America’s UT ‘standing 


CASH BOXES 








| 


Hf 





No. 923 


Size 11144 x 6 x 4% 
WITHOUT TRAY 






No, 1923 


WITH TRAY 








ee 8! new beautiful 
Hammered SILVER-GRAY Finish 





From coast to coast hundreds of dealers are now 
featuring these cash boxes in window and store 
displays—in newspaper advertising. The beauty 
and the structural superiorities have instant ap- 
peal to your customers. Display them—you'll be 


reordering quickly! 


If you have not already experienced the profit 


possibilities of this line, write us at once for price 


list and full details. 


ENTRAL CAN CO4 
2415 West 19th Street CF 


ba! al 














Th trade-mark is a symbo. of top ality and 


expert craftsmanship in me <i. 
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NEW COMPANY IS PURCHASER OF PLIMPTON’S 
The Plimpton Manufacturing Company’s three sta- 


| tionery and engraving businesses in Hartford, West 








Hartford and Bristol, Conn., were recently sold to a 
new corporation to be termed Plimpton’s, Inc., it has 
been announced by Arthur F. Peterson, vice-president 
of the United States Envelope Company, of which the 
manufacturing firm is a division. 

The purchasing firm is headed by David L. Abraham- 
son, president, and Julian C. Shoor, secretary-treas- 
urer. Both are from West Hartford. Vice-president of 
the new corporation will be Otto A. Cavanaugh, who 
has been manager of the Hartford branch for 32 years. 

The Bristol and West Hartford stores will remain in 
their present locations, but the Hartford Branch will 
move from 252 Pearl St. to 142 Trumbull St. before 
August 1, according to Mr. Abrahamson. All three 
stores will be called Plimpton’s. 


Store Personnel Will Remain 


All of the present personnel of the stores will be re- 
tained, Mr. Abrahamson said, and there will be no 
change in policy. The new Hartford store will be re- 
designed with a modern front and interior, and have 
floor space of about 6,500 square feet on the ground 
floor and mezzanine, and in the basement. 

The original stationery and engraving business was 
founded in 1866 on Asylum St. by Linus B. Plimpton 


| as the Plimpton Envelope and Paper Company. Incor- 
| porated in 1872 as the Plimpton Manufacturing Com- 


pany, it was the first firm to receive a Government 
contract for making stamped envelopes, and held the 
contract exclusively for 30 years. 

The business was moved to Ford Street in 1868, and 
after a fire destroyed the entire establishment in Janu- 
ary, 1877, it was moved to quarters in the Batterson 
Building on Asylum St., present location of the Hotel 


| Garde. 


In 1872 the business was moved to its Pearl Street 
location and when Ann Street was extended so as to cut 
off part of the buliding, the envelope manufacturing 
branch of the firm was moved to the present site at 
3 Ann Street. 


Firm Purchased in 1898 
The firm was bought by the United States Envelope 


| Company in 1898, and in 1921 the last of the Plimpton’s 
| to be associated with the business died. He was James 


M. Plimpton. 

John N. Coughlin, the oldest employee of the Plimp- 
ton Manufacturing Company in point of service and 
head of its engraving department, will be among the 
employees transferred to the new firm. Having started 


| as a hand stamper, he celebrated his fiftieth anniver- 


sary with the firm January 23. 
Mr. Shoor and Mr. Abrahamson for nine years were 


| owners of the General Distilleries Corporation of Hart- 


ford, and are presently operators of the United Truck- 
ing Company. The transaction was arranged by M. J. 
Neiditz and Company, Inc. 

o—e-— — 


KANSAS FIRM SHOWS OLD TYPEWRITERS 

The H. & G. Company, 214 E. Euclid, McPherson, 
Kans., recently prepared a display of ancient type- 
writers, including one built about 1873. The firm put 
some of the typewriters in the window, and some in- 
side the store. 

The oldest machine is an Englewood, built about 
1873. Another is called “Caligraph No. 1” and was 
made around 1883. Two others, portables, have no 
names but come from about the same period. A unique 
feature of one of these is the circular printing wheel, 
similar to play typewriters sold in dime stores before 
the war. 

A 1900 Remington is another old typewriter on dis- 
play. The older models in this store use wooden bars 
between the keys and the type—GMH. 
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Business and operators alike 
recognize the advantages of 
combining simplicity, small 
size, silence and speed in this 
new and different fully auto- 
matic calculator. 














The MONRO-MATIC is years ahead because of 
its unique and radically new features . . . its speed 
and flexibility bring startling economies to business 
figuring. 

A gem of modern design. the MONRO-MATIC fits 
the space occupied by a letterhead. It’s light beyond 
belief . . . easily carried by a girl from desk to desk 


and so quiet it can be used alongside a telephone. 





business figuring 


Operators appreciate its simplicity —enthuse over 
its “Velvet Touch” and the incomparable Monroe 
ease of operation that lets fingers speed through all 
figuring tasks with effortless accuracy. In every way 
this latest Monroe triumph emphasizes why “Opera- 
tors Who Know Prefer Monroe.” 

Get the complete story on the new MONRO. 
MATIC — the calculator sensation that reflects 
Monroe’s thirty-five-year leadership. See and com- 
pare—then decide. Call the nearby Monroe owned 
branch or write to Monroe Calculating Machine 


Company, Inc.. Orange, New Jersey. 


ONROE 


MACHINES FOR BUSINESS 





CALCULATING * ADDING ® ACCOUNTING MACHINES 
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THIS LINE 1S Short 


AND THE TURNOVER IS Suwcez 











23 


REGUS PAT OFF Sr STANDARD 
STORAGE BOXES SIZES 





All sizes of commercial and bank records can be transferred into 
the 23 standard sizes of Liberty Record Storage Boxes. So, profit- 
minded dealers concentrate on this short, complete line. They 
enjoy maximum sales from minimum inventories. That means 


turnover and increased net profit. 





You are sure of steady repeat business when you start a new 
Liberty user, since these sturdy boxes are satisfactory always, all 7 
ways. For record storage you can recommend Liberty Boxes every 


time. Ask about the dealer plan that increases your profit margin 

























as volume grows. offic 
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BANKERS BOX COMPANY, 720 So. Dearborn St., Chicago 5, Ill. Tt 

furn 
i ° Eng] 
83,000 Satisfied Users, Including: i, 
Armour & Company Jones & Laughlin Steel Corp. layou 
Bendix Home Appliances, Inc. Massachusetts Protective Assn. ment 
Caterpillar Tractor Company North American Aviation, Inc. ten, 
Chevrolet Flint Mfg. Co. Perfect Circle Corporation Th 
Chicago Surface Lines Phileco Corporation since 
Cincinnati Gas & Electric Co. Reynolds Metals Company ; = Sonni 
Fruehauf Trailer Company State of Missouri merc 

B. F. Goodrich Tidewater-Associated Oil Co. 

Gulf Oil Corporation Todd Shipyards Corporation UNI 

Hartford Fire Insurance Co. Wright Aero Corporation D. 
Corpc 
Serving The Stationer Since 1918 roy . 
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show: 
) featur 
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BOSTON OFFICE FURNITURE FIRM IN NEW HOME 


Calley, Henderson & Stewart, Inc., office furniture 
outfitters of Boston, Mass., have recently moved to 
more spacious and attractive quarters at 100 State St., 
occupying a store on the first floor with large display 
windows. In addition, the lower floor is devoted to 
display. 

The photographs here shown are descriptive of one 
section of the show room displaying a complete line 
of executive suites of high-class wood furniture and 


NEW CALLEY, HENDERSON & STEWART STORE 


office appointments, another section showing an at- 
tractive display of metal furniture. 

This firm is comprised of three well-known office 
furniture specialists of many years standing in New 
England. Their contract division is in charge of R. A. 
Lawson, with many years of experience in design and 
layout of bank counters and special court house equip- 
ment. At the present time they have ten bank jobs in 
course of construction and several others in the pre- 
liminary stages. 

This company credits remarkable progress in its field 
since incorporation in 1946 to the experience of per- 
sonnel and insistence upon handling quality lines of 
merchandise in order to serve a select clientele. 


UNDERWOOD MANAGER IS HOST AT MEMPHIS 


D. A. Sparks, regional manager of the Underwood 
Corporation, was host to 35 executives and branch 
managers from the mid-south area on May 6 and 7 
at a meeting at the Hotel Peabody in Memphis, Tenn. 
A motion picture, “The Duties of a Secretary”, was 
shown, with teachers as special guests. The film, which 
features the new Underwood all-electric typewriter, is 
designed to increase the general efficiency of office 
secretaries. The picture also was shown to the public 
at Underwood headquarters in Memphis on May 7. 
It was announced that the picture would be made 
available to schools upon request.—PJP. 
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Here's Why Quality Chairs. 
Feature Bassick 


“FLO-TILT” CONTROL 
AND CASTERS 





The smooth, quiet action and easy finger-tip control of 
the Bassick ‘‘Flo-Tilt’’, firmly established it as the foremost 


chair control in prewar years. 


As rapidly as the material situation will permit, leading 


chair manufacturers will again be able to feature the Bassick 


“Flo-Tilt” control. Look for ‘Flo-Tilt”...it will help you 
sell better office chairs. 

Companions to the “ Flo-Tilt” are Bassick’s “ Diamond- 
Arrow’’ casters—recognized leaders in the quality caster 
field. These, too, are being produced in volumes which 
soon will relieve manufacturers of the necessity of using 
cheap, stop-gap substitutes .. . and enable us to fill your 
orders as well. 

For more information about Bassick’s 
‘Flo-Tilt’’ control and casters, write: The 
Bassick Company, Bridgeport 2, Conn. 
Division of Stewart-Warner Corporation. 
Canadian Division: Stewart-Warner- 
Ltd., 


Alemite Corporation, Belleville, 





Ontario 
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Check these features: 


@ Ample capacity for file folders, 
catalogs, etc. 


@ Curved, cut-out opening for 
easier access. 


@ Made of scratch-proof, chip- 
proof plastic. 


@ Sloping tray surface automati- 
cally aligns contents. 


Available in grained walnut finish to harmonize 


with any office furniture. 





hve Tate a bores! 


There’s a new bright star in office filing 
equipment! It’s Rock-Elite Desk Tray— the 
tray that combines the rich appearance of 
modern styling with the utmost in engineer- 
ing skill to provide new beauty, new util- 
ity and new convenience. 


It has been 


carefully designed to include outstanding 
features long hoped for but never before 
found in a desk tray. 

Yes, Rock-Elite Desk Tray, in sturdy 
and attractive plastic, is head and shoulders 
above ordinary desk trays because of its 
many unique features. 





@ Ribbed tray surface eliminates 
tumbling. 


@ Greater capacity than ordi- 
nary trays, yet tiers lower. 


@ Side-position tier posts reduce 
obstruction. 


@ Fluted, non-slip aluminum tier 
posts. 


@ Rubber-cushion feet protect 
high-polish surfaces. 





PEARL BROTHERS OPEN NEW SEATTLE STORE 

Jerome and David Pearl, brothers, are co-owners 
of the new Pioneer Office Equipment store, 816 First 
Ave., Seattle, Wash. The Pearl brothers operate two 
other stores in Seattle and have been selling office 
equipment for many years. They felt there was a 
need for an equipment furnishings center offering 
top-quality merchandise and selected the First Avenue 
site because it is centered in a high-rent office district 
and is not served by near-by office furniture stores. 

The new store has approximately 5,000 square feet 





NEW SEATTLE STORE—Jerome Pearl (top picture), co- 
owner with his brother David, writes up the first sale after 
opening of new Pioneer Office Equipment store, one of 
three in Seattle, Wash. Bottom picture is a close-up of the 
original designing built into the office and sales counter. 


of floor space. Display cases are of birch paneling, 
custom built. Fluorescent lighting is an integral part 
of each display case. The walls are painted a cool, 
light green with soundproof, white ceiling and borders. 

Overhead neon tubes, built into the birch panelled 
conduit, throw clear, shadowless light on the counters 
below. 

Corrugated glass is employed for partitions, mak- 
ing a transluscent, attractive background. The glass 
is bordered by growing Spanish sword grass, the deep 
green setting off the pale green of the walls. 

i eee 
FIRE CAUSES DAMAGE AT LINCOLN BINDERY 


Fire of undetermined origin caused several hundred 
dollars damage at the Pease Book Bindery in Lincoln, 
Nebr., on April 28. Smoke and water damage caused 
most of the loss. W. K. Pease is owner of the shop. 


PJP. 
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What a combination! Koroseal, B. F. Goodrich upholstery material, and 
Bonded foam rubber cushions! Both are available now on all posture chairs 
in Harter’s E-line. This great double feature offers further proof that Harter 
delivers top quality in posture chairs. 

Koroseal is the new upholstery material of B. F. Goodrich that everyone's 
talking about. It stays flexible always, remains smooth and wrinkle-free, will 
not wear thin. You can wash Koroseal as easily and safely as glass. It does 
not stick or crack, is practically scuff-proof, will not discolor. Koroseal is 
available on Harter posture chairs in green, maroon, or brown. 

Bonded foam rubber gives a new kind of deep-seated comfort. This soft 
and light material will not sag or pack down. It remains permanently porous 
and buoyant — air circulates freely through its inter-connecting cells. This 
“breathing” quality keeps the cushion clean and cool, free from dust and 
odors. Bonded foam rubber cushions keep their original shape forever. 

Right now Harter’s production of E-line posture chairs is higher than 
pre-war. Send in your order today for prompt shipment. 

* * si * 


MEMO TO HARTER DEALERS Harter national advertising appears every month in Fortune, 


every fourth week in Business Week and U.S. News. These 
magazines are read by America’s businessmen — your best customers 
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POSTURE CHAIRS - STEEL CHAIRS 
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Stenographer meets new Myrtle Desk—result . . . is in the picture, the close attachment is founded 
“Love At First Sight." Maybe it isn't the popular — on a deep seated respect for those desk qualities 
idea of romance but when a girl knows her desk that contribute towards work efficiency. Amer- 
will be her steady companion for 40 hours a week, ica's foremost office furniture dealers testify to 
she has a genuine appreciation for the role it these qualities. Truly the "High Point" in office 
plays in her business life. When a Myrtle Desk desks is MYRTLE. 





MYRTLE DESK COMPANY 


member WOOD office GED? furniture institute 


HIGH POINT (@) NORTH CAROLINA 
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SHELTON’S COMPLETES STORE REMODELING 


Shelton’s Decatur, Ala., stationers and office out- 
fitters formerly known as Brown’s Office Supply Com- 
pany, recently completed an expansion and modern- 
ization program through which the entire store has 
been redecorated and equipped with modern lighting. 
Black and white marbleized asphalt tile flooring has 
been added and new full-view show windows have been 
installed. 

An annex of 1,500 square feet of display space is 
an outstanding improvement, making a total of 4,750 
square feet of floor space in the stock room and sales 
floor. 

In an announcement regarding the improved store, 








MODERNIZED—Views of the expanded and modernized store 

of Shelton’s, stationers and office outfitters, Decatur, Ala. 

Improved service to customers is made possible by en- 
larged and more attractive display and stock space. 


OFFICE APPLIANCES, June, 1947 





| 92 Montgomery St. 








PRICES REDUCED! 


eS e 
x q 4 





LATEX FOAM RUBBER UNIT 


EXECUTIVE 18x17 STENO 15x14 


No. 22—1""—List $5.20 No. 20—1"—List $4.50 
2." 6.00 30—I1/." _ 5.00 
42—2" 6.80 40—2" ... 5.50 


50% SHREDDED LATEX FOAM RUBBER, 50% WHITE COTTON 


No. 76—I''—List $3.40 No. 56—I"'—List $2.90 
77—1'/2" 4.00 57—I1!/," 3.40 


CASING—In brown or green corduroy. 
In brown or green sail cloth. 
In brown or maroon leatherette. 


Fibre matting backs. Leatherette welted all around and vented. 








BUILT LIKE FINE UPHOLSTERED FURNITURE. 
OUR SPRING UNIT, WHITE COTTON FILLER. 
CASING—In brown or maroon leatherette. 


Fibre matting backs. 
Leatherette welted all around and vented. 


No. 17—18x16x2—List $4.90 
No. 18—19x17x2 5.30 


| All cushions carried IN STOCK. Liberal dealer discounts and terms. 


May we have the pleasure of a trial order. 


CUSHIONS 
BY 








MFG. CO., 


inc. 


Jersey City 2, N. J. 
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LITTLE Quality Carbons 
and Ribbons build dealer 
PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


LITTLE Dealer protection 
eliminates competitive ef- 


fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


Write for details 
and samples. 


MANUFACTURERS 


1888 Factory, Rochester, N. Y. 


144 





wetter 





TTHNA* TOWMUNTU: 


es 


MdWI :ALI'TVNO: LSSHOIH: HaGWON : WWI XVW.” 


20g 
Nawr 


“SNOTaaq 









A. L. Shelton states that he has owned and operated 
the stationery business known as Brown’s Office Sup- 
ply Company since April 1, 1940. Being sole owner 
and responsible for the business, he prefers to operate 
under his own name. 


—_——— =o 
DROP PARKER SHIPPING MARKS, AVOID THEFT 

Advertising sometimes has its drawbacks, in the 
form of too much popularity, Parker Pen Company 
dealers abroad learned recently. They received a 
memorandum from Frank W. Matthay, export man- 
ager at the home office in Janesville, Wis., to the effect 
that from now on the name Parker would have to be 
eliminated entirely from the outside of cartons. 

This action is being taken upon advice of insurance 
underwriters and the United States Post Office Depart- 
ment. Reports for the past several months have shown 
that there is a great deal of pilferage occurring in 
shipments of pens and pencils. In fact, the report 
indicated, it had become so prevalent in many sections 
of the world that the company was told insurance 
rates would have to go up unless some means was 
adopted to prevent such losses. 

Matthay decided that the name “Parker” on the 
packages was too revealing, giving handlers the 
equivalent of an X-ray shot of the contents. From 
now on, the name of the foreman of the shipping 


room will appear on parcels. 


I 
LITTLE ROCK FIRM IS INCORPORATED 

Articles of incorporation were filed with the secre- 

tary of state’s office, Little Rock, Ark., by the Com- 

mercial Printing Company, Inc., May 3. The new 

corporation will operate a printing and bookbinding 

business. Incorporators are V. V. Fuller, John G. Scott, 
Paul M. Mercer and Louis Aspray.—EEG. 





NEW MACHINE MADE FOR SPEED—Fanny S. Sweeney, at 
18, is declared to be the first to win an international contest 
for speed and accuracy open to both Stenotypists and 
shorthand penmen and conducted under the official auspices 
of the National Shorthand Reporters Association. The ma- 
chine she used was one of the original models which 
weighed nearly 12 pounds and was approximately a foot 
square at the base. Mrs. Sweeney is shown here with a 
machine made especially for her which weighs less than 
three pounds and is only a fourth the size of her first one. 
All patent rights are held by Joseph Lee Sweeney, 372 Fourth 
Ave., New York 10, N. Y., the inventor. No machines have 
yet been manufactured under these patents for the trade. 
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THE MARK OF SUPERIORITY 
IN MODERN BUSINESS MACHINES 


CNT 





THERE’S A NEW DAY DAWNING 
IN BUSINESS MACHINES AND METHODS 


-B) Business looks to Burroughs for fast, 
accurate machines to combat rising costs, 
reduce office expenses, provide more im- 
base 
sound judgment. Bi Business knows 


that Burroughs is a single source for all the 


mediate information on which to 


factors of mechanized efficiency: machines 


that do work in less time, counsel that 


applies them most effectively to the job, 
service that maintains them at peak condi- 
To fulfill its 
sponsibility, Burroughs has stepped up the 


tion. &s increasing re- 
tempo of research and product develop- 
ment to a new all-time high. -B What’s 
going on at Burroughs today will certainly 


serve business better tomorrow. 


WHEREVER THERE’S BUSINESS THERE’S 
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Add. 


No. 1351 CHAIR 


Width 29” 


FULL INFOR 


Depth 36” Height 36” 


MATION AND PRICES 


PURPOSE SUITE 


SUITABLE FOR 


Home or Office Use 


Genuine Oak Frame 


Finished either Tudor or Light Oak. 
a 
Regularly furnished in soft grade fabrics. 
& 


Available in Genuine Leather 
Choice of colors—BLUE—GREEN—BROWN 
MAROON 


SHIPMENT — 30 DAYS 


TO DBEBALERS ON REQU EGS 





No. 1350 DAVENPORT 


Length 67 Depth 36” 


Height 37” 


MICHIGAN DESK COMPANY 


MANUFACTURERS 
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GRAND RAPIDS 1, 


MICHIGAN 
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ERASER FIRM ISSUES HISTORICAL FOLDER 

The Eraser Company, Inc., 231 W. Water St., Syra- 
cuse 2, N. Y., has issued an interesting new folder, 
“There’s Nothing New Under the Sun” which is the 
first of a series showing interesting patents which 
have been granted on erasers. 

That erasers are an old story is the theme of the 
folder which tells how, as early as 1888, J. W. Osborne 


os 
Ae NOTHING N EW UNDER 


th. 2 
es 
ERASERS arean OLD STORY -% 








In 18688, J. W. Osborne des 
eraser in these words, 







"For use with that machine 
writer), the thickness of the 
rubber should be about one-ter 
inch, so as to remove a sing] 
ily without affecting those on e 


And, WE THOUGHT WE WERE SMART. (See 
inside - lower right hand corner) 











"Place within the chamber some perfume 
which will escape through the apertures and 
may impert a scent to the stationery," says 
Patent 443,616, issued in 1890 to W, Friend. 








Invented by 
Luther Baber 
Patent We. 461,205 

Oct. 1891 


- 























6.57273, Laterited Stig ace 











This is the FIRST of a series of Folders showing interesting Patents which have been 
granted on erasers, gathered and edited by The Eraser Company, Inc., Syracuse, N. Y 


THE ERASER CO., HISTORICAL FOLDER 


described the eraser in these words: 

“For use with that machine (typewriter), the thick- 
ness of the erasing rubber should be about one-tenth 
of an inch, so as to remove a single letter readily 
without affecting those on either side.” 

Other copy in the folder describes the Rush 
FybRglass eraser manufactured by The Eraser Com- 
pany, Inc. 


—__—_ 9 








ce 


WEL-FLITE PEN SALES ZOOM—The Welsh Mig. Co., Provi- 
dence, R.I., has provided this illustration to dramatize the 
setting of new sales records for the recently-introduced 
Wel-Flite pen. The manufacturers claim that the pen, 
equipped with snap-on metal cap and cowled point, and 
offered with companion pencil, has been well received by 
jobbers and distributors. 
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9 CIRCLINE 


32-WATT 
FLUORESCENT DESK AND TABLE LAMP 


THE ONLY Quality 95 
ramp IN THE 

pRICE-LEADER LIST 

BRACKET! PRICE 





Step up your lamp turnover, your volume, your profit with this new, 
quality price-leader! And what a beauty it is! 15 inches of the 
best lamp value you’ve seen in a month of Sundays! Just look 
at that gracefully tapered stem .. . that big 16-inch shade... 
that heavy, rounded base (just wait ‘til you heft it!) All solid 
gauge steel, too... top to bottom! Yes—all this and Circline, 
too! All finishes baked-on enamel. 


No. 2c134 § METALLIC "STATUARY BRONZE” FINISH 
) NEW “EXECUTIVE” GRAY FINISH 


Styled Right — Built Right — Priced Right! 


Built with G.E. Electrical Components—individually packed 
complete with tube; slight additional charge for 32-watt tube. 


CORPORATION 


2251 W. ST. PAUL AVE., CHICAGO, ILL. 
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RETAIL 


$33>°° 


SET 


A NEW AND EXCITING 


CALIFORNIA PRODUCT 


Now enjoying favorable consumer accep- 
tance in Department Stores, Stationery, 
Office Supply and Gift Shops. 


* "SPIL-PRUF" will not spill, or allow ink to 


escape. 


je Non-corrosive, scientific design of reservoir 
prevents the souring that tends to corrode 
ordinary desk sets. 


te The "SPIL-PRUF" set is designed for smooth 


effortless writing and long life service. 


xe 'SPIL-PRUF" is unbreakable, will not break or 
shatter if accidentally knocked to the floor. 


je Dual-purpose PEN, “SPIL-PRUF" is equipped 
with two interchangeable writing nibs, fine 
and medium heavy. 


te Drawer,—"SPIL-PRUF" has a small drawer in 
the base, providing a safe place for extra nib 
and postage stamps. 


+. "SPIL-PRUF" is modern, combines convenience 
and efficiency with beauty and economy. 


jx Complementary colors for office or home, 
mahogany, red, blue, green, maroon, or black. 


SAMPLES OF “’SPIL-PRUF” submitted to 
authorized dealers upon request. 


Regular Dealer's Discounts 
Quick Deliveries 


Manufactured by 


HAMILTON-KING CO. 


LOS ANGELES 41, CALIFORNIA 














COLUMBIAN ART WORKS TO NEW FACTORY 


Columbian Art Works expected to move the latter : 


part of May into its own modern building just com- 
pleted at 2300 W. Cornell St., on the outskirts of Mil- 
waukee, Wis. This new structure was designed espe- 
cially for production of the company’s lines of desk 
and wall calendars, according to T. W. Norris, executive 
vice-president, and is expected to contribute to a 
substantial increase in output. The company has been 
in its previous quarters for 26 years. 

The new building is of standard one-story construc- 





COLUMBIAN ART WORKS NEW FACTORY 


tion, with red brick used in the factory sections and 
cream face brick in the office section. It is 300 feet 
long and averages approximately 170 feet wide, with 
42,500 square feet of factory floor space and 7,500 
square feet for offices. Maximum window area on all 
sides and light from above, along with white finish 
throughout the interior, provides excellent light for 
the 160 to 200 employees in the plant’s various divi- 
sions. The two and one-half acre factory site adjoins 
a siding of the Chicago, Milwaukee, St. Paul and Pa- 
cific Railroad. 

The Austin Company, designer and builder, care- 
fully studied the company’s requirements and laid out 
production lines for most efficient operation, then 
designed the building to accommodate this over-all 
plan. According to The Austin Company, the Colum- 
bian Art Works can expect an increase in production 
when settled in the new plant, and output will be 
further increased as new production equipment be- 


| comes available. 


The Columbian Art Works is the outgrowth of a pub- 


| lishing business that dates back 80 years. They have 


been manufacturing calendars since 1911. Other offi- 
cers in addition to T. W. Norris, executive vice-presi- 
dent and secretary, are H. H. Coleman, president and 
treasurer; Harry L. Short, vice-president, and Frank 
W. Norris, vice-president. 
SEE tee cn cE 
RELIABLE AND WILKE COMPANIES MERGE 


The Reliable Office Equipment Company and Wilke 
Office Equipment Company, owned by Allen Connolly 
and Glenn Wilke, both of Evansville, Ind., have con- 
solidated under the name of Reliable Office Equip- 
ment Company, Inc., at Evansville with Mr. Connolly 
as president and Mr. Wilke as vice-president. 

Mr. Connolly is well known to the typewriter trade 
and has been active in national association affairs. 
Mr. Wilke has been in the office industry in Evansville 
for the past 12 years. 

oh splice 


JAMESTOWN METAL ADDS TO PLANT 


Jamestown Metal Equipment Company, Jamestown, 
N. Y., will begin immediately the construction of 4 


200,000 addition to its plant. The new structure will j 


have 50,000 square feet of floor space and more than = 


150 workers will be added when the addition is com- | 


pleted in September, according to O. A. Lenna, presi- 
dent.—GET. 
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STYLE 

$36 
$360 
+360 
. 
JUNIOF 
dozen, 


sturdy 
filler, tw 


STYLE 
#4500 


STYLE 

=1201 
71202 
71203 


Alt 


BUIL 


WRITE 
ORDER 












DESK TRAYS 


DIRECTOR 


STYLE FINISH LETTER SIZE LEGAL SIZE 
23601 OAK $2.25 $2.50 
73602 WALNUT 2.50 2.75 
#3603 MAHOGANY 2.50 2.75 


Same as Junior Executive except that sides are 
grooved out, making tray accessible from all sides. 


WNIOR EXECUTIVE and DIRECTOR are both packed one 
dozen, one color, one size to a carton. Both are made of 
sturdy hard woods with a hand rubbed finish of one coat of 
filler, two coats of lacquer. Both have masonite, veloured bottoms. 


PRESIDENT 


STYLE Solid walnut LETTER SIZE 


x throughout... 
#4500 walnut bottom $3.75 ea. 
instead of 
masonite. 
Style #4500, grooved out sides, $.50 ea. extra. 


Gross quantities can be ordered assorted 


LEGAL SIZE 
$4.50 ea. 


JUNIOR EXECUTIVE 


STYLE FINISH LETTER SIZE LEGAL SIZE 
=1201 OAK $1.75 $2.00 
71202. WALNUT 2.00 2:49 
=1203 MAHOGANY 2.00 2.25 


Although an inexpensive tray, Junior Executive is 


finished with the care given a fine piece of furniture. 
BUILD-UPS for above—retail 50¢ a set! 


WRITE FOR QUANTITY PRICES AND DISCOUNTS! 
ORDER NOW! IMMEDIATE DELIVERY ! 


US AT THE NEW YORK STATIONERY SHOW 


HOTEL NEW YORKER, 


1205 ARCH STREET 


FILE CARD BOXES 


SIZE 
Oak 


3”’ x 5''—2%"" deep 
4"' x 6" 3%"' deep 
5"' x 8° 5%"' deep 


$ .75 ea. 
1.00 ea. 
1.60 ea. 


FINISH 
Walnut 


$ .85 ea. 
1.10 ea. 


All boxes constructed of %"' stock with extra heavy tops and bot- 
toms. Packed 3 doz. to a carton. Dimensions are inside measure. 


yo 


ROOM 819 


DIRECTOR 


PRESIDENT 
~~ 
Fe 


JUNIOR 
EXECUTIVE 





STATIONERS 


PHILADELPHIA 7, PA. 











Baked Bronze Finish Lemgss- Priced Right! 


#2001 


#2002 


#2003 














#2001 Flexible Gooseneck Desk Lamp... . 
#2002 Student’s Adjustable Desk Lamp .. . 
#2003 Mushroom Adjustable Desk Lamp . . 


FLEXIBLE GOOSENECK DESK LAMP. 


Height overall 22 in., weighted base, complete with cord and 
plug, turn knob switch. 


STUDENT’S ADJUSTABLE DESK LAMP. 


Height overall 12 in., weighted base, reeded tubing, pull 
chain socket, complete with cord and plug. 


MUSHROOM ADJUSTABLE DESK LAMP. 


Height overall 15 in., shade 12! in., weighted base, turn 
knob switch, complete with cord and plug. 


.. - $3.25 LIBERAL DEALER DISCOUNT 


MEET US AT THE NEW YORK STATIONERY SHOW HOTEL NEW YORKER, ROOM 819 








1205 ARCH STREET PHILADELPHIA 7, PA 


| 
| 
| 
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Majestic STATIONERY COMPANY WHOLESALE & MANUFACTURING STATO 
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IN THE ,7cveftont OF 
AMERICA’S BUSY FUTURE 




















The striking beauty, the distinctive styling of the Browne-Morse 
“Modern American” Steel Desk enhance the appearance of any 
office. Its streamlined unified construction gives it the ability to take 
hard wear and abuse. 


The “Modern American” adds to the efficiency of any office. Drawers 
respond to the slightest pull ... open and close smoothly and 
silently. Complete interchangeability of drawers gives you the con- 
venience of an arrangement that fits your needs. 


It's no wonder that modern executives who are really interested in 
office efficiency are saying: ‘Here's the desk for me.” 


modern 


A quick glance at the colorful pages 
of the new “Modern American” bulle- 
tin will show you the many advan- 
tages this distinctive desk has for you. 
A free copy will be sent you upon 
request. Write today. 


Browne-Mlrse 


Architects of Efficiency for America’s Office 


MUSKEGON MICHIGAN 













|MANUFACTURERS OF STEEL OFFICE EQUIPMENT AND FILING SUPPLIES FOR OVER 38 YEARS 
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ECO) 


No one who has sat spellbound under the big 
top watching the lion tamer at work, can fail 
to appreciate the amazing degree of confi- 
dence he displays. Years of patience and 
skillful training have gone into this fascinating 
circus act. While confidence thus displayed 


is spectacular, there are other types of con- 
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JASPER, INDIANA 


fidence more mild but equally steadfast. In 
the case of INDIANA DESKS, it is the dealer 


who manifests confidence in the ability of 


these office desks to perform well. The indi- 
ana Desk Co. policy of always giving maxi- 
mum value continues to pay real dividends 


for both the company and its dealers. 
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MEETINGS, CONVENTIONS, DINNERS 
(Continued from page 60) 


poration, Ditto, Inc., Friden Calculating Machine 
Agency, Marchant Calculating Machine Company, 
Monroe Calculating Machine Company, National Cash 
Register Company, Office Appliance Company, Pitney- 
Bowes, Inc., Remington Rand, Inc., Simplex Time Re- 
corder Company, Standard Duplicators, Thomas A. 
Edison, Inc., Visirecord Distributing Company, and 
Wheeldex Providence Company. 


—————-— 9 


SET UP VOLUNTARY STANDARDS PROGRAM 

Representatives of 29 national trade associations, 
technical societies and government agencies meeting 
under the auspices of the American Standards Asso- 


ciation, in New York, N. Y., May 6, set up the first | 


national voluntary standards program for office equip- 
ment, supplies and procedures. 


The meeting, under the chairmanship of Robert E. | 
Shull of the Socony Vacuum Oil Company. represent- | 


ing the sponsor of the project, the National Office | 


Management Association, established five general com- | 
mittees with technical sub-groups. They will develop | 


standards in the fields of office equipment, under the 
chairmanship of A. R. Hutchinson, Western Electric 
Company, representing the telephone group; forms 
records and procedures, under the chairmanship of 
John F. Pierce, management consultant, representing 
the National Office Management Association; office 
papers, under the chairmanship of Robert Hano, 
Philip Hano Company, representing the Business 
Forms Institute; office supplies, under the chairman- 
ship of R. A. Maish, vice-president of Dennison Manu- 
facturing Company, representing the National Sta- 
tioners Association; and business machines, under the 
chairmanship of George Vanderbilt, Standard Oil 
Company, representing the National Office Manage- 
ment Association. 


States Purpose of Program 


“The purpose of the program,” Mr. Shull said, “is 
to develop standards for sizes, types and qualities 
mutually acceptable to the producer, the distributor 
and the consumer. We know that a start must be 
made somewhere in the complex field of office work, 
and we know that we have a continuing series of 
problems which will develop as office practices and 
machinery are improved.” 

Following a general morning session at the Waldorf- 
Astoria Hotel, attended by the representatives of all 
participating groups, the afternoon session consisted 
of five separate meetings of the designated subcom- 
mittees for organization purposes. 

The initial projects chosen by the five subcommit- 
tees for immediate study out of the more than 25,000 
items of office equipment and supplies considered 
available for standardization work include: 

Erasers—chairman, Charles W. Lukens of Yeo and 
Lukens Company, representing the National Station- 
ers Association. 

Standard attachment of typewriters to desks—chair- 
man, W. R. Leahy, Victor Adding Machine Company, 
ons the Office Equipment Manufacturers In- 
stitute. 

Nomenclature, classification and definitions of busi- 
hess machines—chairman, Eric G. Stewart, U. S. Bu- 
reau of the Budget. 

Scope and nomenclature pertaining to forms, records 
and procedures—chairman, Harold A. Finley, Metro- 
politan Life Insurance Company, representing the Life 
Office Management Association. 


Heads Office Papers Group 


Classification of papers used in the office—chairman, 
B. B. Klopfer, Standard Register Company, represent- 
ing the National Office Management Association. 





Office equipment (furniture) appointed two sub- | 
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Spar are: 


[D) THEY ARE DEMANDING... 


\ 


¢ Send for details on ALL Numbers » 
- - - WHERE WASTE ACCUMULATES - .- - 


SELL FIBRCAN 


Batubridge “fibrcau 


“THE BASKET KNOWN TO A CONTINENT" 
DISTRIBUTED BY 


BAINBRIDGE * KIMPTON & HAUPT, Inc. 


218 GREENWICH ST. NEW YORK 8, N.Y 
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1-Balanced Tilting 2-Instant Response 


Assured by an Action Control —to every movement of your 
with a low fulcrum that provides bide Gekunen Coll freedom, -pre- 
smoother, more comfortable tilt- ; 

ing — prevents danger of up- vents fatigue... 


setting... 























3-“At Ease”’ 4-Trouble-Free 
Comfort Service 

that results from the scientific — requiring a minimum of re- 

design of SENG Chair Action : 

Control por cost... 


HIDDEN VALUES like these are 
of equal importance as ex- 
ternals in the office chairs you 
buy . . . And you can moke 
sure of getting them when 
you look for and find chairs 
equipped with SENG Action 
Controls. 





SENG Style ‘'V"’ Low Fulcrum Chair Con- 
trol. Designed for plain or upholstered 
heavy swivel chairs. Allows natural, 
comfortable shifting of body weight. 


1450 N. DAYTON STREET 
CHICAGO 22, ILLINOIS 
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groups. One, on wooden desks and tables, has as 
chairman W. E. Tarr of the Studebaker Corporation, 
representing the American Management Association. 
The second sub-group will work on steel desks and 
is headed by Hugh L. Smith of the Yawman and Erbe 
Manufacturing Company, representing the Office 
Equipment Manufacturers Institute. These two groups 
look toward dimensional standardization. 

A committee appointed to co-ordinate the work of 
all the subcommittees is: 

A. J. Ball, General Fireproofing Company, chairman, 
representing the Office Equipment Manufacturers In- 
stitute on equipment. 

Herman Knauss, Mutual Life Insurance Company 
of New York, representing Life Office Management 
Association on business machines. 

Howard W. Lewis, Atlantic Register Company, rep- 
resenting Business Forms Institute on forms, records 
and procedure. 

A. F. Free, Association of American Railroads, rep- 
resenting the Association of American Railroads on 
papers. 

James J. Murphy of the American Telephone and 
Telegraph Company, representing the _ telephone 
group, was vice-chairman of the sectional committee. 

Charles E. Hilton, of the ASA staff, was appointed 
general secretary for the project. 





ATTEND VICTOR VISIBLE SALES SCHOOL—Shown in attendance at 
the Victor Visible sales school held at the Hotel Lenox, Buffalo, N. Y., 
during the week of May 5 are (left to — front, Alan J. Arthur. 
Rose City Press, Charleston, W. Va.; S. Stratton Lange, Charles G. 
Stott & Co., Inc., Washington, D. C.; Harry R. Lorts, Gregory, Mayer 
& Thom Co., Detroit. Mich.; second row, S. Gordenstein, Broadway 
Office Supply & Equipment Co., Springfield, Mass.: Thomas D. Ott, 
Blade Printing & Paper Co., Toledo, Ohio; Herbert E. Seifert, D. M. 
Feldman, Inc., Norristown, Pa.; William R. Shields, Frank Wolf Co., 
Inc., Philadelphia, Pa.; third row, Henry W. Keyes. J. S. Mathews Co., 
er onn.; John Cahill, Georgia-Hanks Co., car 
. Y.; Hyman R. Herman, Vernon R. Evans Co., Utica, N. Y. 


————*—= 0 —__ 


RALPH BUSHNELL RETIRES FROM REM-RAND 


After 44 years with Remington Rand and its pre- 
decessor, Remington Typewriter Company, Ralph 
Bushnell retired from the Chicago office of Remington 
Rand May 1. The event was marked by a luncheon at 
the Union League Club, at which Fred Echoff, Chicago 
manager, presided. Seated at the table beside Mr. 
Bushnell were his son, W. W. (also Remington sales- 
man), and his father, Tom, who at the age of 97 made 
one of the most interesting speeches of the occasion. 

Gordon Utes presented a traveler’s clock on behalf 
of the Remington Rand Employees Club. Glen Roberts, 
who for 32 years was associated with Mr. Bushnell, pre- 
sented a cash certificate and an Elgin watch, repre- 
senting numerous friends who wanted to participate 
in a fitting testimonial of their friendship and esteem. 
Prior to the presentation Mr. Roberts said, 

“After 32 years’ association with you and your fam- 
ily, I now find so much in restrospect that causes nos- 
talgia that my emotions will not permit me to say all 
that I should like. 

“We know, Ralph, that you have given the best years 
of your life to our company and no doubt the most of 
them. We know that during these 44 years you have 
enjoyed many bountiful harvests as well as a few 


OFFICE APPLIANCES, June, 1947 








IM 


OFFIC 




















IMMEDIATE DELIVERY immediate shipment from Mus- 


kegon will become commonplace again, when some semblance 
of normalcy returns. Until we can render prewar service we 
will continue giving our entire production to the established 
Shaw-Walker exclusive dealers. The Shaw-Walker 8,000-item 
franchise is the trade’s most valuable. It's worth waiting for. 
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Triple Protit Makers! 


... TEAMED FOR GREATER SALES AND 
DESIGNED WITH “Sure-fire” SALES FEATURES 





Vicia ee -puIGAT 


@ Modern, smartly-styled Welch Air-Flight 
Circulators assure high customer attraction 
—.the greatest selling feature ever! 


Designed for greater sales appeal and 
performance, the entire line has sure-fire 
features that mean more rapid turn-over — 
quicker profits. 


You can get back of Air-Flight Circu- 
lators because Welch backs you with a 
protective dealer policy, powerful mer- 
chandising and sales aids. Aggressive 
advertising in Good Housekeeping, For- 
tune and other national magazines keeps 
Air-Flight Circulators way out front. 


Investigate Air-Flight profit possibilities. 
A limited number of franchises are still 
available in certain territories. Write for 


details — today! 
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THREE POPULAR PRICED 
MODELS READY FOR 
PROMPT 





@Two-tone grey 
baked-enamel finish. 
Steel guard rings 
completely enclose 
fan blades. 3 speed 
switch. 14!/," high. 
Guaranteed. 





DELIVERY 


@ Smartly styled 
in lustrous plastic, 
black surfaces 
contrast with 
translucent lou- 
ver-rings. 3 speed 


switch. Guaran- 
teed. 





@®Same as steel 
model pictured 
above with table- 
top convenient for 
telephone, books 
and magazines. 
231," high. Guar- 
anteed. 
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droughts, but I am sure that among the straw and | 
chaff you will find many kernels of wheat with which | 


to nourish yourself and old memories. We know, too, 
that these years have passed all too quickly, for time 
is measured by a succession of events. If events occur 
in rapid succession, time passes quickly, while if they 
are far between the reverse is true. The latter is not 
so because too many customers and associates have 
furnished the necessary stimuli.” 


Another valued gift was a scrapbook presented by | 
the company, containing hundreds of letters from | 


James Rand, John A. Zellers, James Hackney, and 
other officials of the company, and many friends in the 
organization. W. W. Bushnell made the presentation. 


Brief talks were made by a number of the guests, in- | 


cluding Len A. Neuman, general sales manager of the 


typewriter division, who represented the home office; | 
Bill Brown, and John Gilbert, of OFFICE APPLIANCES. | 
Music was supplied by Helen Pavlic, accompanied by | 


Harriet Cockrell. Mr. Echoff closed the meeting with 
the statement, “Your life was enriched by your willing- 
ness to help the other fellow, do more than you were 


paid to do when you are young, and when you are | 
older you will find you are paid more for what you do.” | 
(Pictures taken at the luncheon will be shown next | 


month.) 


CHICAGO OFFICE FURNITURE GROUP ELECTS 


The Office Furniture Dealers Association of Chicago, | 


at a meeting at the Bismarck Hotel on May 12, form- 
ally adopted a constitution and elected the following 
officers: 

President, Hy Natovich, Spak & Natovich, Inc.; vice- 
president, Harry Hofherr, Kendrick Furniture Com- 
pany, recording secretary, Lillian Vilatzer, Economy 
Office Equipment Company; treasurer, Ed Tyre, Mead 
and Wheele Company; chairman activities committee, 
Charles B. Goodman, S. Stein & Company. 

Plans are now being formulated for a golf tourna- 
ment to be held in June, followed by a dinner and 
the presentation of prizes. The next general meeting 
of the group will be held on June 2, at a location yet 
to be announced. Speaker of the evening will be 
Eugene Whitmore, editor of American Business, who 
will address the group on a timely subject. 

All persons associated with the office furniture busi- 


ness in the Chicago area are invited to join the new | 


association. Information regarding the organization 
may be obtained from the secretary Miss Lillian Vilat- 
zer, at Economy Office Equipment Company, 234 W. 


Lake St., Chicago. 
_——— oe — 


BOSTON STATIONERS CLOSE WINTER SEASON 


The Boston Stationers held their final meeting of the | 


winter on April 23 at the Vendome Hotel in Boston, 
Mass. Cocktails were served from 6 o’clock to 7 o’clock, 
following which a delicious roast chicken dinner was 
enjoyed by those present. 


Immediately after dinner the meeting was called to 
order by President Walter E. Trites of the L. E. Muran 
Company. He welcomed everyone, and then introduced 
those sitting at the head table, including Guy G. Blake 
of the Blake & Rebham Company. President Trites 
presented him with a 50-year certificate commemorat- 
ing his 50 years’ service in the stationery business. 
Mr. Rebham, his partner, presented him with gifts 
from their employees. Courtney Bird, the retiring 
president, gave a short discourse on the very pleasant 
associations he has had in the past two years with 
the Boston Stationers Association, after which he 
presented the new president, Walter E. Trites, with a 


new gavel. President Trites, in turn, presented Mr. | 
Bird with a letter from the Boston Stationers Asso- | 


ciation, giving him an honorary membership in the 


association. President Trites also presented Mr. Bird 


with some fishing tackle. 
President Trites introduced the speaker of the even- 


ing, Thomas Mahony, a prominent Boston attorney, | 
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SHOULD LOOK BUSINESS LIKE 
| AND STAND UP STRAIGHT! 


| HOUSE the records you take into 
business conferences or on the road in smart- 
| locking, hard-wearing Nubian Fiber Steel Tab 
Folders. They keep your records straight . . . and 
make a good impression. They are punched for 
Acco fasteners and serve as permanent binders 
for special financial, statistical or research ma- 
terial. They keep personal papers in your desk 
file neat and orderly. In any file, they stand out, 
clearly visible, easy to find quickly. Ask your 
| Wabash Dealer for Nubian Fiber Folders today. 
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Everyone KNOWS 
BERNAR 





TRADE MARK REGISTERED ° 


Means quality in Stationery Tools 


Reputations are not made by fancy 
claims, nor built over night. Acceptance 
such as BERNARD enjoys is the result 
of top quality year after year. Today— 
as for generations—BERNARD means 
quality and dependability to the sta- 
tionery trade. 















Loose Leaf Vacuum Punch No. 2600 
Standard Dies—1/8”, 3/16”, 1/4”. 
Light, strong, stationary stripper 
spring, duplexcontrol stops, nickel 
plated and polished, reach 1 1/16”, 


Staple Remover No. 150 
Works like a charm, 
without damaging paper. 
Fits all sizes of staples. 
Spring action, nickel 
plated and polished. 


“Triumph” Official Eyelet Punch 
No. 190 A precision-built tool. 


jaws. Compound leverage. 
Adjustable gauge. Opens 
and strips quickly. Nickel 
plated and polished. 


These are only three of the many famous BERNARD 
stationery tools. Send for complete catalogue which gives 
all numbers, all details. Use coupon below. 


W* SCHOLLHORN COMPANY 


“Quality Tools Since 1870” 


id =Se_ SE eT eee ete eee ee ee ee ee i 
| Wm. Schollhorn Company, \ 
, 3506 Chapel St., New Haven 9, Conn. 
, Sirs: Please send me your catalogue of stationery tools. I 
I 
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I " i 
| SES diehG an nk Stila $e 6 0i0,0.0 0 ane DEA LES, « 6\scah Bie 
(Zone No.) I 
l By Wotesaic Supolier Us 6... i vcs. cccccccccccsecce I 
s Ce Ue OU OU OU OU OU OO Oe Oe Oe Ue Ue Um. LUD ant 


158 


| who chose as his subject, “The Atomic Bomb and 


World Government.” His talk, which centered around 
present day world conditions and the need of a world 
court, was very interesting and well received by all. 
After the close of the meeting, many members re- 


mained to discuss this subject with Mr. Mahony. 
batacater es ty ater 


| HONOR B. J. BARNARD AT TESTIMONIAL DINNER 


The board of directors of Standard Duplicating Ma- 


| chines Corporation, Everett, Mass., recently elected 


Bradford J. Barnard treasurer of the corporation. He 
has been assistant treasurer and on the board of di- 
rectors since 1936. 

Marking this honor, a banquet was held for Mr. 
Barnard with approximately 75 members of the Stand- 
ard organization, close friends and prominent citizens 
of Everett present. 

Alan E. Bruce, general sales manager of the com- 

















BRADFORD J. BARNARD 


pany, acted as toastmaster. Both business and per- 
sonal friends were given an opportunity to speak and 
all expressed their admiration, not only for Mr. Bar- 
nard’s accomplishments at Standard, but also for his 
unselfish activities in behalf of civic affairs in Everett. 


| In the past he has served as chairman of the Com- 


Twin spring action. Parallel | 


munity Fund and is at present on the Whidden 
Memorial Hospital board. 

Albert W. Vanderhoof, president of the company, 
spoke glowingly of Mr. Barnard’s loyalty through the 
years since he joined the company in 1919. 

During the evening several very special presenta- 


| tions were made to Mr. Barnard including an initialed 


sterling silver cigarette lighter, a portrait by the com- 
pany artist, a silver plaque, a pair of antique silver 
cigarette urns, gold pen and pencil set, gold mono- 


| grammed cuff links and tie clasp, a gold pen, and a 
sterling silver service for eight. 





oe 2 
STATIONERS 12:30 CLUB OF NEW YORK MEETS 


The regular monthly meeting of the Stationers 12:30 
Club of New York was held on Monday evening, May 
19, at the Advertising Club, New York, N. Y., with an 
attendance of about 60 members and guests. 

President Jerome J. Savage, The Carter’s Ink Com- 
pany, announced that Mrs. Rose Wachtel, wife of 
Louis Wachtel, American Lead Pencil Company, was ill, 
and appointed Ralph Barnett, Blaisdell Pencil Com- 
pany, to send flowers with the best wishes of the club 
for a speedy recovery. 

Secretary Philip G. Tagley, Consolidated Loose Leaf, 
Inc., chairman of the outing committee, announced 
that arrangements were completed to hold their an- 
nual outing on Thursday, June 12, at the Engineers 
Golf Club, Roslyn Harbor, L. I., N. Y. He urged all to 
make their reservations as soon as possible so that ac- 
commodations could be provided for. 

Vice-president Mortimer Libien, Libien Press, Inc, 
New York, N. Y., announced that the NSA Thirteenth 
Region convention would be held on June 17 at the 
Hotel New Yorker, New York, N. Y. He urged all retail, 
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\c"FELDCO 


GIVES YOU 





Yhe Sonsutiona Now 
CANVAS RING BINDER 


SCHOOL OR 
FIRM NAME 
IMPRINTED 

HERE 


EYE 
APPEAL 


REINFORCED 
WITH BEAUTIFUL 
CALF GRAINED 

VINYL-TEX 


VALUE 


In comparison to ordi- 
nary binders it is im- 
mediately apparent to 
student or office man- 
ager that this binder 
leads the field, as all 
"'Feldco’’ products 
must! 


Contact Your 
Jobber or 
Write 


| ee 


FELDCO Loose LORP 1505-11 W. LELAND AVE. 
Me CHICAGO 40, ILLINOIS 
NEW YORK + 25 CENTRAL PARK WEST .- PHONE CO-5-0282 « PACIFIC COAST - 788 MISSION ST.. SAN FRANCISCO + PHONE DOUGLAS 8563 
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NEW OFFICE MANNERS 


la e 


Contemporary . FURNITURE 


For beautiful office interiors, a modern concept of Empire design combined 
with the supreme quality of Murphy-Miller’s individually hand-tailored furniture. 





Executive Swivel Chair, No. 1461-0 and Office 
Chair, No. 1460 individually tailored in Duran 
in a choice of smart colors, studded with 
antique nail trim. A typical Office or Conference 
Room with Murphy-Miller Chairs and Imperial 
Desk Company’s most modern office desks. Chairs 
in green, ivory, tan, eggshell, red, blue or coral. 











MURPHY- MILLER 


INCORPORATEO 
OWENSBORO, KENTUCKY 








Sold Only To Retail Furniture and 
Office Supply Dealers 


‘Display i 4 | 2 DAI ILY 
AMERICAN FURNITURE MART 
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commercial and wholesale stationers to attend. Presi- 
dent Savage announced that a fine program has been 
planned for the convention, with some excellent speak- 
ers in attendance. 

Treasurer Dwight N. Briggs, Sun Rubber Company, 
who is back on the job after a prolonged illness, an- 
nounced the addition of the following new members: 
Irving Berger, Joseph Kirsch, Ben Lapper and Sidney 
A. Levy, all of L. Hyman & Sons; William I. Lampel, 
Art Steel Company, Inc.; Sidney Pomerantz, I. D. L. 
Manufacturing & Sales Corporation; Jos. A. Mac- 
Guire, Wilson Jones Co.; Milton Hopfenberg, Sain- 
berg & Company, Inc.; Gordon Steinmetz, San- 
ford Ink Company; Arthur C. Shearman, W. Harring- 
ton and Stanley Pelc, all of Boorum & Pease Company; 
George Feeney, M. C. Larazus, Inc.; George Feldman, 
Krengel Manufacturing Company; I. Kaplan, Otto 
Schmidt & Son, New York, N. Y., and E. Farber, Libien 
Press, Inc., New York, N. Y. 

In conclusion, President Savage announced that the 
next regular meeting would be held in September. 





VICTOR VISIBLE SCHOOL—These men attended a recent Victor 
Visible training school held at the Henry Grady Hotel, Atlanta, Ga.: 
V. Carlton Kinney, Fisher-Harrison Printing Co., Greensboro, N. C.: 
Charles Sanborn, Charles G. Stott & Co., Washington, D. C.; W. W. 
Jarrett, Southern Office Supply. Bluefield. W. Va.; David A. Wright. 
S. B. Newman & Co., Knoxville, Tenn.; J. A. Mateo, Skagseth Sta- 
tionery Co., Inc., Miami, Fla.; Ross M. Coker, Ian F. Stalker, Ivan 
Allen-Marshall Co., Atlanta, Ga.; Leland L. Whitney, Shoemaker’s, 
Wilmington, N. C.; Woods White, Jr., Office Equipment Co., Chatta- 
nooga, Tenn.; G. Fred Hutto; Mercer-Hutto-Kickliter, Inc., Tampa, Fla.; 
Donald LaPorte, Columbia Office Supply Co., Columbia, N. C.; 
P. Zimmerman, Zimmerman’‘s, Portsmouth, Ohio; G. P. Watson, 
Zac Smith Stationery Co., ag Sey Ala.; Charles A. Reinhardt. 
Sanford-Hall Co., Jacksonville, Fla.; i, Copeland, Copeland = 
Equipment Co., Kingsport, Tenn.; j. Sw. Miller, Rowan —. 
Salisbury, N. C.: Jim W. Cooper, Jr., representative, 
Barnes, educational director, The Victor Safe & Equipment Co., — 
. Tonawanda, N. Y. 


—————_—=-—_ 
CHICAGO GROUP HEARS TALK ON PAPER 

The regular monthly meeting of the Stationers Club 
of Chicago was held in the Merchants and Manufac- 
turers Club Restaurant in the Merchandise Mart, Chi- 
cago, on Monday, May 19. About 30 members and 
representatives of the trade press were in attendance. 

Principal speaker of the evening was Harry Weston, 
editorial director of The Paper Industry and Paper 
World, who gave a most interesting dissertation on the 
history and development of the paper industry, par- 
ticularly in the United States, and produced abundant 
statistics to show the growing importance of paper and 
paper products. He predicted that it would not be 
many months until the supply would again completely 
meet all demands. 

Mr. Weston’s talk was followed by a number of dis- 
cussions of important problems that are facing sta- 
tioners in the Chicago area and throughout the nation. 

— = 


PLAN STORE MODERNIZATION CONFERENCE 

The first conference for retailers devoted exclusively 
to the subject of store modernization will be conducted 
at Grand Central Palace, New York City, July 7 to 12, 
inclusive, concurrently with the first Store Modern- 
ization Show, it was announced by John W. H. Evans, 
Managing director. 

Six basic clinics, covering all retailing fields, will be 
conducted. Each clinic will be held twice, and a second 
group of experts will lead the discussion when the 
Clinic is repeated. 

Basic subjects to be covered include lighting, layout, 
use of materials, customer comfort, display and fixtur- 
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IMMEDIATE DELIVERY. 
QUALITY ALUMINUM 
ACCESSORIES 


CREATED TO HARMONIZE WITH METAL 
OFFICE FURNITURE ENSEMBLES 


ASH STANDS 


No. 223 


29" high . . . Base 10" 
diameter heavily weight- 
ed... 2/2" post... 
8" amber glass tray. 


No. 224 


27/2" high... Base 10" 
diameter heavily weight- 


1'/," post . 
8" amber glass tray. 


LIST $17.00 


SHIPPING WEIGHT 
10 LBS. 





No. 224 


COSTUMERS 


Made of I!/2" aluminum tube. Height 72”, 
Base 12" diameter with heavy iron loader 


under spun aluminum base. 


SHIPPING WEIGHT 20 LBS. 


LIST $21.00 


SAND URN 


1917," high . . . Base 
10" diameter, Top II" 
2'/2" tube. 


diameter... 


SHIPPING WEIGHT 
10 LBS. 


List $15.00 (9m 





No. 229 


All are highly polished and buffed .. . permanent finish. 
Packed set up shipped F.O.B. Factory. 


USUAL DEALERS DISCOUNT 


Order samples and send for illustrations of costumers, ash 


.»-one to a carton... 


stands, sand urn and lamps in aluminum. 


GLARO MACHINE Propucts ComMPANY 
LEWIS R. LEVI 


SALES MANAGER 
FAR ROCKAWAY, N. Y 


3711 EDGEMERE AVE. , . Y. 
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black plastic, the tiny, new thousand-card Wheeldex Cub 
file is ideal for hundreds of business and social needs. 


Cards slipped on or off at will but can't get lost or out 
of order. 


For address and phone lists of customers, friends, sup- 
pliers, patients, members. 


For accurate credit, code or subject files. 


For your book, film or music libraries—your mechanical 
memory for every listing need. 


Belongs on every switchboard. 
A gift that will be appreciated for years. 


Wheeldex Cub file spins smooth and easy, yet auto- 
matically stands still. 
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No bigger than your 
' phone and just as useful 
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THE THOUSAND CARD FILE OF A THOUSAND USES 


LIBERAL DEALER TERMS 


make Wheeldex Cub sales mighty attractive. Avail- 





able for immediate delivery. Easy repeat sales of | 


units and supplies. A “fair trade” product of 
proven value, yet new enough to be news. Wheeldex 
Cub file offers a great opportunity for new profits 
and new customers. Be among the first in your 
town to profit by Wheeldex Cub sales. Wire or 
write for details. 


Wheeldex Manufacturing Co. 


INCORPORATED 


53 Park Row, New York 7, N. Y. 
COrtlandt 7-0105 
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, ing, and store fronts. The schedule is: “Modernized 
| Store Lighting” and “Modernized Customer Comfort,” 
| July 7 and 10; ‘Modernized Store Layout” and ‘“Mod- 


ern Display and Fixturing,” July 8 and 11; “Modern 
Use of Materials’ and “Modernized Store Fronts,” 
July 9 and 12. 

On display in the exhibit booths will be lighting 
fixtures, floor and wall coverings, ceilings, store fronts, 
display cases and fixtures, signs, refrigeration equip- 
ment, cash registers and other related equipment for 
store modernization. 

Admission to the clinics and exhibits will be free 
to interested businessmen. Registration cards may 
be obtained by writing Store Modernization Show, 
20 East 55th St., New York 22, N. Y. 

Oo 

ELECT NEW OFFICERS OF STATIONERS’ GUILD 

The monthly meeting of the Stationers’ Guild Club 
was held May 7 in the Oak Room, Union Station, 
Toronto. It marked the closing of one of the most 
successful years of the club. Reports presented showed 
a very favorable financial position, and with a mem- 
bership of 163. 

Joe Bongard, chairman of the nomination com- 
mittee, submitted the following slate which was 
unanimously adopted: 

Guild Club representative to the Stationers’ Guild of 
Canada—Harold Norman, Warwick Brothers & Rutter, 
Ltd. 

Chairman of the Executive—Frank Shea, Peerless 
Carbon & Ribbon Company, Ltd. 

Vice-chairman of the Executive—Ivan Card, Viceroy 
Manufacturing Company, Ltd. 

Secretary—Gord Anderson, Northern Miner Press, 
Ltd. 

Assistant secretary—Charles Deacon, Callow Broth- 
ers, Ltd. 

Treasurer—George Wilson, F. W. Barrett & Com- 
pany. 

Assistant treasurer—Bette Price, The Brown Bros., 
Ltd. 

Program chairman—Ross Imrie, Eagle Pencil Com- 
pany of Canada, Ltd. 

Membership chairman—Jim O’Neill, Brown & Col- 
lett, Ltd. 

Fellowship chairman—Bill Glendinning, Acme Car- 
bon & Ribbon Company, Ltd. 

Publicity chairman—Vince Balfour, D. A. Balfour 
Company. 

Director—George Chrisholm, Dennison Manufactur- 
ing Company of Canada, Ltd. 

Director—Jim Sims, Underwood, Ltd. 

The speaker of the evening, Robert G. Fitzpatrick, 
Underwood, Ltd., gave an interesting and informative 
talk on “Pertinent Merchandising.” 

The club has forwarded a cheque for $100.00 to’the 
Stationers’ Guild for food for the British Stationers 
Fund. 

Harold Norman, Warwick Brothers & Rutter, Ltd., 
served as chairman. 

ae ua 1 


KENTUCKY DEALERS JOIN INDIANA OMDA 


An attendance of approximately 45 dealers from 
Indiana and Kentucky was reported at the Indiana 
Office Machine Dealers Association session held re- 
cently at the Brown Hotel, Louisville, Ky., a session 
sponsored by the Hoosier OMDA group and welcomed 
by friends in the adjoining state. 

Fifteen Kentucky dealers, as an outgrowth of the 
meeting, joined the NOMDA and decided unanimously 
to place their membership, at least for the time being, 
with the Indiana association. It was also decided that 
the June 16 meeting at Indianapolis, Ind., would be 
called “Kentucky Day” in honor of this affiliation 
of the new members. 

Speakers for the Louisville meeting was Wesley Beck- 
with, manager of the portable typewriter division of 
the Royal Typewriter Company. James P. Ward, Ship- 
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THE RIGHT COMBINATION FOR 
EFFICIENCY AND SMARTNESS 
IN YOUR OFFICE 


The right combination of Leopold creations helps employees 
and executives get work done easier and more efficiently. 
The smart, stimulating appearance in the office of the First 
Bank and Trust Company, South Bend, is due to the proper 
use of variety in patterns. Installed by Business Systems, 
Incorporated, of that city, this office is styled for busy, pro- 
ductive hours. 


Today, you find the “Spirit of Gracious Living Moves Down- 
town.”” More and more of the most efficient, eye-appealing 
offices are Leopold installations. In your Leopold furnished 
office of tomorrow you'll find many more advantages, such as 
rounded, protective corners; clear, mirror-grained finishes, 
special mar-proof tops, adjustable height (from 29” to 3014"). 
easy to clean under and keep clean. 

Consult your Leopold dealer for assistance in planning your 
office installations. He is qualified to help re-plan your entire 
office arrangement for great beauty, efficiency and comfort. 
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There is no “blind flying" in an office where the desk trays are marked with Justrite Tray Indexes. ull 
They are a ‘'must" with every desk tray sold and give you that much desired extra profit. in t 
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man-Ward Manufacturing Company, Chicago, was 
called upon to describe the procedure to be followed 
by dealers in securing repair work on office machines 
at the Quartermaster Depot in Chicago. Announce- 
ment of the national convention and Chicago NSA 
regional dates was made. Discussion ensued regarding 
a standard practice of when to declare an office ma- 
chine obsolete and how to enlist the co-operation of 
manufacturers in his program. NOMDA matters dis- 
cussed included efforts to have excise tax removed 
from office machines, the securing of larger rental | 
revenue, and the rebuilding service offered by “Rocky” 
Jones. John Dannenfelser described new products on 
the market for the benefit of the OMDA members. 
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HIS FIRST YEAR—On the first anniversary of his coming to 
the office of the National Stationers Association at Washing- 
ton, D. C., Paul Burbank, secretary and general manager, 
was presented a cake holding one candle by his office em- 
ployees. Time off was declared for a period long enough 
for the group to partake of the cake and ice cream. 


Oa 


BAINBRIDGE, KIMPTON & HAUPT OBSERVES 
102-YEAR HISTORY WITH COMPANY DINNER 


In celebration of its 102-year history, Bainbridge, 
Kimpton & Haupt, Inc., New York, N. Y., held its | 
annual company dinner at The Downtown Athletic 
Club on the evening of April 25. One hundred and ten 
people were present. 

The program included an address by the president 
of the company, Mortimer H. Chute, Jr. In the course 
of his remarks, Mr. Chute expressed appreciation of 
the loyalty of the many employees who have remained 
with the company for many years. He presented a 
U. S. Savings Bond to Mrs. Florence Lind, a new mem- 
ber of the Twenty-Five Year Club. Not merely with 
an eye on the past but with anticipation of progress 
in the future, Mr. Chute closed his talk with an ex- 
pression of gratitude to all members of the staff, new- 
comers as well as older employees, for their loyal 
service and good will. 

One feature of the program, “A Trying Incident” 
with “the dinner assemblage in action” took the form 
of a court scene in which all who were present found WELSH 
themselves participating in a mock trial; some sitting MANUFACTURING COMPANY 
as jurors, some serving as attorneys, some as witnesses, 89 T Reese, Peavhd 9,R.1 
some as court attendants, and many as curious specta- spi ellaapaa ate gaian 
tors frequently “threatened” with eviction from the eee sane FEE 
court room as too hilarious for the solemn atmosphere sinus maaan Pea eaee 
of a judicial proceeding. The “trial” had proceeded ; Atlante, St. Levis. , 
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Vy Descgued for Stationery “rade 
Sy Customer Suggestion - - 


GENUINE STEEL-DIE ENGRAVED 


Currency 
Gift Enuelopes 


THIRTEEN DESIGNS FOR HOLIDAY AND GENERAL USE 





Justrite Currency Gift Envelopes are “just right’’ for every 

occasion where gifts of money are given. Designed for the 

Stationery Trade, these quality currency envelopes have 

been proven sellers. A “must” for the greeting cord counter, 

they also are used by banks, by business firms for cash 
nuses, etc. 


Genuine steel-die engraved in two colors, they are 
sparkling, attractive and have real customer appeal. 
Available in eight Holiday designs for the Christ- 
mas Season and five general desiqns for Weddings, 
Birthdays, Congratulatory, etc. Currency Gift en- 
velopes are also offered in four outstanding litho- 
graphed designs. 

y enve 


e has cut-out window as illustrated 


op 
above for the enclosed bill to show thru. Set includes en- 


currency envelope and plain outside envelope with 

yummed flap for presentation. 
R sets fifty for convenience thev r cy ndid 
B sets itty for convenience, they are a splendi 
unter sale item—a necessity in your Greeting 


Write today for samples and pricing informa- 
tion. Prompt delivery. Order General De- 
signs for immediate use—Holiday numbers 
for delivery when you need them. 
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half its course when it was discovered that no “crim- 
inal” had appeared and no “crime” had been charged. 
Finally both “errors” were corrected and a proper con- 
viction was achieved. 

Officers of the company include Mr. Chute as presi- 
dent and treasurer, Melville G. Wheeler as vice-presi- 
dent, Lester C. Milton as secretary and Ivan N. Olsen 
as assistant treasurer. 

The committee in charge of the annual dinner con- 
sisted of William H. Greenleaf, chairman; George 
Duffy, Margaret Imbo, Mrs. Florence Lind, J. J. Lyons, 
Jr., Mrs. Jean Mazur, John G. Meditz and Edna Rem- 
hild. 

The toastmaster for the evening was William H. 


Greenleaf. 
ee 


STATIONERS BOWLING LEAGUE OF CHICAGO ENDS 
SEASON WITH BANQUET AT COMO INN ON MAY 13 


If the number “13” holds any terrors for the kegling 
segment of the stationery industry of Chicago, there 
was no indication of it as some 70 bowlers, substitutes 
and guests gathered at Como Inn in Chicago on May 
13 to close the official 1946-47 season with one of the 
liveliest banquets ever held by that group. The occa- 
sion was marked by practical jokes, an abundance of 
refreshments and noisy good fellowship, topped off 





NEW OFFICERS AND CHAMPS.—Named at the annual ban- 
quet of the Stationers Bowling League of Chicago on May 
13 were the following new officers (above): Wilbur Simpson, 
secretary, Chicago Stationers; Ed Riley, vice-president, 
Spitzer's Office Furniture House; Charles Ziesk, treasurer, 
Stevens, Maloney and Co., and Ray Achtner, Office Staty. 
& Equip. Co. Below, the champion Dodgers, who eked out 
a slim victory in the final stages of the season; Joe Domanski, 
Horder’s, Inc.; Bill Durchslag, Stevens, Maloney & Co.; Paul 
Leaf, Commercial Stationery Co.; Capt. Ray Achtner, Office 
Staty. & Equip. Co., 1947-8 president-elect, and Sol Preis, 
Utility Staty. Stores. 


by the distribution of the prizes for the season at the 
close of a delectable filet mignon dinner. 

Master of ceremonies for the evening was Eldon 
Just, Just and Son, retiring president of the league, 
ably assisted by Treasurer Jack Lord, John Rauschen- 
berger Company. Highlights of the banquet included 
the free circulation of a bowling cartoon book in which 
virtually every bowler found himself in caricature, and 
the presentation of a “crying towel” to the second- 
place Senators, moaning champions of the league. AS 
the dinner came to a close, the nominating committee 
presented its slate of officers for the ensuing year, all 
of whom were unanimously elected. The 1947-48 of- 
ficers are as follows: President, Ray Achtner, Office 
Stationery and Equipment Company; vice-president, 
Ed Riley, Spitzer’s Office Furniture House; secretary, 
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with profit features 


@ They're back! The popular INVINCIBLE 2, 
3 and 4 drawer filing cabinets, with or without 
patented Concealed Safe Units. That's not all, 
they are now available again in four finishes 
— Modernaire grey, olive green, grained wal- 
nut and grained mahogany. You've got some- 
thing when you've got the Invincible Line. It 
enables you to fill every customer’s needs — 
and that means more profits. You can get 
complete details from File Headquarters. Write: 


INVINCIBLE METAL FURNITURE COMPANY 
Manitowoc, Wisconsin 


"all 
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FILING CABINETS 








Exctustve! 
CONCEALEw SAFE UNITS 


A patented feature available 
only to Invincible dealers be- 
cause only the INVINCIBLE line 
of metal filing cabinets has 
them! It's a sales wedge for 
home, as well as office sales. 
It's a PLUS that brings you big 
extra profits! 














Swivel Office Chair 
No. 7672-6 








Typist's Posture Chair 
No. 8666-16 









SHEBOYGAN CHAIR COMPANY 


Designers and builders of good chairs since 1868—for homes, offices, schools and institutions 
SHEBOYGAN, WISCONSIN 
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Wilbur Simpson, Chicago Stationers, and treasurer, 
Charles Ziesk, Stevens, Maloney and Company. 

Bowling results of the 1946-47 season: 

The league championship was won by the Dodgers, 
captained by Ray Achtner, with 62 won and 37 lost. 
In second place were the Senators, three games behind 
the leaders and a full game ahead of the third-place 
Indians. The remaining teams, in order of position, 


finished as follows: Tigers, Yankees, Cardinals, Cubs, 


Giants, Braves, Red Sox, White Sox and Reds. Topping 
the league for individual high average was Tony Pe- 


ters, Horders, Inc., with a 181, second place going to | 


Bill Bruner, Office Stationery and Equipment Com- 


pany, with a 175, and third place to Roy Hansen, Wil- | 


son Jones Co., with a 172. 

The team high series was captured by the Indians 
with a 3206, followed by the White Sox and Dodgers 
with scores of 3099 and 3069, respectively. Team high 
single game went to the Cardinals with a 1153 total, 
the White Sox and Red Sox garnering second and third 
honors with scores of 1127 and 1126, respectively. In- 
dividual high series was taken by Richard Singer, 
Globe-Wernicke Co., who rolled a total of 715, and 
individual high single game to Eldon Just, with a 
284. Both men, incidentally, were members of the 
eleventh-place White Sox team, which topped all oth- 
ers in the garnering of special prizes. 

Captor of top honors in the season’s sweepstakes, 
held on May 6, was Sol Preis, Utility Stationery Stores, 
second place going to Stewart MacDonald, Commercial 
Stationery Company. Third place honors were divided 
between Russ Ragan, American Pad and Paper Com- 
pany, and Dean Baxter, Graver-Dearborn Corporation. 


———_9— 9 


ELECT THREE DIRECTORS OF FELT & TARRANT 

Three new directors were elected on May 8 by 
stockholders of Felt & Tarrant Manufacturing Com- 
pany, Chicago, at their first annual meeting since be- 
coming a public corporation. 

The new directors include W. Homer Hartz, presi- 
dent of the Morden Frog & Crossing Works, Chicago, 
and Col. John Slezak, president of the Turner Brass 
Works, Sycamore, Ill., and chairman of the board of 
Kable Brothers Company, Mt. Morris, Ill. During the 
war Col. Slezak served as chief of the Chicago Ord- 
nance District. The third new director is Fred B. 
Hanson, member of the law firm of Hanson & Doyle, 
Chicago. All other directors were re-elected. 


————_o—r 0 


54 ATTEND CONNECTICUT VALLEY SESSION 

The April meeting of the Connecticut Valley Sta- 
tioners Association was held at the 1711 Inn, Colony 
St., Meriden, Conn., with 54 members present. 

Speaker was Arthur Frey, manager of the filing 
systems division of The Globe-Wernicke Co., Cincin- 
nati, Ohio, who talked on filing and filing systems. 
The members complimented him on his handling of a 
difficult subject. 

Arrangements for this meeting were made efficiently 
by Stanley McGar of the John F. Molloy Company, 
Meriden, Conn. 

9 


IOMDA TO MERGE WITH CHICAGO OMDA 

Holding a regular meeting at Kewanee, IIl., May 10, 
at the Hotel Kewanee, the Illinois Office Machine 
Dealers Association voted, as of June 1, to disband and 
combine with Chicago Office Machine Dealers Associa- 
tion for the express purpose of forming a state-wide 
organization to be known under the Chicago OMDA 
name and to embody the state of Illinois. Current 
Officers of the Chicago OMDA will hold office for their 
fiscal year and in addition to the present treasury 
assets of the Illinois organization each member will 
pay an additional $5.00 to Vern Reck, secretary. This 
amount will equalize the Chicago OMDA membership 
dues of $20.00 per year and will entitle the Illinois 
Members to full status in the Chicago association. 


A large delegation attended the Kewanee meeting | 
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A Good Guide 


IN THE EARLY DAYS of the West, salmon 
charged up the Columbia and other coastal 
rivers as thick as buffalo in a stampede. They 
provided fishermen with some of the greatest 
thrills in sports—so great that Dickens after ex- 
periencing a salmon fishing expedition wrote, 
"| have lived." 


Still there is plenty of good fishing, but when a 
man goes with rod and reel today his best friend 
often is the guide. The guide can show him where 
to make a good catch while others get nothing 
for their efforts. 


In our business we have guided many of our 
friends among the trade to golden opportunities 
for business. As guides we are old hands at the 
game. Our aim now is to step up production as 
quickly as increased allotments of steel make that 
possible, and supply you with an improved line 
of "Andy units of steel’ in steadily growing 
volume. With that attained our guidance will be 
as sure and sound as before. 


Sole Distributors for Anderson-Hickey Co. 


5631 W. Madison Street ” 
Chicago 44, Illinois 


snag i 
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SELL these 

3 Home Units 
the Dependable 
CONVENIENT way 

to PROTECT VALUABLES 


in the home 











MEILINK HOME DEPOSIT BOX 


Inside dimensions—4% x 4!/4 x 10!/4—!/. hour test S.M.N.A. label 
—equipped with paracentric type pick proof key lock. Thermo-Cel 
insulation—felt flox lined. 


MEILINK 
HOME 
SECURITY 

CHEST 


Proven fire-resistive pro- 
tection—thousands in use 
—One Hour test S.M.N.A. 
label — inside dimension 
13 x WW, x 53%4—felt flox 
lined — Thermo-Cel jinsula- 
tion — Model FCé. 






List Price $25.50 


Equipped with 3 Tumbler Com- 
bination Lock 


Always convenient — eas- 
ily concealed—One hour 
test S.M.N.A. label—felt 
flox lined. Thermo-Cel in- 
sulation—3 tumbler com- 
bination lock. Easily in- 
stalled in wall. 








List $33.50 
36.50 


WS911A—Inside 912x11x434___. 
WS911B—Inside 9/2 x11x834. List 
Dealer Helps—circulars, newspaper mats, 


etc.—available. Quick deliveries on these 
3 numbers—-order your samples now. 


MEILINK STEEL SAFE CO. 


TOLEDO 6, OHIO 


NEW YORK CHICAGO 
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at which the genial Elmer Thiessen of Thiessen Of- 
fice Equipment was host. Van W. Haverton, Van’s 
Typewriter Company, Peoria, officiated as president 
of the association. 

Host Thiessen’s new quarters in the Hotel Kewanee 
were inspected by the group between sessions and his 
arrangement of office machine repair rooms in the 
basement attracted considerable attention, as did the 
industrial washing machine, a Kewanee product. 

Announcement was made of the Chicago Associa- 
tion’s welcome meeting of June 11 in the Mural Room 
of the Morrison Hotel, featuring a dinner at 6:30 P.M, 


with entertainment and dancing. 
naa 8 aa 


WATERMAN OFFERS NEW DISPLAY CASE 

Waterman’s new illuminated counter display show- 
case, offering an assortment of pens in a complete 
price range, is now available to Waterman’s dealers, 
according to Frank D. Waterman, Jr., president of the 
L. E. Waterman Company. 

Constructed of Dubonnet colored metal with a view- 
all acetate facing, the showcase stands 12 inches high, 





WATERMAN ILLUMINATED SHOWCASE 


is 1044 inches deep and measures 19% inches across 
the front of the base ledge, which tapers off to 16% 
inches in the rear of the case. It is illuminated by a 
fluorescent lamp encased in a simulated old gold finish 
desk-type top light. 

The showcase contains, in addition to a 20-unit de- 
tachable tray and two set boxes, six No. 352 Stalwart 
pens, five No. 517 Crusader pens, two No. TX 517 Cru- 
sader sets, one No. 877 Citation pen, three No. 897 


| Corinth pens, three No. TX 897 Corinth sets, one No. 


TX 1357 Stateleigh set and one TX1357 Garland set. 

The display is available for AC or DC current. 
annie 

J. J. WALDER NAMED SPENCER REPRESENTATIVE 

J. J. Walder, Jamaica, L. I., has been named Metro- 
politan New York City representative of Spencer Rub- 
ber Products Company, Manchester, Conn. Mr. Walder 
has been well known in New York City stationery 
circles for the past 20 years. 

The line of Spencer rubber bands, including the new 
item, Spencer’s Snappy Pac, is being serviced in the 
Midwest by Elmer Krumwiede & Associates of Chicago, 
in the South by Ward H. Silliman of Houston, Tex., 
and in the Far West by Carl W. Draper of Los Angeles, 


Calif. 
——— 
BRATTON GETS BRUSH COMPANY AGENCY 

The Bratton Corporation, Columbus, Ohio, one of 
the oldest exclusive dictating machine firms in the 
country, has obtained the exclusive distribution for 
their large territory of the new Brush dictating ma- 
chine, made by the Brush Development Company. 
—AK. 
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SELLS QUICKLY 
because it's so easy to demon- 


strate. 


STAYS SOLD 
because it's designed for long 
life and simplicity of opera- 


tion. 











BUILDS GOOD WILL 
because every sale makes a 


satisfied customer. 


MOST PROFITABLE 
for the dealer because 


Copy-rite has practically elim- 





inated the service problem. 











OFFICE APPLIANCES, June, 1947 


SUPPLY C 


A NAME RECOGNIZED BY LEADING D&cALERS EVERYWHeRE 


NO STENCILS NO TYPE 
NO GELATIN NO INK 
NO RIBBONS 












1203 CORTLAND ST 
» CHICAGO 14, ILL. 
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IN OTHER LANDS 
(Continued from page 50) 


the impact of wartime trading conditions would relieve 
the New Zealand market of every form of office ma- 
chinery, both rebuilt and new, and it would create a 
big backlog of unfilled orders. This is an important 
factor to recollect, because in 1939 and 1940 all forms 
of American office equipment were banned from im- 
portation to the extent of 100 per cent. Therefore, it 
seemed reasonable to suppose that a great volume of 
business would be assured, when new and more modern 
equipment arrived on the market. It was realized that 
service of a “split-second nature” was one of the es- 
sentials to retain the business connections gained dur- 
ing what was considered to be an era of “buy at any 
price.” Therefore, the larger concerns in New Zealand 
agreed not only on an aggressive sales campaign, but 
also on a campaign to develop service facilities in other 
towns to a degree which would assure no machine 
being more than 40 or 50 miles away from a service 
point. 


Many Good Organizations Available 


The result of this policy has been that whereas be- 
fore the war only two organizations had what might 
be termed dominion-wide sales and service organiza- 
tions, today there are five in New Zealand. Some 
well-known, live, energetic and sales and service mind- 
ed organizations include Armstrong-Springhall, Ltd., 
an old-established and thoroughly reliable organiza- 
tion that for many years set a standard within the 
industry; Beechey and Underwood, Ltd., an organiza- 
tion that prior to the war confined its activities to 
Auckland, but in recent years has expanded through- 
out the dominion and has quite an enviable reputation 
for sales and service; and British Typewriters, Ltd., 
who have also expanded from a one-office concern to 
five or six branches. This latter firm, too, is an aggres- 
sive sales outlet. Burroughs, Ltd., a well-known world- 
wide organization, also had an excellent pre-war sales 
organization. Office Appliances, Ltd., one of the oldest 
of the office equipment firms in New Zealand, has 
steadily developed its sales coverage of the dominion 
of New Zealand and is now active in all the major 
centers. 

In addition to these there are such well-known firms 
as R. M. Watson, Ltd., Christchurch, South Island; 
The Office Typewriter Company, Ltd., of Auckland, 
and The New Zealand Typewriter Company, Ltd., of 
Dunedin, which was an individual company until it 
was recently purchased by Armstrong-Springhall, Ltd., 
and reopened as a fully-fledged branch of that firm in 
Dunedin. 


Economic Policy Controlled 


It should be borne in mind that New Zealand has 
a political party which has Socialistic tendencies, and 
while its policy is to limit the net earnings of private 
enterprise and in some cases jeopardize replacement 
of capital assets and machinery, the over-all policy has 
tended to produce a more stable economy. Inflation 
has been controlled, but not entirely avoided. Despite 
price regulations, the over-all picture of New Zealand 
is that its future development has been carefully 
planned and the country is not likely to experience 
an economic depression. Of course, its credit over- 
seas, which at one time was most seriously impaired, 
has been fully restored. Many American firms are 
doing business in the New Zealand market, and have 
found far better financial and credit relations than 
have existed for the past nine or ten years. No longer 
is it necessary for letters of credit to be established 
before merchandise is shipped. This setting is a very 
800d indication of the soundness of the country’s 
finances and the standing of its external credit. 

New Zealand is as well advanced in the use of all 
forms of office equipment as any other country in 
the world, including America. 
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IN MANHATTAN 
AND IN KOKOMO 





BUSINESS 


DEPENDS ON DESKS 


The capacity of ALMA DESKS to absorb 
the punishment of daily use in all walks 
of business life has earned them an 
enviable reputation. 

This sound and sturdy construction of 
ALMA DESKS is not the result of chance 
but the result of constant adherence to 
our basic guiding policy of "doing bet- 
ter what others do well." 

Dealers always sell ALMA DESKS with 
positive assurance they will serve with 
distinction in every business task. 


ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 


MEMBER OF WOOD OFFICE FURNITURE INSTITUTE 
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NOMDA ASSOCIATION NEWS 
(Continued from page 46) 


from outside Detroit attended, including I. R. Ritchie, 
vice-president of NOMDA; Ed Toussaint, director of 
NOMDA; W. G. Turquand, Underwood Corporation, 
New York, N. Y.; James Ward, Shipman-Ward Mfg. 
Company, Chicago; Burns Marvil, Ames Supply Com- 
pany, Chicago. In addition, those attending from Chi- 
cago included Mr. and Mrs. Charles Creevey, The 
Creevy Service; E. W. LaTourette and “Tiny” Parker, 


| Underwood Corporation; Jack Weiner, Belmont Type- 
| writer Service; and Tom Stack, Stack Typewriter Com- 








pany. Others present included Mr. and Mrs. C. R. 
Chappell, Peter Paul Mechanical Service, Pittsburgh, 
Pa.; and Mr. and Mrs. Roy Shoup, Cleveland, Ohio. 

Vincent Gotschalk was master of ceremonies for the 
elaborate review, which featured the Malone Sisters, 
Jean Wilson, Progressive Four, Acoustical Persecutin 
Four, Ray and Madeline, Mackie and Paul, with music 
by Freddie Warren and orchestra. 


$= > —$_____— 


JESSIE TAYLOR GUEST OF HONOR AT N. Y. OFFICE 
MACHINE DEALERS ANNUAL SPRING SOCIAL 


Close to 170 members, their wives and guests turned 
out to attend the Annual Spring Social of the Office 
Machine Dealers Association of New York, Inc. The 
affair was held on Tuesday evening, May 13, at the 
Hotel New Yorker and was dedicated this year to 
Jessie I. Taylor, Globe Typewriter & Adding Machine 
Company, Inc., New York City, past secretary and 
treasurer of the association. 


After singing our national anthem, a delicious 





Same ee ae. 


NEW YORK OMDA ANNUAL SPRING SOCIAL 


Top Picture—Edward Staats, Ames Supply Co.; Mrs. Nicholas 
H. Fucci; Charles Bills, Ames Supply Co.; Mrs. Edward 
Staats; Nicholas H. Fucci, Business Machine Service Co. 
Mrs. Dorothy Ames, Ames Supply Co. Bottom Picture—Anita 
and Arthur Taylor, Globe Typewriter & Adding Machine 
Co., Inc., Alice Taylor, wife of Arthur Taylor; Mrs. Jessie 


| I Taylor: standing: Ethel Reilly, Ames Supply Co.; Mrs. 


Emile Hess and Mrs. Cora Davis, guests of Mrs. Jessie I. 
Taylor, who was guest of honor at the annual Spring Social. 


chicken dinner was thoroughly enjoyed by all. As dinner 
drew to a close, President Reuben Jaskow, Batlin & 
Horowitz, New York City, extended a hearty welcome 
and expressed the hope that all would enjoy a happy 
evening. He then introduced the following guests: 
Paul I. Gross, Mailers Service & Equipment Company, 
who had recently recovered from a prolonged illness; 
Mr. and Mrs. C. R. Chappel, Peter Paul Mechanical 
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IBM EQUIPMENT 


The Automatic Accounting Method 


FOR ALL BUSINESSES 


IBM Electric Punched Card Accounting Ma- 
chines enable many business organizations to 
reduce their accounting tasks to a minimum. 
These machines also lessen the possibility of 
error encountered in copying or transcribing 
statistical data, and save valuable time in com- 
piling pertinent facts. 


Through the use of IBM punched cards, busi- 
ness firms obtain detailed Inventory Reports, 
Cost Analyses, and Payroll Reports automati- 
cally, quickly and accurately. Information 














TIME 
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on Sales and Costs Records, as well as on 
Income Tax Figures, can also be supplied 
promptly and efficiently. 


An IBM installation, either in your office or 
in an IBM Service Bureau, can handle prac- 
tically any type of business accounting prob- 
lem. These IBM Service Bureaus, equipped 
with all necessary Electric Punched Card Ac- 
counting Machines and manned by skilled 
personnel, are conveniently located in prin- 
cipal cities. 
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ELECTRIC PUNCHED CARD ACCOUNTING MACHINES 
ELECTRIC TYPEWRITERS - ++ PROOF MACHINES -~ 
RECORDERS AND ELECTRIC TIME SYSTEMS 


International Business Machines Corporation, World Headquarters Building, 590 Madison Avenue, New York 22, N. Y. 
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Oxford 


PENDAFLEX® 
Steel 


UTILITY DESK 


Any small business will find the Utility Desk a triple 
miracle: desk, file and typewriter-stand for the price 
of one! 


A NEW PROFIT MAKER! Every office needs this unique 
two-in-one desk and 24” capacity Pendaflex filing unit. 
It’s more than a file with a working surface attached. 
It’s a new kind of desk that provides usable, active 
filing space instead of inactive, wasted drawer space. 
Clerical work and orderly arrangement of papers for 
quick selection or reference go together. They ge 
together with utmost efficiency in the Utility Desk to 
save time and effort on all clerical work, filed papers, 
or for any desk work requiring constant, speedy ref- 
erence to filed material. 


And that’s no ordinary file, but PENDAFLEX, the 
original hanging folder file. 


Your customers are everywhere, and your profits im- 
mediate. Large offices will want them in quantities. 


der today for ‘‘Pendaflexers"’ 
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THIS IS “RIGHT NOW PROFIT” MERCHANDISE. Your 
order placed today will be shipped from merchandise 
we have in stock. You can sell actual merchandise, 
instead of delivery promises, and make an immediate 
profit on orders you place today. 


NATIONALLY ADVERTISED — Oxford ‘'Pendaflexers’’ and 
Utility Desks are now being advertised in ‘Nation's 
Business,” ‘United States News’ and “Purchasing” 
magazines. Inquiries and orders are coming in fast — 
these new Pendaflex steel equipment items are going 
to be the sales sensation of 1947! 


Or if you want the file clone — “OXFORD PENDAFLEXER” Here it is without the 
desk. Mounted on casters, it rolls anywhere. Sell it for desk-side use. It keeps 
needed file information always at the finger tips, easily and quickly found in 
quick-reference Pendaflex filing folders. 


Packed in individual cartons — no troublesome assembly, ready for immediate use. 
Finished in Olive green only, available in letter and legal sizes. Place an or- 
and Utility Desks...for RIGHT NOW profits! 


OXFORD FILING SUPPLY CO., INC. 


125 South 8th Street 
St. Louis 2, Mo. 


340 Morgan Avenue 
Brooklyn 6, N. Y. 


All shipments subject to strikes and embargoes. 
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Service, Pittsburgh, Pa.; Dorothy Ames, Ames Supply 
Company; Wm. G. Turquand, Underwood Corporation, 
portable division; Harry Rudnick, Royal Typewriter 
Company; Thomas D. Dewitt, L. C. Smith & Corona 
Typewriters, Inc.; Philip W. Kurz, Remington Rand, 
Inc.; Alfred J. Elson, Elson Register Corporation, New 
York City; and Allen M. Ringel, Zenith Portable Type- 


writer Company. He then announced that James T. | 
Lafferty, Underwood Corporation, was well on the way | 
to recovery after being confined to the hospital follow- | 


ing an operation. 


Bob Brown, executive secretary, then read a tele- | 


gram from Jim Lafferty expressing his regrets that 
he would be unable to be with his many friends on 


this festive occasion, and hopes that everyone would | 


have a swell time. Mr. Brown also read several com- 
munications expressing good wishes and congratula- 
tions to Jessie I. Taylor. 


President Jaskow then reviewed for his audience the | 


aims and purposes of the association and lauded Past 
President Irving R. Ritchie, Addressing Machine & 
Equipment Company, for the fine work he had done 
for the association and the industry in helping to 
better conditions. He strongly urged all members to 
attend meetings and take an active part for the 
benefit of their own business. 

George Purvin, Superior Typewriter Company, New 
York City, chairman of the entertainment committee, 
extended a hearty welcome to those present and ex- 
pressed the hope that an enjoyable evening would be 
had by all. The purpose of the association, he declared, 
is for dealers to get together to promote good will, 
and to discuss problems and thrash out the answers. 

Mr. Purvin, before introducing the honored guest 
of the evening, gave a short resume of her activities 
in the association, starting as one of its charter mem- 
bers 17 years ago and taking an active, working part 
in their affairs throughout the years. 

He then introduced Jessie I. Taylor, Globe Type- 
writer & Adding Machine Company, Inc., New York, 
N. Y., past secretary and treasurer, a post which she 
has held for a number of years. Mrs. Taylor very 
graciously acknowledged the introduction and declared 


| 
| 





it has been lots of fun working for the association and | 


the industry. 

Mr. Purvin, on behalf of the association, then pre- 
sented Mrs. Taylor with a beautiful Elgin wrist watch 
as a token of appreciation for her past services to 
the association. 

Counsel Charles F. Krause also lauded Mrs. Taylor 


for her splendid service in behalf of the association | 


through the years. He congratulated the entertain- 
ment committee for arranging one of the finest annual 
social affairs ever held, and on behalf of the associa- 
tion presented to Chairman George Purvin a handsome 
Parker fountain pen and pencil set as a token of their 
appreciation. 


Entertainment was provided in the form of good | 
music and singing, with sociability and good fellow- 


ship prevailing throughout the evening . 
SEIN cient on 


ACTINA NAMED CUMMINS DISTRIBUTOR 


Actina, Inc., 205 East 42nd St., New York 17, N. Y., 
the only U. S. export company specializing in the dis- 
tribution of photo reproduction apparatus such as 
blueprinting and dry process equipment, photocopy 
equipment and photosensitive materials, announces 
that they have been appointed to handle the exclu- 
Sive world-wide distribution (excepting Canada and 
Mexico) of Cummins Business Machines of Chicago, 
a subsidiary of A. S. C. (American Surety Company), 
manufacturers in the perforator machinery field. 

All Cummins equipment which will be exported by 
Actina, Inc., can be supplied with dies in any language 
desired, with many specific applications, either for 
dates, numbers, production progress markings and 
Similar uses. 
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the amazing new way to attach 
typewriters to desks securely... yet 


lift them off A motion — 


WITHOUT REMOVING 
A SCREW. 3 
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EVOLUTION, 
tHE R Ry TYPEWRITER BAS* 
THAT MAKES SERVICING 10 TIMES EASIER! 





Put SILENT SENTRY on in Clean and repair 
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... these and 9 OTHER FEATURES make 
SILENT SENTRY the PROFITABLE-Selling 
typewriter base every dealer should know about 


Not just an ordinary felt pad, but a mechanical 
improvement for every standard make typewriter 
.. . that's “Silent Sentry."’ No more ugly holes in 
desks — four small screws are all that is required 
to fasten typewriters securely to desks or stands, 
when you fasten it the ‘Silent Sentry’’ way. Yet 
your mechanic — without removing a screw—can 
turn the machine on its back, and without removing 
the base, clean and repair inside the machine! 


Write today for full illustrated details of 
JS 
\ z 


this newest, most revolutionary typewriter 
base. It spells profits for you in many 
different ways. Certain territories still 
available, \S TYPEWRITER 


BUSINESS MACHINE PRODUCTS, inc 


96 LIBERTY STREET @ WOrth 2-1823 @ NEW YORK 6. WN. Y. 
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‘"DEMAND THE BEST!"’ 





J-S.STAEOTLER,INCG. 


S3-SS WORTH STREET 


NEW YORK,N.Y. 
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NEW EQUIPMENT, DEVICES AND SUPPLIES 
(Continued from page 45) 


WEBER INTRODUCES VERTICAL DESK FILE 


The Weber Office Specialty Company, 1328 W. Sixth 
St., Los Angeles, Calif., has developed a Filo vertical 
desk file for use on top of a desk to hold telephone 
books, file folders, letters, or similar papers. This new 
model is based on the Filo principle of a small metal 
runner in which several supporting plates move freely 


(-— 























= = 
EASILY ADJUSTABLE TO ANY DESIRED SPACING FROM TO 6” APART 
NEW FILO VERTICAL DESK FILE 


and may be adjusted quickly without tools to any 
desired spacing by merely pushing the plates in place. 
The Filo has an attractive base with six of these 
plates and rubber feet to protect the desk surface. The 
| plates may be adjusted to hold telephone books or 
| pamphlets, or at least two plates may be moved to- 
gether to make a compartment as small as one-six- 
teenth of an inch wide. 

= a 

MAYFAIR INTRODUCES NEW WASTEBASKET 
A new post-war round steel wastebasket is now 
featured by the Mayfair Company, 315 N. Desplaines 
St., Chicago 6, Ill. This basket is finished in walnut 














- 





SS 


MAYFAIR STEEL WASTE BASKET 


or mahogany grain and stands 1414 inches high. Diam- 
| eter is 131%4 inches at the top and bottom size is 10% 

inches. At the present time the company is able to 
| make immediate shipment of the product, No. 26. 


or 
NEW PENCIL HAS SIX COLORED LEADS 


A choice of six different colored leads is the feature 

of a new mechanical pencil developed by the Ross- 

| Frederick Corporation, Mineola, N. Y. This profes- 
| sional writing instrument meets the everyday needs 
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DOMORE CHAIR COMPANY, INC., 501 FRANKLIN ST., ELKHART, INDIANA 
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For five years, your customers have been asking for these 
Treasure Chests with the S. M. N. A. one hour certification label. 
Now, VICTOR is back into production and offering you these 3 
new dealer helps to help you SELL— and PROFIT. 


@ STRIKING NEW SHOWCARD 
One included with each Treasure Chest and others available for 
your counters and windows. Size 9x12. 


@ TWO COLOR BLOTTER 
A new, high gloss blotter just printed and available with your im- 
print for mailings or counter distribution. 


@ NEW ILLUSTRATED DESCRIPTIVE SHEET 


For distribution or use by salesmen. Contains descriptions, uses, 
structural information and certification. Size 1 1 x 814, printed 2 sides 


Sell the line that HELPS YOU cell. 
THE VICTOR SAFE & EQUIPMENT CO., INC. 


NORTH TONAWANDA NEW YORK 
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of engineers, students, architects, draftsmen and de- 
signers, say the manufacturers. 

To prevent lead slippage, a novel three-section metal 
chuck holds the lead in writing position. If the pencil 
drops the chuck does not bend or break. The lead— 
offered in red, blue, yellow, green, hard and soft black 


—is almost unbreakable, it is claimed. 
sdldesidiitaeail cctsiaintiaa 


INTRODUCE SMITH ODORLESS SMOKER 

Larry Smith Industries, Inc., 600 Michigan Bldg., 
Detroit 26, Mich., has introduced the Smith odorless 
smoker as a completely fireproof piece of office equip- 
ment, claiming that there are no stubs to see or smell 
and burning cigarettes, cigars, pipe ash and matches 
are swallowed up. 

The heavy, weighted base resists tipping, it is 





THE NEW SMITH ODORLESS SMOKER 


claimed, and the smoker is 24 inches high. Highly- 
chromed wire rests are provided for cigarettes and 
cigars to prevent their falling off on rugs or floor. 

Construction is heavy steel tubing covered with 
simulated leather in maroon, dark green, brown and 
white. 





“Right on. through the year, from 
one season to the next, I use a 
wide variety of Dennison products. 
Canning Labels, Crepe Paper, 
Transparent Mending Tape, and 
Key Tags are just a few that come 
to mind, but I know there are 
dozens of others.’’ 


© ne @ 
CHICAGO FIRM OFFERS MODERN SAF-T-SPINDLE 
The Modern Desk Pad Manufacturing Company, 420 
N. Clark St., Chicago 10, Ill., is now offering the Mod- 
ern Saf-T-Spindle to the trade, claiming that its prin- 
ciple feature is the elimination of the danger asso- 





Housewives are only one of the many groups of people 
who are regular customers for Dennison Goods. Every- 
day, in home, school, and office, there are hundreds 
of instances where Dennison products can be of help. 

Acquaint your customers with Dennison quality, and 

always remember to stock and display the full line of 
Dennison Goods. It is a sure way to build customer 
satisfaction and real profits for yourself. Don’t forget 
the home market. 











Y, 


THE MODERN SAF-T-SPINDLE 


Ciated with use of a stick-file. The safety flap over \ <a oo Us, Yl" , 
ee ly 


the point makes it impossible for a user to injure him- 
Self or tear his clothing on the spindle, according to 


the manufacturers. Essential Stationery Supplies for HOME, SCHOOL, and OFFICE 
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Other features claimed for the Saf-T-Spindle in- 
clude a protector flap which falls automatically, a pin 
which cannot become loose, and an extra large base to 


| prevent the file from tipping over. Finish is in ma- 


hogany enamel. The spindle is collapsible for storing 


| and shipping with least bulk. 


————_ «=e 
WABASH OFFERS NEW CARD DISPENSER 


Wabash Filing Supplies, Inc., 148 E. Water St., Wa- 
bash, Ind., in Sales Manual No. 22-A has just an- 
nounced new Wabash dispenser cards, called the 
Wabash Dispensa-Card, making available index cards 
in a handy type of a container. Each box contains 
500 cards for simplying of requisitioning in a busy 
office. Always clean and ready for use, the cards, fitted 
into the dispenser, are available in different sizes from 
3 x 5 to 5 x 8 inches, with round or square corners. 

SEE cite can aE 
CHANGE NAME TO LINK EQUIPMENT COMPANY 


Organized in 1933 as Steel Age Business Furni- 
ture, Inc., this company at Cleveland, Ohio, has 
changed its name to the Link Equipment Company, 
recently announced J. P. Link, remaining out of the 
three original founders. 

A son, David H. Link, who has just returned from 
the armed forces, is breaking into selling. 





















Patent No. 
2248355 and D 128118 


There's always one horse in 
the race that's a ‘natural!’ 
to win—one that's always 
out in front setting the pace 
for the rest of the field. 
Likewise in the field of filing 
supplies, Barkley Plastic Tabs 
are always ‘out in front’. 
Their crystal clear colors, 
smooth contour surfaces and 
Magnified Visibility give 
business a "new slant" on 
filing . . . one that contrib- 
utes towards faster filing and 
finding. Since it takes co- 
ordination to achieve filing 
efficiency, the Barkley Tab 
accompanied by DURATEX 
FOLDERS helps to get a full 
measure of work done easily 
and smoothly in the filing 








BARKLEY TAB 


DURATEX VERTICAL 
FILE FOLDERS 




















VERTICAL department. ao 
FILE GUIDES lh: > \ * 
Established 1921 ( punngiLiT!) 

Se 





C. L. BARBLEY & CO. 


Manufacturers of Filing Supplies 


1220 W. Van Buren St. Chicago 7, Ill. 
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Link Equipment Company represents Corry-James- 
town Manufacturing Corporation’s Steel Age line, 
| Kewaunee Manufacturing Company seating division, 
| Clarin Manufacturing Company on folding chairs, and 
| Dudley Lock Corporation on school locks. 





| ENGAGEMENT S 


Mr. and Mrs. Floyd E. Newcomer, of Yuma, Ariz., 
| recently announced the engagement and approaching 
| marriage of their daughter, Evelyn Mae Stevenson, to 

Frank Lee Johnson, of Cozad, Nebr., who is a partner 
| of the Kennedy Business Machines Company in San 
| Jose, Calif. Mr. Johnson is a graduate of the University 
| of Nebraska where he was affiliated with Acacia, was 
| a member of Kosmet Klub and business manager for 
| the Daily Nebraskan. During the war he served as a 
| naval aviator with a rank of lieutenant, junior grade. 


| —GMH. 





WEDDINGS 


Mason W. McCarty, who has been a partner in the 
Eckdall and McCarty Book Store in Emporia, Kans., 
| since 1905, was married May 22 to Mrs. Elizabeth 
| Marks of Emporia, at 10 a.m. at the First Methodist 
Church, Emporia. Dr. Frank H. Ebright read the serv- 
ice. 
Mrs. McCarty was prominent in music and club ac- 
| tivities in Morris county before moving to Emporia 
six years ago and is an officer of the Emporia chapter 
of the Daughters of the American Revolution —GMH. 
a * * 

Donald R. Bauman, who is employed at the Nebraska 
Book Store, Lincoln, Nebr., is engaged to be married 
to Miss Doris Retzlaff, daughter of Mr. and Mrs. Ernest 
Retzlaff of Walton, Nebr. 

Mr. Bauman, who is the son of Mr. and Mrs. Roy E. 
Bauman, of Gothenburg, Nebr., is a graduate of the 
University of eNbraska, where he was a member of 
Beta Sigma Psi fraternity. 

The wedding will take place June 21 at Trinity 
Lutheran Church at Walton, Nebr.—GMH. 

* > * 

On April 21, Karl Kiesel of The Carter’s Ink Com- 
pany, and Eva Tormey of Madison, Wis., were married 
in Madison. The honeymoon was spent in Tryon, N. C., 
and the couple is now at home at 303 N. Carroll St., 


| Madison. 
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The Time— 
The Place— 


The Occasion! 





The 39th 
NEW YORK 


| 
| 
| 


America’s Efficiency Exposition 
Since 1904 








GRAND CENTRAL PALACE, NEW YORK 
| SEPT. 29 TO OCT. 4, 1947 


The time, place and occasion for the makers and users of 
business aids to gather for consultation and demonstration 


NATIONAL BUSINESS SHOW COMPANY, 30 Vesey St., New York 7, N. Y. 
Frank E. Tupper, President Telephone CO 7-1392 
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CONVENIENTLY LOCATED 
WAREHOUSES TO SERVE 


You | 


ROOM. SPACE FOR your 
MERCHANDISE. 


ee 


: Mae MOST REPRESENTATIVE STATIONERY 


YOUR CONVENIENCE. | 


OFFICE AND WAREHOUSE 


EXPERIENCED EMPLOYEES To 
‘HANDLE YOUR ORDERS. 


a O00 . . 


QUALITY COMMERCIAL = 
TIONERY ITEMS TO a. 


YOUR REQUIREMENTS. | 
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SAVANAH REGIONAL MEETING 
(Continued from page 39) 


Parker Pen Company, Janesville, Wis., declared that 
the outlook for the fountain pen industry for the im- 
mediate future is bright, but that there is lots of com- 
petition in the field since the advent of the ball- 
point writing instrument made by many companies 
and often selling at a low price. 

Mr. Crawley said that the demand for writing in- 
struments during the last war was second only to food. 
He said there was a tremendous increase in sales 
and production the year after the war and that the 
future is bright. He attributed this to the correspond- 
ence between ex-servicemen and their many friends 
they made in service and the increasing use of the 
pen in business and school. 

The pen, which is the jewelry section of the station- 
ers’ stores, now has to be sold and real salesman- 
ship should be applied, the speaker stated. First, he 


said, choose carefully the brand preferred by your | 


consumers and then determine the styles and the 
price range they favor. 

J. H. Aslhatler, eastern sales manager for the W. A. 
‘Sheaffer Pen Company, was later called on by the 


district governor to speak in defense of the ball-point | 
writing instrument. Aslhatler said that the ball-point | 


instrument was not a pen, but a pencil, and not a 
miracle either, but a practical writing implement, 


about 100,000,000 of which were sold during the second 


year of its manufacture. 
Mr. Aslhatler said that while the ball point is not 


particularly adapted for shorthand and bookkeeping, | 


there is a good definite market for the instrument 
which will show rapid improvement in future. The 
ball point will last anywhere from three months to 
three years, according to its usage, he declared. 


Ivan Allen, Jr., on Program 


Ivan Allen, Jr., president of Ivan Allen-Marshall 
Company, Atlanta, addressed the group on inventory 
control, pointing out that the stock control method 
used by his company during the past 22 years has 
been most profitable. Allen distributed folders illus- 
trating the various forms used in his monthly check 
system which helps to determine the items to be dis- 
continued and helps him in such a big way with 
regard to ordering stock for his consumers. He said 
the control method, which has detailed information 
concerning 10,000 items, was introduced many years 
ago by Charles Marshall. 

Mr. Allen declared that the stock control system 
helps to eliminate accumulated stock which is painful 
to the merchant unless he can pass the ful! cost of 
the stock along to the consumer. This, he said, is 
rare. 

Specialty selling was the subject of discussion of 
George Stuart of Orlando, Fla., who declared that the 
typewriter opened the door to the specialty field and 
was the nucleus for hundreds of other items handled 


by stationers. Mr. Stuart said that the manufacturers | 
of specialties must cut their prices or the merchant | 


will have to increase his. As it now stands, he ex- 


plained, the merchant realizes only 15 per cent on | 


such sales. 

The stationers were urged by Mr. Stuart to have 
all in their firm familiar with all types of specialties. 
Mr. Stuart said he had done a tremendous business 
in the six counties he serves, selling thousands of 
dollars worth of office machines and other specialties 
which are “eating up” supplies constantly. 


Modernization Aids Sales 


Hints on how to improve their businesses through 
modernization were presented by Alton B. Boyd of 
Boyd’s Printing and Office Supplies Company of Pana- 
ma City, Fla., one of the younger stationers in at- 
tendance. Mr. Boyd said that in remodeling the 
merchant should make his entire store as much a 
show window as possible, having visible as much of 
the interior of the store as possible from the outside 
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Full line of gift sets that 
sell every day. 
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j Fount-O-Ink Writing Sets have that 

scientific action that insures instant 
starting, capillary filling, clean pens, 
clean ink, and no messy well-filling 
ever. They nake satisfied customers 
and build business for you. 




















FULL COLOR CATALOG FREE TO WEALERS. 


GREGORY FOUNT-O-INK COMPANY 


Los Angeles 41, California 
Copr. Gregory Fount-0-Ink Co,, 1947 


185 











“Porfact.” 


FOAM OR SPONGE RUBBER 
CHAIR CUSHIONS 


for 


IMMEDIATE DELIVERY 





De Luxe EXECUTIVE STYLE 


A thick pile VELOUR covered executive cushion filled with 
long-life resilient foam-rubber . . . 2" or I'/2" Boxed edges. 
.. . Durable and Luxurious. 


CONVERTIBLE STYLE 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubber 
having thousands of air cells 
that breathe with every move. 

Colors: Brown, Green. Sizes: 
7" x 18°—I5" x 17"—14," 
x 1517". 


THE Sofsead STOOL CUSHION 


Transforms Hard Stools Into 
Soft Seats 





Elastic grip holds 
on stool firmly. Cush- 
ion is instantly 





slipped on to give 
soft comfort to | 
those who use stools 
constantly. Made 
of resilient one- | 
piece sponge rub- | 
ber and covered | 
with sturdy mate- 
rial. Available in | 
13-14-15 inch diame- 
ters } 
| 
| 





WRITE FOR NEW ILLUSTRATED FOLDER 
GIVING COMPLETE INFORMATION 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


1412 UNITY STREET, PHILADELPHIA 24, PA. 
A CRIT RANT TRS 
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through the medium of modern store fronts and win- 
dows which will give the window shopper the urge to 
just come in and browse around. 

The elimination of the old-time high shelves with 
the rolling ladders will do much to improve business. 
The speaker said the shelves should not be over seven 
or eight feet in height to afford quick and easy han- 
dling of merchandise. Where high shelves are used, 
he stated, the 300-page ledgers are generally to be 
found on the very top. 

He told how much air conditioning has done to im- 
prove his business. First the exhaust ceiling fan was 
used, Mr. Boyd explained, but said he later found 
that air conditioning was worth the difference. The 
average operating cost of the air conditioning for his 
store which is one story, 25 x 60 feet, is approximately 
$2 per day. The original cost and installation of the 
equipment, he said, was around $2,500, and included 
butane heating for occasional heating during the 
winter months. The air conditioning pays for itself 
in keeping merchandise clean, Mr. Boyd asserted. 

L. G. Morris, sales manager of the Eaton Paper Cor- 
poration, Pittsfield, Mass., declared that women are 
the chief shoppers in the stationery field and that 
stationers have a great opportunity for developing 
impulse shoppers here. Sell your customers not only 
what they come into your store for but many other 
items which are useful and which are practical for 
gift purposes, Mr. Morris pointed out. What the cus- 
tomer sees he remembers, so be careful not to leave 
unsightly empty cartons, manufacturing code sheets 
and other unnecessary items in the way of the 
customer. 

Sold on National Brands 

The public is solidly of the belief that national 
brands of merchandise are more practical and desir- 
able and are certain they will not be lead wrong 
through the purchase of these products, the speaker 
told the conventioneers. 

Writing paper, Mr. Morris went on to say, is one of 
the most profitable markets if it is handled properly. 
Writing paper, which is consumed rapidly and is a 
constant market for repeat business, commands three 
times the profit of the usual line of business. Mr. 
Morris urged the use of cases in which to keep the 
boxed merchandise and transparent wrappers for sam- 
ples available for close inspection by the customers. 

Howard Gunlocke, president of the W. H. Gunlocke 
Chair Company, Wayland, N. Y., spoke on “Research 
and Technology” of the furniture business, during 
the first day of the parley, while Claude Allen, as- 
sistant manager of the dealer sales of The General 
Fireproofing Company, Youngstown, Ohio, spoke at 
length on the advantages of metal office furniture. 

Less Crowl, president of the NSA and president of 
The Blade Printing & Paper Company, Toledo, Ohio, 
presented a message on “Men at Work”, telling of the 
fine work being done by the men of the stationery 
industry in keeping the consumers well supplied with 
their many needs. 


Talks on Woodcased Pencils 


L. M. Brown of Eberhard Faber Pencil Company, rep- 
resenting the woodcased lead pencil industry, was the 
first to speak during a panel or clinic on “things-to- 
come” at the concluding day of the conference. Mr. 
Brown said his field looks rosy and that his company 
did a gross of some $10,000,000 in 1946. W. E. Bradley 
of the Allied Carbon and Ribbon Company of Brook- 
lyn, N. Y., represented his industry and urged the sta- 
tioners to have someone in their stores who is a 
specialist of the carbon and ribbon division. This, 
he said, will help them compete with traveling special- 
ists who take a great deal of their business out of their 
cities. Mr. Bradley said there seems to be a slight 
decline in the business, but that dealers are now 
thinking of ways of building more business. New 
non-curl, non-smudge carbons and other improved 
supplies are coming to the market and the stores 
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A MOSLER FRANCHISE 
Means This to You: 


@ FULLY PROTECTED TERRITORY 
@ Completeness of the Line 











Var 


@ Prestige of the Mosler Name 


—_ 






@ Consistent Factory Cooperation 






@ Aggressive Selling Assistance 
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<—e« MOSLER INSULATED RECORD CONTAINERS 


Combine the Convenience of a File with the Protection of a Safe 


Labeled by Underwriter’s Laboratories for l-hour fire exposure, 
including 30-foot drop or impact and explosion test. Certified 
Point of Use Protection, plus a modern filing system. Receding 
door saves valuable floor space. Permits installation beside desks, 
windows, etc. Used by Government agencies. Inter-changeable 
insert units provide flexibility of interior arrangements. 


MOSLER SAFES & CHESTS 


MOSLER MODERN DESIGN SAFES labeled for 4-hour, 2-hour and 1|-hour 
fire exposure, including 30-foot drop or impact and explosion test, and their 
T-20 label, affording 20% reduction in burglary insurance rate on contents. 
These safes represent the utmost protection in their respective classifications. 
A wide selection of interior filing is available. 


MOSLER ARMORED STEEL MONEY CHESTS—with or without inner com- 
partment—furnished singly or anchored in steel-cladded concrete blocks, carry 
the lowest burglary insurance classifications, with 10% reduction for Under- 
writers’ approved relocking device. Adopted as standard equipment by leading 
merchandising and chain organizations. Several sizes are offered. The last 
word in chest protection. 





Mosler Fire-resistive Equipment also carries the Safe Manufacturers Na- 
tional Association label. 











Sales franchises will be considered for territories which still may be open 


3- and 4-Drawer Heights 


in letter and cap sizes There is 
Handsomely finished in e 
Mosler gray, green, grained MOSLER 
mahogany or walnut. ale eutnabie 
for every 
type of 
Business 
& 





THE MOSLER SAFE CO. 


The Targost Builders of Safes and Vaults in the World 
FACTORIES: HAMILTON, OHIO 





Armored steel money chest 
in steel-cladded concrete MEMBER NATIONAL STATIONERS ASSOCIATION 


block. Mosler Has Meant Safes and Safety for Nearly a Century 
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Yatiwnal 
SALESMAKERS 


ARE TRULY PROFITABLE 


Fine examples of national 
craftsmanship lend dignity 
and beauty to the office 





No. 104-1 


Massive chair in Duran, reminiscent of the beloved leather 
chair for Office or studio. Double-cushioned seat for twice 
the comfort and attractiveness you will find in an ordinary 
chair. Antique nail trim is used generously. Available with 
or without ottoman. 





Reproduced here are the fastest selling 
chairs and suite on the market and three of 
NATIONAL of Evansville's line with the most 
actual sales possibilities. Adaptable for studios 
or for executive offices. Precision tailored in 
Duran with spring construction throughout. 





No. 370-1 





Conservative style adaptable to many in- 
teriors with comfort designated in spring 
construction of large back, seat and base, 
and broad armrests. 







WE SELL TO 
DEALERS ONLY 





No. 1023-4 
Handsome Lawson-type two-piece suite with full spring construction in 


cushion, base and back. Made of hardwood, double dowelled, glued and 
corner blocked. 


Ylational FURNITURE MANUFACTURING CO. 


.... EVANSVILLE, INDIANA .... 
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who get them first will make most of this market, 
the speaker declared. 

The filing supplies and folders industry was repre- 
sented by George Wilkinson of the Smead Manufactur- 
ing Company, who said that demand still exceeds sup- 
ply in that many mills have gone out of business for 
the lack of materials. The eleven-pcint folder, he said, 
bowed out to the new-type cardboard milk cartons. 
Wilkinson asked the stationers not to be impatient 
when their orders aren’t filled as promptly as they 
desire. He said some relief should come in the near 
future. 

Sees Plenty of Boxes Ahead 

John Fellowes of the Bankers Box Company of Chi- 
cago, representing the storage and transfer cases in- 
dustry, said that the dealers will have all the products 
they want by the end of this year and that his com- 
pany expects to exceed its last year’s record. E. H. 


Conlon of the Rockwell-Barnes Company, also of | 


Chicago, said that the immediate future for the paper 


industry is not too bright, but that conditions will 


gradually improve. New machinery will help this in- 
dustry overcome its many handicaps, he said. 

Harry Nichols of Weis Manufacturing Company, 
member of the 1947 NSA troupe, sent a wire of con- 
gratulations to H. C. McPike, general manager of Weis 
Company on occasion of his twenty-fifth anniversary 
as a member of the organization. He started with 


Weis on May 1, 1922. Mr. Nichols came later in the | 


same year. 


The next year’s convention, it was announced, will | 
¥ 


be held April 29-31, the location of which was not 


determined. The lieutenant governors, it was pointed | 
following the election at the closing of the convention, | 


will not, under rule of the association, be elevated to 
the governorship. Others on the nominating commit- 


tee were Arne SkKagseth, Jr., of Miami, Fla., and Charlie | 


Howell of Chattanooga, Tenn. No resolutions were 
introduced or considered. 


Paul Burbank of Washington, D. C., general manager | 


for the NSA, was a speaker on the first day of the 


convention, introduced many of the speakers during | 
the convention. R. M. Pound, Pound & Moore Com- | 


pany of Charlotte, N. C., spoke on “Monthly Financial 


Statements.” 
Varied entertainment was on the schedule in the 


scenic surroundings of the General Oglethorpe Hotel, | 
including golf tournaments, deep sea fishing, dances | 


and banquets, turtle races, and trips to near-by 
Savannah Beach on the Atlantic Ocean where swim- 
ming was enjoyed. An interesting program also was 
planned for the ladies attending. 


Registration for the three-day convention was set at -| 
around 500, delegates coming from North Carolina, | 
South Carolina, Tennessee, Georgia, Alabama and | 


Florida, which comprise the Fourth Regional District. 
_——— oe 


ANNOUNCE PURCHASE INDIANAPOLIS BUILDING 


A subsidiary of the Business Furniture Company, | 
112 E. Maryland st., Indianapolis, Ind., has purchased | 


the three-story building at 443-445 E. Washington St., 


which will be used as a warehouse for the furniture | 
concern. Charles S. Ober is president of the Business | 
Furniture Company. The purchasing concern is the | 


General Merchandise Corporation. 

Mr. Ober, who is also secretary of Stewarts, Inc., and 
Stationers, Inc., said the added warehouse space will 
permit an expansion of the firm’s retail store. The 
refinishing and repair shop on the third floor will be 
moved to the new warehouse. The third floor then 
will be used for retail sales and will feature a display 


of 15 private business offices.—AK. 
= 0 


HARRY L. SHORT TAKES NEW LOCATION 
With the moving of Commercial Stationery Com- 
pany to a new location, Harry L. Short, manufacturers’ 
representative, has announced that he is also located 
at 325 W. Madison St., Chicago 6, Ill., where he has a 
Sample room in connection with his office. 
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New, Improved , 





Protective 
Holders 





People in every type of business and profession are 
finding new uses for AICO Protective Holders . 
discovering they are indispensable for accurate, high- 
geared peace time production. 


Just look at these features! 
New AICO Protective Holders 


Offer complete visibility—front and back—Made of 
double transparent, fireproof plastic—Can be hung hori- 
zontally or vertically—New metal edges protect corners 
—Side opening—papers easily slide in and out—Boxed 
in new orange and white AICO package which gives 
complete information about contents—saves time, wear 


and tear—speeds sales. 


AICO visirtex 


SHEET PROTECTORS 


Glamorize Sales Material 
Save wear, tear, avoid errors 


All loose leaf reference material 
should be protected by AICO 
Visiflex Sheet Protectors, which 
also add a smart, ultra-modern 
appearance. AICO Sheet Pro- 
tectors are fireproof, easy to in- 
sert, and triple-strengthened at 
the binding edges for long, satsi- 





factory wear. They are more 
flexible, and do not bulk up in 
the book. 5 sheet protectors per 


package only $1.00 list 


Chicago Sales Room 336 S. JEFFERSON 
New York Sales Room 97 READE STREET 














AICO GRIP TABBING 
LOOSE LEAF INDEXES 
DESK PADS 
CELLULOSE SPECIALTIES 
PROTECTIVE HOLDERS 














WORLD'S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 
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Perfectly Aligned 


Right Hand Margins 


Now Possible With Any 
Standard Typewriter* 





using the 
EDISON 


s* e987 


Just like the 

text copy below, 
which was prepared 
on a standard typewriter. 


Here is something really revolutionary -- a 
simple accessory for any standard typewriter 
which produces typewritten material with justi- 
fied (perfectly aligned) right hand margins —- 
automatically! It's the only typewriter access- 
ory ever offered which will either extend or 
condense a line of typewriting. 


Your customers can use it to prepare better 
looking catalogs, sales or service manuals, 
mail advertising, sales promotion pieces, parts 
lists, house organs, or other duplicate matter — 
by any of the major duplicating processes that 
use typewritten text -- stencil, offset and 
hektograph. 


They need the EDISON MARGIN JUSTIFIER if, in 
the preparation of typewritten material for 
reproduction, they have been dissatisfied with 
ragged, uneven appearance of the right margins, 
or if they have tried to correct this condition 
by making half back-spaces or skip spaces. 


Quickly and easily installed by any competent 
typewriter service man, without special tools -- 
and used by a capable typist after only a few 
minutes instruction and practice -- the EDISON 
MARGIN JUSTIFIER opens an entire new field in 
the preparation of inexpensive typewritten 
material for reproduction, 


WRITE for literature, prices and details of 
an exclusive sales agency. 


* Models available for Electromatic, Remington, Royal, 
L. C. Smith, Underwood, Vari-Typer and Woodstock. 


JUSTIFIER SALES CO. 


2022 GLENDALE BOULEVARD 
LOS ANGELES 26, CALIFORNIA 
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NEWS NOTES FROM NSA DISTRICT NO. 5 





Bill Wintrich, Correspondent 





This is the first column of news notes coming from 
the 5th District. I should like it to be representative 
of all the travelers in this district. I believe its success 
to be dependent on the active participation of all the 
travelers. Kindly send news notes to me at 325 Pied- 
mont Rd., Columbus 2, Ohio. 

* = * 

Elected at Cincinnati to serve as officers of the club 
for the coming year were W. J. “Dixie” Carroll, Eber- 
hard Faber Pencil Company, president; R. F. Douglass, 
W. H. Gunlocke Chair Company, vice-president; and 
W. R. “Billy” Kane, Oxford Filing Supply Company, 
who remains as secretary. 

* * * 

The Detroit Chapter of the 5th District Travelers 
Club is clicking. Meetings will be held the first Monday 
of each month at the Wardell-Sheraton Hotel, Wood- 


| ward and Kirby, Detroit. The meetings will be pre- 
ceded by a luncheon at noon. All travelers are cor- 


dially invited to attend. Chet Harper is chairman and 
Dave Smith is secretary. 
* * * 

Mr. and Mrs. William Diehl, Jr., of Diehl Office 
Equipment Company, Columbus, Ohio, recently re- 
turned from a two-weeks’ vacation in Bermuda. 

* * . 


Portsmouth, Ohio, lost one of its most popular busi- 


| nessmen when William E. (Bill) Crichton, 66, owner 
| of the Crichton Office Supply Company, died early 


| in May. 


* * * 


After 14 years Howard A. Denomme has severed his 
connection with the Lynn B. Emery Company, Detroit, 
Mich. At present Mr. Denomme is occuping his time 
working on a price book for the Michigan dealers. 

* * * 

Harry Shockley of the Bramwood Press Company, 

Indianapolis, is recuperating at his home from a 


' broken leg suffered while visiting in Covington, Ky. 





+ * os 
From comments heard, the House of Friendship at 


| the Cincinnati convention was a huge success. This 


was primarily due to the efforts of Cal Long, manufac- 
turers’ agent, and Floyd Zinkhon, American Lead 


Pencil Company. eA 


We regret to report the death of the son of Howard 
Treudley of H. H. Treudley Company, Youngstown, 
Ohio. gag 


Joe Miny is back at his job as purchasing agent for 
the Service Office Supply Company, Detroit. Joe is a 
former member of the club, having taken a fling at 
traveling with Ted Hale Associates. 

™ * 7 

Because of the fact that he has a great many friends 

among the 5th District Travelers I believe it appro- 


| priate to report here the marriage of Pete Masterson, 


Acco Products, Inc., which took place on May 3 in 
Omaha, Nebr. His new address is 4821 Capitol Ave., 
Omaha 3, Nebr. a apie 


Cliff Hoard of the Rite-Rite Division, Joseph Dixon 


| Crucible Company, was married at the Methodist 
| Church, Woodward Ave., Detroit, on Thursday, May 8. 


Herb Murdock was denied the pleasure of being present 
because of the Cincinnati convention. 
* oa * 


George Long and Al Spiess were among the travelers 


| present at the opening of the new store of the May 


Office Service, Beckley, W. Va. George made his radio 


_debut there, taking the mike during a broadcast and 
| giving an informative report on the store layout, in- 
| terior decoration, and major lines being handled. 


” * * 
John Homer, formerly of Gregory, Mayer and Thom 
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NON-CURLING 
PLASTIC BACK 


Carbon Papor 


ARMOURED FOR DURABILITY 


Build “repeat” business 
with this outstanding item! 


BRAND 


, eg VE a 


; # - r 
Sharp DB WG * SUOCICO teradle 


N 


ON g RIBBON MFG. CO. * SAN FRANCISCO, U-S-A 
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PRONTO 


FIBRE BOARD FILES 














LETTER SIZE LEGAL SIZE 
No. 1210L No. 1510L 
$3.75 $4.75 





STEEL DRAWER FRONTS 
are back again! 


For the first time in five years, you can now buy PRONTO 
FILES with the beautiful, practical, long lasting all steel 
drawer front in letter and legal sizes. They are the same 


PRONTO FILES which proved so popular before the war. 


Remember your customers like PRONTO FILES because: 
(1) drawers operate easily; (2) sturdy and durable construc- 
tion; (3) space saving, safe, stacking feature; (4) low cost and 


(5) fine appearance. 


Your all steel drawer front PRONTO FILES are waiting for 
you. Order today. 


PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK 13, N. Y. 
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Company’s Lansing store, is now connected with De 
May’s, Inc., Jackson, Mich. 
* * * 

Herbert C. Wilking, general manager of B-C-D 
Equipment Company, Detroit, is happily wed again. 

* * a 


Jim Walsh, State Office Supply Company, Columbus, 
Ohio, is a grandpapa. 
* * * 
Homer Weber is soon to leave for New York City to 
take over his new duties as sales manager for Cooke 
and Cobb Company. 


——___—_.9 9 


NEWS NOTES FROM NSA DISTRICT NO. 8 


E. J. Mitchell, Correspondent 








Things will surely be different from now on. The 
ranks of the eligible bachelors is thinning—another 
good man gone overboard. On Saturday morning, May 
3, at the Dundee Presbyterian Church in Omaha, Nebr., 
Peter C. Masterson was wed to Mrs. Marie Rosewater 
of Omaha, having Eddie Mills, assistant manager of 
the Muehlenbach Hotel, Kansas City, for his attend- 
ant. Immediately following the ceremony, Peter and 
his bride hiked off to Florida for a two-week honey- 
moon, visiting a few of their old friends en route. As 
you likely know, Pete is that genial collector of orders 
for Acco Products, Inc. All good wishes for many 
years of happiness to Marie and Pete from all of us. 

* * * 

Stockholders of Zaisers, Inc., Des Moines, Iowa, re- 
cently elected the following officers and directors: 
C. C. Holley, president; Mrs. Helen H. Hatton (Mr. 
Holley’s daughter), treasurer; and Don Bernard, secre- 
tary. Don is also manager of the business, having suc- 
ceeded Joseph O. Popple about a year ago. 

* ” * 


Word has just reached us, details lacking, of the 
purchase of Cast Office Supplies, Inc., Wichita, Kans., 
by Southwestern Stationery & Bank Supply interests 
who presently operate retail stationery stores at Law- 
ton and Ponca City, Okla., Amarillo, Tex., and Joplin, 
Mo. 

x x * 

Saw Bill Cromwell rushing around Omaha recently, 
trying to get all the orders tucked away so he could 
rush east for a hurried visit to his factory. Hope he 
made it on time. 

* * * 

Congratulations to Cuba White, formerly in this ter- 
ritory for F. S. Webster Company, recently appointed 
manager of the Wichita, Kans., store of Southwestern 
Stationery & Bank Supply, under the supervision of 
Winnie White, formerly of the Ponca City store. The 
address is 133 N. Market St. Mrs. Dorothy McDonald 
of the same organization plans to remain with South- 
western until July 1, when she will join her husband, 
a naval officer, in Bremerton, Wash. 

og * * 

Mr. and Mrs. Clifford Talty of Gallup Map & Sta- 
tionery Company, Kansas City, Mo., spent two weeks 
at Branscome, Mo., on Lake Tannecomo, visiting the 
Carl Schutz family. 

a a 7 

Bob Valleau, the big desk and chair man from St. 
Paul, was seen cavorting around Wichita, Kansas City, 
Des Moines and points north, early in May. Ralph 
Pina of Boorum & Pease Company, spent early May 
calling on his dealers in Springfield, Joplin and points 
south. Joplin also welcomed Bruce McCaleb, Asso- 
ciated Stationers Supply Company; Barrett Mitchell 
and his father, manufacturers’ representatives; and 
Al Perry, Carpenter Paper Company, during May. 

* * * 


Our old “pinch-hitting” department will be operat- 
ing again next month when Danny MacDougall will 
take over for us while yours truly and his family take 
a little time out to attend graduation exercises of the 
daughter in New Hampshire and make a little side 
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No. 1452 


New Indiana Chair-Co. 


lice (Tates 


for comfort and concentration 
Progress begins with concentration, especiat!y 
in the executive office. Better office furniture 
promotes comfortable working conditions— 
focuses the attention on the next job to 
be done. 

Progress in stepping up production of N.LC. 
Co. office chairs is evidenced in every order 
filled and shipped, and there is good prospect 
of full scale operation not so very far away. 
That means good supply and profitable vol- 
ume for the dealer, with life long, comfort- 
able service for his patrons. 


The chairs we illus- 
trate are of the 1400 
series, a new design 
not yet in production 
but soon to be made 
ready in the form of 
parts and improved 
processes for our No. 
1 effort. Keep this 
series in mind. 





woop 
OFTICE FURNITURE | 
wiTirure 


No. 1451 





New Indiana Chair Co. 
JASPER, INDIANA 
MEMBER WwooD OFFICE FURNITURE INSTITUTE 
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NATIUNAL 
YEShs 





NATIONAL EXECUTIVE DESK 
No. 6612S 66” x 36” 


To every executive office this National 
Desk lends an air of distinction, of dig- 
nity and of assurance—the subtle ex- 
pressions of refinement and good taste. 
It is a thoroughbred through and 
through. 

This desk is an outstanding example of 
the craftsmanship which has made 
"National Desks" a name symbolic 


with everything fine in office furniture. 


NATIONAL DESK COMPANY 


HERKIMER, NEW YORK 
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194 


trip into eastern Canada. Son Barrett will carry on in 


the territory in the meantime. 
* * * 


The incoming governor of the eighth district, Ed 


| Shelpman, is making progress in his new store in 








Springfield, Mo. Not completely set up, but getting 
there fast and all indications point to a really nice 
store with a good display of fine merchandise. All he 


| needs now is plenty of orders for obtainable merchan- 


dise. 


* * * 


The Stationers Association of Greater St. Louis en- 
tertained members and friends at a party on May 
26, with Walter Ruedy of S. G. Adams Company head- 
ing the entertainment committee. Details of the party, 
which we regret we missed, are not yet at hand. 

* * * 


It is rumored that our mutual friend, Earl Scott, 
Bauman Office Equipment Company, Wichita, Kans., 
will seek to qualify for the National Open golf tourna- 
ment to be held in June at St. Louis Country Club. 
This should lower his handicap to zero in the coming 
travelers club tournaments. Wonder if he’s really that 
good! 


—___—.¢. 9 ——— 


POTLATCHING WITH OREGON TRAIL TRAVELERS 





F. C. “Chet” Williams, Correspondent 





The third week in May, Fred Sengbusch was travel- 
ing on the Coast with Merrill Hasty, the Wayzata 
Tycoon. They planned to be in Vancouver, B. C., for 
the All-Canada Stationers meeting about May 18 to 
20. Both gentlemen were a little reticent about recent 
experiences—a sort of “I’ll not tell if you don’t” atti- 
tude. It had to do with a game of golf in Pocatello, 
Ida., and an experience on the Pacific Northwest’s 
beautiful new streamliner, the Empire Builder. Know- 
ing Hasty, we’ll say the golf game involved him and 
that leaves the Empire Builder episode to Fred. These 
mysteries!!! 

- * * 

The Tacoma Office Supply Company is moving from 
its present second-floor location to a street level spot 
on “A” street. The new store will be located in the 
middle of the block directly across from the post office 
and about a half a block from Pioneer, Inc. 

Al Osborn of the above company has just been 
granted a flyer’s license and will shortly have his own 
plane. He, and partner, George Abelseth, flew via 


' commercial air lines to Vancouver, B. C., where Al 


addressed the assembled Canadian Stationers. He 
represented the Pacific Northwest Stationers of which 
he is vice-president. 
* ak ca 
C. J. Mahoney, new representative of Robinson Re- 
minders and billfolds, is the newest member of the 


| Oregon Trail Travelers. He will hearguarter at 4538 


9th Ave., N. E., Seattle, Wash. 
oa * * 

“Judds” in Longview, Wash., is almost ready to move 
into a fine new store. Wendell Judd had originally 
planned to be moved by September, but now feels sure 
he will be in long before that date. 

ae * a 

The mixed foresome consisting of the Ken Swensons 
(W. A. Sheaffer Pen Company) and the Vern Alder’s 
(Hall Brothers, Inc.) is in first place in the Lake City 
bowling league. 


* a ” 

Automatic Pencil Sharpener’s R. D. “Buck” Buckley 
was in the Pacific Northwest the third week in May 
calling on the trade. “Buck” vows he’ll be back for the 
Spokane convention if he has to “hitchhike” from 
Reno. 


+ ba * 


Vice-president Francis J. Fowlks of Pacific Station 
ery and Printing Company of Portland, Ore., cele- 
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PATENT 


When Guide-O-folders are used, files are al- 
ways in a clean, orderly, workable condition. 
They always maintain a vertical position be- 
cause THEY HANG. No pulling and tugging 
necessary for Guide-O-folders, they just glide 
along on the all steel drawer frame. 

A new and unique ADJUSTABLE METAL 
TAB is furnished with every Guide-O-folder. 
The tabs fasten into place quickly and securely. 
They slant at a 45 degree angle for better vis- 


PENDING 


THE HANGING FOLDER WITH 
ADJUSTABLE METAL TAB 






Guide-O-frames are ad- 
justable to fit snugly in 
standard file drawers. No 
cutting of frame is neces- 








ibility. 





STEEL DESK DRAWER 
UNIT 


Made to fit the lower deep drawer of all 
standard desks. Using this unit, the desk 
worker always has important and vital 
data at the finger tips—always in an 
upright position, instantly available and 
instantly replaced. The unit consists of 
a metal tray and 25 Guide-O-folders 
complete with adjustable metal tabs and 
an assortment of inserts for tab headings. 





| Guide. 0.frb 


With SLID-O-MATIC Disappearing Top 


Here's a unique unit which cap- 
tivates the fancy of all office 
workers—a personal file where 
information may be kept in- 
stantly available. The Slid-O- 
Matic top completely disap- 
pears at a slight push of the 
finger. It slides back into place 
with equal ease. 

The Guide-O-file is equipped 
with 25 Guide-O-folders com- 
plete with adjustable metal tabs 
and an assortment of inserts for 
tab headings. 

Smartly fashioned of steel. 
Gray finish. The sturdy metal 
stand is just the right height 
for easy reference. Mounted 
on rollers, the Guide-O-file can 
be moved about as required. 

Guide-O file is also available 
without the stand. 





WRITE FOR FULL DETAILS TODAY 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


OFFICE APPLIANCES, June, 1947 


NEW YORK 13, N. Y. 


a 





195 











" SMG the bustnesa worl” 


Is the Business ro) MP Cok ol) a Gave] | am Oo). 






Jasper Chair 


JASPER, 


REPRESENTATIVES: 
Geo. A. Litchfield, Sales Mer. 


Fred Deutsch (Southwest) 
3525 Southwestern Blvd. 
Dallas 5, Texas 
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INDIANA 


James S. Fowls, (Southern) S. H. MacDonald, (West) 
327 Sunset Drive, North 511 Orpheum Bldg. 
St. Petersburg, Florida Seattle, Wash. 


W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
6708 Glenwood Ave., Chicago 26 383 Madison Ave. 
(Phone ROgers Park 3644) New York, N. Y. 
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brated his new job as vice-president by taking on 
additional obligations. It was a son, born, Friday 
afternoon, May 16. 


* * * 


That popular Medford stationer, Sam Colton, has 
just gratified a longstanding ambition. He has opened 
an additional store in San Jose, Calif. 

* 7 * 

The fast-moving Lowman and Hanford organization 
in Seattle, Wash., made some additional promotions 
recently. Bob Young, assistant to the president, be- 
came vice-president and Johnny Arnold, the sales man- 
ager, had the assistant secretaryship added to his 
laurels. 


* * * 


Signs of the times: In a Queen Anne Hill drug store, 
this sign over the magazine rack, “Buyers can be 
readers BUT readers must be buyers.” 





TWO BUSY MEN—Busy with plans for the thirty-eighth an- 
nual convention of the Pacific Northwest Stationers Associa- 
tion, June 6-7, at the Davenport Hotel in Spokane, Wash., it 
was with difficulty that this pair could be persuaded to take 
time out for a picture. They are Norman Lincoln (left), presi- 
dent of Oregon Trail Travelers, and Ralph Ortel, governor 
of District No. 11, NSA. 
* K 


Al Erikson, president of Erikson’s Stationery and 
Office Supply Company, in Bend, Ore., recently pur- 
chased the Hill Stationery store in Redmond, Ore. 
Incidentally, Al is now a licensed pilot and flew into 
Portland in his own plane the weekend of May 17 
and 18. He also owns one of the really distinctive 
stationery stores in America, combining as it does an 
excellent store arrangement facing the street and a 
beautiful home facing the water. 


Quote from the Gowman luncheon, “A fool and his 


money are soon on a party.” 
fod * * 


Pocatello Stationers have moved a block east, and, 
being tired of the usual phraseology, we are going to 


say, the post office is across from them. 
om * x 


“Out where the hand clasp’s a little stronger.” 


——_ = 
PHILADELPHIA STATIONERS ASSOCIATION NOTES 
National Stationers, 1028 Arch St., Philadelphia, suf- 
fered heavy loss of stock in a fire on April 12. The 
firm is temporarily located at 1018 Arch St. 
* * * 


Bart McCloskey of Eversharp, Inc., is back in Phila- 
delphia after being absent from the territory for a 
few months. 


* * * 

Henry Artman, formerly with Minnesota Mining & 
Manufacturing Company, and now with Eversharp 
Schick razor, has been assigned to the Philadelphia 
territory. 


* * a 
Ned Baynon, pre-war Faber pencil salesman, is back 
in Philadelphia after selling his Giftee Shoppee in 
Dallas, Tex. He expects to find a new connection in 
the industry. 


* * * 


Fountain pen robberies are reported by Roth Broth- 
ers and Shanahan & Company. 


“ *” ~~ 
(These notes are taken from the _ Association 
bulletin.) 
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For Better and Better 


TRANSPARENT PLASTIC PRODUCTS 


Fifteen years...first depression years...next 
war years...now peace years again! ForV.P.D. 
all these were years of unremitting efforts of 
the pioneer in plastic to supply stationers 
with standard quality transparent products. 
Soundness in manufacturing, durability of 
product and many miscellaneous services 
have earned leadership for V. P. D. This lead- 
ership has meant profit to loyal stationers 
who sell the integrity of the manufacturer as 
well as his product. 

Today we accept the full responsibility of 
leadership through quality, by continuing to 
work hard at improving V.P.D....and pro- 
viding our loyal supporters with still better 
products and hard hitting sales help. 


Our new 7 step Sales Maker display rack and 
our new V.P.D. Catalog, No. 47, for instance, 
are proved sales and profit makers. They 
give you the means to promote our newest 
items as well as giv- 
ing you selling tools 
that have proved their 
worth many times over. 


New 7-Step Display 


Rack, a sensational 
retail aid. 


cATALOG No. * 
MBIER 
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If you haven't yet received 
our new V.P.D. Catalog 
No. 47, please write us. 


| JOSHUA MEIER COMPANY 


36 East 10th Street, New York 3, N.Y. 
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TWO JOBS AT ONCE! 


A Speed-Mo Stamp Pad actually does two jobs at the 
same time. The soft, porous SPONGE RUBBER surface 
applies a full, uniform coat of ink and also cleans the 
stamp at the same time. What's more, a Speed-Mo 
SPONGE RUBBER Stamp Pad is easy to use—the lightest 
touch gives a clear, sharp impression every time. The 
cleanest stamp pad on the market, "Speed-Mo" is dust- 
proof and lint-proof and is processed against deteriora- 
tion. The name "Speed-Mo" guarantees satisfaction, so 
for more profitable stamp pad sales, why not plan to 
stock Speed-Mo now. Write today for Catalog No. 1043, 
Speed-Mo 


showing the complete 





SPEED-MO 
PRESSED STEEL MODEL 








RIVET- © MANUFACTURING CO. 


701 MAIN STREET . ORANGE, MASSACHUSETTS 
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FPA S320 AWAY 


TIM THRIFT 


A long illness was fatal on April 12 for Tim Thrift, 
since 1934 advertising manager for Elliott Addressing 
Machine Company, Cambridge, Mass. Mr. Thrift had 
been in the industry for 37 years and actively engaged 
in advertising for more than 40 years. 

About 1910, Mr. Thrift became connected with the 
old American Multigraph Company as advertising 
manager, continuing for 16 years until 1926. In 
that period he had much to do with the promotion 
and acceptance of direct-mail advertising as a recog- 








THE LATE TIM THRIFT 


nized advertising force. This was done through the 
production of many educational booklets, extensive 
lecturing and Mr. Thrift’s individual proposition, “The 
Mailbag,” a journal of direct-mail advertising which 
he founded and conducted for six years, until it 
was one of the leading advertising publications in the 
country. 

After leaving American Multigraph, he went with the 
American Salesbook Company in Elmira, N. Y., in the 
capacity of advertising manager. Later, he became 
also the sales manager in charge of the continuous 
stationery division. He was in Elmira for six years and 
in that time had much to do with establishing the 
universal acceptance of carbon-interleaved stationery. 

Joining the Elliott Addressing Machine Company in 
1934 as advertising manager, Mr. Thrift continued in 
this position until the company went into war work, 
at which time he added personnel duties. 

Mr. Thrift served as president of the Association of 
National Advertisers and of the Direct Mail Advertis- 
ing Association. Through the years, as a hobby, he 
engaged in private printing and publishing, operating 
a small home press. 

Friends of Tim Thrift often enjoyed reading his 
little personal house organ called “Tim Talks,” which 
he published for six years prior to the war. His books 
included “Time Talks,” “Tim Thoughts,” “Get It” and 
“Modern Methods in Marbling Paper.” 


tf 


DENNIS J. McLAUGHLIN 


Dennis J. McLaughlin, 59, manager of Remington 
Rand Library Bureau in Herkimer, N. Y., and a 
prominent layman of the Catholic church, died May 
15 in Ilion, N. Y., hospital. More than 1,000 members 
of Local 315, UE-CIO, representing employees of the 
Library Bureau as well as Rem-Rand plants in Ilion, 
bowed their heads in silent tribute at a membership 
meeting, displaying their respects for the man who 
was associated with the Library Bureau for more than 
25 years. 

Using the experience he had gained working as 4a 
carpenter with his father, Mr. McLaughlin joined the 
staff of the Library Bureau early in his life, remaining 
there until June, 1926, when he went to Rochester, 
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INTRODUCING 


A new ALUMINUM desk tray precision made by expert craftsmen. There is 
no reason anymore to lose sales on letter trays because here is a tray that 
your customers will buy on sight. 


It is streamlined to perfection, smooth as velvet and exceptionally strong. 
The baked enamel finish and graceful designing will appeal to the buyer im- 
mediately. The trend today is leaning more and more to quality merchan- 
dise. Here is your opportunity to increase ¥ 3 and satisfy your customers 
with a fine product. 


THE CHAMP 


TWO OPENINGS FOR 
USE ON SINGLE OR 
DOUBLE DESK 





















2%” DEPTH AFFORDS 
MAXIMUM CAPACITY 





DISTINCTIVE 4%’ RADIUS 
STREAMLINED CORNERS 








SATIN SMOOTH 
CORNERS FOR 
GUARANTEED SAFETY 





CUT OUT TO GIVE 
EASY ACCESS AND AVOID 
FUMBLING FOR PAPERS 











EXCLUSIVE DOME FEATURE 
PREVENTS SCRATCHING 
DESK OR TABLE 














STURDY ALUMINUM POSTS 
FOR STACKING INTO 
TIERS 






ee ss FIVE FINISHES 
MAHOGANY —WALNUT— GREEN 
GRAY— SATIN FINISHED ALUMINUM 






WRITE TODAY FOR 
COMPLETE INFORMATION 
AND LITERATURE ON 
THIS NEW ALUMINUM 
DESK TRAY. 











NU-CRAFT PRODUCTS CO. 


95 Atlantic Avenue, Brooklyn 2, N. Y. 
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CUSTOM BUILT OFFICE FURNITURE 


COPYRIGHT U.S. 


Made to Your Measure and Order 


THE SWEETHEART SECRETARY DESK 


Top 1% inches to 1% inches thick. Length of desk from tip to front 


82 inches; left to right 42 inches; height 31 inches. 





TYPE TABLE—to match secre- 4 
tary desk. Fits in kneehole; 
legs adjustable for height. 











All prices f.o.b. Chicago 





THE ORIGINAL CHIPPENDALE 
Truly a Beautiful Desk in Period Style 





Comes in genuine Walnut and Walnut Veneer, finished in Wal- 
nut, size 66x36 inches $585 list. Can also be had in Mahogany 
finish, and in other sizes. 


€ Your Choice of Finishes—THE SWEETHEART SECRETARY 


Made in Finest Selected Birch and Birch Veneer, finished in Blond, Bleached 
Mahogany, Platinum, Cinnamon, Light Gold Maple, Walnut, Mahogany, 
Light Oak and Ebony. List $425.00; with type table to match, $25.00 extra. 
In Genuine Walnut and Walnut Veneer finished in Walnut, List $450.00. 


_- THE QUEEN EXECUTIVE 
¥ Can be had in all finishes listed above $400 list, crating charge 


$12.00. Length of desk from tip to front 48 inches; left to right 
60 inches; height 31 inches. Top 1% inches to 1% inches thick. 


In genuine Walnut and Walnut Veneer, finished in Walnut, 


$450 List. 





WE ALSO MAKE 
DIRECTORS’ TABLES 


partitions, all office furniture. If you have 
a special item you want made, send sketch 
or photo. We will make any desk to order. 
Delivery on all items two to eight weeks. 





GUARANTEE: 


We positively guarantee that all lum- 
ber used in the manufacture of our 
furniture, inside as well as outside, 
is kiln dried or air dried and suffi- 
ciently seasoned to permit ‘‘the 


proper working of the wood.” 











S. NEMES 


MANUFACTURER 


Exclusive—Modernistic and Period Furniture 


Factory: 2631 LEHMANN COURT 
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CHICAGO 14, ILLINOIS 
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N. Y., with Yawman and Erbe Manufacturing Com- 
pany. In 1929, he organized the plant of McLaughlin- 
Stevens in Mohawk, N. Y., manufacturers of wood 
office equipment. He returned to the Library Bureau 
in 1939 as superintendent. During World War II, Mr. 
McLaughlin was appointed manager of the Andover 
Tent Aviation Corporation in New Brunswick, N. J., 
serving from August, 1942, until his return two years 
later to the Library Bureau where he _ succeeded 
Thomas Suters as manager. During the past few 
months he had supervised the job of moving the 
Library Bureau from Ilion where it had been in opera- 
tion for more than 40 years, to the new quarters on 
Park Ave., Herkimer. 

Surviving are his widow, the former Clara B. Lynch; 
a son, Paul; one granddaughter, Karen Ann, all of 
Ilion; and two sisters. 

+t i 
FOREST H. MONTOMERY 

The man who earned the informal title of “the best 

reception clerk I have ever met” died recently on his 


way to work. 
He was Forest H. Montgomery, 72, receptionist in 


the executive offices of Remington Rand, Inc., 465 | 


Washington St., Buffalo, N. Y., for the last 12 years. 
Earlier in life he was a traveling salesman for the 
company, and he used to explain his success as a 
receptionist by saying: “Only a man who has been 


on the road himself can appreciate to the fullest | 
degree a friendly, courteous welcome from the man | 


behind the desk.” 


The title of “best receptionist” was conferred on | 


him by an associate in the Remington Rand offices. 

It was publicized first by John Allen Murphy, who 
wrote about Mr. Montgomery in the Reader’s Digest 
of February, 1942, under the title: ‘““Business Hangs Out 
the Welcome Sign.” 

Mr. Montgomery was born August 22, 1874, and en- 
tered the employ of the old Library Bureau, Inc., 
predecessor of Remington Rand, in 1899. Previously, 
he had been employed by the Chicago Gas Company, 
the Burroughs Adding Machine Company, the Ellis 
Adding Machine Company and the Underwood Adding 
Machine Company, now the Underwood Corporation. 

As a salesman for Remington Rand, he completed 
what was then one of the company’s largest single 
sales, $250,000, to the People’s Gas, Light & Coke Com- 
pany of Chicago. 

+ - - 
WILLIAM H. HENDRICKS 


William H. Hendricks, 81, president of the Allen 
Stamp, Seal and Manufacturing Company since 1913, 
died May 5 at his home in Kansas City, Mo., of a 
heart attack. He had been ill the last two week. 
Prior to that had seldom missed a day of work since 
he was 12 years old, when he became office boy for 
the Scotland Stamp and Stationery Company, where 
he later became manager, finally taking over the 
Allen Company of which he was president.—PJP. 


~- 
WILLIAM E. CRICHTON 

William E. Crichton, 66, 1928 Kinneys Lane, owner 
of the Crichton Office Supply Company, 740 Fifth St., 
Portsmouth, Ohio, died May 6 in General Hospital at 
Portsmouth. He had been in ill health for more than 
a year. 

Active in the city business circles, Mr. Crichton 
operated an office supply business for 25 years. He 
was a Mason, and member of the Second Presbyterian 
Church. A brother survives. 


t bk + 
WILLIAM L. CHESNEY 


William L. Chesney of 330 Chilton St., Elizabeth, 
N. J., head of a wholesale stationery company bearing 
his name for 35 years until his retirement in 1945, died 
May 15 at the Alexian Brothers Hospital in Elizabeth 
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“AT YOUR SERVICE" is a phrase we've 
heard far too seldom during the past years. 
Because we realize that the industry ap- 
preciates all that the words imply, we're 
trying to give them more meaning with 
each passing month. Although manpower 
and material shortages may continue to in- 
terfere with our plans, Vail will remain 
"SERVICE-CONSCIOUS." Rest assured 
that the Vail standard of quality will re- 
main constant . . . we feel keenly our obli- 
gation to provide our trade with the max- 
imum supply possible, under present condi- 
tions, of the highest quality paper fasten- 
ing devices on the market. 


\' ae: oe ee 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illinois 
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No. 530-A 





No. 53012-R 


Quality of materials, workmanship and 
thinking, fortified by breadth and depth of 
factory experience, produces a line ex- 
emplary in chaste beauty and general de- 
pendability. As actual emissaries of good- 


will, these chairs belong in your selling plan. 


IMMEDIATE DELIVERY! 


We are now in position to give you 
immediate delivery on all our stock 
numbers ... and we offer quick service 


on specials. 


MiLo 


LEATHER CHAIR CO., INC. 


ORchard 4-6644 GRamercy 5-5528 


WESTERN REPRESENTATIVE 

C. J. Schubert, Jr., 333 E. Third St. 
Los Angeles 13, California 
Telephone MADISON 1536 


203-5 WOOSTER ST., NEW YORK 12, N. Y. 
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after a long illness. His age was 69. Surviving are the 
widow, Mrs. Elsie Gummert Chesney; a son, Leroy A. 
Chesney; and four sisters, Mrs. Florence Cameron, 
Mrs. Elizabeth Ergenzinger, Mrs. George Kolbe, and 
Mrs. Robert Lehr. 

+‘ - + 


ALEXANDER J. SMITH 


Alexander J. Smith of Farrington, Conn., for many 
years associated with the Underwood Typewriter Com- 
pany and more recently with the Moore Business 
Forms, Inc., Hartford, Conn., branch, died recently at 
Hartford Hospital. He was born in Red Bank, N. J., 
September 30, 1886, son of the late Harriet Emily Prad- 
dick and Stephen Terhune Smith, who served as gen- 
eral manager of the Underwood Typewriter Company 
from the time of its founding until his death. For 
21 years, Alexander J. Smith was connected with 
Moore Business Forms, Inc. Prior to that time, he 
had been manager of the New Haven, Springfield, 
Mass., and Providence, R. I., offices of the Underwood 
Typewriter Company. 

Surviving are the widow, Mrs. Helen Williams Faulk- 
ner Smith; two daughters, four sons, and other kin. 


tk f 
JAMES H. REINHARDT 


James H. Reinhardt, 88, an inventor of mechanical 
numbering devices, died April 29 in St. Barnabas Hos- 
pital in Newark, N. J. He had resided in East Orange, 
N. J., for 42 years. A numbering machine devised by 
the inventor was used in the United States Govern- 
ment Printing Office. 

Surviving are four sisters and one brother—PJP. 


> + 
G. T. “DINTY” MOORE 


G. T. “Dinty” Moore, manager of the Burroughs 
Adding Machine Company branch at Jackson, Miss., 
died in that city on April 19. Before going to Jackson, 
Mr. Moore was with the Burroughs Company at Jones- 
boro, Ark., Charleston, S. C., and Dallas, Tex. He is 
survived by the widow and a son.—PJP. 


+ kt + 
PATRICK M. DUGGAN 


The Rev. William A. Thornton read services at 2 P.M. 
in the Old Burton Homestead for Patrick M. Duggan, 
72, partner in the Duggan-Rider Company, Erie, Pa., 
who died Friday in his residence, 645 W. 7th St. 

Burial was in Wintergreen Gorge Cemetery. 

*- - 
CAM BERRY WOOD 

Cam Berry Wood, 62, a typewriter repairman, and 
a resident of Wichita, Kans., for the past seven years, 
died suddenly at Bisbee, Ariz., May 17. Mr. Wood 
moved there from Lyons, Kansas. 

He is survived by three daughters, three brothers 
and two sisters —GMH. 


+ - 
EDWIN L. ASHTON 

Edwin L. Ashton, general manager of the American 
Lead Pencil Company of Hoboken, N. J., from 1900 
to 1942, died May 6 at Stanford Hospital in San 
Francisco, Calif., at the age of 72.—PJP. 

o-oo 

INSTALL NEW OFFICERS OF TOPEKA NOMA 

Newly elected officers of the Topeka, Kans., chapter 
of the National Office Management Association were 
to be installed at the May meeting, it was announced 
April 25 by Bennie Buee, retiring president. New 
officers are A. C. Pepper of John Morrell and Company, 
president; C. Hettinger, first vice-president; L. T. 
Beisecker, second vice-president; A. L. Albright, treas- 
urer; Miss Mary Knox, secretary; J. M. Barkes, L. D. 
Harrison, V. M. Petrea, C. Y. Coriell, J. P. Slattery and 
W. D. Jones, Jr., directors. The Topeka chapter is com- 
pleting its first year and eleven Topeka firms hold 
memberships of three each.—PJD. 
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The Exclusive MERCURY feature of “Removable 
Head" eliminates jamming. Channel completely 
open from front to rear for removal of defective 
staples or foreign substances. Instantly converted 
to tacker by flip of fingers. Three way anvil for 
stapling, pinning or temporary stapling. Heavy 
duty construction for longevity. Loads full strip 


of 210 MERCURY or similar standard staples. 


CONSOLIDATED WIRE PRODUCTS CO. 


145 SPRING STREET . NEW YORK 12, N. Y. 
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MERCURY Staples cre made with the great- 
est care and precision, each strip is rigidly 
inspected, The quality of high luster steel 
used, combined with the tested cohering 
method, insure a smooth, even stapling 


job at all times. Standard size — packed ae 


5000 per box — 210 staples per strip. 
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Although we are now able to produce many items in our line 





of Lawson Stationers’ Products, there has not been nearly enough 





production to supply all our dealers. With larger quantities of 





raw materials expected, we hope that we'll soon be able to take 





care of all of our customers on all Lawson products. 






THE F. H. LAWSON CO.... CINCINNATI 4, OHIO 














WASTE BASKETS ° UTILITY RECEPTACLES ° 
SANDURNS . CUSPIDORS ° DESK FILES 
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TEXAS TRAVELERS CLUB NOTES 





Virginia Leonard, Correspondent 





Since C. W. Chancellor became sole owner of West 
Texas Office Supply he has sold the extensive gift 
department in order to have room for his expanded 
furniture department. New employees with the firm 
are Miss Nancy Brown as auditor and two ex-GIl’s, 


George Pearson and Victor Chancellor, as salesmen. 
Richard Cauble is a new employee in the printing | Olln( eC ‘@) C 


department. 
? *. . 

You won't believe it either, but Mrs. Ross Block of 
the Abilene Printing & Stationery in Abilene, Tex., is a | 
grandmother. Mighty proud she is too of little Donna 
Vee, born April 2 to her daughter and husband, Mr. | 
and Mrs. J. E. Miller of Abilene. 

a * + 

David Carmichael, Texas Tech student, is a new em- 
ployee at Haygood’s Office Supply Company in Lub- 
bock. 


* * * 


Out of 59 windows in business properties he owns 
at Texas City, Fred F. Hunter (Fred F. Hunter Com- 
pany, Galveston), said he found four intact after the 
recent explosion. Several relics of the “disaster are 
on display in the Galveston store. From the Houston 
paper I note that Mr. Hunter was a most generous 
contributor to the Texas City relief fund. 

ca ~ * 


A lot of tough luck down at Mayton-Roddy Office 
Supply Company in Ft. Worth. First Mrs. Joe Roddy 
(wife of the next governor of Ninth District NSA) was 
taken to the hospital; then Mrs. Dewey Mayton re- 
quired hospitalization. Jack Jackson, outside salesman, 









took ill and another room had to be reserved. During | 
that time the store lost two good boys, and, to top | 
it all, Mr. Mayton lost two prized English bull pups. | 
Perhaps they up and died, because they didn’t like | 


| 


the names “Champagne” and “Hang-over”. 
a * * | 


Mrs. G. T. Buchanan, president of Buchanan Sta- | 
tionery Company, Wichita Falls, went to Tulsa, Okla., | 
May 6, 7 and 8, to attend the National Council of | 
States Garden Club, of which she is first vice-president. 
Mrs. Buchanan is also on the state board of Texas | 
Garden Clubs, Inc., and is in much demand as speaker | 


to garden clubs. 
a - a 


Mr. and Mrs. Wilson McKirahan of Amarillo vaca- 
tioned in Ohio the latter part of April. The hotel situa- | 
tion and car trouble caused them to cut their trip 
short. Wilson travels parts of New Mexico, Oklahoma | 
and Texas for the Kerr Paper Company of Amarillo. 

* oe 

The Baker Company, Lubbock, opened a handsome, 
modern display and sales office in the Hilton Hotel on 
March 1. R. B. Parkinson, who formerly operated an 
authorized factory service station for all makes of pens 
in the Millsap Jewelry Company in Kansas City, Kans., 
is manager of the new Baker Company sales office. | 
Mr. Parkinson joined the Baker organization on Feb- | 
ruary 1. 


+ * +. 

B. C. Elliott of Elliott-Greer Office Supply Company, 
Amarillo, is finding the GI program most satisfactory | 
and has a number of new employees under the pro- 
gram. He says they are interested in the work and 
doing their part to co-operate and make themselves 
useful. 


” * * 


Of much interest is the marriage of Winfield White, 
manager of Southwestern Bank and Stationery at 
Ponca City, Okla., to Miss Charlotte Hovland, secre- 
tary to J. L. Wren in Oklahoma City. The wedding | 
took place April 12 in Winona, Minn., and this popular 
couple honeymooned in Cuba. 

7 « . 


John Cram, a Sheaffer Pen supervisor working on 
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EGLO MAN OANA ee 


80 DUANE ST.NEW YORK 7,N.Y 
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to one of your Customers 











the sales force for this territory, was killed in an auto 
accident the middle of April. 
* * « 
It was almost Stork Row around Russell Stationery 
Company in Amarillo in recent months. David B. 


| Brown’s son, David Phillip, was born late in December. 
| David Charles was born in January to the Charles R. 


Woodburn’s. Mrs. Dorothy Sorensen’s daughter, Julia 
Margaret, arrived in January. Gordon Stephen’s son 
was born April 27 and little Pamela Annette arrived 
at the Manzy Beatright home in April. 

* * * 


Leonard Waltman is a new salesman with Carl Du- 
priest Office Supply in Amarillo under the GI program. 
* * oa 


Toby Widner, formerly with Standard Office Equip- 
ment Company in Ft. Worth, is a new traveling rep- 
resentative for Stationers Distributing Company of 
Ft. Worth, covering Arkansas, Mississippi, Tennessee 


and northeastern Texas. 
* oe * 


Wolt Stempel recently purchased a machine shop 
in Dallas to be used as a basis for his own manufac- 
turing firm called “Precision Grinding Company”. Wolt 
manufactures the Long Life pencil pointer and has 
Bill Clayton to manage the company. Wolt is that 


| very capable.Dorsey Company (Dallas) representative. 
| * ok * 


Surely sorry to hear that Mrs. Jack Kern, wife of 
the owner of Jack Kern Company, Dallas, is ill at 
Dallas Medical & Surgical Clinic. 

+ * ~ 


The Demmer Company of Marshall, Tex., has bought 
out the Marshall Stationery from Hugh Lane, who is 
retiring because of poor health. Extensive improve- 


/ ments are planned. The new firm will carry on under 


the old name of Marshall Stationery and each store 
will operate independently. Mr. Lane plans to carry 
on his typewriter repairing at home on more of a 
hobby basis. 


We are sorry to report the death of Frank Miller, 


TIFFANY STANDS a 


are Built for this Job 


Patented 
Adjustabie Top 
5x5 to 141% x 161% 







Welded 
Corner 
Braces 


Low i" nted 


Drop Leaf For 
Billing 









Patented 
Tiffany Knee > 
Bracket 


Caster 
Retracting > 
Linkage 


Adjustable 
< Foot for Uneven 
Fioor Surface 





Bassick 





Quiet 
Ball Swivel 
Casters 





sz —> 
@ Construction Roll Formed Angle and Channel Steel. 
@ Drop Leafs of 18 Ga. Prime Sheet Steel. 
@ Baked Enamel Finish, Standard 26" Height. 
@ Model "S-Biller'’ Shown Here. 
@ Models "S" and "SS" Also Now Available. 
@ Colors Dark Office Green and Silver Gray. 


Inquiries Invited 


TIFFANY STAND COMPANY 


POPLAR BLUFF, MISSOURI 
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| Wallace Pencil Company representative, on April 15. 
| Mr. Miller was not feeling well at the Monroe regional, 
but his death was most unexpected. 


* * 


Bill Human and Curly Service are new representa- 
tives for Sheaffer Pen Company in Texas. Mr. Human 
will headquarter in Dallas. Mr. Service is undecided 


as yet as to where he will establish quarters. 
* * + 


Lloyd Birdwell, formerly with Burroughs, is now 
traveling central Texas for Carpenter Paper Com- 
pany. 


That is a beautiful Mimeograph sales and service 
division at 2226 Commerce in Dallas, owned by Stewart 
Office Supply Company. David Peeler is manager of 
this department. 


* * * 


* * * 


Royal Hogan (Ft. Worth Office Supply Company), a 
prominent amateur golfer, went to Houston on May 5 
for the National Open trials. His famous brother, 
Ben Hogan, was one of the main attractions at Hous- 
ton as he was at the Colonial National Open Invita- 
tion meet in Ft. Worth the following week. Royal rep- 
resented Ft. Worth Colonial Country Club in the 
amateur meet in Ft. Worth. 

* ok * 

Our deepest sympathy to E. G. “Pete” Mantzel, buyer 
for American Printing Company, Galveston, whose 
father, Tony Mantzel, was killed in the Monsanto 
Chemical Company explosion at Texas City. 

* * 7 

W. N. (Neil) Stewart, Sr. (Stewart Office Supply Com- 
pany, Dallas), is mighty proud of that young grandson, 
Richard A. Buchanan, Jr., who arrived March 19. The 
happy father is Dick Buchanan, buyer at Stewarts. 


* * * 


L. A. (Dutch) Vahue attended the A. B. Dick regional 
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ARE YOU STILL AN ACTIVE 

















in this “7%: billion-a-year’ success? 


-— was there a partnership like the nation-wide brotherhood of vol- 
unteers who have helped sell, advertise, and promote U. S. Savings 
Bonds! Their program is the greatest sales operation at the lowest cost in 
history. Last year sales of Savings Bonds were 7% billion dollars—exceed- 
ing redemptions by over a billion dollars. 


Retailers merit a major share of the credit for this splendid achievement, 
for during 1946 retail stores donated 41.3% of all sponsored ads on E Bonds. 
Their work has been a powerful tool in building security for the nation at 
large and for millions of Bond-hoiders individually. 


Now the important thing is to keep up the good work. Here are two 
ways: (1) Devote a generous portion of your advertising schedule to the 
“Buy Where You Bank” plan, explained in the box. (2) Build up your 
Payroll Savings Plan. No. 1 brings your store good-will. No. 2 brings a 
feeling of extra security to your employees, enables them to be happier, 
better workers. And both steps build future buying power—future security 
—for your store, your community, and your country. Every $3 put into 
Savings Bonds pays $4 at maturity. 


PARTNER... 








broadens opportunity 
for regular 
Savings Bond buying 


BEGINNING in June the Treasury 
Department and the banks of 
America will make it possible for 
people not on the Payroll Sav- 
ings Plan to purchase Bonds 
monthly on an “automatic” ar- 
rangement with their banks. This 
program is intended for self- 
employed people and others to 
whom the advantages of Payroll 
Savings are not available. 

Support this new campaign by 
devoting some of your advertis- 
ing space to the “Buy Where 
You Bank” plan. 








The Treasury Department acknowledges with appreciation the publication of this message by 


OFFICE APPLIANCES 


This is an official U.S. Treasury advertisement prepared under the auspices of the Treasury Department and The Advertising Council 
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FOR 
LITTLE 
GIRLS 






but not for 


CARBON PAPER 


that's why good typists 


choose 


KEEN-RITE 


and 


SUPER-TREATED 


Both the popularly priced 
KEEN-RITE and the de luxe 
SUPER-TREATED brand are 
made by a special process 
to prevent curling and smudging. Every typist can now 
get clearer, cleaner copies along with maximum wear. No 
more unsightly erasures and no more soiled hands from 


handling. 
. " v 
The famous patented "Carbon Gripper yu 
in every box of Codo Super-Treated, ~S& 
, >S 
Super Kote and Keen Rite. SS / 
S 


elo MFG. CORP. 


529 South Franklin St., 270 Lafayette St., 
Chicago New York 
Factory: Coraopolis, Pa. 
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A 
BOSTON 


PENCIL 
SHARPENER 





The RANGER A modern, double-bearing 


pencil sharpener—creating a totally new standard of sharpen- 
ing service. Some of its outstanding features are: solid steel 
cutters with 15 cutting edges @ point adjuster giving 
choice of points, semi-blunt, standard and fine @ guide for 
sharpening pencils of various thickness @ automatic stop, 
preventing waste @ double-bearing operation for extra-long 
life @ modern styling. 
Write Today for Information: 


| LOM EO} \! 


PENCIL SHARPENERS 


C. HOWARD HUNT PEN CO., Camden, N. J. 


Manufacturer 






































ACCO 


originated this type of fastener, and as 
pioneers maintain the highest quality in 
material and serviceability. That’s why 


your customers prefer Acco Fasteners. 


ACCO PRODUCTS, tne. 


39th Ave. and 24th St., L. I. City 1, N. Y. 


In Canada: Acco Canadian Co., Ltd., Toronto 
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sales meeting at Houston in April. With Otto Stark, 
he also attended the Ditto service school in Dallas. 
Both men are associated with the Russell Stationery 
Company, Amarillo. 

+ * * 

Paul G. Shelton, buyer at Haygood’s Office Supply 
Company, Lubbock, was married April 3 to Miss Letha 
Farmer, who is a registered nurse supervisor at Lub- 
bock Memorial Hospital in Lubbock. 

*” * * 

On graduation from Hardin-Simmons college at 
Abilene, Tex., in June, Hal Pender, nephew of H. A. 
Pender, owner of Pender Office Supply, will take over 
the buying for the firm. J. P. (Toby) Shackelford, 
who has been doing the buying, will become an out- 
side salesman as he has been wanting to do all along. 

* * * 

Cigars were being passed at Fulton Company, Hous- 
ton, on April 20 when tiny Robert Paul made his ar- 
rival at the Kermit L. Warnasch household. Kermit 
has been associated with Fulton for many years. 


=e —___ 
NEWS NOTES FROM NSA DISTRICT NO. 7 





Al Nordstrom pinchhitting for Merrill Hasty 





- We have been informed by our special Omaha un- 
derground agent that Pete, the Accomaster salesman, 
has forsaken the life of a bachelor and was married 
in Omaha on May 3. Up to press time we haven't 
been given the name of the girl. Anyway, we want to 
offer our congratulations to our good friend, Pete 
Masterson, and best wishes to the new bride. 
* +” ~ 

Stan Griebel was seen in Milwaukee during the 
month of May, sporting a new Texas skimmer and 
an adornment on his upper lip, looking like a typical 
Texan. Or do they wear Chaplin-like mustaches in 
Texas? 


* * * 


Jimmy Raine, Madison’s former man about town, 
is a very much married man these days, and very 
prompt at meal times. Some change, Jimmy. 

* + ~ 

Our old friend, Shorty Bate, is keeping himself busy 

at the Parker Company in Madison. 
* * * 

Gil Almusin has finally left his quarters at the Bel- 
mont in Madison after many months of househunting 
and has located a place to live. 

* * * 

Auggie Skolaske is polishing up his fishing gear for 
the fishing season in northern Minnesota, and got 
in a few licks in Dane County during May, but we 
had to leave Madison before the reports of his catch 
(if any) came in. 


e  < 


The Al Lindes of Holton St., Milwaukee, were visi- 
tors in Florida early this year. Al reports that he 
was mighty glad to get back to a warm climate. 

* * * 

The George Schumachers planned to attend the 
Minneapolis meeting in May and will make Minnesota 
their vacationland the latter part of June. 

* * * 

The picture of the beautiful young lady adorning 
Bill Jarchow’s desk in the West Company office on 
Highland Ave., Milwaukee, is Bill’s youngest daugh- 
ter .. . now will you wolves behave? 

~ * ~ 

Eddie Kuschbert, the mighty mite from Milwaukee, 
planned attendance at the Seventh District meeting as 
did Tiny Ross. Merrill Hasty was unable to attend 
as he is on an extended trip to the West Coast, where 
he will take in several meetings. We trust that young 
old man, Heine Sengsbusch, will be there to pinchhit 
for Merrill. 


. * * 
Matthew A. (for Ambitious) Dillon was also a visitor 
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Constructive and Fast Selling 


SPECIALTIES 






The POPULAR 


Vertical 


DESK 
FILE 


with 
distinctive 
) improve- 
ments 


DULL) LALO ALY 


- i. 
EASILY ADJUSTABLE TO ANY DESIRED SPACING FROMKG, TO 6 APART 


FILO Vertical Desk File Model. Spacer plates are easily 
adjusted and will accommodate telephone books, pam- 
phlets and small files. No screws or rods to turn, Adjusts 
from one spacing to another by pushing plates into de- 
sired position. Put one of these units on your customer’s 
desk and the sale is made. 


Price $7.95 per set—minimum shipment 3 sets. 
Regular dealer discounts 


CABINET AKT € 


MODEL 


is designed to fit any let- 
ter or legal size filing cab- 





inet. Saves space, makes 
filing easier, simple to install. 
File folder supports are easily 


adjusted. | 
12 sets 3 sets 
per set per set 
4 plates and runner, per set $4.65 $4.95 


Regular dealers discount—minimum shipment 3 sets 


DESK 
DRAWER 
‘aw MODEL 


is designed to fit into double 
desk drawers. It is the most 
flexible and easy to use “Per- 
sonal File” 
ated by executives and secre- 
taries. Good package item. 
FILO with indexes and fold- 


ers. 


highly appreci- 





12 sets 3 sets 
per set per set 
2 plates and runner, per set . $2.65 $2.95 


Regular dealers discount—minimum shipment 3 sets 
FILO SELLS WHEREVER DEMONSTRATED 
FILO has sales repeat because it saves time and money. 


All FILO models are of sturdy steel construction. At- 
tractively finished in golden brown hammertone enamel. 
Nothing to get out of order. 


Weber Office Specialty Co. 


1328 W. 6th St. Los Angeles 14, Calif. 


7 
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The Famous 
TEMPO FILM STENCIL 


@ It’s in a class by itself! Speeds production, 
turns out cleaner cut stencils, better copies. 


Preferred by operators. 


@ Tempo offers the most complete line of sten- 
cils (with and without film), also high quality 
inks and all other duplicating supplies. 





WRITE FOR TEMPO SALES PLAN 


We have developed a tested sales plan for 
dealers that serves the consumer so well that 
it helps build your business not only in dupli- 
cating supplies but in other lines as well. Ask 
for details. 


Inquiries also wanted from successful salesmen 
interested in building a business of their own. 











MILO HARDING CO. 


Dept. C 
432 West Pico Blvd. Los Angeles 15, Calif. 
317 Third Ave. Pittsburgh 22, Penn. 
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| at Bill Marks emporium where he and the other left- 
handed Irishman, Mac by name, exchanged pleas- 


antries (insults to you, if you’re not in). 
* oe * 


Herb Fall was a visitor to the head of the Lakes 
| just recently where he called on his daughter, son-in- 
| law and grandchild. 

a * * 
Arthur Grayson opened the trout season in north- 
| ern Wisconsin recently. He was accompanied by 


| several of his Kiwanian pals. 
| * + * 


Joe Domanski, buyer at Horder’s, Inc., Chicago, was 
a recent visitor in the Twin Cities to look over some 
of the fine new stores in that area. He called on 
several of the dealers. 

* ” * 

R. J. Rothe, the bowling ace of Sheboygan, Wis., says 
he is a bit off on his game these days. We won’t 
print his scores until he gets back in or rather “out” 
of the groove. 

| * * + 
Carl Jahnke, the “Book Man” of Wausau, is planning 
a nice long tour in that shiny car of his. No com- 
mercial. 
~ * * 
Sherm Read will visit his many grandchildren dur- 
ing his vacation. 
* * * 
Hank Huette and family have moved back to Min- 
neapolis where they have purchased a home on Pleas- 
ant Avenue. Welcome back, Hank. 


* a * 


Congratulations to our old friend, Herb “Pierpont” 
Morgan on his new job as district manager on the 
West Coast for the National Blank Book Company. 
Our best wishes to Harry Spurlock, who has retired. 

* * * 


Clem Kaster and Walter Herrman, two prominent 
stationers of Green Bay, Wis., were seen in Milwaukee 
during the month of May. 

* 


* * 


The Northwest Travelers Club had a pre-convention 
luncheon at Murrays Red Feather cafe on Saturday, 
May 17, as announced by Arnold Berglund, vice presi- 
dent of the Northwest Travelers Club, where final 
details of the Travelers activities were discussed. 

* * . 

George Hansen, president of the Northwest Travelers 
Club and leading citizen of Oconomowoc, plans on 
arriving ahead of the Minneapolis delegation to the 
Nicollet Hotel in order to be the first in the receiving 
line to greet his customers from Wisconsin. 

* “ os 
Jim Gaffaney, Stan Taylor, Don More of Minot, and 
| Art Shipley of Bismarck are also expected at the 
| Nicollet, as are Larry Hamm of Fargo and Stan Bina 
of Grand Forks. 
* - = 

Rumor is that Arthur Bergstrom, Sioux City’s lead- 
ing citizen has taken up the rhumba—dancing, that is. 
According to Dan MacDougall, Kansas City’s authority 
on dancing, that statement is incorrect. What Art was 
doing was the conga ... Dan should know ... so we 
stand corrected. 

4S ee 
JAMES N. McLEOD IS APPOINTED MANAGER 

The appointment of James N. McLeod, branch man- 
ager of the Chattanooga, Tenn., area, as Mississippi 
manager for the Burroughs Adding Machine Company, 
was announced recently. He succeeds the late T. G. 
Moore.—EEG. 

0 
KANSAS CITY FIRM PROMOTES PORTABLES 

General Typewriter Company, 1217 Grand Ave., Kan- 
sas City, Mo., staged May promotions on portable type- 
writers for the school graduates. Its store is open 
Thursday evenings and has limited supplies for prompt 
delivery—CG. 
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TECHNYGRAPH RAINBOW STYLI 


@ A REMARKABLE 
NEW LINE of plastic 
handle styli in trans- 
parent containers. 


@ 29 DIFFERENT 
STYLI, including ball 
points, loop, wheel, 
and shading. 


@ FEATHER- 
WEIGHT, bright-hued, 
non-breakable, non- 
fading Lumarith. 


@ PLEASING TO THE 
EYES, smooth to the 
touch, easy to clean 
and keep clean. 


@ THE SOFT, NEU- 
TRAL TONE beige- 
mottled Lumarith at 
the leading end of the 
handle averts eye-fa- 
tigue. Knurling near 
the tip gives the index 
finger a firm grip. 


@ MADE IN U. S. A. 


@ DEALERS: Write 
us today for the four 





Tey page broadside show- 
STYLI TIPS ARE 


DAP : ing the styli in actual 
Saag CADMIUM-PLATED 


size and color. 


TECHNYGRAPH COMPANY 
TECHNY, ILL. 























Calculator 
Equipment Corp. 


ORANGE, NEW JERSEY, U.S. A. 


ADDING MACHINES 


. 
CALCULATING MACHINES 
2 
BOOKKEEPING MACHINES 
= 


Select Rough and Rebuilt 




















IMMEDIATE 
DELIVERY 
for 
DOMESTIC & EXPORT 
TRADE @ 


REBUILT 
DICTAPHONES 


EDIPHONES 


QUALITY REBUILTS 
SINCE 1923 





CHOOSE YOUR MODEL 


The one you want, from a stock of approximatel 
1000 machines; all models available. Modern ef- 
ficiency and voice clarity are assured when you 
purchase our guaranteed rebuilts. 


CLEARTONE 
CYLINDERS 


Our economical, lined, smooth textured product of 
long years of experiment and research, is the ideal 
cylinder for dictating. perfection. Complete satis- 
faction guaranteed with every order. 


Write Us Today 
Regarding Your Needs 


AMERICAN 


DICTATING MACHINE CO., Ine. 
235 FIFTH AVE., NEW YORK 16, N. Y. 
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NUMBERING MACHINE 
PROFITS 


= 


CLAR-0-TYPE CONTAINS 
The Right Combination 





Five movements (consecutive, 
duplicate, triplicate, quadru- 


plicate, repeat) . . . dial set, 

dial locked . . . five to ten 

Clarotype is a combination of active ingredients whed ‘anpeuty . . . Nphowetae 
+ Casy action ... uncon- 


that clean typewriter type instantly, thoroughly, ical ebiadatiolt OE tine 
economically. It is non-inflammable. A national 
leader for 27 years. More than 4500 progressive 
dealers sell Clarotype profitably. Write for liberal 
discounts. Imprinted advertising supplied free. 


Order Clarotype from your jobber or direct from 


features add up to more num- 
bering machine sales and profits 


for you. 


IMMEDIATE DELIVERIES 





~waey 
ROBERTS NUMBERING MACHINE CoO. 



































The Clarotype Company, Inc., 261 G Broadway, New York 7 706 JAMAICA AVE. BROOKLYN 8, N. Y. 
Western ? ASSOCIATED STATIONERS SUPPLY COMPANY 
| Distributor { 229 S. Jefferson Street, Chicago 6, Illinois 
————————————SSSSS * 




















| 


STENCILS 
CARBON PAPERS 
TYPEWRITER RIBBONS 
ADDING MACHINE RIBBONS 
BOOKKEEPING MACHINE RIBBONS 


HEADQUARTERS FOR 
ROYAL TYPEWRITER PARTS 
FOR DEALERS 


ADDING MACHINE 


Retails everywhere for only $s] 2 95 | 





REVIVO PLATEN RESTORER AND TYPE CLEANER 
SELLS ON SIGHT 


You'll find your customers just pk ano es me e 
That's why we're so offen told that the tning “‘sells | - . . — , y 
roi st hte ep seep te: sg A6 eR o TE trade-ins will become available in increasing num 
easily as dialing a telephone. No training is necessary bers. List your needs with us now. 

to use it or demonstrate it. Built to take constant use, 

 if’s every inch a man's machine . , . and fully guoran- 
teed for one year. Write for details including a life 
size color photo of the Lightning Adding Machine. 


i clr pot of he ging Aaa Mel REGAL TYPEWRITER €0., INC. 


“Lightning Adding Machine Co., Dept. 0c (MAUD ELMS Sa COR (UU 
543 S. Spring St., Los Angeles 13, Calif. j 
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With the acceleration in new typewriter production, 
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Seen and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


The sub-branch of the Underwood Corporation at 
Long Beach, Calif., has been changed into a full- 
fledged branch, and a luncheon honoring C. H. Olm- 
stead, manager, and staff was held May 1. Mr. Olm- 
stead headed up the branch when it was known as a 
sub-branch. Attending from the regional offices at Los 


Angeles were the following: James A. Johnson, regional 


manager; W. O. Bryant, adding machine division 
manager; T. L. Sloat, typewriter division manager; 
P. R. Zimmerman, accounting machine division man- 
ager; H. F. Wagoner, supply division manager; A. H. 
Kramer, regional service manager; V. A. Hodgdon, 
office manager. 


Attending from San Francisco were | 


A. C. McCafferty, special service representative in the | 
accounting machine division for the Pacific Coast | 
district, and George J. Longueville, also special service | 


representative in the division. 

Three new salesmen have been added to the Long 
Beach branch, as follows: D. D. Parrish, typewriters; 
Joe F. Hughes, accounting machines, and John J. 
Steponovich, adding machines. Mr. Hughes was for- 
merly with the Underwood Corporation in Providence, 
R. I. Mr. Steponovich comes from the Los Angeles 
office. The service supervisor at the Long Beach 
branch is Rex Ingram. 

* * * 

Edward B. Oldheiser, service technician for the 
Friden Calculating Machine Company’s factory at San 
Leandro, Calif., recently spent several weeks in the 
Los Angeles area checking service procedure for the 
company, according to J. R. James, manager of the 
Los Angeles office. 


* * * 


Ralph M. Alexander, proprietor of the Alexander | 
Stationery Company, 1519 N. Vine St., Hollywood, and 


246 S. Western Ave., Los Angeles, spent a two-weeks’ 


vacation during May in the Rogue River district of | 
Oregon. Fishing was the main pastime enjoyed by MTF. | 


Alexander. 

Cecil Risch, formerly with Mike Bryan Office Sup- 
plies, Oklahoma City, Okla., assumed his new duties 
as salesman for the Alexander Stationery Company 
May 5. 


* * * 


The Heck Commercial Stationery Company, 102 N. 


Maryland Ave., Glendale, recently instituted a GI sales | 


training program in connection with the Veterans’ 


Administration. Charles Evans, who saw service at | 
Guadalcanal and in other South Pacific campaigns. | 
and Jack Dibble, a paratrooper who made nine com- | 
bat jumps while in the European theater, are the first | 


trainees. Other men will be added from time to time. 

M. R. Heck, president of the company, feels well 
pleased with the GI program and has also introduced 
it in the company’s printing plant at 5420 Monte Vista. 
Highland Park. 


This company has a second retail store located at | 


14423 Sylvan Ave., Van Nuys. 


* * * 


The new addition to the printing department of the 
Inglewood Book and Stationery Company is now com- 
pleted and work has been started on a new addition 
to the company’s warehouse at 


430 W. Manchester. | 


The building is 16 feet wide and 48 feet long and is of | 


wood and stucco construction. 

Robert O. Carter and his son, Wilson E. Carter, are 
the proprietors. Fred Ashley, formerly with the West- 
ern Lithograph Company, Los Angeles, is now asso- 
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oy simplicity in de- 


» sign of Lombard Fine-Rest Chairs 

adds new virtue to the accepted ad- 
aluminum equipment. 
Here is ungarnished attractiveness that 
complements both modest and elaborate 
plus maximum durability 


vantages of such 


interiors alike . . . 
accomplished through that same simplicity 
of construction, as well as through quality 
of materials. High in their equipment class 
from the standpoints of serviceability and 
appearance, Fine-Rest models have been 
brought within the moderate price range, 
thanks again to design efficiency. Standard 
production includes eight upholstery colors 
in modern, plastic-finished, simulated 
leathers, although complete color range is 
available. Unsurpassed, natural finish of 
aluminum frame achieved by long-experi- 
enced craftsmen. Bolted and welded con- 


struction. Write for literature, indicating 


peat ‘pot interest in Fine-Rest standard models or 
ask © ier? institutional line. 
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yert® 
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LOMBARD INDUSTRIES 
Dept. 23, Empire Building 
oe oe 
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you to investigate, for then you will discover why 


the name RESPIRATOR is so appropriate. 


ventilating system that provides comfort and a de- 
gree of seating SATisfaction no other seat cushion 


can provide. 


market we coined the phrase “your customers will 
appreciate your calling Respirator Cushions to their 
attention.”’ Now we claim “More Respirator Cushions 
| have been purchased than sold.” 
to explain.) 


| as our facilities will permit and your request for an 
allotment will be complied with promptly. 


| one specified shipment. 


privilege of substituting. We will endeavor to com- 
ply with order specifications. 
and Discount Schedule on request. 


L. M. Biekett Co. 


en ee U. 8S. A. 








Biekett 


ESPIRATOR 
hair Cushions 





U. S. Patent 
No. 2,025,712 


A bit of very old advice 
is 
investigate the bottom 
of things. 


It is the bottom of a Respirator Cushion we want 


There is incorporated in Respirator Cushions a 


When Respirator Cushions were first placed on the 


(We will be glad 


We are manufacturing Respirator Cushions as fast 


Limit orders, and do not exceed six dozen for any 


Cover materials are scarce and we request the 


Stock Chart-Price. List 


Priority established by date of order. 
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ciated with the Inglewood Book and Stationery Com- 


pany as salesman. 
+ * Oe 


The Joe D. Hale Company held the formal opening of 
its new office and display room at 314 N. Robertson 
Blvd., Los Angeles, on April 18. The company had been 
at its former location, 742 S. Hill St., for the past eight 
years. 

Mr. Hale left immediately after the opening on a trip 
to the Pacific Northwest where he planned to call on 


his clientele. 
* ok * 


Max Polonsky of the Atlas Stationers, 107 E. Eighth 
St., is recovering nicely from his recent illness. 

oe * co 

Deke Houlgate and Carleton Le Roy Carleton opened 
a commercial stationery store, including business serv- 
ices, at 1040 W. Santa Barbara Ave., Los Angeles, April 
25, under the name Houlgate House. This company 
also publishes books, particularly those dealing with 
sports, such as “The Football Thesaurus” by Deke 
Houlgate, one on baseball by John B. Old, and one on 
the world series by Maxwell Stiles. 

Both proprietors were in the service. Mr. Houlgate 
was in the U. S. Army Air Forces and Mr. Carleton 
served in the Marines. 

* * * 

The regional meeting of the Stationers Association 
of Southern California, held at the Biltmore Hotel, Los 
Angeles, April 17, was attended by John A. Gilbert, 
president of OFFICE APPLIANCES, Chicago. 

* * * 

Ed L. Worth, who has been with the Dennison Manu- 
facturing Company, 416 W. Eighth St., Los Angeles, for 
the past 44 years, relinquished his position as man- 
ager of the company to Ben R. Thomas, January 1, 
but is continuing on with his other duties. Mr. Worth 
is eligible for retirement in two more years and states 
that now, having a little less responsibility, he can 
make preparations for a very festive occasion on the 
date of his retirement. 

Mr. Thomas has been with the company for a period 
of 28 years. 


* * * 


Anabel C. Bowes, secretary to James A. Johnson, 
regional manager for the Underwood Corporation, 733 
S. Spring St., was on jury duty in the Los Angeles 
Municipal Court from April 14 to May 9. 

* * * 


C. C. Pluchell and W. H. Coch recently joined the 
sales force of the Underwood Corporation in Los An- 
geles. Mr. Pluchell is in the supply department and Mr. 
Coch in the accounting machine division. Mr. Coch 
left June 2 for Hartford, Conn., to take a six-weeks’ 
training course at the Underwood sales school. 

ca * * 

E. V. Sinclair, proprietor of the Co-operative Type 
writer Company, 1651 Cosmo St., Hollywood, represent- 
ing L. C. Smith and Corona Typewriters, Inc., exclu- 
sively in Hollywood, Beverly Hills and Westwood, 
received considerable publicity when he sponsored the 
appearance of Norman Saksvig, the national speed 
champion for 1938, before the business administration 
class at the University of California in Los Angeles. 
The appearance was a feature of the educational cam- 
paign of L. C. Smith and Corona Typewriters, Inc., a 
campaign in the interests of which Mr. Saksvig is 
touring the country. 

Mr. Saksvig had charge of yeomen and storekeepers 
at the Great Lakes Training Station during the war 
and also for a time had charge of the training school 
at Pearl Harbor. In winning the speed championship 
in 1938 Mr. Saksvig made a record of 138 words per 
minute without an error. The date of the appearance 
at U.C.L.A. was May 14. 

* * * 

S. P. Surmagne, proprietor of the Guaranteed Type- 
writer Company at 439 S. Spring St., Los Angeles, is 
proud of the new sign recently erected in front of his 
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4 S 
%¢ RIGHT Pencil For Your *® 


Send for Leaflet No. 18 


KOH-I1-NOOR PENCIL CO., Inc. 


BLOOMSBURY, NEW JERSEY 





INGENTO © 


The QUALITY Trimmer 


For all types of cutting. Available in the following sizes: 
6!/o, 8!/>, 10!/, 12'/, 15!/, 18!/>, 24 and 30 inches. 





PRICES AND DISCOUNTS ON REQUEST 
Manufactured By 


IDEAL SCHOOL SUPPLY CO. 
8318 Birkhoff Ave. Chicago 20, Ill. 














CHAIRS 








AUTOMATIC 


a'Sate POSITIVE 


A Serviceable 






A Comfortable LOCK 
A Sturdy 
A Quiet No. 4317-L 
A Stack Leatherette 
Compactly Seat 


For every auxiliary seating purpose, Clarin chairs fill the 
bill to perfection. Sturdy, handsome chairs that have had 
wide acceptance from coast-to-coast. A line dealers sell 


with confidence and profit. 


PROMPT SHIPMENT 


CLARIN MFG. CO. 


4640 West Harrison St. 
CHICAGO 44, ILL. e COLumbus 1901 
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WESCOS 






Check These Features: 
@ Reinforcing Uprights 


@ Ball Bearing Rubber Tire 2" 
Casters 


@ Tie Bar Between Drawer & Up- 
per Section 


@ Electrically Welded with cor- 
50 ners Acetylene Welded 

$42 + LETTER SIZE @ Heavy Grade Cold Rolled Fur- 

F.0.B. AURORA, ILLINOIS niture Steel 

$ 50 @ Easily Adjustable Positive Cen- 
+ LEGAL SIZE ter Locking Follower Block with 

F.0.B. AURORA ILLINOIS Guide Rod in each Section. 


For Dealers Discount and Illustrative Circulars write 


ESTERN MFG. CD 


AURORA, ILL. 


WESTERN MANUFACTURING COMPANY 


—D AURORA, 


EASTERN AND EXPORT OFFICE: 


Os aS 


nd 


50 CHURCH ST., NEW YORK 7 
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TYPEWRITERS ATTACHED 


THE QUIET BASE WAY. 


Permits Quiet Operation and Provides Security 








PATENTED 


The new ‘QUIET TYPEWRITER BASE’ reduces noise by isolating machine vibra- 
lor eliminates need for drilling holes in desk permits a new and easier 
method for attaching any make typewrite: permits easier and smoother finger 

lsewhere in 


key actior permits easy removal for cleaning, servicing or use el 


the office is adjustable for typing position 


GR QUIET BASE 





FITS ALL OFFICE 
TYPEWRITERS 





| USED and SERVICEABLE 


OFFICE FURNITURE 


for Dealers and Retailers 


PEDESTAL, OAK 
AND WALNUT 


e FILE CABINETS, wood and 
steel, legal and letter sizes, 
with and without locks 





e DESKS, TABLES 

o BOOK CASES 

e SWIVEL CHAIRS 
| e TYPIST CHAIRS 








e TYPISTS DESK 
e EXECUTIVE DESKS © DOCUMENT FILES 
DOUBLE AND SINGLE e CARD FILES 

We offer to the trade office furniture in good condition, 
priced right so you can resell at a good profit. 





Arrangements to ship less than carload lots, and car- 
loads if desired. Seven warehouses located in Washington, 
D. C. Unlimited stock. Priced Right for Resale. 

To any dealers who find it difficult to secure new equip- 
ment today we recommend the purchase of this material. 


Inquiries solicited. 


NEW FOLDING CHAIRS ° BRIDGE TABLES 
Immediate shipment. Sample sent on request. 


| MANHATTAN OFFICE 
EQUIPMENT CO. Wholesalers 


639 NEW YORK AVENUE, N.W., WASHINGTON 1, D. C. 
Maurice Kressin, Gen. Mgr. Phone: Metropolitan 2043 














6 §6 6M. 
FULTON 
Aayd. 


It is one rubber stamp ink that 


there's this 
to be said 











dries instantaneously in normal 
weather . .. dries as fast as any 
hygroscopic ink made. Your cus- 


tomers will like DRI-KWIK! 


aon eae: 





Used on our famous 
DRI-KWIK Pad, 
it affords flawless 


teamwork! 





FULTON SPECIALTY CO. 


200 FIFTH AV... NEW VORK CITY 10.N_.Y. 
FACTORY AT ELIZABETH 1. NLU. 
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’ This is DEPENDABLE’S 


“RITE-HITE” Filing Stool 








“Rite-Hite” Filing Stool is 14” 
high, with 13” seat. High quality 
casters. Rolls smoothy and easily 
in any direction. 

Write for details and informa- 
tion of other “Rite-Hite’’ Stools 
and Chairs. 


This attractive, all-metal stool is 
just right for filing—and is built 
to last a life-time. 

No square corners. No screws. 
No bolts. No rivets. All electric 
arc-welded (not spot-welded). 
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DEPENDABLE MFG. CO., 1908 CALIF. ST., OMAHA 2, NEBR. 
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store. This is no ordinary sign like one sees every 

day but has beautifully designed 24-karat gold letters 

on a black glass background, the whole supported by 

a beautiful copper frame. 
* * a 

R. C. Buchanan of the Regent Typewriter Company 
reports that his company is now located at 210 E. Third 
St., Los Angeles. The former location was 411 W. 
Fourth St. At a still earlier date Mr. Buchanan was at 
202 W. Third St. The company does a large service 
business and maintains an active sales service, both 
in new and rebuilt standard and portable typewriters 
as well as in adding machines. 

*” * * 

A. C. Hauser, proprietor of the California Salesbook 
Company, 315 S. Spring St., who has recently returned 
from a business trip to San Francisco, brings back the 
impression that business will gradually level off to a 
reasonable volume. The demand, he states, is still 
large, and while the ultra high volumes of the flush 
years cannot be maintained, and no one should ex- 
pect them to be maintained, yet he sees no reason for 
pessimism. 

* * x 

C. B. Patterson, proprietor of the Brand Stationers 
at 131 S. Brand Blvd., Glendale, is a great believer in 
window displays, and incidentally he practices what 
he preaches. Crying over the fact that sales cannot 
be maintained at the old boom period levels will not 
help, he says. The way to keep sales up to a reasonable 
level is to get down to standard merchandising and 
display methods, he asserts. The demand for a reason- 
able amount of merchandise is still there but the 
time is coming when the man who wants sales must 
use real selling technique, and he especially must pay 
attention to his windows, making them attractive and 
changing them frequently. 

——————-o—___—_—- 
NEW ENGLAND TRAVELERS CLUB NOTES 

William B. Taylor, New England manager for L. E. 
Waterman Company, recently observed his sixty-fifth 
birthday and simultaneously his forty-eighth year 
with the company. 

* * * 

A banquet was given on April 14 at Oates Tavern, 
Providence, R. I., for Joseph Murphy of the Rhode 
Island News Company. Mr. Murphy is retiring after 
36 years of service with the company, the last four 
of which were as stationery buyer. Among the New 
England Travelers at the banquet were William Dris- 
coll, Guy Hart and C. J. Worth. 

* * * 

Employees of Bruhn’s, Burlington, Vt., sharing E. H. 
Bruhn’s enthusiasm over the arrival of a son, gave a 
fitting tribute to the event by a change in the Church 
St. store’s sign from “Bruhn’s” to “Bruhn’s and Son.” 
The boy, Paul Allen, has two sisters, aged 11 and 7. 

* * * 


Phil Bird, M. T. Bird Company, Boston, Mass., has 
been tapped on the shoulder by Uncle Sam to the 
extent that he is serving as a jurist during the spring 
session of the Federal Court. 

* a * 

(These notes are taken from the Netclub News for 

April.) 
<2 —__ 
SALES TAX SHOWS INDUSTRY GAIN IN OKLAHOMA 

The Oklahoma state sales tax report for the month 
of February shows 127 book, stationery, and office 
Supply stores returned $8,374.31 as compared with 101 
returns totaling $6,314.16 for the same month last 
year. An increase of 32.63 per cent is indicated —WAF. 

———— > 


OEMI OFFICE GOES TO WASHINGTON 
The Office Equipment Manufacturers Institute has 
announced, effective April 23, a change of address to 
Washington, D. C. From 60 E. 42nd St., New York 17, 
N. Y., the organization has moved offices to 1903 N St., 
N. W., Washington 6, D. C. 


OFFICE APPLIANCES, June, 1947 








VAN DYKE 
















EMPIRE MODEL 


No. 3000 


‘28% 


Tube Extra 
All metal with hand spun shades 
and bases. Designed for maxi- 
mum eye appeal and eye utility. 
It’s the right height to give efh- 


cient spread of light. 


CLASSIC MODEL 


28°: 
No. 3001 Tube Extra 

These lamps accommodate the 
12”—32 watt CIRCLINE tube. 
Height from desk to shade 15” 

height overall 21”. Shades 16 
in diameter. Bases 7" in 
diameter. Finished in Old Eng- 
lish and Baked on_ Statuary 


Bronzed. 


Quality parts throughout: 
ballast, switch, socket and 
Circline Tube supplied by 
G-E. 


Samples Shipped at Your Invitation 


VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 
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HEDGES PRODUCT 





y OAK TICKLERS 
BLE PRICES 


rs ‘on 


TIP-TOP OAK TICKLERS 


To Accommodate Standard Cards & Guides 


Join the parade of the nation’s leading 
dealers and distributors! Increase your 
sales by adding the tops in quality, the 
new HEDGES TIP-TOP OAK TICKLERS to 
your line today. These popular files, with 
a thousand and one uses, are unsurpassed 
in construction. Made of carefully selected, 
well-seasoned % inch Oak with locked 
corners. Satin-smooth light Oak finish. 
Rounded corners add to the beauty of this 
every day necessity. Securely fastened 
butt hinges helps this sturdy file defy 
breakage under normal use. Why clutter 
your inventory with inferior products when 
HEDGES TIP-TOP OAK TICKLERS are 
available in standard sizes for immediate 
shipment at down-to-earth prices. Order 
yours today. You buy with confidence 
when you buy from HEDGES. 





hedges Manufacturing Company 
MAKERS OF FILES AND FILING EQUIPMENT 
2931 WENTWORTH AVE. CHICAGO 16, ILLINOIS 
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VIRGINIA-NORTH CAROLINA NEWS NOTES 


J. F. Howison, Correspondent 

J. A. Moore of Norfolk, Va., for many years a prom- 
inent and successful dealer at Norfolk for office sup- 
plies and adding machines and a 40-year veteran in 
the industry, was a recent visitor at Richmond, Va. 
Mr. Moore for many years pioneered the Dalton add- 
ing machine and was an intimate friend of Inventor 








JAMES A. MOORE 


Dalton. He was also for many years associated with 
another lovable and interesting Virginia character, 
Gus Bronson, now deceased. 

At one time there were three for four James Alex- 
ander Moores living in and doing business at Norfolk, 


Va., and the confusion kept the postmaster of that city 


busy straightening out the mail. 
o* ao bs 

Another recent visitor at Richmond was J. B. Alex- 
ander of Greensboro, N. Car., who is still carrying the 
coveted title of “King of the Typewriter Business” for 
that state. I would venture to say that he still has a 
backlog of from 300 to 500 new typewriters. 

Mr. Alexander volunteered to make these remarks 
when I saw him: 

“Even a moron can tell when a storm is approach- 





J. B. ALEXANDER, TYPEWRITER KING 


ing. All thinking people in any industry certainly had 
enough warning, that while the spree was on it 
couldn’t last. . . . Many new companies who sprang 
up overnight, made money, and rode along to apparent 
success in the wave of demand of any merchandise— 
even war-inferior products—are now facing a serious 
time with heavy inventories of products at too high 
a price that will be quickly supplanted with new prod- 
ucts of greater value at less price. .. . There is but 
one answer. Take inventory of all personnel as well 
as physical stock, finding the differential between sal- 
able merchandise and SELLING salesmen, and not 
“orders-takers.” 
a x * 

On June 14 and 15, the immediate family—30 strong 
—of your correspondent, J. F. Howison, plan to honor 
him on his eightieth birthday at Ingleside, the beauti- 
ful section of Virginia near Staunton, meeting in the 
Grottoes of the Shenandoah mountains at the hotel- 
club there. Mr. Howison will make a short address 
and conduct an alert recital of a selection of Irish 


| limericks which he has gathered through the years. 
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THE DEMAND IS FOR QUALITY 


4200 
Series 
mipco 
desk 
lamp. 





MIDCO’s acknowledged superiority in lighting efficiency, trou- 
ble-free operation and choice of beautiful finishes have made it 
the fastest selling portable desk lamp in the quality field. 

Tubes furnished with lamps when requested. 


Descriptive literature on request. 


MIDWEST NATURLITE COMPANY 


228 West Kinzie St. Chicago 10, Illinois 






















BEATS THE HEAT 


and typists’ temper 


Offices stocked with Nev-R- 
Kurl keep production and 
tempers on an even keel 
when hot muggy weather ar- 
rives. For Nev-R-Kurl won't 
curl and wrinkle like ordi- 
nary carbon paper. It’s plas- 
tic-backed, won't slip or slide, 
always lays flat. Tests show 
Nev-R-Kurl produces up to 
50% more clean, sharp copies 
per sheet. It actually cuts 
production costs. 


“> 
4% 
Viven cys’ 





NEV: -"“KURL 


increases productivity throughout your office, in- 
cluding billing and bookkeeping machines. One- 
sheet trial proves all claims. 









PROCESS CO., INC. 


192 MILL ST., ROCHESTER 4, N.Y 
* PROTYPE 
; TYPEWRITER 
RIBBON 





CLEAR - PRINT 
WOOD STAMP pases) 











CARBON PAPER 
ats 
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signals and maptacks 
aid busy workers . . . do much 
to make operations smoother. 
Graffco signals and maptacks 
never forget; they make existing 
systems more efficient; speed 
operations. 


GEORGE B. GRAFF 


COMPANY 
54 Washburn Avenue 
Cambridge 40, Mass, 






SIGN! 


ane 
cy 
nN) as 


(jh 
SERVICE “TOPPER” PAPER WEIGHT 


Anchors 
Papers to Desk 





Stops - 
Prying Eyes 


mS ; 

\\\ Vea No. 755 
Made \\ ., gt © ee ” Spanish Grain 
of Tempered \ —— Finish 
Masonite Ye" \ = Size 8’’x10” 


Two styles of TOPPERS. No. 750—Natural Brown Finish 50c Ea. List and 
No. 755—Spanish Grain Finish 65¢ Ea. 
lined ball type handle. 
Order Today. 


List. Equipped with stream- 
Packed 2 dozen to the carton—weight 
"“hottest’’ desk accessory on the market. 


13 Ibs. The 











2035 So. Calumet Ave. ° Chicago 16, Wt. 
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MILLIONS of 
WARSHAW INDEX CARDS 


ROLL LABELS are in daily use throughout the land. 


GUIDES DEALERS like to recommend and sell them 
INDEX CARDS because they are rugged and dependable. 


Made of good quality stock, clean and 


FOLDERS ° . . . 
crisp with uniform margins and rules... . 
PROTEX Made on fully automatic machinery, rotary 
STICKONS cut on all four sides, assures clean cut 
MENDING TAP: °° 
GUMMED AN OUTSTANDING VALUE 
INDEX TABS A STEADY SELLER 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 














RANSON POSTAL : 





SCALES 2 







No. 1509 (illustrated) 


@ Capacity, 5 lbs. by 
14 ounces. Computes 
postage for air mail, 
first class mail and 
merchandise up to 4 
lbs. Easy to use, simply 
place mail matter on 
the platform an 
pointer automatically 
indicates the correct 
weight and cent ooh of 
ostage requi . 
p pote and durable. 





SPECIFICATIONS 


Dial: 614” diameter, glass 
covered. and ~ 
figures on white, red for 
postage, black for 








weight. 
Platform: 51/2” square. 
Dimensions: 642” x 612 PARCEL — 
x9". 0. 
king: One to a carton. acity 50 Ibs. by 1 
Porvauht packed 6 Ibs. Peg = nn postage 
our supply house. for — 4 yeast. 
sec Dial “8” diameter. Plat- 






















li 
form 7” square. Overa 
4 ions 8” x rh?) x 
0", Weight packed 9 Ibs. 









HANSON 
SCALE CO. 


$25 North Ada Street, Chicago 22, Illinois 
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<S BUCKEYE 
5 RIBBONS 








e All Typewriters 

e Billing Machines 
e Adding Machines 
¢ Hectographs 

¢ Multiliths 

© Photostats 

¢ Time Clocks 

¢ Blue Prints 


(A 
1 LIE ony & CARBON CO. 


7209 ST. CLAIR AVENUE e CLEVELAND 3, OHIO 


The BUCKEYE “Office Special” lines of 
carbon papers and typewriter ribbons are 
easy to sell and quickly establish customer 
acceptance....This means more profits 
-. and quicker repeat business. Write 
today for the BUCKEYE sales plan and 
free display samples. 











ORIGINATORS OF 


CANODE TAKES 
ANOTHER STEP 
FORWARD 
@ 

NO OIL 
SEPARATION 
HIGHEST QUALITY 


FOR 45 YEARS THE 
LEADERS IN THE 

MANUFACTURE 
OF DUPLICATING PREMIUM 
INKS DUPLICATING 


& 
TRY THIS NEWLY 
PROCESSED 
CANODE 
HOMOGENIZED 
DUPLICATING INK 


“The best ink is the cheapest ink” 


INK SPECIALTIES CO., INC. 


519 N. HALSTED ST., CHICAGO 22, ILL. 


eens — 






















OFFICE APPLIANCES, June, 1947 


ee 


Wetnpwmvo nun 








L. M. Dennis, connected with the adding and cal- 
culating machine division of Remington Rand, Inc., at 
Richmond, is now located at and living in Charlottes- 
ville, Va., territory under the Richmond office, and has 
just been honored by being made a member of the 
editorial staff of one of the house magazines issued by 
the adding and calculating machine division. 

* * * 


It is very pleasing to the writer to note that his 
old friend, Walter L. Lee, is now manager of the 
Oklahoma City branch office of Remington Rand, Inc. 
He was employed for many years and was self-trained 
at the Memphis, Tenn., branch of the Underwood 
Typewriter Company when I was manager of that 
office. He has shown wonderful ability as an auditor of 
Underwood Corporation and is now being credited with 
ability in training younger men as Remington sales- 
men. 

* * * 

B. W. Ward, manager of the typewriter division of 
Remington Rand, Inc., for Virginia, has just issued 
his April bulletin in which he announces the appoint- 
ment of Salesman A. W. Paxton as assistant manager 
at Richmond. The other salesmen entitled to recogni- 
tion in this office, which is now 57 years old, are L. P. 
McGowan, Paul Burgess at Norfolk, P. L. Faulconer at 
Roanoke and the Young Typewriter Company at 
Pulaski. 

+ * x 

Irvin Owings, manager for Virginia and special ad- 
joining territory for the Fridén Calculating Machine 
Company, says, “We beg to advise you that the Fridén 
office force and service department has been increased. 
No customer in the territory covered by the Richmond 
agency and its branches is required to wait as long 
as 24 hours for service. The territory covers the entire 
state of Virginia and sections of North Carolina, West 
Virginia, Maryland, Pennsylvania and the city of 
Bristol, Tenn. 

aa + * 

Miss Faye Gurganuse, an employee of the Rem-Rand 
office in Norfolk, Va., recently won “Miss Norfolk” 
honors and was chosen to participate in the national 
“Pin-Up Girl’ contest at New York City. 

~ * + 


W. B. Murrat, state of Virginia agent for the Rich- 
mond office of the Standard Duplicating Machine 
Company, was made president of the “Quota Club” for 
March, 1947. His agency led the nation in the per- 
centage of quota and he was awarded the quota cup 
for the month of March, much to the gratification of 
his many friends in Richmond. 

- * * 

The Southern Stamp and Stationery Company, 
Richmond, Va., is now occupying its new office build- 
ing at “00” Broad St., Richmond. The company’s com- 
modius quarters at this address include a store of two 
large double windows, width of 41 feet and height of 
three stories. 

* “ 7 

Sam Iseman, one of the officials of the Virginia Sta- 
tionery Company of Richmond who learned much of 
his apprenticeship while with Everett Waddey many 
years ago, has left to go to his pretty summer home 
at “Mundy’s Point”, a beautiful place in Northumber- 
land County, Virginia. He is in the habit of leaving 
his desk at the store here about this time for the whole 
summer, but he will remain away until October, 1947. 
As far as we know, he is the only stationer who sub- 
scribes to nine yearly copies of OFFICE APPLIANCES 
magazine and has them sent direct to the clerks and 
salesfolk. He quizzes these sales folk on the real use 
they have made of such monthly information. 

* * * 

Price Brothers, stationers in tht school section at 
Eighth near Broad, still do a fine retail business and 
are “mopping up” on the repairing of fountain pens. 

*” * * 


The American Typewriter Exchange at 603 E. Main 
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Tubular 
Hi-Model 
With Casters 





, Modal 221 2251 
Stenographic 
| | Model 2451R 


Model 22A 
Alumin- 
Stenographic 









Model 7335 
Alumin-Ease 
Automatic 
Senior Executive 


WRITE FOR FREE 
PARTICULARS 
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DEALERS:— 


Increase Sales! 
IMMEDIATE DELIVERY 


4 





HANDI-CLIP 
IT STAPLES AND PINS 





ROBOT 


IT STAPLES, PINS AND TACKS 





TACKMASTER 
ONE HANDED LEVER-TACKER 


Sf 


Our Office Fasteners and Office Staples are sold 
ONLY by Dealers to Consumers at minimum 


Retail Fair Trade Prices 
4 
Please Write Us for Information 


MARKWELL MFG. CO. 


Dealer Division 


200 HUDSON ST., NEW YORK 13, N. Y. 
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St., Richmond, does a fine growing business in type- 
writers and adding machines and report that they 
have already had many sales of floor fans. 

* * * 

Kenneth Thomas of the Newport News, Va., Office 
Equipment Company, visited Richmond recently. He 
and his partner, Bill Thompson, of Norfolk, Va., who 
owns and operates the Norfolk branch concern known 
as the Tidewater O. & E. Company, reports an active 


sale of Ediphones in eastern North Carolina. 
>= —_ 


PACIFIC NORTHWEST NOTES 





C. M. Litteljohn, Correspondent 





Bringing a vital message to the entire business 
fraternity of Seattle, Wash., Dr. Dwayne Orton, di- 
rector of education for the International Business 
Machines Corporation, New York City, was welcomed 
by leading industrial and business executives of Seattle 
this May. Dr. Orton, who is a former president of the 
College of the Pacific at Stockton, Calif., spoke on 
“The Fourth Dimension of Business” at the second 
Pacific Northwest Marketing Conference held in the 
Hotel Olympic of Seattle early in May. His inspira- 
tional talk stressed as that vital “fourth dimension” 
the human equation or human element in business 
and marketing today. The marketing conference, 
sponsored by the marketing committee of the Seattle 
Chamber of Commerce the first three days in May, 
attracted business leaders from all parts of Washing- 
ton, Oregon, Idaho, Montana, British Columbia, Cana- 
da and Alaskan communities. Besides listening to the 
learned head of the department of education of the 
IBM Corporation, they heard also Dr. Alfred P. Haake, 
industrial consultant for General Motors, who was 
the luncheon speaker on the subject “Marketing—Key 
to Prosperity”. 


* ak * 

A dictating machine is an excellent device for offices 
and normal business, but when used by a private de- 
tective, who was employed by a wife to get evidence 
on her husband in a hotel room in Seattle recently, 
it cost the Seattle “dick” $50. He was convicted of dis- 
orderly conduct in Superior Court for drilling holes in 
a hotel room to “plant” the device. His conviction 
and $50 fine was appealed from the municipal judge’s 
decision, but the jury in Superior Court upheld the 
conviction and fine. 

ok * a 

Answering persistent demands of students at the 
University of Washington, Seattle, for mechanical 
typewriters, Eagleston Hall has installed several of 
these in the lounge for use by the student body, now 
swelled with older GI’s. The machines operate on a 
businesslike basis, garnering ten cents per half hour. 
Kept going on exam papers, these and the like from 
9 a.m. to 5 P.m. daily, they also do overtime at night 
in grinding out typewritten notes and papers of the 


students. 
aK * * 


With public attention focused on spectacular price- 
slashing as advocated by President Truman, H. D. 
Baker Company, 739 St. Helens Ave., Tacoma, Wash., 
has launched a “Save 10” campaign with sales pro- 
motion centered on a ten per cent discount for a 
number of items in the office specialty, stationery and 
office furniture field—even to safes and safe deposit 


boxes. 
* * * 


Lowman & Hanford Company has extended its 
gallery exhibits to the Seattle Public Library. One 
of its reproductions is featured on the ground floor 
near the elevator, drawing new interest to its Little 
Gallery located in its Fifth Avenue unit, where work 
of local artists in all media is daily featured. 


* * * 
Stocking all manner of stationery as well as books, 
the Paragon Press Book Shop has just opened for 
(Turn to page 229, please) 
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Round Steel Waste Baskets 


“In Grained Finishes’’—Walnut or Mahogany 
HIGH QUALITY AT A LOW PRICE 








No. 26 


Stands | 
tep dia. 
13/2” 
bottom dia. 
10%” 


Heavy steel 
rolled edges 













12 of a color 
to a@ carton. 


LIST PRICES: 


$16.50 


per doz. 


$16.30 


per doz. 
72 or more 


$15.90 


per doz. 
gross or more 
f.o.b. Chicago 
Less Regular 
Dealers Discount 


A Fast Seller—Immediate Shipment 


THE MAYFAIR COMPANY 


315 N. Desplaines St. Chicago 6, Ill. 
Phones CENtral 1397 





4," 














t-r-e-t-c-h and nap-it 


THE SPENCER QUALITY DUO 


“What's up, Snap-it?” 

“Crude Rubber, S-t-r-e-t-c-h.” 

“The boss says it makes no difference 
at Spencer. Our rubber bands are still 
at the same low prices,” 

Send for samples 


CRUDE RUBBER PRICE CHART 
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SELF. 
ALIGNING 











NO 
SPACES 
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Tow! BASE-LOCK 
RUBBER TYPE 


¢ Laches in Place! 
QUICKER, CLEANER IMPRESSIONS 


Entirely new in principle, this most 
versatile of all rubber type requires only 
one base (either fiat or rocker styles) for 
all sizes of type. Light finger pressure locks 
the type in place, eliminating slippage under 
printing pressure. 


Send for literature on Base-Lock Type and 
FORCE marking devices for every purpose. 


WM.A. FORCE G COMPANY 24 
ut awe ers vay 
216 NICHOLS AVENUE. BROOKLYN 8 NEWYORK USA \ 








To take the place of scarce 5x8 PADS 


460M 5x8-45 sheets 


SERVICE 
WRITING TABLETS 


 eareceneen AE ED OR OR e 


: 

| SERVICE 
| Just detach the covers and 
3 


you have splendid pads in the 
scarce, much wanted size that 


WRITING TABLET § | 
is so popular everywhere. 


* Good tablet stock 
* Takes pen and ink 
* Banded in dozens 
* 144 to carton 


EGA EE EES LR BEES LE 


Hi 
® 
* 
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Typewriter Papers, Envelopes 
Blotting Index Cards 


All sizes pads—letter and legal 


L. HYMAN & SONS 
Paper Merchants 


102 Prince St. New York 12, N. Y. 


48th Year of Dependable Service 























223 











Patent Applied For 


EXCLUSIVELY FOR DEALERS 
and STATIONERS 


Write for Samples... 
ALLEN & COMPANY 


Manufacturers 


CARBON PAPERS INKED RIBBONS 
11-15 Vandewater St., Dept. M, New York 7, N. Y. 

















governmen t 
Surplus 


- i SUBJECT TO PRIOR SALE 
= a 

» BRAND NEW 
’ REMINGTON 
a3 LINE-A-TIME 

UNITS 
IN ORIGINAL CARTONS 

12"' SIZE—ORIGINAL PRICE $27.50 


OUR PRICE $16.00 EACH LIST 


16" SIZE—ORIGINAL PRICE $30.00 
OUR PRICE $19.50 EACH LIST 


30" SIZE—ORIGINAL PRICE $39.60 
OUR PRICE $30.00 EACH LIST 


GENEROUS DEALER DISCOUNTS—QUANTITY PRICES AVAILABLE 


INTERNATIONAL OFFICE APPLIANCES Inc. 


326-330 Broadway WOrth 2-5337 New York 7, N. Y. 
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Onder this complete nachage 


1. One Doz. 4” Protractors .080 Thick, Transparent 

2. One Doz. 6” Protractors .060 Thick, Transparent 

3. One Doz. 6” Architects’ Scales .080 Beveled Edge Transparent 
4. One Doz. 6” Engineers Scales .080 Beveled Edge Transparent 
5. One Doz. 6” 45 90 Triangles .060 Thick, Transparent 

6. One Doz. 8” 30 60 Triangles .060 Thick, Transparent 

7. Three Doz. Stainless Steel Erasing Shields 


Choice of one dozen Lettering Guides or two 
dozen large INK-OUT (Erado) eradicator. 
Write for Special Dealer Net Price. 


This offer is limited 
so ORDER NOW on your letterhead. 


MONTCLAIR. NEW JERSEY 





CARDINELL CORPORATION 





ASK ADIRONDACK! 












FOLDING 
CHAIRS 


TABLET ARMCHAIRS 
AND FOLDING TABLES 


Many Styles 









Don’t Turn Down 
Chair Inquiries! 


All styles Folding Chairs; 
Tablet Armchairs—ideal for 
classrooms, cafeterias, sales 
meetings, etc. 





IMMEDIATE SHIPMENT 
FROM N. Y. STOCK OR FACTORY 


ADIRONDACK 


CHAIR COMPANY 
Dept. No. 15-1 
1140 BROADWAY 
NEW YORK 1, N. Y. 
Corner 26th Street 
Telephone: Ashland 4-1385 
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STEEL OFFICE EQUIPMENT \ 


42"" x 36" x 18" 
Double Door 
Counter High 

CABINET 





LEGAL & LETTER 
Steel Transfer 


Desk High 
CABINET 


42"' x 26" x 18" 
Counter High 
Single Door 

CABINET 





WRITE FOR PRICES & DEALER 


Single—Drawer Transfer Files DISCOUNTS. 


Easily Built Up to a Four 







30!/."" x 24"" x 18" 








\Y 


THE BEST 
DUPLICATING 
INKS MADE 


Whatever the process of re- 
production, S & V has the 
medium for duplication in inks 
that are tailored for your spe- 
cific purpose. Be assured of 
quality runs and excellent per- 
formance on your machine as 
well as uniform results from first 
to last impression. 

Try S & V service on your 
next run. Give us the details, 
we'll do the rest. 










FFICE ANDO FACTOR 


pion 


\x r * 
A\\ Champion 


\ Champion 


° \\ Cham 


Champion 


Sinclair and ‘Vale 


Drawer Unit. 

Four Roller Bearings. 
Constructed. 

Brass Card Holder and Drawer 
Pull, 


Sturdily 


PARKER STEEL PRODUCTS INC. 


Manufactured By Charlotte 
Chicago 


am Clevelane 


54-60 COLUMBIA STREET 
BROOKLYN 31, N. Y. 











RITE-LINE 





COPYHOLDER 


The Rite-Line All Metal Copyholder is portable, 
compact, efficient and attractive. Dealers $475 
and stationers find it a ready seller at 15 


Price includes 10" eye guide. Tax extra. 
Extra for 15” extension eye guide 1.10 
Extra for 20” extension eye guide 1.25 

Write for Full Particulars 


RITE-LINE SALES COMPANY, INC. 


15 Maiden Lane, New York 7, N. Y. ¢ 407 So. Dearborn St., Chicago S, iil. 









TYPEWRIT 
a ef 
nit 





Are Recognized 
Standard for 


over 30 years 


Consistently high quality 
...Up-to-the-minute packag- 
ing...a profit-and-prestige 
line you'll sell with pride. 
Inquire about our Franchise 
Sales Plan—the short cut 


to bigger and better sales. 


WANSCO 


PAPER PRODUCTS CO., INC. 
409-411-413 PEARL ST., NEW YORK 7 
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Champion 
Champion 
Bh) Champior 


DUPLICATING 
INKS 
* 
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ntine Co. 


tT NEW YORK 


er 


ER PAPERS 


* MAN 





IFOLD PAPERS 
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TRADEMARK REGISTERED 


Most Rigid - Easily Mounted 


COLD « HEAT e WATER 
Will Not Deteriorate ''PERMA'"' 














BLACK »* BROWN « GREEN 
STYLE B 1/8" STYLE C 3/16" 


PLAIN BACK GREY FELT BACK 
30x54" to 30x54" to 00 
36x72" $805 36x72" $] O 


Special Sizes Solicited See Catalogue For Dealer Discount 


Geo. E. Fox & Company 


320 N. La Salle St. Chicago 10, Ill. 

















PROMPT SHIPMENT 
GD. ving winaens 


For Student and Commercial Use 









Heavy-duty, full width 
Zippers. Nickel- ona d ; 
ring booster mechanis Ag 
capacity. Solid yne :p ly 
Heavy Simulated Lenthes Twe 
sturdy pockets. Bound-in construction 
Two flappers. 


Available in Black or Brown 
LIST PRICES 


Black Brown Size Each 124 
814-Z 914-Z 812 x 51/2 5.00 4.80 
815-Z 915-Z 912 x6 5.20 5.00 
817-Z 917-Z 1042 x 8 5.50 5.30 
816-Z 916-2 il x B8Y2 5.50 s.30 


Write Dept. A-2 for Complete Catalog 


ELBE FILE « BINDER CO. Inc. 


FALL RIVER,MASS. 





226 


uilt to exacting 
ndards by men of 

hg experience in port- 
le seating, Krueger 
el folding chairs 
bine modern de- 

en with durable 

Posi- 


single action 
folding and a 
beautiful smooth 
finish are a few 
features that make 
this line an 
unequalled de- 
pendable value. 


HECK THE PRICE 
















STEEL WASTE BASKETS 


USUAL DEALER DISCOUNTS 


e Improved 
top bead. 


e 26 quart 
capacity. 


e Varnish finish 


e Green-Walnut- 
Mahogany Steel 
Baskets. 


LIST 
e 28 gauge steel. siete $7.50 


OHIO Distributing. (Co. 


319 WATER STREET e AKRON 8, OHIO 
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ty p— jy 

Io Ske, Ho Stubs 
rn” #y 
AVILA A 


eeQeives 


A beautiful sturdy 
Smoker Stand which 
will last a lifetime. 
Heavy weighted base 
resists tipping. 24” high 
—just right for chair, 
desk or card table use. 
4 Colors— Maroon, Dark 
Green, Tan, Cream. 
Heavy Steel Tubing covered with simulated 
Leather. 
In The Home—Recreation Room, Porch, Library, 
Living Room, Bed Room, Bathroom 
Office, Hotel, Club, Beauty Parlor, Theatre, 
Dentist, Doctor, Courtroom, Waiting Room, 
Rest Room, Display Room, Conference Room. 


See this new Smoker at your furniture store or 





office supply house. If you can’t find it, mail 
check for $19.95 and it will be shipped promptly 


Territories open for Brokers or Manu- 
facturers’ Agents. Write, wire or phone 


LARRY SMITH INDUSTRIES 


600 MICHIGAN BLDG. « DEPROIT 26, MICHIGAN 











NEW Fox Cushions 
RUBBER FOAM FILLER 


Panama Fiber 
And Friezette 
price 


Materia 
3 SIZES 


A 17x18!/." 
15x17" 
Cc 141/.x15" 


STYLE 401'/> 1V/)"" RUBBER FILLER 
A $5.00. B $4.50 C $3.50 


STYLE 402!/, 2" RUBBER FILLER 
$7.00 B $6.50 C $6.00 


FLAKED LATEX RUBBER FILLER 
STYLE 115!/ 1" Thick 
$2.50 Large Or Small Size 


STYLE 602!/, 2" Thick 
A BC $5.00 


REGULAR DISCOUNT 


Geo. E. Fox & Company 


320 N. La Salle St. + Chicago 10, Ill. 

















The 
Ideal Typewriter 
Support 








Sharp eyes, nimble fiugers and 
clear brains are essential to con- 
stant speed and accuracy in _ business 
service. KARLO, the Ideal typewriter 
support, is unique in this service. No 
other Stand is so rigid, so free from 
wobble and vibration—no other so easily 
moved or adjusted—no other so nearly 
indestructible. ‘Proven high- 
ly satisfactory,” says one user, 
“Most indispensible piece of 
furniture in the office,” says 
another. “Most practical stand 
on the market,” etc. Typists 
prefer it because they can do 
more work with less fatigue 
by having their typewriters at just the right height. Their 
increased output and greater accuracy soon pay the cost. 


i MODEL No. 1 
METAL 
WITH woop 
_. TOP 
ADJUSTABLE 
FROM 

26 To 38 
INCHES 





Patent 
“D90848” 





DEALERS: Every business furniture display should include 
this business producer. Write for information and prices. 


MANUFACTURING 


C2 COMPANY 
32 lonia Ave., SW., GRAND RAPIDS, MICH 
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When you clean typewriters 
and office machines with a... 


AG/TOR 


PARTS CLEANING SYSTEM 


IT’S FAST-—— 
10 minute cleaning 





ECONOMICAL— 
Y4ec for solvent per 
typewriter cleaned 





SAFE—Safe Agitene 
solvent — safety 
cover 





CLEANS 4 or 5 ma- 
chines at once 


NO MESS—No Heat 
No sprays to clog 


Seid ALAA AREA EXCLUSIVE 
SS S WN 4 way action 











T pewriters ‘sing’ when they're Agitor 
cleaned. ‘Superior to any method 
we used,'' writes one company. They 
like, —~ 4 you'll like, the air-agitation 
and 17 Agitor features. Act today 
for more profit! 


Send for catalog and valuable 
information on how to clean 
typewriters. 


GRAY-MILLS CORPORATION 


1962 Ridge Ave. Evanston, Iilinois 





Model H7) 
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Carry Your Own State 
and Surrounding States 
in Stock... 0+ 


COLORPRINT 


FOLDED POCKET MAPS 
SHOWING 
ROADS—RAILROADS—WATERWAYS 





NEA Se 


THIS HANDY DISPLAY RACK SUPPLIED 
FREE WITH ORDER FOR SIX DOZEN MAPS 


MAPS 
OF EVERY DESCRIPTION AND 
FOR EVERY PURPOSE 


Write For Catalogue and Dealers Discounts 


AMERICAN MAP CO., INC. 


16 EAST 42nd ST., N. Y. 17, N.Y. * 


MU 2-7581 











The designers of the Grippit tube carton injected many 
a subtle trick to make the package do its own selling in 
the smallest practical counter space. . . . Keep the 
“Sticking Pretty” girl and blue checkerboard working 
for you. You'll pick up a lot of extra change. 
Western States: R. L. SMITH, 604 Mission St., San Francisco 5 
Canada: McFARLANE SON & HODGSON (LTD), Montreal 


HARRIMAN-WELTS, INC., HAVERHILL, MASS. 
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Part No. 1005 
immediate Delivery 
Shipped Knocked Down 
Individual Cartons 
Shipping Weight 14 Lbs. 
Work Area 34x15“ 
Height 264“ 


ALL METAL 


eo] FE od - 









@ MODERN DESIGN 


@ UNUSUAL 
STRENGTH 


@ CHANNEL LEGS 
@ RIGID BRACING 
@ ROUNDED EDGES 


@ SELF LOCKING 
WINGS 


Nothing was spared in the construction of this stream- 
line table. New production tools and methods make 
this table more compact, stronger and lighter. The 
wings have a new type bracket that eliminates the 
danger of accidental falling when in use. GUILD crafts- 
manship assures safety, comfort and beauty of style. 


VO MLE 


515 MADISON AVENUE + TOLEDO 4 . OHIO 
American Furniture Mart, Chicago 11, Ili. 








ives-ease= 
4 Visibility, 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 


‘Steel-Strong” Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 


Coin Wrappers 

Bill Straps 

Coin Bags 

Currency Bags 

Draw String Bags 
Metal Clasp Bags 
Night Depository Bags 
Linen Shipping Tags 








Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Currency Racks 
Wrapper Cabinets 
Sorting Trays 

Coin Storage Trays 


Downey Change Trays 


THE C. L. DOWNEY CO. HANNIBAL, MO. 
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PACIFIC NORTHWEST NOTES 
. (Continued from page 222) 
business in Friday Harbor, Wash. W. W. Paull moved 
his diversified stocks, together with new books, from 
his stationery and book store in Seattle, where the 
building which housed it was recently sold. Business 
and commercial stationery, along with personal boxed 
stationery and gift lines were brought to the fore in 
his new Friday Harbor store. Miss Patricia Paull has 
been placed in attendance there, maintaining open 


hours from 1 to 6 P.M. on weekdays, and from 7 to | 


9 P.M. on Friday and Saturday evenings. 
* 


* * 


Continuing further the streamlining of charge ac- 
counts and billing systems with new office procedure 
and forms, Best’s Apparel, one of the leading women’s 
specialty houses of Seattle, has put in effect a very 
modern cycle-billing plan in the wake of recent in- 
stallations by leading department stores of the city. 
Best’s new office practice introduces an office method 
by which a simplified statement system returns origi- 
nal records of all transactions. In their novel cycle- 
billing plan they establish a billing date for each cus- 
tomer with mailing of statements staggered through 
out the month. For example, names from A through 
E have statements mailed from the fourth to the 
ninth, customers with names beginning with F through 
K have statement mailings from the tenth to the 


sixteenth; L through PQ, from the seventeenth to the | } 


twenty-third, and R through Z from the twenty-fourth | 


through the thirtieth. All customers are 
that the due date for payment 
their billing. 


* * * 


About 6000 square feet of additional basement space 


has vastly enlarged the University Book Store on | | 
University Way, Seattle, under management of James | | 
This has permitted recent stocking with | | 


E. McRae. 
diversified lines that augment the retailing power of 
the big supply house for students’ needs, typewriters, 
stationery, books, sporting goods and records. The 
store has expanded downward and outwards, since 


notified | 
is ten days after | 


the clientele had been augmented and business had | 
rapidly outgrown accommodations. Mr. McRae is firmly | 


convinced that the large book store near the campus 
of the University of Washington sells more supplies 
and books than any other college store in the country. 


He has about 200 on his staff, chiefly part-time student | 


helpers engaged in sales work in the various depart- 
ments of the store. 


nha, agama 
JANIS PRESS TO LARGER QUARTERS 

The Janis Press, which recently took over the print- 

ing end of the Newell B. Newton Company, 1010 Jack- 

son St., Toledo, office equipment firm, has moved from 

that address to larger quarters at 1501 Adams St., 

Toledo, giving the Newton Company additional space. 


—AK 
————=——____ 


ST. LOUIS CHAPTER OF NOMA ELECTS OFFICERS | 


F. W. Michael has been elected president of the 
St. Louis, Mo., chapter of the National Office Manage- 
ment Association for the ensuing year. Other new 
officers are J. W. Dameron, first vice-president; J. D. 
O’Brien, second vice-president; L. H. Diekroeger, secre- 
tary, and J. E. Glynn, treasurer.—RAL. 

ee 

NEW NAME, LOCATION FOR LAS VEGAS FIRM 

The Las Vegas Office Equipment Company has an- 
nounced the removal of its store from 508 Douglas to 
613 Sixth St., Las Vegas, N. Mex., and the adoption of a 
new name, Las Vegas Stationers. No change in owner- 
ship or policy is involved, state J. H. Meyer and H. L. 
Feld of the firm. 


ae ee Lane 
NATCHEZ PRESS TAKES NEW LOCATION 
The Natchez Press, printing supplies firm at Natchez, 
Miss., announced on May 6 the removal of business 
from 118 N. Union St., to the new location at 23 Fourth 
St. M. L. McDonald is the owner.—EEG. 


OFFICE APPLIANCES, June, 1947 





CUSTOMERS} 





ASK BY NAME FOR || 


FINE LETTER PAPERS 


2) 


| 
| 

! gat 
| 18 

| 


r ek 


33 


] 
Nig | 
! 
RP | 


eS . 














a WN 
. palais 
STAINLESS STEEL FILE SIGNALS 


NEVER TARNISH 








Made of stainless spring steel, highly 

polished. Will not discolor paper. 

Easy to attach, relocate or remove, 

} but always stay put. Very thin, add 

practically no bulk. Used as classi- 

fiers and reminders in files, indexes, 

ge ! 5 n 2 ledgers, etc. 12 colors and a type for 

Normal Tab every modern system. No. 2V—The New 

Medium Window aeitutie we Low Tab Signal 

OTHER PROFITABLE 

SPECIALTIES 





“Bull Dog” CLIPS ==> 


Tough spring steel clips for 
holding bunches of paper 
cloth, samples, etc. Nickel 
plated. Five sizes. 





(Above) 
“Burro” INDEX TABS 


Detachable tabs for cards and 


Fl gee Burro” PAPER CLIPS 


Fasteners for letters, enclosures, 


ledgers. Patent tongue insures etc. Of ‘hin spring steel heavily 
firm grip. Supplied with alpha- nickeleu. Four sizes: 3 with 
bets, names of months and num- non-slip tongue, one without. 
bers 1-31; also with blank in- (Circulars and prices on all above 





serts. items on request.) 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN. 


“ONE HUNDRED PERCENT DEALER PROTECTION” 
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It's Back... 


‘2 





* 
THE WRENN SHOWBLOTT 


is back again with all of its attractiveness to re- 
mind your customers to buy sorely needed 
WRENN DESK BLOTTERS. The inviting, all metal 
counter display cabinet comes to you stocked 
with 250 Wrenn Basket Weave or Mosaic Desk 
Blotters in a choice of 
any five of Wrenn's 12 
distinctive colors and 
white. Write for folder 
describing the new 
Wrenn Showblott in de- 
tail. It is a real buy to 
make customers buy. 


THE WRENN PAPER COMPANY 
Middletown, Ohio, U.S.A. 








~ 
( THe STREAMLINER 


SMARTLY 
STYLED for 
Modern 
Offices 





-_—_ 2. >. 


The first ALUMI- 
NUM waste basket 
for office use. 
Light weight, easy 
to handle and 
strongly built with 
new war developed 
aluminum alloys 
welded for strength. 
A beautiful basket 
in metallic grey, green and brown with natural 
colored border—14" high by 834 by 13". Packed 
in dozen lots. Shipping wgt. 34 Ibs. per doz. 


List $4.75 each 


immediate Delivery 


Write for additional information and quantity 
discounts. 


HUNTING - ROBERTS CO. 


2223 East 37th St., Los Angeles 11, recs! 











230 











“FRITZ-CROSS” 


THE GENUINE AND 
BETTER BUILT 


STEEL POSTURE CHAIR 


A coast to coast Fa- 
vorite with Dealers 
and their customers. 


Scientific 
Design 
e 
Sturdy 
Construction 
«€ 
Easy 


Adjustment 
Features 





assure a fast turn- 
over and _ reorders. 


NO. 350 MODEL 


Deliveries Improving 


THE FRITZ-CROSS CoO. 


300 E. 4TH ST. ST. PAUL 1, MINN. 

















“GRAPHIC 
GELATINE 
ROLLS 


for 
DOMESTIC 
and | 
EXPORT 
Trade 





In over thirty years GRAPHIC Duplicator 
rolls have earned an enviable reputation 
for their outstanding quality, recuperative 
powers, uniformity and dependability. 
Made of fine materials they keep their fine 
copying qualities over a long period. For 
all makes of duplicators. 


HECTOGRAPHS AND REFILL 


composition in attractively lithographed 
containers. Two and four surface Oak | 


Frame duplicators in five sizes. 


GRAPHIC DUPLICATOR CO. 


473 BROADWAY NEW YORK 13, N. Y. 
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For Immediate Delivery 


No. 2 METAL WASTE BASKETS, 
Green and Brown Finish 


IMITATION WALNUT LETTER TRAYS, 
Letter and Legal Size 


METAL BRASS TRAY SUPPORTS 


TICKET PUNCHES, 
Y%"" round hole and assorted designs 


CANVAS BINDERS, 
2”, 1%" and 1”, metal rings, 11x82 


LEDGER SHEETS, complete line, all rulings 
ORDER BOOKS, duplicating and triplicating 
AMBER SCRATCH PADS, all sizes 
PYRAMID PINS 

PAPER TRIMMERS, all sizes 

FAULTLESS PENCIL CLIPS 

STEEL-GRIP, Jr. and Sr. Clips 

FILES, stick and harp 


ARCHES, ARCH BOARDS and CLIP BOARDS, 
all sizes 


UNLIMITED QUANTITIES ON ALL LISTED ITEMS 


Complete Line of Wholesale Commercial 
Stationery Items 


WESTERN WHOLESALE STATIONERS, LTD. 


Los Angeles 13, Calif. 


333 East Third Street 








DESK PADS 


“Wide bands of gold” 


Attractive modern design in 24 Kt. gold to 
beautify’ the desk. Executive size, 20x34 inches 
in brown, green and maroon. Offered in three 
different styles to meet exacting consumer 
demand for better quality at lower cost. 





Style No. Description’ List Price 
#255 Sainhide 4 inch padded panels on stiff cardboard 
with blotter ..... 
#0760 Sainhide 4 inch padded panels— linoleum base 
—felt back $ 
#2760 Top grain cowhide panels on linoleum base 
brown felt back $10.00 


SAINBERG & COMPANY, INC. 


37 W. 26 St. New York, New York 
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She" OF FICIAL” 


PaTtwrio 


& “grew” POCKET SEAL 


If s/f Perey 


FOR SALE BY LEADING STATIONERY AND 
MARKING DEVICE JOBBERS EVERYWHERE 


MEYER & WENTHE, INC. 


30 SOUTH JEFFERSON ST. * CHICAGO 6 








DEALERS 


Here’s the copy-cat 
that will make your 
cash register “purr” 


es 
2 #4 
4 
aed 
s 
# 
bes 


e 
SNE ge 





REPRODUCES ANYTHING! Letters, graphs, drawings, 
the pages of books and magazines. As many copies as 
desired, as fast as desired. Mistakes are impossible. 


A JACKPOT FOR DEALERS! A low-priced, high profit de- 
vice for use in offices everywhere. The greatest office 
efficiency increaser since invention of the typewriter. 


WRITE FOR DEALER INFORMATION! A few distributor- 
ships are still open. 


FAIRCHILD AERIAL SURVEYS, INC. 
COPY-ROLL DIVISION 


53 West Union Street ¢ Pasadena 1, Calif. 
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REAL CHECK j 
SECURITY ¢ 


PROVIDED BY THE 
SAFEGUARD SYSTEM 


OF 


CHECK PROTECTION 


Inquire About the 
Guaranteed and Insured 


INSTANT “H” MODEL 


ONE STROKE 
COMPLETELY 
MACERATES 

PAYEE NAME 
AND AMOUNT 


DEPENDABLE 
SALES LEADER 





PRODUCT OF AN OLD LINE MANUFACTURER 


SAFEGUARD CORPORATION 


LANSDALE, PENNA. 











ROLLING STORE LADDERS 
“A” Type Ladders * Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 





end for Folder 
and prices. 








Manufactured by 


I. D. COTTERMAN 135%, Reveneraed Ave. 
















PHOTO ALBUMS 


THAT SELL-ON-SIGHT 





Six leaves, carrying 12 
pictures, 5 x 7"' or 8 x 10", 
bound in beautiful and dur- 
able white (or assorted 
colors) Levant-grain Pre- 
miod, with padded, goldstamped 
cover and inside pockets of white 
Levant-grain leatherette. 2-post 
binding. Large or small page 
size, as preferred. 








Ldalk ny 























J J 

& P Individually boxed and wrapped 
PU in cellophane. Available in mini- 
mum lots of | dozen. 





A be Luxe Item ~~) MODERN DESK PAD MFG. CO. 


priced to Sell Fast 420 N. Clark St., Chicago 10, Illinois 
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Vhus Plame ~Dhis Vacheage 


The 
Nation- 
Wide 
Favorite! 


of Ae est Cualily 


RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 








RED FEATHER 
COPYCHIEF DUPLICATOR 


"A precision duplicator for precision work." 
Stencils, inks and a complete line of dupli- 
cating supplies and equipment. 


Write for descriptive folder! 


RED FEATHER PRODUCTS, LTD. 
Redwood City, Calif. 











ALL STEEL TRAY 
SOLVES DESK FILING PROBLEMS 


Handy, attractive, convenient. Gives separate 
compartment for each work classification. Strong, 
sturdy, baked enamel, walnut, —_ or grey. 
Every desk worker a prospect. 1|2 trays to car- STACKS 10 HIGH 
ton. Ship. Wt. legal size 30 Ibs., letter size 24 One slips over the other 

Ibs. Order this profit maker today. without nuts, bolts, screws. 


Throop St. 


MASO STEEL PRODUCTS °°°i€8500-32 =." 


MASO MAKES THE BETTER ONE 








FREE DESIGNING 
FREE PROOF | | 
FREE DIE Se. 

i a 


; “am 
Genuine En graved. 
Letterheads 


Dealers Wanted 


Letterhead Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM 5, ALABAMA 
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FOR THE FIRST TIME 
STATIONERY STORES CAN NOW SELL 


GENERAL MOTORS, CHRYSLER AND FORD 
ACCOUNTING SYSTEMS 


Used by General Motors, Chrysler, Ford and 
Many other Automobile Dealers 
200 EXCLUSIVE AGENCIES FROM COAST TO COAST 
WRITE FOR SAMPLES AND EXCLUSIVE AGENCY TERMS 


Lewis N. Pemberton Printing Company 


Manufacturers & Distributors 
719 W. Olympic Blvd. Los Angeles 15, Calif. 














EVERY OFFICE 


DUPLISTICKERS 


CAN USE 
T. M. Reg. 
FOR LETTER FILE IN- FOR DUPLICATE Twenty-five gummed, 
DEXING. Duplistick- MAILINGS. Two, perforated sheets, 


three and four dif- 
ferent mailings can 
be addressed in one 
Operation with 
Duplistickers. 


ers are easier, handier 
to use than roll labels. 
Letter size sheet 
speeds typewriter 


handling. 


SPECIALTY PRINTING CO. 


Stationery Div. 


SCRANTON, PENNA., DEPT. 0.A. 


“wT @e- oe 8 ceo oe eo oe eo eo ee 8 ee AS OR 






PANE 


MILWAUKEE 1, WISCONSI 
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- SELLS FAST because itgres. 
* WORKS FAST | 

* Thousands of Uses The Only 

E Millions of Genuine 

wee | -LUBASPRAY 

Easiest, most effective 

, method of graphitoid lubrication 

® —clean, quick, convenient! Colorful 
+ displays sell for you. Order today. 


thirty-three 21,” x 1" 
stickers to a_ sheet. 
Available in $ colors. 


RETAILS AT 65c 





— 


MANUFACTURING CO. 


N 





Have You 


a Friend—o business acquaint- 

ance who might like to keep in touch 

with office equipment by reading 

Office Appliances? If so, send us the 

name, address and business and we will 

send a sample copy with our com- 
pliments. 


THE OFFICE APPLIANCE COMPANY 


600 WEST JACKSON BOULEVARD, CHICAGO, JU. S. A. 













orr 


WASTE BASKETS 


seu 


Quickly... Profitably 





VUL-COTS give your cus- 
tomers more for their money— 
give you greater sales and 
profits. Guaranteed for 5 years, 
these light-weight, attractive 
baskets (in convenient sizes and shapes for every 
use) are practically indestructible . . . cut mainte- 
nance and replacement costs . . . save money in 
handling waste. Because VUL-COTS offer your 
customers more for their money — there’s more 
money for you in selling VUL-COTS! 


Not available now . . . but worth waiting for. 


NATIONAL VULCANIZED FIBRE CO. 
WILMINGTON 99 


DELAWARE 





































Cabinets—Wardrobes—Counter high cabinets 
—Combination Cabinets—Wardrobe and Stor- 
age Cabinets. 


Specialty items for office and industry. 


KEYSTONE STEEL EQuipMeNt Co. 


2608-28 SO. FRONT ST. + PHILA. 48, PA. 
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XXXXXITIAIXTII AAAI ITIITAIIIIXIITIIIIIIIII. 


You can DOUBLE or TRIPLE your volume of busi- 
ness by selling stationery and office specialties to your 
customers. We supply all necessary advertising mat- 
ter. Send for Price List. Full details and a richly 
illustrated 100-page catalogue describing many un- 
usual items will be sent upon receipt of 25 cents 
(coin or stamps) to cover part of our cost of printing 


4 


and postage. 


“THE HOUSE OF 1001 OFFICE SPECIALTIES 
47 Pengad Bidg. Bayonne 22, N. J. 


~XXXXAAAATAIAATAAA IAAI IAAI AI IAAI IITIIIIM 


XXXIAITIAXXIXIXXXXXX 


XXXXXIXAAAIIAXXAXAXXXXXXXIXXX 


»XXXXxXxXX 








The “MITE” Postal Scale 
One Pound Capacity 


ACCURATE—DURABLE 
$9 50 


RETAIL 
$2.75 on West Coast 





Now Delivering 
Limited Quantities 
To Dealers and Jobbers 


B-T COMPANY INC. 
277 East Erie St. 
Milwaukee 2, Wisconsin 


== 445 = 


=2N ATIONALS— 
Si 
\ 
“EYE-EASE” 
RECORDS 


Save Strain — Speed Work 
SEE YOUR STATIONER 

































NATIONAL BLANK BOOK CO. 
HOLYOKE, MASS. 





MEILICKE CALCULATORS 


Users say Meilicke 
Calculators are a 
necessity where pay- 
roll and tax calcula- 
tions are involved. 
With a Meilicke you 
just tip a card and the 
answer you want is right in 
front of you—to the fraction. 
No levers—no machine ad- 
justments. You just tip a card cyl ; 

and save time—wo and mistakes. Meilicke Calculators 
are compact, attractive, handy. Dealers should acquaint 
their customers with Meilicke Calculators. 


Meilicke Systems, Inc. in ty tines 
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Superb Workmanship @ Smart'y Styled 
Choice Leathers @ Many Fine Patented 
Features @ Available for Prompt Delivery 
















NATIONAL BRIEF CASE Manufacturing Co. 


512 South Peoria Street ° "Chicago 7, Illinois 


typ 
mro 
CELLULO/O PRODUCTS 


Loose-leaf envelopes, punched; eudatinn, any 
size; menu covers; factory record protectors; tag 
holders: bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need. 
Write us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicago 9, U.S. A. 


MAGIC 
FLOW 


is the best buy 
in Duplicating Inks 


MAGIC 






























Sheets of Cards 


in Stencils. 
3142 S. Austin Bivd., Cicero 50, Ill. 

Credit Portable Gx4 inch 

File sheets of Cards on edge like paper in 

Margin for Indexing—Color Signaling— 
) pager one side Ruled: 6x4 in., $3.45; 8x4 

in. 

Write for Catalog. 


Let us prove it. 
Products that make friends. 
Sales Quick 
Cost Saves Time Complete 
correspondence folders. Visible Facts In- 
Visible Tabulation of vital information. 
.» $4.40; 10x4 in., $5.30. Order now. Send 
} Ross-Gould C 
oss-Gou oO. 
we a n d | fa X 313 N. Tenth St. (1) ST. Louis 


are the best buy 
CONTINENTAL INK CO. 

Stock Flexible 

Use Handifax Cards only. Join together. 

spire Profitable Acts. Use half-inch Visible 
\ Ten years national use. 500 Cards one side 

no money. Satisfaction guaranteed. 
OFFICE APPLIANCES, June, 1947 
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Sell 
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LOOSELEAF 
PROBLEMS? 


Quickest, easiest, most effective way of binding 
any document folders, legal papers, maps, blue- 
prints and photographs—in loose leaf binders— 
without defacing them. : 





Write for illustrated folder 
giving complete information. 


STAUNCH SALES COMPANY 
343 E. 34th St., New York 16 * MU 7-6930 





for 
IMMEDIATE DELIVERY 
e 


Bound in beautiful black Fabrikoid 
with black loose leaf sheets. 
e 


¢ 6 Popular Sizes 
e Extra fillers available 
e Loose leaf metal binding posts 


* 
a 
Circular on request 
wire—write or phone 


CONSOLIDATED LOOSE LEAF INC. 


"For the trade only” 
536 PEARL ST. NEW YORK 7, N. Y. 


COrtlandt 7-9688 
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MARTENS 
TYPE CLEANER 


THE 
PERFECT FLUID 
AND NEW 
PATENTED 
APPLICATOR 


& 
Request sample and 
full details on your 














letterhead 
s 


THE MARTENS TYPE CLEANER CO. 
DIAMOND POINT 2, N. Y. 





SCRAPBOOKS | 














PPRECISION-MANUFACTURED 


TO ASSURE SATISFACTION 


Perfect for Home, School or Office 


TACKING HANDY 
MOUNTING == LONG-LASTING 
the UNIVERSAL FASTENER 


REPAIRING 
for Every Fastening Purpose 
SIMPLEST TO LOAD . EASY OPERATION 
Retails for $1.95 


le REC. STON: AEA CORPORATION 


] 
oe | 


N 


G hherent j 


039 Fourth Avenue-New York 3, N ¥. 





BANK PASSBOOKS 

POCKET CHECK CASES 

3-ON CHECK BINDERS 

CREDIT PAYMENT BOOKS 

TAB - CUT LEDGER CARDS 

IV -NG@ alin | OP Sil (Cm -101 01,6 

THUMB - CUT PASSBOOK ENVELOPES 


Wee make them all... for the TRIDE OND) 


ATIONAL PASSBOOK & SUPPLY CO. 


Cleveland 14, Ohio 


+ + + + + HF 


112 Hamilton Avenue 








$5,000 IN SALES 


FROM ONE AD 


This dealer has learned that inasmuch as nobody wants to do 
without a phone—they also don't want fo do without a device 
that gives added value to the phone. 


That’s the Hush-A-Phone 


1. Safeguards privacy. 

2. Prevents phone talk annoyance. 

3. Improves phone hearing in noisy 
places. 

Above dealer's name on request; also 

copy “Who buys and Why" and cata- 

log; and Dealer proposition. 


Hush-A-Phone Corp., 43 W. 16th St.,N.Y.C. 11 











TYPEWRITER & SUPPLY 
SALESMEN 


MAKE 


"EXTRA MONEY’ 


Sell spring keys for typewriters; a 
reliable product of exceptional 
value. Add this product to your 
present line for extra profit. Easily sold from a sample key. 


MASTER SPEED KEYS 


Write for Full Information 


SPEED KEY CORPORATION 
343 Columbus Place Brooklyn 33, N. Y. 
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VASTLY IMPROVED 
“SENTRY” SAFE 


Still Selling at Pre-War Price 


Always sturdily built, easy to sell and a 
quick profit maker, the improved "Sentry" 





is a better buy than ever. 








DIMENSIONS 


Outside 2412" x 1712" x 1742" 
Inside 15% x 12"x 1212” 












No. 650 AC 


“gn 
Bet’ 












4 
f 


Check these improvements: 

Precision machined parts for three wheel screw wedge combina- 
tion lock. 

Strengthened bolt works. 

Recessed door hinges—no screws or rivets. 

Shelves, drawers and parts removable. . 
New, long lasting baked enamel finish in standard olive green. 


These improvements plus its heavy all welded construction 
adds to strength and appearance and increases resistance 
to heat and tampering. All moving parts made of non- 
corrosive metal. 

Demand for "Sentry" safes is brisk. An outstanding value 
judged from any standard, "Sentry" is a safe any dealer 
can sell quickly at a good margin of profit. 


BRUSH-PUNNETT C0. 


545 West Avenue, Rochester 11, N.Y. 


SENTRY 
SAFES 


CLUB CHAIR 
CAN BE HAD 
TO MATCH SOFA 
No. 9200-CC 


BRIGHT 


LEATHER 
FURNITURE 


No. 9200-S. Sofa 


No. 650 RC 








BRIGHT creations give a wealth of charm and distinction 
to every business establishment. They enable an executive 
to express his own individuality in his daily surroundings. 
Rich, luxurious, comfortable and durable, all BRIGHT 
numbers are within the reach of the buyer’s purse. 
Though the material situation remains somewhat un- 
reliable. we are now able to resume some of the services 


you used to find so convenient and profitable in your 


operations. 


BRIGHT CHAIR CO., INC. 
127-33 BLEECKER ST. NEW YORK, N. Y. 
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AMES SUPPLY COMPANY | 


wy Oldest and Largest Typewriter Supply Slain in the Wald 


For better impressions and legible carbon copies, have your Office Machine 


Dealer install an AMES ae Wark platen. This quality platen will 


give you longer wear and more satisfaction than other typewriter rolls. 


Your dealer can also furnish our , je Whark line of typewriter ac- 
cessories that will enable you to keep your invaluable office machines in better 
working condition. 


ASK YOUR DEALER ABOUT THE AMES TRUE-MARK LINE OF PRODUCTS 


“AMES SUPPLY COMPANY 


564 West Randolph Street 


Pipers Chicago 6, Illinois 
191 Cain St. 191314 Commerce St. 417 Wall St. 37 Murray St. 583 Market St. 
Atlanta 3, Ga. Dallas 1, Texas Los Angeles 13, Calif. New York 7, N. Y. San Francisco 5, Calif. 


Agents In The Principal Cities 















for better 
DRAWING 


PAINTING 
WRITING 
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PAINT BOX in pencil form! Intense, brilliant hues 
in matchless lead, so smooth, so uniform, so 
STRONG! For artists, art teachers, grade scholars 
... for charts, graphs and signalling in busy office 
set-ups. Incomparable value and economy! 





221-225 Fourth Avenue, New York City, 3 


| 
ee 
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No. 399 — TRI-PLY 


No. 3900 — TRI-PLY ‘“WHISK”’ 
with new style brush 


CENTER PLY — soft gray ink Le 
and type eraser f x 
OUTER PLIES — red rubber, 


for erasing carbon smudges and pencil. 













TYPISTS’ 
FAVORITES 
FOR 


WELDON ROBERTS RUBBER COMPANY CLEAN 
ERASING 


Newark 7, New Jersey 


WORLD’S QUALITY STANDARD 








THe weaL “HOT WEATHER” nx pap 


e Contains no glycerin... will not “sweat” in humid temperatures. 
e Remains moist in pad until all ink is used up. 


THREE 
SIZES 


FIVE 
COLORS 


Black 
Violet 
Red 
Blue 


e Dries quickly by 
Green 





penetration into 

paper surfaces. 
ory - .p t ‘ ) 1800 Larchmont Ave., Chicago 13, Ill. 
SUPERIOR MARKING EQUIPMENT CO. / 533 Mission St., San Francisco 5, Cal. 


R. A. STEWART & COMPANY. INC. 80 Duane St., New York 7, New York 
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i aie Get Orders to Beat the Band )) 


When You Display the New KOL Stand 


Yessir, that’s what KOL dealers everywhere 
are saying! It’s the reason too for the ever- 
growing preference being given KOL stands 
by these same dealers in these days of lowered 
inventories. 

No Bolts or fastenings to loosen on KOL 
stands! No Braces to obstruct! Heavy Gauge 
Steel Tops! Two-inch ball-bearing swivel 
casters with soft rubber wheels! Rust-proofed 
baked enamel finishes! All joints are brazed, 
not soldered, to insure maximum strength! 
Shipped assembled, two in a carton to facil- 
itate handling! 


Look at these features, order your display 
models today and we know you'll agree that 
KOL Air-Age stands are the best products of 
No. their type on the market today. Deliveries, of 
100T course, are immediate. 


— 







Model 





SALES DIVISION 


220 So. 10th St., Minneapolis 2, Minn. 


Model 
No. 
100W 
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THE COUCH WITH THE ADJUSTABLE HEAD REST 


Adjustable to five positions each ussuring complete relaxation 
and comfort... smart in appearance and modern in design ... 
skillfully constructed and covered with the newest tearproof 
and waterproof plastic materials in a variety of colors. 


NEW 
LIST PRICZ: 
$105— in 
DURAN 
PLASTIC 
$120—in 
nano BLANCHARD 


featured 
in Leading Trade Publications to Doctors, Den- VINYLITE 
tists, Institutions, Purchasing Agents, and Ex- 
ecutives. 


It will pay you to look into “Leisurest”. Write Today! 


IMPERIAL LEATHER FURNITURE CO. 


315 WEST 47th STREET 
NEW YORK 19, N. Y. 
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GIANT 


Unsurpassed for reliable, all around 
performance. Revolving disk for all 
sizes pencils, crayons, etc., and 
famous deeply undercut cutters. 
Receptacle: Transparent or solid 
N Nickeled Steel. 






Aristocrat of hand feed 
sharpeners with its fine 
double-bearing cutter sus- 
ension, the centering disk 
or various size pencils, and 
long-life cutters. Transpar- 
ent receptacle. 7 





PREMIER IS BACK 


The Premier machine with its pat- 
ented Automatic Feed will again be 
available by Fall. Receptacle: Trans- 
parent or solid Nickeled Steel. 


PENCIL SHARPENER were cites, tina 
OUR STAPLING MACHINES COULD HAVE 
LOOKED LIKE THIS... 









































IF 15 years experience in the manufacturing of Stapling 
Products EXCLUSIVELY had not taught us that certain 
fundamental principles must be maintained for TROUBLE- 
FREE performance YEAR AFTER YEAR. 


All working parts must be precision- 
locked in exact place. 


No. 203 


No part can be precision-locked if easy 


COMBINATION 
STAPLER to open. 
AND ; 
TACKER Arrow Stapling Machines have all work- 


ing parts precision-locked in exact place. 


Constructed, Mr. Dealer, for Year After 
Year of constant staple repeat business. 





For information on our complete line of PRECISION MADE 
PRODUCTS —Write For Our New Catalog Sheets. 


ARROW FASTENER COMPANY INCORPORATED 


30-38 MAUJER STREET e EVergreen 7-5144 e@ BROOKLYN 6, N. Y. 
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in trying our best to satisfy the heavy demand for our 
products. Every effort is being made to ship as rapidly as 
the maintenance of "PEERLESS" quality will permit. 


: PEERLESS STEEL EQUIPMENT CO. 


r UNRUH AND HASBROOK STS.. PHILADELPHIA 11, PA. 


. = = 














» JPEEDRITE CHECKWRITER 
















EMAND for Speedrite mechanical checkwriters pro- 
vides the ‘open sesame”’ for office equipment dealers 
in countless offices, large and small, throughout the 
land. 


Speedrite’s absolute protection of checks extends to 
amount, payee’s name and signature. Speedrite’s 


protection is so positive that every purchaser is issued 
= No Line-by-Line a $10,000 forgery policy by a leading insurance 

company. 

COPYHOLDER ssi 
Se I Many dealers looking for greater sales and profits 
of the hae log in a jam, may find their territories open to exclusive franchises 
releases the pressure in for Speedrite. Why not check with us regarding yours? 
offices choked up by 
volumes of transcribing. 


Tests show Error-No has 
increased typing effi- 














COMPANY, (NGL * Bee we eaten #, N.Y 
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Cul —— 
BILLFORM Repitlanl 


VW AA 
PROCESSED BACK STORMS PROCESSED BACK CARBON PAPERS are 


free from curl, easy to handle, and durable. MAY NOW 


CARBON PAPERS BE OBTAINED WITH ATTRACTIVE IMPRINT DESIGN 


ON BACK AT NO ADDED COST. 








IMMACULATE Another “Different” TYPEWRITER CARBON 


CLEAN TO HANDLE, CLEAN 


“SUPER CLEAN’ TO ERASE, FREEDOM FROM 


FEED ROLL OFFSET. 
CARBON PAPERS é 


561 GRAND AVENUE 


H. M. S T 0) R M & Cc O. BROOKLYN 16, N. Y. 


FITS NEW IT'S DIFFERENT 9am 


aa - > “ aa 
me N fig 
\ 
‘ rat ’ 
: 














Vv 


, 4 


The only one with a Handy Fluid Drain and Paper | 
Moistener enclosed within the fluid receptacle—a Y ty 
brand new idea that completely eliminates seepage . | ee yw 

and leakage, saves fluid and keeps machine ready for instant ONLY $4950 LIST, PLUS TAX. 

use. The WRIGHT isa sturdy, full-size Duplicator handling F.O.B. MINNEAPOLIS 

paper up to 9” x 15”. Ball bearing roller makes operation Wikio ‘Gili “ter intel diate 

easy. SATISFACTION GUARANTEED. about the “Wright” liberal trade discounts. 


VE MANUFACTURING COMPANY :- - DcR 


1330 Quincy St. N.E., Minneapolis 13, Minn. 
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HOW TO WIN FRIENDS 









— PROFITS 


Copy-RIGHT 
feature (FRONT-VISION, LINE BY LINE) 


_COPY HOLDERS The CORRECT Line for Reading 
The RIGHT Line to Sell 
Demand greater now than ever account shortage of perscnnel and type- 
writers. Dealers thruout U. S. and many foreign countries have been selling 
| Copy-RIGHTs steadily mr after year, but this business is expanding tremen- 


| dously. There are hundreds of new prospects in various territories where we never 
) had an active Dealer. Enormous replacement market also exists. 


f Use of Copy-RIGHT line-indicating Copy Holder eliminates awkward nerve- 

| wracking, time-consuming, uncomfortable side-reading; permits Typist to relax, 

_ compels correct posture. Result: saves eyes, effort, errors and up to 50%, in 
typing time according to certifications by leading users during past 21 years. 

If you are not selling Copy-RIGHT Copy Holders, get started in this 

lucrative field today. Mail Coupon for sample and Catalog, sales material, etc. 





+ l2+ SS SRS SSSR RRS SSSR STKE 


Copy-RIGHT Mfg. Corporation Dept. D-3 
53 Park Place, New York 7, N. Y., U. S. A. 


[] Send us a sample Copy-RIGHT on regular terms, 
also Catalog, sales materials, etc. 


Signed 


Six Medels: 
12" Model at right 
(most popular) 16", 
20” fat left), 25”, 
a 30", 36". 


TO PRESENT USERS OF LINE-BY-LINE COPY HOLDERS: 


Write for name of nearest Dealer . . . get the facts on the latest 
Copy-RIGHT which brings new ease, speed and comfort to typists. 








(Attach letterhead please) 










PRECISION 





B-V precision-tailored forms designed for systems 
using typewriter, teletypewriter, bookkeeping, bill- 
ing or tabulating machines. 

REDUCE writing of records to a minimum with 
BONNAR-VAWTER SYSTEMS keeping errors to a 
minimum. Saves time and money. 

Most records can be made in ONE WRITING 
with BONNAR-VAWTER precision-failored forms. 

Write for further information on how B-V can FOR B-V DEALER PLAN 
develop NEW ECONOMY in record making for any ee ee 
business. B-V systems analysis service for dealers and ss ae 
system men is available at no cost—no obligation! , My . . . 3 bs iy yo. 
1717 East 30th Street, Cleveland 14, Ohio 


FANFORMS e CARB-IN-FOLD FORMS ¢ SNAP-A-PART 
UNIT SET AND CONTINUOUS FORMS e¢« SUPER-FORMS ¢« SUPER 


FORMS INTERLEAVED e@ INTER-FORMS e« INTER-FORMS INTERLEAVED 
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NOTES, DRAFTS ../ RECEIPTS 


by GiBSON-NORWALK 
HELP ATTRACT AND HOLD DESIRABLE CUSTOMERS 








Rag Content Paper . 


Sturdy Bindings . 


Write...and our travelers will call 


C. R. Gisson & COMPANY 


Publishers of the famous Gibson Memory Books 


School — Wedding — Baby 


NORWALK, CONNECTICUT 


Clear Designs 
Sharp Stamping 











New Capillary-Action Handi-Pen Desk Sets 
by Sengbusch 


. . . with new inking principle — new writing ease — new beauty that 
pleases everyone — 3 big sales-building features all in one standard line. 


Here is a desk set with unsurpassed per- 
formance features, heretofore unknown in 
any inverted-bottle type unit. It has the style, 
efficiency, simplicity, economy, cleanliness, 
and safety from spillage that appeals to 
every one, 

Those who have used the new Handi-pen 
desk set call it the writing champion. They 
like the smooth, effortless, instantaneous writ- 
ing with fresh ink—and the wide variety of 
pen-points that permits selection for indi- 


244 


vidual writing styles. These points are irid- 
ium-tipped, too — for long life. The set 
itself holds a long-lasting supply of fresh 
ink — there is no waste or deterioration. 


Put these outstanding performance fea- 
tures to work for you. Stock up with popular- 
priced Handi-pen desk sets, to take care of 
your regular customers and attract new 
buyers, Reap the rewards of fast turnover 
and large volume sales. 
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Illustrated here in this cross-section view 
is the latest scientific inking principle. 
Fresh ink travels by capillary action di- 
rectly to the pen-point. 


This eliminates the large shallow dip- 
compartment which, as commonly used 
to feed pen-points, causes deterioration 
and waste of ink. This new way, the 
last drop of ink in the container — as 
fresh as the first — is fed directly to 
the pen-point, and there is no waste. 





Senghusch Handi-pen desk sets are sup- 
plied in pleasing two-color combinations. 
Sets retail from $3.25 up. 


Sengbusch Self-Closing Inkstand Co. 
367 Sengbusch Bidg. * Milwaukee 3, Wisconsin 
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yy O,iginal 
NORTA 


Plastic 
TYPE CLEANER 


ON DISPLAY! 


On counters of leading stationers 
from coast to coast, this attractive 
NORTA display container occupies 
a prominent place. 

Its remarkable qualities make 
NORTA the ideal cleaner because 
it does a remarkable job in a jiffy. 
No dirty, inky hands, no soiled 
clothing, no scrubbing or rubbing. 


NORTA supplies the demand for 
a clean, efficient cleaner for type- 
writer type, stamps, etc. 


ORDER TODAY 
REORDER TOMORROW 


NORTA 
DISTRIBUTING 
Co. 


1123 Broadway 
New York 10, N. Y. 








































MEMO 10: AU Dealers 
For continuous dalesand profits, 


feature carton paper 
Neacl Lét oly yours” 


Sincerely, Bill 


Gre 








Have your own brand-name or trade-mark imprinted on each 
sheet of carbon paper you sell ... IT WILL THEN BE EX- 
CLUSIVELY YOURS! 


May we send you full details—no obligation, of course. 








General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 


allo. ee 
Established 1595 




































































































my HOUSEHOLD NECESSITY FOR VALUABLE PAPERS 
DIV-1-DEX a 
UNITS sAve 
F Rt c TED OF RIGID FING Tit 
) ELECTRICALLY WELDED STEEL. 
‘ WILL OUTLAST ANY FILE CABINET. Ave 
FLING SPACE 
j 
1 eo THE OLD METHOD OF FILING SAVE 
B s 6 FOLOLRS RAGGEO AND SLUMPED COmTENTS itd 
5 ; = ., % HARD 1O REMOVE OF REPLACE Tags 1Ovoeas 
‘ : ae DPRCAT TO sf 
. 1. Lock with Two Keys. 
INCREA 
7 REASONS 2. Recessed Handle. siete INCREASE 
Why the 3. Two Complete Steel a 
Walls. THE DIV-I.DEX METHOO OF FILING 
4. Size Suitable for All FOLDERS 51 AO NEATLY UPRIGHT INL PLAINLY VIS 
Standard Business fad SAVED FUNG AND fiNDONG meORE SPACE 
Papers. Fits in Bu- es a. ‘ 
Fire-Resistant : reau or Dresser ze 
Drawer. eee 
S ia ¢ U R I 7 Y B Oo xX . Extra Protective Lip 
offers more and better protection for Under Hinge. > tance alias tae VISIBILITY 
your valuable papers , — = a pag ng ttn 13% 
BE SAFE RATHER THAN SORRY seg tonne san 6 PLDUBLE COMPARTMENTS 
SLIGHTLY HIGHER ‘between Outside CEL-U-DEX PRoouUCT 
$goo LIST IN WEST and Inside Walls. . 5 
Inside Dimensions 812 x 1212 x 314. Weight 101 Ibs. 
Colors—Office Green, Office Gray and Maroon. No More BACK-SLIDING fo/ders’7 40 bun Se oF out 
SEND A TRIAL ORDER TODAY 
BISON DISTRIBUTING CO.| CEL-U-DEX CORPORATION 
Co. 1202 HERTEL AVE. BUFFALO 16,N.Y.| 1 MAIN ST BROOKLYN 1, N. Y 
onsin ad . . 
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sOTH ANNIVER S&ARY 


Supreme... 


THE ONE AND ONLY 


Ordinary chrome or Royalchrome . . . which shall it be? Be wise. Compare! 
Compare style for style, quality for quality. 
If you do, there’s little doubt what you will choose. 


THERE 1S ONLY ONE x cyalittcome 


ROYAL METAL MFG. CO. ... chicago... New York 10... Preston, Ont. 
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For Royalchrome stands supreme! 














FULL LEGAL SIZE...SIMPLE TO OPERATE 
100 OR MORE COPIES PER MINUTE 


The Model C Lettergraph offers you every essential feature of even 
the most expensive machines. It’s a full size, big production stencil 
_ duplicator that can handle any job from post cards to legal size. It's 
| always ready to deliver clear, sharp copies in any quantity desired 
at speeds of 100 or more copies per minute! Offices, stores, schools, 
churches, clubs, etc., will find the Model C a fine investment that 
quickly pays for itself. Sturdily built for years of satisfactory service. 





PRICE INCLUDES THE FOLLOWING INITIAL SUPPLIES RETAIL PRICE 
4 Legal Size Stencils, 4 Ib. can Black Ink, Ink Brush, Ink 

Pad, Bottle Correction Fluid, 1 Stylus, Signature Plate, 5 4 77> 0 
\ leatherette Cover and Complete illustrated instruction oe 
Book. Shipping weight, 32 ibe. . i «s+ o « 2 + ~~ EXCISE TAX INCLUDED 


tHe HEYER CORPORATION 


CHICAGO, ILL. 


INSIDE INKING 
The Model C Lettergraph 
has a large, legal size 


the inside with a brush— 
easy, quick and conven- 
lent. Assures even spread 
and flow of ink. 


SINGLE ARM FEED 
Sturdy single arm design 
provides maximum space 
for convenience in load- 
ing poper. Cast alumi- 
num feed arm has self- 
levelling action, is quickly 
adjustable for different 
weights and sizes of 
paper. 


HOOK-ON TRAY 
Large capacity, all 
metal receiving tray 
hooks into place on ma- 
chine allowing tray to be 
suspended over edge of 
tableorcabinet.Requires 
less space, provides 
greater accessibility. 








WHAT MAKES UNDERWOOD 


A research-minded organization that has never 
stopped improving its products. For more than fifty 
consecutive years Underwood has enjoyed unchal- 
lenged leadership, based on a long list of engineer- 
ing ‘‘firsts”’ in typewriter advantages. 


Setting the standard of performance by offer- 
ing typewriters with greater flexibility, speed, 
accuracy and durability than were elsewhere 

available . . . by always keeping a stride ahead. 


Volume of satisfied users . . . understanding 
the typewriting problems of business in gen- 
eral, and secretaries in particular. More than 

6,000,000 Underwoods, reaching all corners 
of the globe, have been helping to speed the 
world’s business. 


World-wide sales and services, conven- 
tent to everybody in the United States and 


in the principal cities of the world. Experience and 
time have taught the business world that an 
Underwood is always the happiest choice among 


ty pewriters. 


Underwood's post-war Standard . . . a master- 
piece of typewriting engineering. It brings you 
Rhythm Touch ... a wonderful addition to the 
many Underwood features you've always en- 
joyed. Rhythm Touch is a new typing concept 

. a delightful new experience in typewriter 
performance. Speed seems effortless. Fingers 
move easily over the new perfectly-balanced 
keyboard. 


These are the things that make Under- 
wood America’s first-choice typewriter . . . 
that make Underwood ‘Typewriter 

Leader of the World.”’ 
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Typewriters . . . Adding Machines . . . Accounting Machines 
Carbon Paper .. . Ribbons and other Supplies 
One Park Avenue, New York 16, N. Y. 
Underwood Limited, 135 Victoria Street, Toronto 1, Canada 
Sales and Service Everywhere 








